EDITOR  &  PUBLISHER 


Vol*  65. 


No.  19. 


Tlie  OMestRjSlis/iersaudAlverHsersJoumalmAaierioi 


NEW  YORK,  N.  Y.,  SEPTEMBER  24,  1932 


10c.  Per  Copy 


Price  War  Imminent  as  International 
Cuts  Newsprint  Price  $7  a  Ton 

Reduction  Is  $1.50  Lower  Than  Level  Set  Last  Week  by  Price  Brothers— New  I.  P.  Contracts 
Guarantee  Four-Year  Maximum  Increases  Not  To  Exceed  $10  a  Ton 


The  storm  clouds  which  gathered 
over  the  newsprint  industry  last 
week  »t  Price  Brothers’  announcement 
of  a  $5-50  per  ton  reduction  in  their 
i-ewsprint  price  broke  on  Thursday  this 
week  when  International  Paper  Com- 
any  slashed  its  $53  quotation  to  $46,  a 
ut  of  $7i  $1-50  under  Price  Brothers’ 
eveL  International’s  action  in  going 
elow  the  current  official  low  level  of 
newsprint  prices  rather  than  merely 
meeting  it  as  its  contracts  require,  was 
looked  upon  in  newsprint  circles  as  the 
beginning  of  a  far-flung  price  war.  As 
^rroa  &  Publisher  went  to  press 
ther  companies,  such  as  Abitibi,  Con- 
didated  Great  Northern  and  St.  Law¬ 
rence  had  not  made  known  their  inten¬ 
tions  in  the  price  situation,  but  an¬ 
nouncements  were  e.xpected  momen¬ 
tarily. 

Irtemational  s  public  announcement 
merely  gave  the  new  price  schedules  for 
key  cities  and  said  they  would  apply 
.0  the  rest  of  1932  and  all  of  1933.  But 
li  letter  from  Joseph  L.  Fearing,  vice- 
president  in  charge  of  sales,  to  cus¬ 
tomers  of  the  company,  stated  that  re¬ 
bates  will  be  made  on  newsprint  bought 
ih  June,  July  and  August.  The  method 
of  paying  these  retroactive  rebates  was 
not  outlined.  The  letter  also  offered 
new  contracts  embracing  a  schedule 
covering  the  period  from  Jan.  1,  1934 
to  Dec.  31,  1937,  which  calls  for  a  maxi¬ 
mum  increase  in  1934  not  more  than 
above  the  price  announced  this  week 
and  a  maximum  increase  of  $1  addi- 
•ional  in  each  succeeding  year  until 
expiration  of  the  contract.  According 
to  this  arrangement  the  price  in  1937 
will  be  no  more  than  $10  over  the  cur¬ 
rent  quotation  if  these  increases  are  made. 
Mr.  Fearing’s  letter  follows; 
International  Paper  Company  has 
announced  to  its  newsprint  contract  cus¬ 
tomers  a  reduction  in  price  for  the  bal¬ 
ance  of  the  year  1932  and  for  the  year 
1933.  The  new  price  is  $46  a  ton  at 
cities  in  the  territory  where  the  price 
has  been  $53,  which  includes  New  York 
and  Chicago. 

The  prices  at  other  representative 
points  are  as  follows : 

Borton . $44.50  Cincinnati ...  $46.00 

Albuy  ....  44.50  LiOUlBville ... .  46.00 
Washington.  46.50  Indianapolis.  46.00 
Pittsburgh..  45.60  Columbus... .  46.00 

•New  York..  46.00  St.  Louis _  46.00 

•Bahlmore..  46.00  Richmond.  ...  47.00 

•Norfolk .  46.00  Atlanta .  49.00 

•Jadnonville.  46.00  Birmingham.  49.00 

•Tampa .  46.00  San  Antonio.  49.00 

•NewOrleans  46.00  Fort  Worth..  49.00 
•Houston....  46.00  Chattanooga.  49.00 

•Chicago .  46.00  Asheville . 49.00 

“•Points  marked  with  an  asterisk 
■^present  ports  at  which  the  company 
^  ^livers  by  water  in  cargo  lots 
^om  hs  Tidewater  mills  in  Canada  and 
Newfoundland  from  which  water 
•importation  is  available  the  major 
portion  of  the  year : — at  these  ports  the 
***  price  schedule  provides  an  allow- 
fflee  of  $1  a  ton  from  the  above  price. 

international’s  contract  is  a  five-year 
^  running  from  January  1,  1933.  to 
9'<*inber  31,  1937.  In  it  the  company 
up  a  schedule  of  maximum  prices 
may  not  exceed  the  1933  schedule 
®®’fioned  by  more  than  $7  a  ton 
^  ®  1935;  $9  a  ton  in 

‘"36.  and  $10  a  ton  in  1937,  and  this 


By  JOHN  F.  ROCHE 

.schedule  is  to  prevail  except  in  years  announced  to  its  newsprint  contract  cus- 
for  which  International  shall  have  fixed  tomers  a  reduction  in  price  for  the  bal- 
lower  prices  on  due  notice  to  its  cus-  ance  of  1932  and  for  the  year  1933. 
tomers.  The  new  price  is  $46  a  ton  at  cities  in 

"W'e  arc  handing  you  herewith  copy  the  territory  where  the  price  has  been 


of  a  letter  which,  while  dated  Sept.  17,  $53,  which  inciudes  New  York  and  Chi- 
was  not  delivered  to  any  of  our  custom-  cago.  The  prices  at  other  repre.senta- 


ers  before  Sept.  19,  and  this  only  to  a 
few  of  them  by  hand.  Today,  however, 
we  are  sending  to  practically  all  our 
customers  as  fast  as  we  can  similar 
notices. 

“We  attach  for  your  information 
blank  copy  of  the  amendment  showing 
the  wording  we  are  using. 

“Yours  very  truly, 

“J.  L.  Fearing,  Vice-President. 

“P.S.  We  are  notifying  all  our  cus¬ 
tomers  that  upon  receipt  of  the  amend¬ 
ment  duly  executed  we  will  send  them  a 
credit  memorandum  giving  them  also 
the  benefit  of  the  new  price  on  their 
June,  July  and  August  accounts.” 

International’s  existing  contracts  were 
changed  over  to  the  new  form  extend¬ 
ing  them  four  years  beyond  Dec.  31, 
1933— the  old  expiration  date — to  Dec. 
31,  1937,  and  substituting  the  new  price 
arrangements  for  the  old  by  an  amend¬ 
ment  to  the  original  contract.  The  fol¬ 
lowing  note  from  Mr.  Fearing  accom¬ 
panied  the  amendment: 

“After  careful  consideration,  we  here¬ 
with  hand  you  an  amendment  extending 
your  contract,  which  expires  at  the  end 
of  1933,  for  a  period  of  four  years  from 
Jan.  1,  1934  to  Dec.  31,  1937.  It  offers 
you  a  material  reduction  in  price  effec¬ 
tive  Sept.  1,  1932,  and  continuing  in 
effect  throughout  the  year  1933;  to¬ 
gether  with  limitations  in  our  price 
schedule  for  the  four  succeeding  years, 
thus  assuring  you  of  a  continuance  of 
our  conservative  price  policy. 

“You  realize  that  the  paper  industry 
is  not  prosperous  and  we  know  that  the 
publishing  industry  has  its  troubles  too. 
Therefore,  this  action  of  ours  will,  we 
hope,  help  you  solve  some  problems  and 
encourage  you  to  use  more  paper.  It  is 
only  by  means  of  stimulated  consump¬ 
tion  that  we  hope  to  gain  by  this  move.” 

While  International’s  present  reduc¬ 
tion  is  $7  in  key  cities,  publishers  in  lo¬ 
cations  where  paper  may  be  delivered 
bv  water  will  benefit  by  an  additional  $1 
allowance  on  freight  charges.  The 
official  public  statement  follows: 

“International  Paper  Company  has 


tive  points  are  $46  a  ton  at  Baltimore, 
Jacksonville,  New  Orleans,  Houston; 
$45.50  at  Washington  and  Pittsburgh ; 
$44.50  at  Albany;  and  $49  at  Atlanta, 
Chattanoga,  Birmingham,  and  San 
•Antonio.  The  new  price  schedule  pro¬ 
vides  a  $1  a  ton  allowance  at  certain 
specified  ports,  including  New  York 
and  Chicago,  at  which  the  company  de¬ 
livers  by  boat  in  cargo  lots.” 

International’s  action  completely  up¬ 
sets  the  price  schedule  covering  the 
period  from  Jan.  1, 1933,  to  Dec.  31, 1936, 
which  it  announced  in  May,  1931.  .Ac¬ 
cording  to  plans  formed  at  that  time, 
when  International’s  $5  reduction 
brought  its  price  in  line  with  that  of 
other  companies  the  price  for  the  four 
year  period  was  to  be  set  at  a  maximum 
of  $62  in  New  York  before  freight 
allowances  were  deducted.  The  average 
price  including  freight  charges  was  ex¬ 
pected  to  be  $59  for  the  four  years. 
This  arrangement,  at  the  time  was 
looked  upon  as  a  means  of  protecting 
International's  customers  in  the  event 
of  the  rise  in  prices  which  was  expected 
to  accompany  any  improvement  in  busi¬ 
ness.  Although  there  were  slight  in¬ 
creases  in  tonnage  this  year,  and  some 
of  the  companies  reopened  idle,  mills, 
the  meagre  improvement  did  not  war¬ 
rant  a  price  rise.  On  the  contrary,  in¬ 
creasing  imports  of  Scandinavian  and 
other  foreign  newsprint  at  prices  far 
below  those  of  the  Canadian  mills  were 
reported  to  be  upsetting  the  market  and 
cutting  in  on  Canadian  and  domestic 
tonnage  in  some  quarters.  Ever  since 
the  first  of  the  year  rumors  of  price 
cutting  have  been  circulating  through 
the  industry.  This  situation  was  cli¬ 
maxed  last  week  when  Price  Brothers 
took  the  lead  in  making  an  official  price 
reduction  of  $5.50  a  ton.  This  was  the 
first  time  in  several  years  that  the  lead 
in  price  setting  had  been  taken  away 
from  International  and  the  ensuing 
week  was  one  of  tension  as  manufac¬ 
turers  and  newspaper  publishers  awaited 
the  company’s  action. 

Following  Price  Brothers’  reduction 


two  meetings  of  newsprint  e.xecutives 
were  held  in  Montreal  this  week  to  dis- 
cu.ss  the  situation  arising  from  that 
action.  .Although  no  action  has  been 
taken  yet  by  this  group,  it  was  learned 
that  they  consider  the  move  of  serious 
import  to  the  industry  and  find  the  situ¬ 
ation  more  comple.x  than  at  any  time  in 
the  history  of  the  business. 

Col.  Frank  Knox,  publisher  of  the 
Chicago  Daily  News,  made  the  follow¬ 
ing  comment  to  Editor  &  Publisher  on 
the  price  cut  this  week : 

“Reduction  of  the  price  for  print 
paper  by  the  International  Paper  Com¬ 
pany  is  the  logical  development  of  the 
situation  within  the  paper  manufactur¬ 
ing  business.  Unfortunately  for  those 
men  who  have  invested  their  capital  in 
that  business  they  are  confront^  with 
the  same  necessity  for  deflation  that  has 
confronted  all  other  forms  of  business 
activity.  The  whirlwind  of  today  is 
the  logical  product  of  the  inflationary 
winds  which  blew  up  values  to  a  purely 
fictitious  and  artificial  stage  in  the 
paper  business  a  number  of  years  ago. 
The  folly  of  those  days  is  being  ex¬ 
piated  in  the  privations  and  sacrifices  of 
the  present.  Given  efficient  equipment 
and  reasonable  overhead  charges,  the 
newsprint  mills  would  make  as  good  a 
profit  as  the  average  of  other  business 
at  $45  a  ton  but  with  multiplied  and 
unwarranted  overhead  charges,  however, 
this_  price  foreshadows  drastic  reor¬ 
ganization  within  the  industry.  How 
soon  this  reorganization  will  be  effected 
no  one  can  foretell  but  I  expect  it  will 
not  be  long  postponed.  In  the  long 
run,  and  for  the  ultimate  good  of  the 
industry,  it  is  probably  better  to  have 
it  come  in  this  way,  than  to  have  the 
evil  day  postponed  by  unsound  reor¬ 
ganization  and  consolidation  which  was 
attempted  a  few  months  ago  and  which 
would  have  left  actual  charges  and  over¬ 
head  at  too  high  a  figure  and  retained 
in  operation  numerous  obsolete  and  in¬ 
efficient  units  of  production.” 

The  following  comment  came  from 
G.  J.  Palmer,  business  manager  Hous¬ 
ton  (Tex.)  Chronicle. 

“.Aggressive  action  of  International 
Paper  Company  in  announcing  new 
rates  well  in  advance  of  contract  closing 
will  do  much  to  popularize  that  com¬ 
pany  with  their  customers  and  prospec¬ 
tive  customers  and  will  insure  them  a 
generous  portion  of  tonnage  available.” 

Another  publisher  to  comment  on  the 
situation  was  E.  H.  Harris,  president 
of  the  Richtnond  (Ind.)  Palladium- 
ftem.  He  telegraphed : 

“Stabilization  of  print  paper  prices 
on  a  basis  of  the  cost  of  production  in 
mills  which  are  not  overcapitalized  will 
permit  publishers  to  make  constructive 
plans  and  rates  for  future  business. 
The  chaotic  condition  which  has  existed 
in  the  print  paper  industry  has  had  an 
unwholesome  influence  upon  newspaper 
publishing.  The  new  prices  have  re¬ 
moved  the  uncertainty  from  one  of  the 
principal  elements  of  publishing.” 

The  price  cut  will  lead  to  larger  news¬ 
papers  and  increased  newsprint  con¬ 
sumption  in  the  opinion  of  Cranston 
Williams,  secretary-manager  of  the 
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Southern  Newspaper  Publishers’  Asso¬ 
ciation,  who  telegraphed  Editor  &  Pub¬ 
lisher  as  follows: 

“Reduction  of  $7  in  newsprint  price 
will  have  direct  effect  on  loosening  up 
size  of  newspapers  and  increase  con¬ 
sumption  of  newsprint  even  without  ap¬ 
preciable  gain  in  advertising,  in  my 
opinion.  Because  of  the  close  margin 
of  income  and  expense  upon  which  many 
newspapers  are  operating,  it  has  been 
necessary  to  hold  issues  as  tight  as 
ixissible.  This  reduction  and  the  $4 
reduction  last  December  seem  to  dis¬ 
prove  the  contention  that  it  was  not 
possible  to  reduce  prices  for  there  has 
been  no  organized  pressure  against 
manufacturers  to  bring  about  these  re¬ 
ductions.  There  is  greater  activity  in 
the  South  by  different  mills  both  domes¬ 
tic  and  foreign  than  ever  before  and 
small  newspapers  are  being  called  upon 
by  salesmen  who  in  the  past  have 
thought  them  inconsequential.” 

No  indication  of  Price  Brothers’  next 
move  was  forthcoming  from  the  com¬ 
pany’s  executives  this  week,  but  it  is  ex- 
jiected  they  will  have  to  meet  Interna¬ 
tional’s  $1.50  reduction  below  their  quo¬ 
tation,  as  their  contracts  require  them 
to  meet  the  lowest  current  price. 

The  company’s  situation  b^ame  more 
complicated  this  week  when  it  was  an¬ 
nounced  that  it  would  not  be  able  to 
meet  bond  interest  on  Nov.  1,  the  ex¬ 
piration  date  of  a  period  of  grace  for 
interest  defaulted  from  Aug.  1,  unless 
assistance  is  received.  The  company 
stated  that  shareholders  might  be  asked 
to  help. 

This  announcement  was  made  in  a 
letter  signed  by  the  company’s  secre¬ 
tary,  W.  P.  Creach.  It  said  the  com¬ 
pany  was  making  “every  effort  to  obtain 
assistance  prior  to  the  default  becoming 
actual  under  terms  which  are  not  too 
onerous  to  the  company .’| 

The  following  committee  was  ap- 
IKjinted  to  protect  the  holders  of  pre¬ 
ferred  shares :  R.  H.  Collins  of  Kitcat 
&  .\itken  of  London,  Col.  George  P. 
•Murphy  of  Ottawa,  Col.  I.  P.  Rexford 
and  H.  J.  Symington  of  Montreal,  and 

C.  M.  Thompson  of  Quebec. 

A  forecast  of  the  price  drop  was  seen 
in  information  given  to  the  Southern 
Newspaper  Publishers’  Association  last 
week  by  one  of  its  members  that  he 
expected  to  hear  such  an  announce¬ 
ment  in  a  few  days.  This  information, 
together  with  comment  on  the  situation 
was  sent  to  members  by  Mr.  Williams 
in  a  bulletin  as  follows: 

“One  member  advises  that  he  expects 
announcement  to  be  made  in  a  few  days 
of  a  reduction  in  the  present  standard 
domestic  price  of  $46  f.o.b.  mill.  This 
reduction  may  be  as  much  as  $2  or  $3 
a  ton.  There  are  other  publishers  who 
feel  that  the  domestic  price  in  1932  will 
be  maintained  although  it  is  generally 
agreed  that  there  is  a  considerable  sur¬ 
plus  of  tonnage  due  to  reduced  con¬ 
sumption  in  1932  and  more  mills  com¬ 
ing  into  production  in  recent  years. 

“There  is  hardly  a  newspaper  in  the 
south  which  is  using  the  amount  of  ton¬ 
nage  specified  in  contracts  and  for  that 
reason  these  newspajwrs  are  not  in  the 
market  to  buy  additional  tonnage.  In 
cases  where  publishers  do  not  have  con¬ 
tracts  calling  for  all  tonnage  to  be  pur¬ 
chased  from  one  or  more  manufacturers, 
such  publishers  are  buying  newsprint  to 
complete  their  requirements  at  prices  be¬ 
low  the  standard  domestic  price  for 
1932.  A  considerable  part  of  this  is 
foreign  newsprint. 

“Stora-Kopperberg  Corporation  has 
advised  publishers  of  a  10%  reduction 
in  their  c.i.f.  price  of  newsprint  for  the 
rest  of  1932.  Price  heretofore  of  $45 
now  becomes  $40.50  per  ton  and  this 
reduced  price  is  offered  for  1933  as  a 
maximum  price  for  next  year.  Perkins- 
Goodwin  Company  offers  foreign  news¬ 
print  under  contracts  for  next  year  at 
$37  per  ton  c.i.f.  Norfolk. 

“Scott  Paper  Industries,  Inc.,  Empire 
State  Building,  New  York,  is  offering 
Swedish  newsprint  ‘at  a  price  from  $1 
to  $3  per  ton  lower  than  any  quotation 
obtain^  from  other  importers.’  One 
publisher  comments  that  this  seems  to 
^  an  ‘importers  fight.’  Another  pub¬ 
lisher  reports  quotation  from  one  for¬ 
eign  concern  of  $35  per  ton  c.i.f.  Nor¬ 
folk.’’ 


WAY  CLEARED  IN  N.  Y. 
FOR  ARBITRATION 

Publisher*  Agree  To  Admit  Five- 
Day  Week  To  Consideration — 
Arbitrators  Meet  To  Choose 
Fifth  Member 


The  way  was  cleared  for  arbitration 
of  wages  and  hours  between  the  Pub¬ 
lishers’  Association  of  New  York  City 
and  Typographical  Union  No.  6  when 
the  publishers  agreed.  Sept.  19,  to  allow 
the  union  to  bring  the  five-day-week 
question  before  the  arbitration  board 
if  it  wishes  to.  This  request,  which  the 
union  made  unexpectedly  recently,  had 
temporarily  delayed  proceedings  toward 
arbitration.  The  four  members  of  the 
arbitration  board  already  chosen  by  the 
employers  and  the  printers  met.  Sept. 
21,  to  choose  the  board’s  fifth  member, 
but  no  name  had  been  decided  upon  up 
to  the  time  Editor  &  Publisher  went 
to  press.  If  an  agreement  cannot  be 
reached  within  10  days,  the  choice  will 
rest  on  Harvey  Kelly  of  the  American 
Newspaper  Publishers’  Association  and 
President  Howard  of  the  I.T.U. 

The  agreement  to  arbitrate,  setting 
forth  arbitrable  stipulations,  as  drawn 
up  by  the  publishers  and  printers  this 
week  reads: 

“The  board  of  arbitration  shall  de¬ 
cide  the  wage  rates  for  day  work  within 
the  limits  of  the  wage  rates  proposed  by 
the  respective  parties  and  likewise  for 
night  work  and  for  the  third  shift. 

“The  board  shall  determine  the  unit 
of  hours  to  constitute  such  shifts  within 
the  limits  of  hours  proposed  by  the 
resp^tive  parties,  provid^,  that  noth¬ 
ing  in  the  foregoing  shall  prelude  the 
discussion  of  the  number  of  days  to 
constitute  a  week’s  work  within  the 
limits  proposed  by  the  respective 
parties. 

“The  board  shall  pass  upon  the  merits 
of  each  proposal  as  thus  stated  and  its 
decision  shall  be  binding  for  one  year 
from  its  date.  All  provisions  of  the 
present  contract  to  remain  as  at  present 
other  than  sections  relating  to  hours  and 
wages;  except: 

“Section  13  shall  be  amended  by  strik¬ 
ing  out  the  entire  paragraph  in  the 
present  contract  and  substituting  the 

following: 

“Section  13.  No  member  of  the 

chapel  is  exempt  from  taking  his 
overtime  off,  except  the  foreman  of 
each  shift.  Provided,  a  foreman  per¬ 
forming  mechanical  work  exclusively 
on  overtime  shall  not  be  exempt.  In 
extreme  emergencies  such  as  fire, 

flo^  or  disaster  overtime  may  be 

waived. 

“Section  16  shall  be  amended  by  striking 
out  the  entire  paragraph  in  the  present 
contract  and  substituting  the  following: 
“Section  16.  Extras  may  be  put  on 
in  machine  offices  either  day  or  night, 
and  may  be  put  on  at  one  hiring  or 
separate  daily  hirings  for  not  to  ex¬ 
ceed  three  days  or  nights  in  any  one 
week,  if  others  are  available.  When 
in  accordance  with  the  above,  an  ex¬ 
tra  is  hired  for  more  than  one  day  or 
night,  he  must,  if  he  fails  to  work  for 
the  period  for  which  he  is  hired. 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  26 — District  1  and  2,  Penn¬ 
sylvania  Newspaper  Publishers’ 
Assn.,  meeting,  Bethlehem,  Pa. 

Sept.  27 — North  Dakota  Press 
Assn.,  fall  meeting,  Fargo,  N.  D. 

Oct.  3-5 — Insurance  Advertising 
Conference,  annual  meeting.  Hotel 
Pennsylvania,  New  York. 

Oct.  3 — District  4  and  5,  Pennsyl¬ 
vania  Newspaper  Publishers*  Assn., 
meeting,  Penn  •  McKee  Hotel, 
McKeesport,  Pa. 

Oct.  5-7 — l5th  annual  direct  mail 
exposition,  Hotel  Pennsylvania, 
New  York  City. 

Oct.  7-9  —  Ohio  Newspaper 
Women’s  Assn.,  annual  meeting, 
Mansfield,  Ohio. 

Oct.  10 — New  Jersey  Press  Assn., 
annual  Newspaper  Institute,  Rutgers 
University,  New  Brunswick,  N.  J. 

Oct.  10— Districts  3  and  4,  Penn¬ 
sylvania  Newspaper  Publishers’ 
Assn.,  meeting,  Susquehanna  Valley 
Country  Club,  Sunbury,  Pa. 

Oct.  13-14 — Southern  Circulation 
Managers’  Assn.,  annual  meeting, 
Jackson,  Miss. 

Oct.  17-18 — California  Circulation 
Managers’  Assn.,  meeting,  Fresno. 

Oct.  17-18 — Carolinas  Circulation 
Managers’  Assn-,  annual  conven¬ 
tion,  Washington  Duke  Hotel, 
Durham,  N.  C. 

Oct.  18-19 — Inland  Press  Assn., 
fall  meeting,  Morrison  Hotel, 
Chicago. 

Oct.  19-20 — Ohio  Circulation 
Managers’  Assn.,  meeting,  Colum¬ 
bus. 

Oct.  20-21 — Audit  Bureau  of  Cir¬ 
culations,  annual  meeting,  Stevens 
Hotel,  Chicago. 


supply  a  substitute.  In  giving  out 
extra  work,  men  discharged  to  reduce 
the  force,  who  have  established  in  the 
office  their  competency  to  perform  the 
work  in  question,  are  to  be  given 
preference.  Extras  shall  receive  for 
each  day  or  night  50c.  in  addition  to 
the  regular  scale.” 

This  was  signed  by  Howard  Davis, 
business  manager  of  the  New  York 
Herald  Tribune,  for  the  publishers,  and 
Austin  Hewson,  president  of  “Big  Six,” 
for  the  printers. 


BICKET  IS  CITY  EDITOR 

James  P.  Bicket,  formerly  managing 
editor  of  the  Chicago  American,  has 
been  appointed  city  editor  of  the  Chi¬ 
cago  Herald  Sr  Examiner  to  succeed 
R.  C.  Cornell,  whose  resignation  was 
announced  last  w’eek. 


N.  Y.  SUN  RATES  DOWN 

The  New  York  Sun  announced  Sept. 
22  that  all  its  advertising  rates  would 
be  reduced  2  cents  a  line,  effective 
Sept.  23. 


DAILY  BUYS  WEEKLY 

The  Norton{K!in.)Courier,  a  weekly, 
was  purchased  Sept.  8  by  the  Norton 
Daily  Telegram. 
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BIG  STORES  GO  INTn 
BALTIMORE  POST 

Dozen  Advertisers  Sign  *( 
Quantity  Rate,  Conditioned  **** 
Addition  of  Financial  Newi 
and  Circulation  Drive 

The  Baltimore  Post,  signing  r™ 
tracts  with  a  dozen  leading  Ioqi^ 
yertisers  within  two  days,  has  obuiS 
large  department  store  and  other  Z 
age,  much  of  which  was  not  formT' 
carried  in  the  Post.  As  required 
new  contracts,  the  Post  has  establisl^ 
a  financial  news  section,  in  charorT 
Elmer  C.  Walzer,  and  has  beeun  ! 
circulation  drive.  * 

The  circulation  campaign  has  include! 
use  of  fifty  billboards  in  sections  d 
the  city  where  circulation  is  desir»^ 
distribution  of  25,000  copies  of  the  Sm 
9  issue  as  samples,  broadcasting  of 
bulletins  three  times  a  day  from  each  oi 
the  city’s  radio  stations,  and  a  direct- 
mail  campaign  to  non-subscribers. 

In  obtaining  the  contracts,  the  For 
added  a  new  rate  to  its  card,  25  per  cent 
below  the  previous  local  rate,  for  ad¬ 
vertisers  willing  to  contract  for  larn 
space,  understood  to  be  approximated 
125,090  lines  a  year.  Proportionati 
rate  increases  are  provided  in  case  the 
circulation  is  increased  by  specified 
amounts. 


While  the  contracts  are  for  a  five- 
year  period,  the  merchants  have  the 
privilege  of  cancelling  at  the  end  of 
any  year,  also  in  case  the  circulation 
falls  below  a  specified  minimum,  or  in 
case  the  financial  section,  in  the  opinion 
of  the  advertiser,  is  not  maintaind  at 
an  adequate  standard. 

Inquiry  among  advertisers  brought  a 
statement  from  M.  H.  Goodman,  vice- 
president  of  the  Hecht  Company  and 
the  executive  head  of  the  Hub,  one  oi 
the  large  department  stores,  that  the 
merchants  had  acted  individually  in  the 
matter. 

“You  couldn’t  get  the  stores  to  act 
together  for  that  or  for  anything  else,  ’ 
he  said.  “They  just  won’t  act  together 
for  anything. 

“Newspapers  in  a  number  of  cities 
have  reduced  rates  and  we  advertiser^ 
when  we  met  incidentally  talked  about 
the  need  for  these  reductions.  Reduced 
rates  were  suggested  to  all  the  papers 
but  without  effect  until  this  time.  I 
suppose  the  Post  saw  this  situation  and 
reduced  its  rates  to  meet  it.  We  have 
been  in  the  Post  for  years.” 

The  Hub  and  O’Neill’s  have  been 
among  the  most  constant  advertisers 
in  the  Post.  It  is  said  that  the  fol¬ 
lowing  have  entered  under  the  new 
contract :  Hochschild  Kohn  &  Co.. 
Stewart,  the  May  Company,  Huffier 
Brothers  Company,  and  Brager-Eisen- 
berg,  Inc. 


CRESTON,  lA.,  PAPER  SOLD 

Creston,  Ia.,  Sept.  20 — The  Cra/nn 
N eivs- Advertiser  has  been  sold  to  a 
newly  formed  company,  Creston  Newsj 
Advertiser,  Inc.,  with  W.  S.  Rupe  of 
Des  Moines  as  president.  The  paper 
was  sold  by  Frank  Thayer  of  Chicago, 
J.  R.  Hill  of  Creston,  publisher,  and 
George  A.  Croft  of  Creston,  editor,  the 
only  stockholders  of  the  old  corporation. 
Mr.  Rupe  formerly  owned  the  Mary- 
ville  (Mo.)  Daily  Forum. 


NEW  JOB  FOR  SCHUSTER 

H.  G.  Schuster,  formerly  national 
advertising  manager  of  the  Chicago 
Daily  News,  has  joined  the  Chicago 
Daily  Times  in  a  similar  capacity,  L  J 
Abrams,  Daily  Times  advertising  man¬ 
ager,  announced  this  week.  Mr.  Schu¬ 
ster  assumed  his  new  post  Sept.  19.  He 
had  been  with  the  Daily  News  for  11 
years  until  his  recent  resignation.  Pre¬ 
vious  to  that  he  had  been  in  the  adver¬ 
tising  departments  of  the  Chicago  Trtb- 
line  and  New  York  Daily  News. 

J.  H.  WALKER  PROMOTED 

Jerome  H.  Walker,  of  the  copy  desk. 
Albany  (N.  Y.)  Knickerbocker  Peew. 
Gannett  newspaper,  has  been  promrted 
to  city  editor.  Mr.  Walker  was  Sun¬ 
day  editor  of  the  Albany  Times-lJsio* 
before  joining  the  Knickerbocker  Press. 
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N.  Y.  JOB  SHOPS  SEEK 
TO  BAN  PRIORITY 

Printers’  League  Posts  Notice  of 

Action  to  Take  Place  Oct.  1  — 
Will  Cut  Wages  if  Arbitration 
Is  Not  Started  Soon 

Summary  action  was  taken  this  week 
b\  the  Printers’  League  section  of  the 
Kmploying  Printers  Association  of 
New  Vork  to  change  working  condi¬ 
tions  in  their  composing  rooms  upon 
the  expiration  of  the  present  contract 
Oct.  1.  Notices  posted  in  the  compos¬ 
ing  rooms  of  all  members  stated  tliat 
l>ending  settlement  of  a  new  contract 
i>y  conciliation  or  arbitration,  recogni¬ 
tion  of  priority  would  end  on  Oct.  1, 
and  wages  would  be  reduced  from  $1.39 
to  $1.13i  per  hour  on  Oct.  15.  The 
latter  provision  will  be  effective  if  an 
arbitration  board  of  five  men  to  deter¬ 
mine  wage  rates  has  not  been  set  up  by 
that  time. 

The  refusal  to  recognize  priority  set 
forth  by  the  employers  is  regarded  most 
seriously  by  all  parties.  In  the  posted 
notice,  it  is  declared  that  “the  foreman 
is  to  be  the  sole  judge  of  competency 
and  composing  room  employes  are  to  be 
employed,  laid  off  and  discharged  on  the 
basis  of  the  foreman’s  judgment  of 
competency  to  perform  work  to  be 
done.’” 

The  local  union  has  given  its  presi¬ 
dent  and  book-and-job  scale  committee 
a  vote  of  confidence  and  devoted  con¬ 
siderable  time  at  its  meeting  last  Sun¬ 
day  to  discussion  of  the  priority  ques¬ 
tion.  As  priority  is  governed  by  inter¬ 
national  law,  the  local  union  referred 
the  employers’  announcement  to  Presi¬ 
dent  Charles  P.  Howard  of  the  I.T.U., 
who  requested  that  priority  be  held  in 
abeyance  until  he  reached  New  York, 
about  Oct.  1.  The  employers’  reply  re¬ 
iterated  their  previous  statement  of 
IK)licy. 

John  J.  Fahey,  chief  organizer  for 
the  union,  commented  as  follows  : 

"The  action  of  the  employers  is  fool¬ 
ish  and  will  inflame  the  men  and  make 
u  settlement  more  difficult  to  negotiate. 
W'e  were  proceeding  peacefully  toward 
effecting  a  settlement  until  this  overt 
act  by  the  employers. 

"We  have  been  doing  our  best  to 
settle  on  a  new  scale  of  wages  effective 
Sept.  30,  when  the  present  agreement 
expires.  The  employers  have  insisted 
that  before  we  could  proceed  we  would 
have  to  drop  the  system  of  priority. 
This  arrangement  is  part  of  our  inter¬ 
national  union  law  and  we  cannot  con¬ 
sent  to  drop  it  because  only  the  inter¬ 
national  union  has  that  power. 

"Our  suggestion  has  been  to  settle 
the  wage  scale  first  and  then  to  discuss 
priority,  but  the  employers  have  been 
insisting  that  priority  be  dropped  be¬ 
fore  a  discussion  of  the  wage  scales.” 


WAGES  REDUCED 

Salaries  of  Scripps-Howard  employes 
on  all  newspapers  and  in  the  general 
offices  were  reduced  10  per  cent  this 
week  by  order  of  the  general  man¬ 
agement.  This  is  the  second  10  per 
cent  salary  reduction  in  the  organiza¬ 
tion.  The  previous  cut,  however,  only 
affected  employes  earning  above  a  cer¬ 
tain  level,  which  varied  in  different 
units  of  the  Scripps-Howard  organi¬ 
zation. 


KASHERMAN  ATTACKED 

Arthur  Kasherman,  publisher  of  the 
Fuhlic  Press,  Minneapolis  weekly,  was 
attacked  by  two  men  in  Minneapolis 
last  week  who  beat  him  so  severely  that 
he  was  scarcely  able  to  walk.  The  men 
gave  no  intimation  of  the  reason  for 
their  attack,  the  editor  told  police.  It 
was  the  second  time  within  a  year  that 
Mr.  Kasherman  has  been  beaten  by  un¬ 
known  assailants. 


FACES  LIBEL  CHARGE 

Henry  H.  Fast,  editor,  Kerman 
(Cal.)  Xext'S,  was  held  to  answer  in 
superior  court  on  charges  of  criminal 
libel  brought  by  J.  A.  Johnson,  presi¬ 
dent,  defunct  First  National  Bank  of 
Kerman. 


CREMO  IN  NEW  CAMPAIGN 

newspaper  advertising  campaign 
announcing  the  reduction  in  price  of 
Cremo  cigars  from  5  cents  each  to  three 
for  10  cents  has  been  launched  by  the 
.■\merican  Cigar  Company,  using  a 
>chedule  of  more  than  1,400  newspapers. 


JOB  SHOP  PRINTERS 
ACCEPT  REDUCTION 

Chicago  Labor  Dispute  Ends,  With 
Agreement  on  $1.22)4  For 
Day  Work,  $1.40  For  Night 
— Ban  On  Apprentices 

(Special  to  Editor  &  Publisher) 
Chicago,  Sept.  19 — Chicago  Typo¬ 
graphical  Union  No.  16  yesterday  voted 
to  accept  the  reduced  wage  scale  agreed 
upon  by  representatives  of  the  union  and 
the  job  shop  employers.  The  latter 
group  had  already  approved  the  new 
scale  of  $1.22)  for  day  work  and  $1.40 
for  nights  which  went  into  effect  today. 
The  union  vote  was  558  for  the  agree¬ 
ment  and  129  against. 

The  new  agreement,  which  will  ter¬ 
minate  March  18,  1933,  provides  for  the 
40-hour  week  to  replace  the  44-hour 
week  schedule,  with  the  employers  hav¬ 
ing  the  right  to  operate  their  plants  six 
days  a  week  with  staggered  forces. 
Thirty  days  before  the  expiration  of  the 
present  agreement  committees  will  meet 
to  reach  an  agreement  to  cover  the  next 
six  months.  The  plan  further  provides 
that  no  new  apprentices  are  to  be  regis¬ 
tered  until  Sept.  30,  1934. 

Yesterday’s  action  by  the  union 
brought  to  a  close  negotiations,  extend¬ 
ing  over  a  period  of  21  months,  in 
which  the  employers  have  been  seeking 
a  reduction  in  their  contract  which  did 
not  expire  until  October,  1934.  The  old 
scale  was  $1.29)  for  day  work  and 
$1.50  for  nights.  On  Sept.  1  the  em¬ 
ployers  arbitrarily  reduced  the  scale  to 
$1.10  an  hour,  contending  they  could  not 
meet  the  existing  scale  and  survive  in 
the  competitive  field.  Approximately 
700  union  printers  from  30  shops  walked 
out  and  refused  to  accept  the  15  per 
cent  reduction.  Before  negotiations 
were  resumed,  the  striking  printers 
were  assured  their  $1.29)  scale  pending 
ratification  of  a  new  agreement. 

In  the  negotiations  completed  yester¬ 
day  the  union  was  represented  by  a  com¬ 
mittee  headed  by  William  J.  Hedger, 
president,  and  J.  M.  McKeown.  The 
employers’  committee  was  headed  by 
Harry  G.  Cantrell,  secretary  of  the 
Franklin  Association. 


PREMIER  HINTS  PRESS  CURB 


Taschereau  Condemn*  Blackmail 
and  Immoral  Journalism 

(Special  to  Editor  &  Publisher) 
Montreal,  Sept.  20  —  Legislation 
aimed  at  extermination  of  three  types 
of  journalism  may  be  undertaken  by 
the  Provincial  government  of  Quebec, 
according  to  Premier  Taschereau.  The 
first  is  that  which  caters  to  the  elements 
which  cause  racial  and  other  forms  of 
disorder;  the  second,  that  which  thrives 
upon  blackmail,  and  the  third,  those  pub¬ 
lications  which  border  on  the  immoral. 

The  Premier  expressed  his  views  upon 
the  judgment  of  Mr.  Justice  Desaulniers 
of  Montreal,  who  last  week  scathingly 
denounced  three  French-Canadian  Mon¬ 
treal  weekly  papers,  Goglu,  Miroir  and 
Chameau,  for  a  virulent  anti-Semitic 
campaign,  but  regretfully  found  himself 
without  power  to  issue  the  injunction 
applied  for  by  plaintiff. 


TO  EDIT  THE  SPECTATOR 

Henry  Wilson  Harris,  noted  Liberal 
English  journalist  and  chief  editorial 
writer  of  The  Spectator,  London,  for 
the  last  year,  was  appointed  editor  of 
the  magazine.  Sept.  15.  He  succeeds 
Sir  Evelyn  Wrench,  chief  proprietor 
and  chairman  of  the  company,  who  is 
relinquishing  the  active  ^itorship  on 
account  of  his  health  and  the  increasing 
claims  on  his  time  in  the  field  of  inter¬ 
national  cooperation.  He  will  continue 
as  joint  editor.  The  Spectator’s  policy 
will  remain  unchanged. 


WEBB  MILLER  VISITS  U.  S. 


Webb  Miller  (right)  European  news 
manager  of  the  United  Press,  and 
Raymond  Clapper,  manager  of  the 
Washington  bureau,  who  met  in  New 
York  this  week  to  discuss  impending 
big  news  stories  which  will  affect  both 
Europe  and  America.  Mr.  Miller  re¬ 
turned  to  Europe  Sept.  20  on  the 
Leviathan. 


A.B.C.  ASKING  TOPICS 
FOR  FALL  MEETING 

Harn  Submits  Hi*  Report  to  Direc¬ 
tor*  at  New  York  Conference 
— Economies  Result  in 
Surplus 

Members  of  the  Audit  Bureau  of 
Circulations  have  been  asked  to  send 
in  suggestions  for  discussions  to  be  held 
at  the  nineteenth  annual  convention  Oct. 
20  and  21  at  the  Stevens  Hotel,  (Chicago. 

Plans  for  the  convention  call  for  a 
general  session  Thursday  morning,  Oct. 
20  at  10  a.m.,  with  divisional  sessions 
that  afternoon  at  2  p.m.  h'riday  is  to 
be  devoted  to  general  sessions. 

The  annual  report  of  O.  C.  Harn, 
managing  director,  was  submitted  to 
the  A.B.C.  directors  at  a  regular  meet¬ 
ing  Sept.  16  at  the  Hotel  Astor,  New 
York — the  last  meeting  prior  to  the 
convention.  Mr.  Harn  reported  that 
economies  applied  this  year  would  re¬ 
sult  in  a  surplus  of  several  thousand 
dollars,  contrasting  with  a  1931  deficit. 

Four  Spanish-language  publications  in 
Havana  have  been  approved  for  mem¬ 
bership,  and  will  become  members  upon 
release  of  their  first  audits.  This  is 
the  first  time  the  bureau  has  extended 
its  work  outside  the  United  States  and 
Canada,  except  for  two  publications  in 
Hawaii.  The  new  members  are  El  Pats 
and  'El  Mundo,  dailies,  and  Bohemia 
and  Cartelcs,  magazines. 


SOVIET  EXPELS  WRITER 


London  Express  Correspondent  Ac¬ 
cused  of  Writing  False  News 

Rhea  Clyman,  correspondent  in  Mos¬ 
cow  for  the  London  Daily  Express 
and  for  Canadian  newspapers,  was 
ordered  expelled  from  Russia  Sept.  20 
on  a  charge  of  writing  false  news 
about  the  country.  She  was  directed 
to  leave  within  24  hours. 

Her  expulsion  followed  recent  pub¬ 
lication  by  the  Daily  Express  of  articles 
she  wrote  after  a  trip  into  northern 
Russia.  The  Moscow  newspaper 
Isi’estia  reprinted  excerpts  from  her 
articles  and  attacked  her  in  an  editorial. 

Miss  Clyman  lived  in  Toronto  until 
about  four  years  ago,  when  she  went 
to  Russia.  For  a  time  she  was  secretary 
to  Walter  Duranty,  Moscow  corre¬ 
spondent  of  the  Nnv  York  Times. 


GOSSIP  WRITER  HERO 
IN  NEW  PICTURE  " 

Columnist  of  “Okay  America,” 

spired  by  the  President  of  the 
U.  S.,  Patriotically  Kills 
Gangster  Chief 

The  much  excoriated  newspaper  goj. 
sip  columnist  attains  heroic  stature  in 
"Okay  America,”  Hollywood's  latest 
pictorial  fable  based  on  the  strange  lik 
led  by  newspapermen. 

Here  we  have  a  popular,  debonair  and 
enterprising  scandal  news  specialist,  as 
eagerly  listened  to  over  the  radio  as  he 
is  read  in  the  newspaper,  who  saves 
this  great  country  of  ours  from  the 
tentacles  of  the  gangster.  Does  he  dig  ^ 
out  the  evidence  and  present  it  to  the  P 
grand  jury  in  the  plodding  manner  of 
most  newspapermen?  No!  His  man¬ 
ner  is  much  more  expeditious.  He  pulls 
a  gun  on  the  Big  Chief  himself  and 
shoots  the  dastard  dead.  Then  he  rushes 
to  the  microphone.  "Folks,  I’ve  got 
.some  hot  news  for  you  tonight.  I’vt 
just  killed  the  Big  Chief.”  A  moment 
later  shots  ring  out  in  the  studio  and 
the  columnist,  a  victim  of  gangdom’s 
immutable  law  of  retaliation,  falls, 
clasping  the  mike,  and  gasping  as  he 
expires — “Okay  1  America.” 

It  is  no  less  a  personage  than  the 
President  of  the  United  States  who  un¬ 
wittingly  inspires  the  columnist  to  his 
expiating  deed  of  violence.  He  goes  to 
the  President  as  an  ambassador  for 
the  Big  Chief  who  has  offered  to  re¬ 
turn  a  kidnaped  girl  to  her  parents  if 
the  President  will  guarantee  him  only 
the  minimum  sentence  for  charges  pend¬ 
ing  against  him.  The  President  of 
course  refuses  to  dicker  and  gives  a 
little  lecture  on  the  menace  of  racketeer¬ 
ing.  The  columnist  lies  to  the  Big  Chief, 
gets  the  girl  returned,  and  then  after  a 
frenzied  patriotic  outburst,  kills  the 
gangster  chief. 

At  one  place  in  the  picture  the  col¬ 
umnist  tells  his  secretary  that  by  dig¬ 
ging  out  the  filth  and  corruption  of  L 
people’s  behavior  he  is  doing  Society  a 
much  needed  service.  Fear  of  his  poison 
pen,  he  intimates,  keeps  wavering  hus¬ 
bands  true  to  their  wives,  and  debu¬ 
tantes  mindful  of  the  wages  of  sin. 

He  is  a  soft-hearted  fellow,  in  spite 
of  his  calling,  and  a  sincere  request  for 
suppression  of  certain  juicy  columnar 
tidbits  generally  finds  him  in  an  acquies¬ 
cent  mood. 

At  one  place  the  city  editor  says  to 
him :  “You’re  not  a  newspaperman; 
you’re  a  so-and-so.”  But  the  dub  re¬ 
porters  that  you  see  in  the  picture, 
dwarfed  into  insignificance  by  the  bril¬ 
liance  of  the  dirt  impresario,  are  some¬ 
thing  nobody  would  want  to  be. 

Of  all  the  strange  things  that  have 
come  out  of  the  movie  factories  abou: 
the  press  this  one  is  the  most  pre 
posterous. 


NEW  SEARS’  SALES  PLAN 

An  innovation  in  banking  and  mer¬ 
chandising  was  started  this  week  b; 
Sears,  Roebuck  &  Co.,  and  the  Sear> 
Community  State  bank,  Chicago,  with 
the  introduction  of  “shopping  savings’ 
service  for  the  Sears  Chicago  retail 
stores.  Under  the  new  system,  savii^.- 
depositors  of  the  Sears  Community 
State  bank,  an  affiliate  of  the  mail  order 
and  retail  merchandising  house,  may  use 
their  passbooks  in  making  purchases  at 
any  of  the  seven  Sears  retail  stores  in 
Chicago.  The  amount  of  the  purchase 
is  charged  off  on  the  book,  just  as  a 
withdrawal  is  charged  off  at  a  saving> 
hank. 


BENNETT  JOINS  L.  A.  TIMES 

J.  J.  Bennett,  formerly  with  the  So 
Eraneisco  Btdletin,  Los  Angeles  Expreu 
and  Seattle  (Wash.)  Post-Intelligence 
has  joined  the  advertising  department  of 
the  Los  Angeles  Times. 


E.  L.  SCOTT  PROMOTED 

Ernest  L.  Scott  has  been  promoted 
from  advertising  manager  to  genera! 
manager  of  the  Medford  (Ore.)  Ddt 
Keu’s.  Art  La  Dieu  has  been  named 
circulation  manager. 
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banker  is  appointed 

N.  Y.  JOURNAL  HEAD 

W,  R.  Hearst  Names  Vice-President 

of  National  City  Bank  to  Succeed 

Swasey — Handled  Advertising 
for  Many  National  Accounts 

I.ee  OUvell,  a  vice-president  of  the 
Xational  City  Hank  of  Xevv  Vt>rk,  will 
t)ecoiiie  publisher  of  the  .Vcti’  I'orA’ 
Ex'cniiui  Journal, 
Oct.  1,  it  was  an¬ 
nounced  this  week 
by  David  E.  Town, 
chairman  of  the 
e.xecutive  commit¬ 
tee  of  the  Hearst 
\ewspai)ers.  He 
will  succeed  Ed¬ 
ward  M.  Swasey, 
who  is  now  rep- 
re  s  e  n  t  i  n  r  the 
.-lincrican  Weekly 
on  the  Pacific 
Coast. 

I.KK  Ff.  OLWELL  Mr.  Olwell  has 
l)een  a  vice-presi¬ 
dent  of  the  Xational  City  Bank  since 
1926,  when  he  was  elected  to  that  posi¬ 
tion  and  placed  in  charge  of  advertising 
and  public  relations.  He  began  his 
business  career  on  the  Chicago  Inter- 
Ocean  in  1905.  In  1907  he  joined  the 
Chicago  office  of  the  J.  Walter  Thomp¬ 
son  Advertising  Company  and  handled 
iiewspai)er  advertising  for  several  na¬ 
tional  accounts.  He  left  the  agency  in 
1911  to  become  advertising  manager  of 
the  Xational  Cash  Register  Company 
and  in  1914  resigned  from  that  position 
to  become  vice-president  in  charge  of 
sales  for  the  Chalmers  Motor  Car 
Company. 

Two  years  later,  shortly  after 
Charles  E.  Mitchell  became  president 
of  the  Xational  City  Company,  Mr. 
Dlwell  joined  that  organization  as  as¬ 
sistant  to  the  president.  Later  he  was 
elected  vice-president  and  executive 
assistant,  and  in  1921  he  became  a  vice- 
president  of  the  banking  cor]x)ration  as 
well.  He  was  also  a  vice-president 
of  the  Xational  City  Realty  Corporation. 

ASKS  LOWER  RATES 

Montgomery  Ward  &  Co.  has  sent 
out  letters  asking  newspaper  publishers 
to  give  careful  consideration  to  the 
question  of  rates  in  offering  contracts 
with  a  view  to  permitting  “the  most 
aggressive  advertising  campaign  at  not 
too  great  an  additional  cost.”  The  letter 
said  that  the  concern  was  willing  to 
spend  a  larger  percentage  for  adver¬ 
tising  than  formerly,  but  that  price  de¬ 
clines  on  goods  handled  had  resulted  in 
an  18  per  cent  decrease  in  sales  volume 
while  tonnage  had  increased  10  per  cent. 

PRESSMEN’S  PAY  CUT 

Pay  of  San  Antonio  union  pressmen 
recently  was  cut  50c.  a  day — from  $7.50 
to  $7  "for  journeymen  and  $8  to  $7.50 
for  pressmen  in  charge — as  a  result  of 
international  arbitration.  Some  of  the 
pressmen’s  overtime  conditions  also 
were  changed.  Arbitration  was  resorted 
to  in  connection  with  their  new  five-year 
contract.  Wages  of  typographical  and 
stereotyping  workers  also  are  in  arbitra¬ 
tion  following  reoi)ening  of  their  con¬ 
tract  scales. 

CHANGES  IN  SPRINGFIELD 

Thomas  J.  O’Xeil,  night  editor. 
Storing  field  (Mass.)  Union,  has  been 
made  news  editor  of  the  Evening  Union, 
succeeding  Xorman  MacDonald,  who  is 
now  writing  politics.  Horace  B.  Hill. 
Union  telegraph  editor,  has  been  ad¬ 
vanced  to  night  editor  and  William 
Rogers  of  the  city  staff  has  been  ap- 
lK)inted  to  the  night  copy  desk. 

CIRCULATORS  TO  MEET 

Thirteenth  annual  meeting  of  the 
(Tarolinas  Circulation  Managers  Asso¬ 
ciation  will  be  held  at  the  Washington 
Duke  hotel,  Durham,  N.  C.,  Oct.  17 
and  18,  according  to  Will  X  Coley, 
circulation  manager,  Raleigh  (N.  C.) 
.Vmv  and  Observer,  secretary-treasurer 
of  the  group. 


ILLINOIS  DAILY’S  PLANT  BOMBED 


Photograph  of  Taylorville  Breeze  plant  after  it  had  been  bombed  Sept.  18. 


The  plant  of  the  Taylorville  (Ill.) 

Daily  Breeze  was  damaged  slightly 
early  on  the  morning  of  Sept.  18  when 
a  bomb  exploded  in  it.  The  head- 
(piarters  of  the  United  Mine  Workers  of 
.■\merica  in  Taylorville,  was  bombed 
nearly  at  the  same  time.  The  violence 
was  laid  to  mine  labor  difficulties. 

Following  the  bombing  troops  were 
dispatched  to  Taylorville  by  Gov.  L.  L. 
Emmerson  to  preserve  law  and  order. 

C.  F.  Jewell,  Breeze  managing  editor, 
told  Editor  &  Pi  blisher  that  the 
bombing  of  the  Breeze  plant  was  the 
climax  of  a  number  of  threats  made 
against  him  by  striking  miners  opjKised 
to  the  new  mine  wage  scale  negotiated 
by  the  officers  of  the  United  Mine 
Workers  and  the  operators.  This  alle¬ 
gation  was  printed  in  a  special  edition 
of  the  Breeze  published  shortly  after 
the  bombings. 

Mr.  Jewell  said  his  difficulties  with 
the  local  miners  started  after  he  had 
made  a  trip  to  southern  Illinois  to  de¬ 
termine  the  veracity  of  reports  that 
miners  were  being  “driven”  to  work 
under  the  new  wage  scale.  He  found 
the  reports  unfounded  and  said  as  much 
in  an  article  printed  after  his  trip.  He 

FALL  RIVER  CHANGES 

Several  changes  have  been  made  in 
the  advertising  staff.  Tail  River  (Mass.) 
Herald  NexiS.  Joseph  Downey,  for¬ 
merly  of  the  Poston  Post,  has  joined 
the  national  staff,  while  David  C. 
Stewart,  national  advertising  manager, 
is  now  on  the  local  advertising  staff. 
William  F.  Donovan  of  the  local  staff 
has  resigned. 

N.  Y.  NEWS  OFFERS  REBATE 

The  Xero  York  Daily  Xews  on  Sept. 
22  announced  a  rebate  of  5  per  cent  on 
all  advertising  rates,  retroactive  to  Sept. 
1  and  effective  until  further  notice. 
“This  rebate,”  it  was  stated,  “is  made 
possible  by  the  current  reduction  in  the 
price  of  newsprint,  and  certain  ojierat- 
ing  economies.” 

NEW  MINNESOTA  DAILY 

The  .Marshall  (Minn.)  Daily  Xezes 
Messenger  recently  appeared  as  a  daily 
after  being  a  weekly  and  semi-weekly 
for  59  years.  W.  C.  Peterson  is  editor. 
R.  D.  Baldwin  business  manager,  and 
R.  D.  Baldwin,  Sr.,  is  superintendent. 

JOINS  SPARTANBURG  JOURNAL 

.Ashley  Halsey,  formerly  of  the 
Columbia  (S.  C.)  Record,  has  been  ap¬ 
pointed  city  editor  of  the  Sfartanburg 
(S.  C.)  Journal,  to  succeed  George 
Kiser,  resigned. 

LITERAR^ EDITOR  RETURNS 

Howard  Vincent  O’Brien  Chicago 
Daily  News  literary  editor,  returned  to 
Chicago  this  week  from  a  summer’s 
tour  of  Europe. 


also  expressed  the  belief  that  the  miners 
of  his  community  who  were  opposing 
the  United  Mine  Workers,  were  fight¬ 
ing  a  losing  fight  and  should  return  to 
work  under  the  new  wage  scale. 

This  report,  Mr.  Jewell  said,  was 
characterized  as  a  “pack  of  lies”  by  the 
local  miners  and  a  retraction  was  de¬ 
manded.  Threats  were  also  made  at 
this  time,  Mr.  Jewell  said.  A  second 
article  was  printed  in  which  the  editor 
declared  there  were  many  miners  who 
wanted  to  go  to  work  under  the  new 
scale  but  were  intimidated  by  the  op¬ 
ponents  of  the  United  Mine  Workers. 

“I  am  in  hearty  sympathy,”  Mr. 
Jewell  told  Editor  &  Publisher,  “with 
our  miners  in  their  efforts  to  better 
their  wages  and  working  conditions,  but 
1  felt  and  still  feel  that  they  will  not 
gain  their  purpose  by  trying  to  tear 
down  the  United  Mine  Workers  and 
build  up  a  new  organization.” 

Troops  prevented  a  mass  meeting  of 
the  striking  miners  the  day  following 
the  bombings.  It  was  intended  at  the 
meeting  to  protest  charges  that  the 
strikers  were  responsible  for  the  ex¬ 
plosions. 

INLAND  MEETING  OCT.  18-19 

Meeting  current  economic  conditions 
will  be  the  keynote  of  the  fall  meeting 
of  the  Inland  Daily  Press  .Association 
to  be  held  “A.B.C.  Week”  at  the  Mor¬ 
rison  Hotel,  Oct.  18  and  19.  President 
.A.  O.  Lindsay,  Quincy  (Ill.)  Herald- 
Whig,  is  preparing  a  comprehensive 
program.  One  of  the  features  will  be 
an  executive  round-table  discussiop  to 
be  led  by  John  Huston,  Ottuimixi  (la.) 
Courier,  James  G.  Stahlman,  Xash- 
ville  Banner,  and  president  of  the 
Southern  Newspaper  Publishers’  .Asso¬ 
ciation,  will  speak  on  political  favorit¬ 
ism  of  the  radio  in  Presidential  cam- 


EDWARDS  PROMOTED 

.Appointment  of  Allan  C.  Bartlett 
as  editor  of  the  San  Diego  (Cal.)  Sun 
is  announced  by  Paul  C.  Edwards, 
editor-in-chief  of  Scripps-Howard  news¬ 
papers  on  the  Pacific  Coast.  Mr.  Ed¬ 
wards  has  been  sitting  in  as  editor  at 
San  Diego  for  the  past  few  years.  Be¬ 
fore  that  he  was  managing  editor  of  the 
San  Erancisco  S'ews  for  eight  years. 
Frank  .A.  Clarvoe,  formerly  assistant 
managing  editor,  has  been  named  man¬ 
aging  editor  of  the  Xews  to  succeed  Mr. 
Bartlett. 

ROB'NSON  RESIGNS 

Emerson  Robinson,  for  more  than  20 
years  with  the  Hamilton  (O.)  Daily 
Nnvs,  and  for  15  years  managing  edi¬ 
tor,  has  resigned  to  begin  publication 
of  a  weekly,  the  Hamilton  Leader.  He 
formerly  was  with  the  editorial  staff  of 
the  Detroit  Evening  Xejvs. 


DENTISTS  ARE  DIVIDED 
ON  ADVERTISING 

Buffalo  Convention  Debate*  Ques¬ 
tion  and  Lets  Deciaion  Go  Until 
Next  Year — Dr.  Fithbein 
Speaks 

iSpicial  to  Kditor  &  Publisher) 

Buekalo,  Sept.  19 — American  den¬ 
tists  aren’t  sure  whether  they  will  let 
down  the  century-old  bars  on  advertis-. 
ing  by  members  of  their  profession. 

They  pondered  the  question  at  great 
length  at  their  Buffalo  convention  which 
ended  last  Saturday.  .And  when  they 
were  all  through  they  were  just  where 
they  started. 

Editor  &  Publisher  learned  that 
many  inen  of  high  standing  in  the  den¬ 
tal  profession  want  the  code  of  ethics 
changed  to  iiermit  advertising.  Dur¬ 
ing  the  past  year  campaigns  of  “edu¬ 
cation"  have  been  approved. 

.After  long  and  sometimes  heated  de¬ 
bate  the  convention  voted  to  decide 
in  Chicago,  where  they  will  meet  in 
August,  1933,  what  sort  of  advertis¬ 
ing,  if  any,  the  profession  will  be  al- 
low'ed  to  do  after  that  time. 

Xo  less  an  authority  than  Dr.  Morris 
Fishbein  of  Chicago,  editor  of  the 
Journal  of  the  American  Medical  Asso¬ 
ciation,  was  called  in  to  advise  the  den¬ 
tists  as  to  what  they  ought  to  do.  He 
spoke  for  an  hour  at  one  of  the  gen¬ 
eral  sessions.  Here  are  the  conclusions 
he  drew  from  many  months  of  study; 

First,  medical  and  dental  advertising 
which  has  new  business  as  it  goal,  is 
likely  to  fail  unless  it  carries  a  pre¬ 
dominating  note  of  fear,  together  with 
price  app«al.  Both  these  motives  are 
frowned  upon  by  the  medical  and  den¬ 
tal  codes  of  ethics,  he  said. 

He  cited  the  example  of  a  Chicago 
clinic  which,  by  newspaper  advertising, 
in  a  few  months  boosted  its  daily  num¬ 
ber  of  patients  from  75  to  1,800.  It 
frightened  the  public  unduly  in  its  copy, 
he  said,  and  emphasized  the  bargains 
that  were  offered  in  medical  service 
within  its  doors.  The  Chicago  Medical 
Society  demanded  a  change  in  the  form 
of  copy  and  almost  immediately  patron¬ 
age  dropped  back  to  old  levels,  he  said. 

Second,  Dr.  Fishbein  contended  news¬ 
papers  are  doing  an  admirable  job  in 
health  education  along  medical  and  den¬ 
tal  lines.  He  said  the  leading  syndicated 
columns  afford  excellent  advice,  whereas 
much  of  the  radio  health  advice  “is 
pure  bunkum”  he  declared. 

He  was  particularly  severe  in  de¬ 
nouncing  mouth  washes  which  are  ex¬ 
tensively  advertised  by  radio.  Some 
of  these,  he  told  the  dentists,  “have  all 
the  antiseptic  properties  of  a  bathtub 
full  of  salt  water  and  are  priced  like 
attar  of  roses.” 

“Your  newspapers  are  policed,  but  you 
can’t  guard  against  what  comes  over 
the  air  when  you  turn  on  the  switch.” 
Dr.  Fishbein  said. 

Third,  he  said  advertising  which  tends 
to  educate  the  public  on  health  topics 
is  permissible,  but  that  which  tries  to 
drive  any  one  into  a  certain  doctor’s  or 
dentist’s  office  is  entirely  wrong,  from 
an  ethical  standpoint.  If  it  were  per¬ 
mitted  the  successful  or  wealthy  doctors 
might  soon  obtain  nearly  all  the  busi¬ 
ness,  he  declared. 

Several  state  and  municipal  associa¬ 
tions  of  dentists  which  have  been  con¬ 
ducting  advertising  campaigns  in  news¬ 
papers  will  probably  discontinue  these 
until  the  matter  is  decided  finally,  it 
was  indicated  at  the  Buffalo  meeting. 

DAILY  ABSORBS  WEEKLY 

The  Maud  Newspaper  Company,  pub¬ 
lisher  of  the  Maud  (Okla.)  Daily  En¬ 
terprise  and  Maud  Monitor,  has  assumed 
the  circulation  and  assets,  except  equip¬ 
ment,  of  the  Bi-County  Press,  weekly 
established  several  months  ago. 

GRANTED  $35,000  REFUND 

(, Special  to  Editor  &  Publisher) 

Washington,  Sept.  20 — Tax  refunds 
totalling  nearly  ^5,000  have  been 
awarded  the  Duplex  Printing  Press 
Company  of  Battle  Creek,  Mich.,  by  the 
Bureau  of  Internal  Revenue. 


Editor  &  Publisher  The  Fourth  Estate  for  September  24,  1  932 


RATE  CUTS  ARE  OPPOSED,  PUBLICITY 
ATTACKED  AT  MANAGERS*  MEETING 


Field  Men  Of  State  Press  Associations  Discuss  Circulation 
Audits  For  Weeklies  and  Agency  Relations — 

J.  B.  Long  New  President 


{Special  to  Editor  &  Publisher) 

Chicago,  Sept.  19  —  Resolutions, 
enunciating  guiding  principles  in 
directing  educational  activity  among  the 
member  publishers  of  state  press  asso¬ 
ciations,  marked  the  concluding  session 
Ilf  the  lOth  annual  convention  of  Xews- 


olis,  and  Grant  L.  Caswell,  field  man¬ 
ager,  Iowa  Press  Association,  Des 
Moines,  were  elected  to  the  board  of 
directors. 

The  association  approved  the  report 
prepared  by  the  joint  N.E.A.-X.A.M. 
committee  for  reorganization  of  the 


4yj  1 

*  1  ^  ' 
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4  group  of  newspaper  association  managers  photographed  at  their  Chicago  con- 
\eiition  last  week.  Left  to  right  (seated):  G.  L.  Caswell.  Iowa  Press  Assn.; 
Herman  Roe,  field  director.  National  Editorial  .\ssn.;  Harry  Rutledge,  Oklahoma 
Press  Assn.,  retiring  president;  R.  H.  Knight,  Ohio  Newspaper  Assn.,  new  vice- 
president;  (standing):  Parke  S.  Keays,  Nebraska  Press  .Assn.;  John  B.  Long, 
C.alifornia  Newspaper  Publishers’  Assn.,  new  president;  J.  S.  Hubbard,  Mis- 
-ouri  Press  Assn.;  Bruce  R.  McCoy,  Wisconsin  Press  .Assn.,  new  secretary- 
treasurer;  Alien  E.  McGowan,  Minnesota  Editorial  Assn.;  O.  W.  Little,  Kansas 
Press  Assn.;  and  E.  Roy  Sayles,  Canadian  Weekly  Newspaper  Assn. 


paper  Association  Managers,  Inc.,  held 
at  the  Hotel  Sherman,  Chicago,  Sept. 
14  to  17.  These  resolutions  dealt  with 
the  following  subjects: 

1.  That  the  policy  of  establishing  a 
IKjlitical  advertising  rate  higher  than  a 
commercial  rate  constitutes  an  unfair 
discrimination  and  must  be  discouraged 
as  an  unsound  practice. 

2.  That  declining  advertising  volume 
without  a  corresponding  decline  in  pub¬ 
lishing  costs  results  in  an  increase  in 
the  unit  cost  of  producing  advertising; 
therefore,  any  revision  downward  in  the 
rate  structure  is  economically  unsound 
and  must  be  aggressively  opposed. 

3.  That  the  circulation  audit  is  of 
primary  individual  and  local  value  and 
an  important  element  in  sound  business 
management  and  as  such  should  be 
aggressively  encouraged. 

4.  That  the  elimination  of  free  pub¬ 
licity  continues  to  be  a  major  problem 
confronting  newspapers,  that  the  solu¬ 
tion  lies  with  the  publisher,  and  that 
newspaper  managers  should  increase 
their  efforts  to  develop  a  country-wide 
publisher  cooperation  to  eradicate  this 
menace. 

5.  That  to  the  end  that  practices  in 
newspaper  advertising  agency  relations 
become  more  standardized,  state  press 
association  managers  suggest  the  adop¬ 
tion  of  the  principle  that  the  agency  be 
denied  its  commission  if  the  amount  is 
not  paid  within  90  days  after  proof  of 
publication  and  that  the  newspaper  for¬ 
feit  its  claims  to  payment  if  its  bill  and 
proof  of  publication  are  not  furnished 
to  the  agency  within  90  days  after 
insertion. 

6.  That  the  practice  of  maintaining 
fair  subscription  rates  and  terms  be 
encouraged. 

John  B.  Long,  manager  of  the  Cali¬ 
fornia  Newspaper  Publishers’  Associa¬ 
tion,  Los  Angeles,  was  elected  president 
to  succeed  Harry  B.  Rutledge,  Okla¬ 
homa  Press  Association.  Russell  B. 
Knight,  field  secretary.  Ohio  News¬ 
paper  Association,  Columbus,  was 
chosen  vice-president :  Bruce  R.  McCoy, 
business  manager,  Wisconsin  Press  As¬ 
sociation,  Madison,  secretary-treasurer. 

Allen  McGowan,  field  secretary,  Min¬ 
nesota  Editorial  Association,  Minneap- 


National  Editorial  Association  and  rec¬ 
ommended  the  opening  of  a  Chicago 
office  by  the  N.E.A.  at  the  earliest  pos¬ 
sible  date.  The  selection  of  a  place  and 
date  for  the  1933  N.M.A.  convention  ‘ 
was  left  to  the  officers. 

A  new  committee  on  advertising 
agency  relations  was  authorized.  This 
committee  consists  of  W.  N.  Hardy, 
Pennsylvania:  Russell  Knight,  Ohio; 
and  Elton  R.  Eaton,  Michigan.  The 
association  commended  the  proposed 
N.E.A.  Bureau  of  .Advertising,  whose 
object  would  be  to  promote  the  adver¬ 
tising  value  of  the  small  town  daily  and 
weekly,  and  to  organize  a  list  of  ac¬ 
credited  newspapers  which  measure  up 
to  certain  standards. 

Relative  to  circulation  audits  for 
country  newspapers,  the  association 
voted  to  continue  operations  as  in  the 
past.  A  special  committee  was  ap¬ 
pointed,  composed  of  Bruce  McCoy, 
Wisconsin ;  Ray  W.  Shaw,  New  York ; 
and  Arne  G.  Rae,  Oregon,  to  consider 
problems  connected  with  the  audit  ac¬ 
tivity  and  to  submit  recommendations 
for  expansion;  also  for  aggressive  pro¬ 
motion  of  audited  newspapers  in  both 
the  local  and  national  fields.  The  asso¬ 
ciation  voted  to  adopt  a  system  of  fees 
to  be  charged  against  audited  news¬ 
papers  to  provide  funds  for  this  purpose. 

A  three-way  tie  for  first  honors  in 
the  National  Editorial  Association’s 
contest  for  the  best  statement  by  a  field 
manager  of  the  activities  of  his  office 
on  behalf  of  the  members  of  his  state 
press  association  during  the  past  year, 
was  announced  Saturday  morning.  Hon¬ 
ors  were  divided  between  W.  N.  Hardy, 
Pennsylvania;  .Allen  E.  McGowan; 
Minnesota:  and  Harry  B.  Rutledge. 
Oklahoma.  Each  was  presented  with 
an  equal  share  of  the  $50  cash  award. 

John  B.  Long,  California,  was 
awarded  first  prize  for  the  best  state¬ 
ment  of  a  plan  for  financing  his  state 
press  association.  He  won  a  desk  set, 
offered  by  Mr.  Rutledge. 

E.  Roy  Sayles.  manager  of  the  (Cana¬ 
dian  Weekly  Newspaper  Association, 
was  awarded  the  hat  offered  by  John  L. 
Meyer,  secretary-treasurer  of  the  In¬ 
land  Daily  Press  Association,  for  the 
best  oral  report  of  association  activities. 


“UNRELIABLE  WORKER”  AD 
WON  MAN  A  JOB 

NOTICE:  Colored;  past  40; 
poor  worker;  unreliable; 
wants  responsible  job  with  good 
pay;  Call  Mitch,  alias  George, 
Harrison  4465.” 

Disappointed  over  failure  to  ob¬ 
tain  a  job  from  a  classified  adver¬ 
tisement  that  stated  he  was  honest 
and  would  work  for  anything, 
George  Mitchell,  Kansas  City 
Negro,  inserted  the  above  in  the 
Kansas  City  Journal-Post  last  week. 
The  advertisement  brought  him 
many  calls  and  finally  a  job.  His 
employer  found  him  to  be  reliable 
and  a  good  worker. 


CAPITAL  REPORTERS 
HONOR  GLASSFORD 


Washington  Police  Head  Tendered 
Luncheon — He  Praises  Writers 
for  Their  Honesty  and 
Valuable  Suggestions 


RUTLEDGE  IS  NAMED 
N.E.A.  SECRETARY 


Assumes  Duties  Formerly  Executed 
by  H.  C.  Hoteling  and  Herman 
Roe,  Resigned — Indianapolis 
1933  Meeting  Place 


{Bp  telegraph  to  £oitor  &  Purluhkr) 
Chicago,  Sept.  22 — Decision  to  move 
the  National  Editorial  Association  head¬ 
quarters  from  St.  Paul  to  this  city, 
effective  Dec.  1,  and  the  appointment 
of  Harry  B.  Rutledge,  field  manager 
of  the  Oklahoma  Press  Association, 
and  retiring  president  of  Newspaper 
.Association  Managers,  Inc.,  as  execu¬ 
tive  secretary,  was  announced  here  today 
by  President  Justus  Craemer,  Orange 
(Cal.)  Daily  News,  at  the  concluding 
session  of  the  N.E.A.  board  of  directors. 

Under  the  new  setup,  Mr.  Rutledge 
will  assume  the  combined  duties  of 
executive  secretary  and  field  director, 
succeeding  H.  C.  Hotaling,  St.  Paul, 
and  Herman  Roe,  Northfield,  Minn., 
who  have  resigned.  W.  W.  Aikens, 
l-'ranklin  (Ind.)  Star  publisher,  was  re¬ 
elected  treasurer  of  the  association. 

Indianapolis  was  selected  as  the  1933 
convention  city.  The  meeting  will  be 
held  in  June. 


RATE  PRESSURE  RESISTED 


Michigan  League  To  Combat  Chain 

Store  Demands  For  Reductions 

{Special  to  Editor  &  Publisher) 

Grand  Rapids,  Mich.,  Sept.  19 — 
United  action  in  meeting  chain  store 
agitation  for  reductions  in  advertising 
rates,  cooperation  in  a  movement  to  re¬ 
duce  the  cost  of  state  government,  fur¬ 
ther  improvement  in  news  content  of 
member  papers  and  cooperative  buying 
were  some  of  the  matters  discussed  at 
the  quarterly  meeting  of  the  Michigan 
League  of  Home  Dailies  held  here. 

A  letter  which  has  been  circulated 
among  daily  newspapers  of  the  Central 
States  was  read  in  which  it  was  stated 
that  some  of  the  larger  chain  organiza¬ 
tions  are  using  four-page  folders, 
(printed  at  headquarters)  in  flooding 
their  local  store  areas  as  a  wedge  to 
force  down  rates;  the  expense  of  these 
being  deducted  from  annual  newspaper 
appropriations.  A  previously  prepared 
survey  of  chain  store  advertising  in 
member  papers  was  exhibited  which 
backed  up  this  assertion.  It  was  also 
stated  that  some  chain  organizations  are 
asking  for  “full  coverage”  editions  once 
a  month  at  no  extra  cost  plus  substan¬ 
tial  rate  reductions.  To  combat  this  a 
discussion  disclosed  that  production  costs 
have  not  been  materially  reduced  and 
in  the  face  of  this  and  decreased  rev¬ 
enues  practically  every  member  has 
spent  more  on  news  and  editorial  con¬ 
tent.  As  one  member  expressed  it — 
“we  cannot  reduce  rates  and  keep  up 
the  high  standard  of  our  papers.” 

An  almost  unanimous  opinion  pre¬ 
vailed  that  members  of  the  League 
should  not  cooperate  with  the  Literary 
Digest  in  their  Presidential  poll  cir¬ 
culation  increasing  stunt. 


By  Gechige  H.  Manning 

Washington,  Sept.  19 — The  unusual 
spectacle  of  a  group  of  newspapermen 
paying  tribute  to  a  chief  of  police  for 
insisting  on  telling  them  the  truth  even 
though  it  involved  possible  loss  of  his 
job  and  embroiled  him  in  a  controversy 
with  a  cabinet  officer  was  enacted  here 
last  Friday. 

The  occasion  was  an  informal  lunch¬ 
eon  given  by  members  of  the  National 
Press  Club  to  Brig.  Gen.  Pelham  D. 
Glassford,  superintendent  of  the  Metro¬ 
politan  Police. 

The  tribute  was  conceived  “on  the 
night  of  July  28  when  a  group  of  Wash¬ 
ington  correspondents  stood  on  the  Ana- 
costia  flats  watching  the  burning  of 
Camp  Marks,”  according  to  Franklyn 
Waltman,  Jr.,  of  the  Baltimore  Sun, 
chairman  of  the  committee  which  ar¬ 
ranged  the  luncheon.  Other  members 
of  the  committee  were  Paul  Y.  Ander¬ 
son,  St.  Louis  Post-Dispatch,  and  Bas- 
com  N.  Timmons,  president  of  the  Na¬ 
tional  Press  Club. 

Waltman  said  newspapermen  realized 
it  would  be  fitting  to  pay  tribute  to  the 
man  who  had  been  responsible  for  the 
conduct  of  the  B.E.F.  during  the  trying 
two  months  the  tattered  army  was  here 
and  the  man  who  had  shown  such  cour¬ 
tesy  to  the  press. 

The  guest  of  honor  was  introduced 
by  Henry  Suydam,  of  Brooklyn  Daily 
Eagle,  who  said  all  Washington  news- 
paperdom  had  been  impressed  with  (^n. 
Glassford’s  “patience,  candor,  valor,  and 
courtesy.” 

Gen  Glassford  said  he  had  been 
warned,  on  taking  over  the  police  job, 
that  his  most  difficult  task  would  be  in 
keeping  from  running  afoul  of  the  press. 

“I  was  warned  to  beware  of  the  news¬ 
paper  world,”  he  said,  “and  when  I 
found,  to  my  surprise,  that  being  super¬ 
intendent  of  police  made  me  front  page 
news,  frankly,  I  was  scared  to  death. 

“In  my  army  experience  I  had  no 
contact  with  the  press  and  I  knew 
nothing  of  press  relations,  but  I  can  say 
truthfully  that  since  being  thrown  into 
close  relationship  with  newspapermen 
I  have  found  that  in  all  my  contacts 
the  press  is,  perhaps,  the  most  honest.” 

“All  in  all,  I  think  the  press  did  a 
creditable  job  of  reporting  the  B.E.F., 
and  I  consider  that  the  newspapermen 
who  were  associated  with  me  during 
those  two  months  were  the  most  valu¬ 
able  members  of  my  staff.  Their  con¬ 
versations  were  stimulating  and  their 
suggestions  and  criticisms  most  helpful.” 


CHAPTER  DELETED 


“Merry-Go-Round”  E»«ay  On  Mri. 

Patterson  Called  Libelous 

It  was  learned  this  week  that  Live- 
right,  Inc.,  publisher  of  the  “Merry- 
Go-Round”  series  of  anonymous  books, 
which  caused  the  discharge  of  two 
Washington  correspondents  who  had 
contributed  chapters,  has  ordered  the 
printers  to  delete  from  future  editions 
the  article  referring  to  Mrs.  Eleanor 
Patterson,  publisher  of  Washington 
Herald.  This  action  was  taken  on  the 
ground  that  statements  contained  in  the 
chapter  were  false  and  libelous.  A 
notice  to  this  effect  was  sent  to  Mrs. 
Patterson. 

Drew  Pearson,  Baltimore  Sun  corre¬ 
spondent,  who  was  dismissed  by  his  edi¬ 
tor  on  account  of  his  participation  in 
writing  the  book,  is  the  divorced  hus¬ 
band  of  Mrs.  Patterson’s  daughter. 


RELIEF  PLAN  CONTINUED 

Buffalo  typographical  union  has  voted 
to  continue  until  Jan.  1  its  relief  plan 
whereby  men  in  newspaper  chapels  take 
one  day  off  every  other  week  to  pro¬ 
vide  work  for  substitutes. 


men! 
i  ship 

!  verti 


KEEPS  COMBINATON  RATE 

The  Amarillo  (Tex.)  Globe  and 
News  will  continue  to  sell  general  ad¬ 
vertising  only  at  a  combination  rate  of 
15  cents  an  inch  as  in  the  past.  Recent 
announcement  of  separate  rates  for 
morning  and  evening  papers  was  made 
by  error,  it  is  stated,  and  the  rates  have 
been  cancelled. 
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^TATF^  II  ATTIOM  handling  R.F.D.  circula-  (2)  Formulation  of  definite  plans 

1  O  1  ^  1  1  Litl  under  present  conditions.  through  which  the  newspapers  may  ex- 

j-jlNGE  XALflCS  ON  ECONO^^IES  ^lercier’s  paper  prompted  dis-  tend  to  and  expect  from  school  author- 

_  cussion  on  reduction  in  news  and  fea-  ities  cooperation  in  raising  the  scholastic 

Ways  to  Meet  the  Depression  in  All  Departments  Discussed  newspapers.  One  cir-  and  citizenship  qualities  of  newspaper 

^  ^  A  •  •  •  i*  tr  culatioii  manager  reported  that  his  paper  boys. 

— Stodghill  Warns  Against  Activities  or  W^elfare  had  reduced  from  80  columns  of  dailv  (3)  The  development  of  a  definite 

Workers— Radio  Competition  Analyzed  of,  70  columns  by  course  in  salesmanship  that  will  be  of 

^  shortening  the  length  ot  individual  inestimable  value  to  the  newspaper  boy 

D  r'rrkD^ir  a  dd  a KirtE-KiDi lor'  stories.  Some  have  eliminated  syndi-  in  whatever  life  work  he  enters. 

By  UtORGL  A.  BKAlNUbNBURU  cated  features.  Another  reported  the  (4)  The  awakening  of  circulation 

(Sy  telruniith  to  Editor  &  Publisher)  sented  a  paper  on  what  constitutes  the  dropping  of  bowling  scores  and  stock  managers  to  the  fact  that  if  they  are 

Chicago,  Sept.  21 — Practical  cir-  best  prizes  to  be  given  in  boy  salesman-  market  reports.  In  cases  where  the  to  adopt  and  carry  out  a  promotional 

culation  economies  in  all  depart-  ship  promotion.  J.  Kienzle.\S'/>ri»i.(//;»’/(/  latter  have  been  eliminated,  the  papers  program  through  their  boy  organiza- 

meiits,  endorsement  of  carrier  salesman-  Illinois  Stato  Journal,  reported  that  have  continued  to  carry  the  50  or  more  tions  they  must  avoid_  all  possible  abuses 

ship  training  as  a  selling  point  to  ad-  premiums  were  gradually  disappearing  niost  active  stocks.  and  the  creation  of  situations  which 

vertisers,  a  warning  to  circulators  of  as  an  effective  means  of  obtaining  new  discussion  on  handling  of  expira-  might  give  well-meaning  welfare  work- 

the  activities  of  welfare  workers  and  business.  He  told  of  several  instances  tion  notices  disclosed  that  bargain  ers  an  opportunity  to  criticize  and 

offers  were  the  most  popular  and  effec-  propose  legislation  which  would  be  detri- 
tive  way  of  keeping  mail  subscribers,  mental  to  the  newspaper  business  as  a 
together  with  extending  credit  over  the  whole. 

three-month  period.  President  Payne  In  connection  with  the  boy  welfare 

outlined  economies  which  can  be  worked  niovement,  Mt.  Stodghill  warned  cir- 

out  under  the  present  postal  law  by  culation  managers  to  be  alert  to  the 

grouping  expiration  notices.  efforts  of  the  National  Child  Labor 

The  question  was  raised  whether  or  Committee,  which  is  seeking  to  hold 

not  the  newspaper  was  better  off  if  it  newspapers  responsible  for  the  ultimate 

takes  a  loss  on  mail  circulation  at  the  handler  of  papers,  regardless  of  whether 

present  time,  rather  than  to  reduce  the  or  not  the  circulators  sell  their  papers 

price  of  the  paper  to  subscribers.  One  to  jiersons  of  legal  age,  who,  in  turn, 

circulation  manager  contended  that  sub-  may  permit  papers  to  be  sold  by  illegal 

scribcrs  unable  to  pay  the  regular  mail  handlers. 

subscription  price  were  not  of  much  C.  K.  Jefferson,  Des  Moines  Register- 

value  to  advertisers  and,  consequently.  Tribune,  told  of  the  “Show-Tell”  dem- 
should  not  be  catered  to  at  the  expense  onstrations  adopted  by  his  pajx-r  to  aid 
of  the  paper.  It  was  generally  agreed  carriers  to  obtain  new  subscribers.  This 
that  quality  was  preferred  as  against  plan  incorporates  the  use  of  a  marked 

(luantity,  but  that  competitive  conditions  copy  of  the  paper  to  help  the  boy  put 

often  alter  the  situation  and  make  it  across  his  sales  talk, 
necessary  to  reduce  the  price  in  order  Joe  Bunting,  Bloomington  (Ill.)  Pan¬ 
to  maintain  circulation  levels.  tograf<lt,  read  a  paper  dealing  with  the 

Jesse  R.  Birks.  Decatur  (Ill.)  Herald  benefits  derived  from  reader  interest 

and  Refieio.  spoke  on  “Results  to  be  Ob-  surveys.  He  said  that  the.se  have  re¬ 
tained  Through  Newspaper  Boy  Train-  vealed  that  both  men  and  women  read 
ing  in  the  City?”  Pointing  out  that  more  text  matter  on  Sunday  than  on 
carrier  training  schools  produce  a  higher  week  days,  thus  giving  the  advertising 
type  of  carrier  and  eliminates  the  department  a  talking  point  in  soliciting 
A  happy  group  at  the  Central  States  circulators’  meeting.  Left  to  right:  (stand-  know-it-all  boy.  Mr.  Birks  declared  J®*"  Sunday  paper.  He  also  .said 
ing  in  rear)  R.  J.  Seeman,  St.  Louis  Globe-Democrat;  A.  E.  Meyer,  Clinton  (la.)  that  the  benefits  derived  include  per-  that  the  average  reader  interest  on  week 

Herald;  (seated)  Lou  Hoffmann,  St.  Louis  Star  &  Times;  Joe  Bunting,  P‘^tual  and  better  solicitation  stabilized  days  was  on  a  par,  with  no  one  day 

Bloomington,  (Ill.)  Pantograph;  and  William  G.  Merrier,  Fort  Wayne  (Ind.)  rentes,  good  collections  and  improved  having  any  greater  advantage.  He  as- 

Journal-Gazette.  community  relations.  Charles  Payne,  serted  that  the  surveys  had  proven  that 

Indianapolis  Star,  followed  Mr.  Birks  readers  do  read  interesting  advertise- 

the  need  of  combating  radio  as  a  serious  where  competing  publishers  have  agreed  and  enthusiastically  endorsed  training  ments  regardless  of  their  position  in 

competitor  of  newspaper  street  sales  to  discontinue  their  use.  schools  for  boys  in  suburban  towns.  the  paper. 

and  extras,  were  among  the  important  F.  K.  White,  Rockford  (Ill.)  yiorn-  Endorsement  of  the  carrier  salesman-  Lou  Hoffmann.  St.  Louis  Star  and 
subjects  discussed  at  the  Central  .States  ing  Star  and  Registcr-Repuhlie,  con-  ship  plan,  as  against  expensive  pre-  Tones,  read  a  paper  dealing  with  the 
Circulation  Managers  .Association  fall  chided  the  morning  session  with  a  dis-  mium  inducement  methods  that  are  fast  results  of  the  recent  merger  in  St.  Louis 
meeting  here  Tuesday  and  Wednesday,  cussion  on  the  feasibility  of  newsi>apers  being  discarded  by  progressive  circula-  from  the  circulation  manager’s  point 
While  discussing  economies  in  circu-  increasing  outside  circulation  and  in  tors,  was  voiced  by  O.  C.  Harn,  man-  of  \ie\v.  R.  W.  Taylor,  Flint  (Mich.) 
lation  distribution,  members  present  turn  increasing  their  trading  territory,  affing  director  of  the  Audit  Bureau  of  Journal,  read  a.  paper  prepared  by 


A  happy  group  at  the  Central  States  circulators*  meeting.  Left  to  right:  (stand¬ 
ing  in  rear)  R.  J.  Seeman,  St.  Louis  Globe-Democrat ;  A.  E.  Meyer,  Clinton  (la.) 
Herald;  (seated)  Lou  Hoffmann,  St.  Louis  Star  &  Times;  Joe  Bunting, 
Bloomington,  (Ill.)  Pantograph;  and  William  G.  Merrier,  Fort  Wayne  (Ind.) 
Journal-Gazette. 


cautioned  against  too  drastic  cuts  in  James  Montgomery,  Detroit  Xczvs 
news  and  feature  contents  of  news-  and  first  vice-president  of  the  LC.M..\., 
papers  to  meet  declining  revenues.  They  was  today’s  luncheon  speaker, 
pointed  out  that  it  is  difficult  to  build  The  convention  opened  Tuesday  morn- 
circulation  when  the  quality  of  the  i,ig  with  J.  F.  Payne,  Fargo  (N.  D.) 
paper  is  curtailed.  It  was  reported.  Forum,  president  of  the  association,  in 
however,  that  most  papers  were  meeting  charge.  Frank  Newell.  Toledo  Blade, 
this  situation  by  running  shorter  stories  second  vice-president  of  the  I.C.M.A., 
and  smaller  headlines,  without  eliminat-  spoke  brieflv  on  the  merits  of  that  or- 


ing  any  of  the  regular  features  or  news  ganization  and  extended  an  invitation  to 


Circulations,  at  the  Tuesday  luncheon.  George  B.  Moffett,  Mihi-aukee  Sentinel 
“I  think  that  the  development  of  car-  und  Xeros.  on  “Building  and  Holding 
rier  salesmanship  schools  is  one  of  the  Carrier  Circulation  by  Selling  Insurance 
best  things  that  circulation  managers  on  a  Weekly  Payment  Plan.” 
have  accomplished,”  said  Mr.  Harn.  Roy  Hatton,  Detroit  Free  Press,  con- 
“Such  a  plan  not  only  sells  the  paper,  eluded  the  afternoon’s  session  with  a 
but  it  gives  the  boys  a  higher  ideal  to  paper  on  “W  hat  Constitutes  a  Healthy 
strive  for  and  there  is  a  fine  reflex  Financial  Condition  in  the  Circulation 
action  on  the  circulation  managers  Department.”  Mr.  Hatton  explained 


that  what  may  be  considered  a  “healthy” 


coverage.  the  group  to  hold  their  1933  meeting  in 

.At  the  closing  session  today  the  as.so-  Chicago  in  conjunction  with  the  inter- 
ciation  voted  to  recommend  to  the  national  convention  of  circulators, 
board  of  directors  that  the  March  meet-  \faii  (•irmlation  mste  ^v•ac  thp 


“What  a  difference  it  would  make,  condition  in  one  newspaper  office  in  a 
if  you  can  convince  the  advertiser  that  K'ven  city  may  be  decidedly  unhealthy 
your  circulation  has  been  obtained  by  another  office  in  the  same  city  or  in 


..........  ..J....  ...  ................  ...  ....  iiduiiiidi  Loiiveiiiion  oi  circulators.  . . .  . .  —  ...  •»  v- 

board  of  directors  that  the  March  meet-  Mail  circulation  costs  was  the  first  a  thoughtful  campaign  in  which  the  sub-  a  neigtiboring  city.  Newspapers  operat¬ 
ing  be  po.stponed  and  a  one-dav  meeting  topic  on  thr^onomy  discussion  prS  **  s®’'*  O"  Ji"  newspaj^r  towns”  are  de- 

be  held  immediately  preceding  the  In-  pram  R  M  MeIntire  Des  \Imnes  Paper  and  not  on  some  premium.  ’  cidedly  m  a  favored  position  to  main- 

ternational  Circulation  Managers  Asso-  Register-Tribune,  read  a  paper  prepared  I"  bis  opening  remarks.  Mr  Harn  ‘xpens^  ' he  minimum 

ciation  convention  here  in  June.  A  reso-  bv  Ernest  .Schwartz  of  the  same  news-  suRPe.sted  that  making  advertising  sue-  Vf’®  not  J  a  , 

lution  paying  tribute  to  the  memory  ot  paper,  dealing  with  this  subject.  Mr.  cessful  is  the  goal  every  newspaper  is  -  "om  a  survey 

the  late  James  L.  Doolittle.  Port  Huron  Schwartz’s  paper  pointed  oui  that  ex-  «o'-b>ng  for.  He  referred  to  the  great  b  J.  D.  O  Rourke, 

(Mich.)  Ttmcs-Herald.  veas  adopted.  penses  can  be  reduced  on  mail  sub-  amounts  of  money  often  spent  by  news-  ratio  oVr^rr.  Gtf^^^ 

The  radio  is  without  question  a  detri-  scriber  renewals  bv  paving  more  atten-  papers  in  an  effort  to  close  the  gap  pirenjaLn  «veLe  ^ 

ment  and  a  direct  competitor  to  circu-  tion  to  when  expiration  notices  are  sent  between  the  first  and  second  papers  55  total 

lation  sales.  Walter  J.  Parker.  Chicago  out.  He  said  that  his  experience  had  m  a  city.  He  saffi  it  would  be_  wnser  5^  per  cent,  ^'*.b  total  expense  divided 

•Wirmi  circulation  director,  asserted  taught  him  that  the  first  expiration  for  a  newspaper  to  sell  what  it  has  jr  Js 'orTatioir 

in  his  paper  read  by  R.  L.  Lindsay.  It  notice  should  not  be  sent  until  three  rather  than  to  try  to  close  the  gap.  jg  rent  -  and"m^1  room’  Ifi  ner  ri>nt 

IS  his  belief  that  the  only  thing  that  weeks  in  advance  of  the  date  of  expira-  “Every  paper  that  is  worth  anything  P  cent ,  and  mail  room,  16  per  cent, 

circulators  can  do  is  not  so  much  to  tion.  the  second  the  week  of  expiration,  bas  some  reason  for  living,”  he  said.  DEPARTMENTS  MERGED 

look  for  ways  and  means  to  compete  the  third  one  week  after  the  subscrip-  “D  it  has,  then  it  should  be  able  to  - 

with  radio,  but  rather  look  for  ways  to  tion  has  expired  and  a  fourth,  if  neces-  its^K  c*ri  its  own  merits.”^  Chicago  Hearst  Papers  Consolidate 

build  up  business  in  other  channels  to  sary,  two  weeks  after  date  of  expira-  E.  W.  Chandler,  chief  auditor  of  the  Circulation  Activities 

offset  the  loss  due  to  radio.  tion.  Postal  cards  can  be  substituted  .A.R.C..  conducted  his  regular  question  (g,/  telegraph  to  Editor  &  Purlishei) 

Several  members  declared  that  broad-  for  follow-up  letters,  he  said.  and  answer  forum  at  the  opening  of  Chicago,  Sept.  21 — Consolidation  of 

casting  of  baseball  had  materially  re-  W.  G.  Mercier,  Fort  IVavne  (Ind.)  ibe  afternoon  session.  the  home  delivery  and  country  circula- 

duced  their  sports  final  street  sales.  Journal-Gazette,  declared  it  is  difficult  “Newspaper  Boy  Welfare  Work  and  tion  departments  of  the  Chicago  Ameri- 

Today’s  session  opened  with  a  paper  to  build  and  hold  R.F.D.  mail  subscrib-  Its  Progress”  was  the  subject  of  a  talk  can  and  Chicago  Herald  and  Examiner 

by  M.  C.  Jones,  Minneapolis  Journal,  ers,  as  well  as  city  subscribers,  when  given  by  H.  W.  Stodghill,  Louistnlle  was  announced  today.  Under  the  new 

dealing  with  economies  in  transporta-  the  editorial  and  feature  content  of  the  Courier-Journal  and  Times,  past  presi-  plan,  R.  L.  Lindsay  of  the  -American  is 
tion.  Lower  trip  costs  on  suburban  de-  paper  is  reduced.  A  publisher  cannot  dent  of  the  I.C.M.A.  and  an  A.B.C.  in  charge  of  home  delivery  sales  of  both 
liveries  and  the  use  of  motor  buses  hope  to  maintain  circulation,  let  alone  director.  He  summarized  the  work  of  Hearst  papers  and  C.  F.  Hansche  of  the 

were  given  as  ways  of  meeting  this  build  new,  if  the  newspaper  is  not  as  the  LC.M..\.  and  circulation  managers  Herald  and  Examiner  is  directing  coun- 

prohlem.  C.  .A.  Ferris,  Fort  IVavne  good  as  it  has  been  in  the  past,  he  said,  in  general  as  follows:  try  circulation  distribution. 

(Ind.)  Xezos-Scntinel.  followed  with  a  Rank  failures  and  lack  of  money  make  (1)  The  elimination  of  objectionable  Walter  Parker  remains  as  circulation 
general  discussion  on  practical  econo-  the  farmers  hard  to  hold  as  subscribers  terms  such  as  “newsie”  and  “newsboy”  director  of  the  -American  and  J.  Kenney 
mies  in  all  departments.  at  the  present  time,  he  declared,  advocat-  and  the  substitution  of  the  proper  term  heads  the  Herald  and  Examiner  circula- 

Ray  South.  Indianapolis  Xcus,  pre-  ing  short-term  offers  as  the  best  pos-  “newspaper  boy.”  tion  department. 


.dmeriean  circulation  director,  asserted  taught  him  that  the  first  expiration  ^  newspaper  “to  sell  what  it  has” 

in  his  paper  read  by  R.  L.  Lindsay.  It  notice  should  not  be  sent  until  three  rather  than  to  try  to  close  the  gap. 
is  his  belief  that  the  only  thing'  that  weeks  in  advance  of  the  date  of  expira-  “Every  paper  that  is  worth  anything 
circulators  can  do  is  not  so  much  to  tion,  the  second  the  week  of  expiration,  some  reason  for  living,  he  said, 

look  for  ways  and  means  to  compete  the  third  one  week  after  the  subscrip-  “D  it  has,  then  it  should  be  able  to 

w’ith  radio,  but  rather  look  for  ways  to  tion  has  expired  and  a  fourth,  if  neces-  itself  on  its  own  merits, 

build  up  business  in  other  channels  to  sary,  two  weeks  after  date  of  expira-  E.  W.  Chandler,  chief  auditor  of  the 
offset  the  loss  due  to  radio.  tion.  Postal  cards  can  be  substituted  -A.B.C..  conducted  his  regular  question 

Several  members  declared  that  broad-  for  follow-up  letters,  he  said.  and  answer  forum  at  the  opening  of 

casting  of  baseball  had  materially  re-  W.  G.  Mercier.  Fort  IVavne  (Ind.)  the  afternoon  session, 
duced  their  sports  final  street  sales.  Jntiriinl-fln-KHK  Jf'ic  “Newsnaner  Bov  Welfare  Work  and 
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MOVE  TO  KEEP  BOYS  IN  SCHOOL 
ENDORSED  BY  INTERSTATE  GROUP 

Circulators  Urge  Members  to  Employ  Pupils  Only  and  En¬ 
courage  Scholastic  Habits — Problems  Relating  to 
the  Depression  Vigorously  Discussed 
By  JOHN  W.  PERRY 

ASBUkV  PARK.  X.  J.,  Sept.  JU —  accepting  returns  from  news  dealers, 
.Tlie  cause  of  newspaper  boy  wel-  the  flagrant  waste  from  unfair  corn- 
fare  was  carried  a  step  further  Pxlay  i)etition.  premiums  (which  were  called 
when  the  Interstate  Circulation  Man-  “the  worst  curse  a  circulation  manager 
agers’ Association,  in  semi-annual  session  has  to  contend  with”),  and  unproduc- 


Meni!»ers  of  the  Interstate  Cirrulation  Managers  Association  photographed  at 
their  meeting  this  week  in  .4sl>ury  Park.  N.  J.  In  the  front  row,  left  to  right: 
R.  Sturman,  Wilmington  (I)el.i  ISeus-Joiimal ;  I.  Isenberg,  Jersey  City  Jersey 
Journal;  Joseph  B.  Taylor,  ff  est  Chester  (Pa.)  Local  News;  Secretary-Treasurer 
Charles  K.  Blasser,  York  (I’a.)  Dispatch;  President  John  H.  J.  Kuntz,  l^ancaster 
(Pa.)  New  Era  and  Intelligencer  Journal;  Charles  F.  Abel,  Asbury  Park  Press; 
D.  K,.  Hoch.  Reading  (Pa. •  Eagle,  and  T.  A.  Hefner,  Easton  (Pa.)  Express. 
Vice-President  E.  P.  Kavanaugh.  Haltimore  Sun,  was  not  present  when  photo 

was  taken. 


here,  passed  a  resolution  endorsing  a 
“back  to  school”  movement.  W  herever 
possible  ttK-mber  newspapers  were  urged 
"to  use  as  carriers  only  boys  who  are 
attending  school,”  and  to  u.sc  all  the  in¬ 
fluence  they  can  “to  keep  all  boys  of 
school  age  in  school.” 

.\s  described  by  I.  Isenberg.  ycr.vcv 
City  Jersey  Journal,  the  plan  is  both 
humanitarian  and  utilitarian.  It  was 
said  that  boys  working  in  factories  or 
at  other  daytime  jobs  should  not  be 
allowed  to  work  for  a  newspainr  dur¬ 
ing  hours  that  ought  to  be  given  over 
to  recreation  or  rest.  And  the  plan 
benefits  the  newspaper,  Mr.  Isenlterg 
said,  in  that  school  boys  have  proven 
their  greater  alertness  and  efficiency. 
Mr.  Isenberg  was  of  the  opinion  that 
the  newspaper  should  do  all  it  could  to 
combat  the  tendency  of  families  in  cer¬ 
tain  industrial  communities  to  start  the 
youngsters  working  as  soon  as_  possible 
without  giving  a  thought  to  their  educa¬ 
tion  or  physical  well-being.  On  the 
Jersey  Journal,  he  said,  he  used  only 
school  boys  as  carriers,  and  when  they 
left  school  for  regular  jobs  their  routes 
automatically  were  given  over  to  other 
applicants,  thus  spreading  out  employ¬ 
ment  where  it  was  greatly  needed  and 
encouraging  boys  making  a  fight  to  stay 
in  school. 

The  resolution  follows : 

“Resol\t.d  .  that  wherever  possible 
this  association  asks  it  member  papers 
to  use  as  carriers  only  boys  who  are 
attending  school,  that  all  influence  ^ 
used  to  keep  all  boys  of  school  age  in 
school,  and  that  the  ‘Back  to  School’ 
movement  is  hereby  endorsed  by  the 
Interstate  Circulation  Managers’  .Asso¬ 
ciation.” 

This  action  climaxed  a  helpful  and 
vigorously  outsi)oken  meeting  at  which 
the  circulators  spotted  certain  problems 
arising  from  the  depression  and  dis¬ 
cussed  them  intimately  and  frankly. 
Sessions  were  held  at  the  Monterey 
Hotel,  with  President  John  H.  J.  Kuntz, 
Lancaster  (Pa.)  New  Era  and  Intelli¬ 
gencer  Journal,  presiding. 

Of  particular  interest  was  a  caustic 
and  critical  discussion  of  economic  prob¬ 
lems  by  R.  Sturman,  IVilmington  (Del.) 
N eu’S-J ournal .  who  took  up  the  ‘‘great 
waste”  resulting  from  the  practice  of 


live  circulation.  On  the  subject  of  re¬ 
turns  Mr.  Sturman  said: 

“.At  past  conventions  I  have  heard 
so  many  circulation  managers  talk  of 
w  hat  a  wonderful  saving  they  have  made 
by  reducing  the  size  of  their  newsprint 
from  72i  to  67  inches,  which  is  a  great 
saving  and  should  receive  credit.  I  have 
attended  most  of  the  Interstate  and  In¬ 
ternational  conventions  during  the  past 
few  years  and  have  never  heard  a  paper 
nil  returns.  .And  yet  how  many  times 
have  we  heard  circulation  managers 
relate  how  they  stopped  19  employes 
from  getting  two  papers,  without  giving 
any  thought  to  the  waste  in  returns. 

“Don’t  tell  me  that  a  newsdealer  has 
to  draw  125  papers  a  day  in  order  to 
s<-ll  100.  Let’s  get  out  the  old  blue 
pencil  and  go  after  returns.” 

In  discussion  Mr.  Sturman  said  his 
paper  had  increased  its  wholesale  rate 
to  dealers  and  was  gradually  going  on 
a  non-returnable  basis.  He  said  tliere 
were  too  many  small  businesses  which 
wanted  to  sell  newspapers  for  the  sole 
inirpose  of  getting  customers  in  their 
stores.  His  papers,  he  said,  were  veer¬ 
ing  away  from  these  dealers,  who  were 
of  no  real  asset,  and  were  concentrating 
their  work  on  home  delivery  and  boy 
promotion. 

Mr.  Sturman  said  that  giving  pre¬ 
miums  for  subscriptions  not  only  causes 
the  newspaper  to  buy  its  circulation 
“three  or  four  times  over”  but  also  hurts 
its  prestige.  “If  your  newspaper  can¬ 
not  be  sold  on  its  merits,”  he  said,  “it 
is  up  to  you  to  get  your  publisher  and 
editor  to  gi\e  you  a  newspajK-r  the 
public  wants” 

Mr.  .Sturman’s  contention  that  dealers 
were  less  efficacious  than  newspaper 
boys  brought  some  opposition  from 
Charles  F.  .Abel,  Asbury  Park  Press. 
who  said  he  felt  that  adults  could  bet¬ 
ter  impress  prospective  subscribers  with 
the  merits  of  the  newspaper.  His  ex¬ 
perience  with  boys,  Mr.  Abel  said,  had 
convinced  him  that  they  were  “no  good” 
in  obtaining  new  names.  W.  Lloyd  I.ip- 
pincott.  .Atlantic  City  Pre.ss  Cninn.  took 
issue  with  Mr.  .Abel,  stating  that  the 
personal  appeal  of  the  newspaper  boy 
was  much  stronger  than  that  of  the 
dealer.  .A  number  of  other  circulators 
sided  with  Mr.  Sturman  and  Mr.  T.ip- 


pincott.  .A  canvass  of  the  members 
present  showed  that  22  distributed  their 
papers  by  independent  carriers,  13  by 
office-controlled  carriers,  and  three 
.solely  by  dealers. 

The  tendency  toward  the  five-day 
work  week  for  industrial  and  office  em¬ 
ployes  will  present  grave  problems  to 
newspaper  circulation  as  the  trend  be¬ 
comes  more  pronounced,  and  should  be 
considered  before  it  comes  into  full 
effect,  Mr.  Sturman  said.  The  cir¬ 
culators  discussed  the  possibilities  of 
dropping  Saturday  issues  if  the  trend 
achieves  major  proportions.  It  was  felt 
that  the  demand  for  the  newspaper  on 
the  “si.xth”  or  off  day  would  l)e  de¬ 
creased  materially. 

The  merits  and  drawbacks  of  distrib¬ 
uting  free  copies  to  build  circulation  was 
another  subject  that  brought  a  division 
of  opinion.  Some  members  felt  the 
“sampling”  process  made  subscribers 
feel  that  they  were  being  cheated,  and 
that  it  lowered  the  prestige  of  the  daily 
even  in  the  minds  of  those  who  received 
their  copy  free.  Mr.  Isenberg  said  that 
no  one  put  any  value  on  a  product  he 
received  for  nothing.  Others  said  tha. 
indiscriminate  “sampling”  put  the  news¬ 
paper  in  the  class  of  the  “shopping 
news.”  and  as  such  should  not  be  tol¬ 
erated. 

Russell  E.  Stickler,  Xorristoziti  (Pa.  i 
Times-Herald.  told  the  circulators  of  an 
attempt  to  collect  a  “mercantile”  ta.x 
from  a  newspaper  boy  in  his  city.  The 
paper  made  a  strenuous  and  successful 
effort  to  obtain  a  ruling  on  whether  a 
newsi)ai)er  Iwy  cijuld  be  taxetl  under  the 
Pennsylvania  law  and  after  a  few  set¬ 
backs  got  an  opinion  from  Harrisburg 
which  exempted  the  boy. 

.A  series  of  discussions  on  how  to 
keep  up  the  morale  of  the  circulation 
department  in  the  face  of  declining 
earnings  of  individuals  aroused  interest. 

R.  L.  McLean.  Philadelphia  Btdlctin. 
expressed  the  view  that  tlie  depression 
had  served  to  make  the  circulation  de- 
Iiartment  more  closely  knit  in  that  each 
jiroblem  had  assumed  more  importance 
and  was  confronted  in  a  better  spirit. 
L.  G.  Leech,  U'ashinglon  (D.  C.) 
Times-Herald,  .said  that  in  the.se  times 
“a  program  and  a  definite  goal  as  a 
standard  by  which  a  worker  may  meas¬ 
ure  his  stride"  was  more  important 
than  ever  before. 

The  problem  as  to  whether  or  not  to 
split  or  merge  newspaper  routes  in  an 
endeavor  to  find  more  readers  posed  an 
important  question  without  bringing  a 
solution.  Some  managers  told  of  tak¬ 
ing  a  number  of  subscribers  away  from 
a  carrier  and  giving  them  to  another, 
and  then  finding  that  the  first  carrier, 
in  order  to  maintain  his  previous  earn¬ 
ing  capacity,  had  built  up  his  route  to 
its  previous  size.  This,  it  was  contended, 
was  excellent  for  increasing  circulation, 
but  splitting  routes  had  a  bad  effect 
in  that  after  a  while  it  ruined  the 
morale  of  the  energetic  carrier  and 
gave  him  little  reward  for  his  initiative. 
The  subject  of  merging  routes  was  also 
considered  in  this  connection. 

C.  H.  Roberts.  Charleston  (\V.  V'a.) 
Gazette,  said  that  the  present  was  the 
time  for  splitting  routes  because  the  boy 
was  willing  to  work  for  less  than  pre¬ 
viously  and  valued  a  small  route  more 
highly.  He  held  that  when  normal 
times  return  these  small  routes  could  be 
built  to  larger  proportions.  It  was  the 
opinion  of  J.  W.  Schuler.  Union  City 
(X.  J.)  Hudson  Dispatch,  that  routes 
should  be  merged  if  a  saving  to  the 
publisher  resulted.  G.  \V.  Stabler. 
Jl’illiamsport  (Pa.)  Grit,  said  that  if  it 
is  iKcessary  to  merge  routes  in  order 
to  keep  a  boy’s  earnings  high  enough  to 
hold  him.  the  move  should  be  considered 
only  temporary,  and  that  when  better 
times  came  the  route  could  be  split  to  its 
former  size.  1.  M.  Orner.  Philadelphia 
Record,  took  this  view :  “In  times  such 
as  we  are  passing  through,  I  believe  it 
would  be  advantageous  to  split  routes 
and  have  a  greater  number  of  carriers, 
which  will  improve  the  service  and  de¬ 
crease  the  responsibility  of  loss  in  ac¬ 
counts  from  the  newspaper  boy.”  Where 
men  carriers  are  employed,  Mr.  Omer 
said,  the  routes  should  not  be  split. 
L.  P.  Rutherford.  Brooklyn  Times- 


Union;  Campbell  March,  IPashinyion 
(Pa.)  Obsener-Rcporter ;  W.  C.  Shel¬ 
ton,  Washington  (D.  C. )  Times- 
Thomas  Meegan,  Union  City  Hudson 
Dispatch ;  Thomas  Dunkley.  Paterson 
( X.  J. )  Ei  ening  .\eu's,  and  R.  D.  Mil- 
ler,  Washington  (D.  C.)  Post,  also  ex¬ 
pressed  their  views  on  this  subject. 
Mr.  Miller  said:  “In  many  instances 
it  may  seem  unfair  to  the  boy  to  split  a 
route  he  has  built  up  by  his  own  effort, 
but  experience  has  shown  that  it  is  onlv 
by  dividing  routes  when  they  become 
large  that  you  can  get  the  utmost  in 
production  from  your  boys.” 

The  question  as  to  whether  the  news- 
pajier  can  eliminate  “outside  corre¬ 
spondents”  for  the  sake  of  economy, 
without  affecting  circulation  was  dis¬ 
cussed  in  a  number  of  papers,  the  con¬ 
sensus  being  that  it  could  not.  .Among 
those  who  prepared  papers  on  this  topic 
were  Robert  S.  -Abbott,  Wilkes-Barre 
(Pa.)  Record;  R.  J.  Barrow,  New 
Kensington  (Pa.)  Daily  Dispatch;  (^alt 
Burns,  ll'ashington  (D.  C.)  Xfar;  H.W. 
Blackford,  Plainfield  (X.  J.)  Courier- 
.Vezi's;  E.  S.  Dobson,  Brooklyn  Times- 
Union :  Harry  W.  Cullis,  Chester  (Pa.) 
Times;  and  Charles  F.  Abel,  -Asbury 
Park  Press. 

What  efforts  have  been  made  to  com¬ 
bat  losses  in  certain  subscription  classi¬ 
fications  was  taken  up  by  D.  K.  Hoch, 
Reading  (Pa.)  Eay/c;  T.  J.  Humphreys, 
Atlantic  City  Press  Union,  and  F.  M. 
Hetrick,  Altoona  (Pa.)  Mirror. 

Of  particular  interest  was  a  paper 
by  Edward  W.  Wright,  Chester  (Pa.) 
Times,  telling  what  his  newspaper  has 
done  to  combat  the  increase  in  its  postal 
bill  which  followed  the  rate  rise.  Sup¬ 
plementing  this  was  a  report  on  certain 
specific  questions  answered  by  William 
C.  Wood,  superintendent  of  the  divison 
of  classification  of  the  United  States 
Post  Office.  The  questions  had  been 
submitted  by  W.  D.  Miller.  Washington 
Post,  and  the  answers  will  be  printed 
in  full  and  distributed. 

It  was  decided  to  print  all  the  ad¬ 
dresses  made  at  the  meeting  and  deliver 
copies  to  members. 

The  members  present  were  guests  of 
the  association  at  a  dinner  last  night, 
and  a  smoker  was  held  following  the 
roundtable  discussion.  .At  today's 
luncheon  Governor  A.  Harry  Moore  of 
Xew  Jer.sey  delivered  an  inspirational 
talk.  The  .Asbury  Park  Press,  through 
Mr.  Al)el,  provided  a  prize  for  the 
winner  of  a  miniature  golf  tournament. 

President  Kuntz  presided  at  most  of 
the  sessions  with  First  Vice-President 
E.  P.  Kavanaugh.  Baltimore  Sunpapers, 
alternating.  Secretary-Treasurer  Charles 
K.  Blasser,  York  (Pa.)  Dispatch,  re¬ 
ported  the  association’s  membership  and 
finances  in  good  shape.  It  was  decided 
to  hold  the  meeting  next  March  in 
Charleston.  M'.  Va. 

CHARLES  MILLER  RETIRES 

Veteran  New  York  “Special”  Will 
Live  On  Farm 

Charles  E.  Miller,  newspaper  special 
repre.sentative,  this  week  announc^  his 
retirement  after  17  years  in  the  “special" 
field  and  35  years  in  the  newspaper 
business.  Two  years  ago  Mr.  Miller 
purchased  a  farm  in  Dutchess  Count)', 
X.  V..  and  will  reside  there  with  his 
family.  His  list  of  18  newspapers,  in 
the  United  States  and  Canada,  have 
been  taken  over  by  other  special  repr^ 
sentatives. 

“I  have  been  a  subway  rider  for  a 
g;iod  many  years,  and  while  in  good 
health  and  spirits  I  am  nevertheless  de¬ 
termined  to  write  a  romantic  chapter  in 
my  life,  and  have  selected  Dutchess 
county,  with  its  bracing  climate  and 
gently  rolling  hills,  as  the  locale.”  he 
said.  “We  are  in  the  nursery  business 
up  there,  and  instead  of  pursuing  ad¬ 
vertising  I  shall  hereafter  seek  to  dis¬ 
tribute  the  hardy  conifer  among  those 
who  desire  to  live  in  the  fragrance  of 
these  ornamental  trees.”  I 

Mr.  Miller  started  his  career  as  a  I 
reporter  on  Brooklyn  Citizen.  At 
various  times  he  was  with  Hartford  fc 
(Conn.)  Telegram;  Nezv  York  Coiii-\ 
mercial;  Schenectady  (X”.  Y.)  Evening 
Star,  Rockford  (Ill.)  Gazette;  Boston 
Traveler  and  Nnv  York  Globe. 
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Ho  w  the  Truline 
works  in  Houston 


LINE 

RATE 

TRULINE* 

RATE 

EXCESS  OVER 
LINE  RATE 

HOUSTON  PRESS 

13c 

14.2c 

9.2% 

Houston  Chronicle 

18c 

34.2c 

90.0% 

Houston  Post-Dispatch 

17c 

28.6c 

68.2% 

C  D  N  C  E  \  T  R  A  T  E  Y  0  L  R 

A  1)  VERTISING 

WHERE 

GREATEST  PROFIT  CAN  BE  MADE 


*TKrLINE  FORMULA;  Divide 
the  total  circulation  by  the  effec¬ 
tive  circulation  and  multiply  by 
the  line  rate. 


The  Houston  Press 


A  Scripps  •  Howard 
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POLITICAL  SPEECHES 
DWINDLE  ON  RADIO 

Republican*  and  Democrats  Will 

Spend  But  Half  of  What  They 
Spent  in  1928  Presidential 
Campaign 

(SpK-ial  to  KdITOR  &  I’lBLISHER) 

Washington,  Sept.  22 — Combined 
with  the  recent  Nebraska  court  decision 
holding  radio  stations  responsible  tor 
libelous  statements  uttered  by  political 
candidates  over  the  air,  disclosures  that 
national  committees  of  the  two  major 
political  parties  will  greatly  curtail  ex- 
IKfiiditures  for  radio  campaigning  this 
>ear  have  cast  gloom  over  the  broad¬ 
casting  industry. 

Broadcast iny.  a  trade  organ  of  the 
radio  industry,  characterized  as  “dis¬ 
heartening”  the  rejKjrts  that  the  prob¬ 
able  maximum  expenditure  for  radio  time 
in  connection  with  the  Presidential  cam¬ 
paign  will  be  about  half  the  1928  out¬ 
lay  of  something  like  $1,(KI0,000,  and 
declared  that  use  of  local  stations  by 
national  committees  will  be  measurably 
reduced  this  year. 

Evidence  of  a  conservative  attitude  on 
the  part  of  station  oi)erators  as  a  result 
of  the  fining  of  KF.\I5  for  derogatory 
statements  by  a  political  candidate  in 
the  mid-West  has  been  reflected  from 
all  parts  of  the  nation  and  has  caused 
Commissioner  Harold  A.  Lafount  to 
attemi>t  to  clear  up  uncertainty  about 
procedure  with  a  statement  urging 
broadcasters  to  "Ije  liberal”  with  facil¬ 
ities  during  the  current  camnaign. 

While  the  Federal  Radio  Commission 
is  maintaining  a  hands-oflf  jwlicy  as 
much  as  possible,  numerous  requests 
have  been  made  to  the  government 
agency  for  advice  about  the  measure  of 
responsibility  on  the  part  of  stations  and 
the  requirements  of  the  radio  law  to 
the  effect  that  equal  time  must  be 
allotted  opposing  candidates. 

National  committees,  according  to 
present  plans,  do  not  contemplate  using 
local  stations  extensively  except  in  a 
few  localities  in  the  middle  West  where 
situations  favor  the  radio  campaign. 
State  committees  and  ItKal  candidates 
are  expected,  however,  to  wage  vigor¬ 
ous  campaigns  over  the  air,  but  are  not 
looked  upon  as  sources  of  lucrative 
incomes. 

Republican  headquarters  has  let  it  be 
known  that  the  .\dministration’s  cam¬ 
paign  for  reelection  probably  will  not 
involve  radio  expenditures  of  more  than 
$250,000,  while  Democratic  headquar¬ 
ters  has  indicated  the  opposition  party 
will  not  spend  more  than  that  amount. 

It  has  been  learned  that  about  $175,000 
of  the  Republican  outlay  will  go  to  the 
National  Broadcasting  Company  and 
that  about  $75,000  will  go  to  the  Co¬ 
lumbia  Broadcasting  System. 

Commissioner  Lafount's  message  tc 
the  broadcasting  industry  declared  that 
broadcasters  have  “a  wonderful  oppor¬ 
tunity”  in  the  1932  campaign  “to  render 
a  distinct  and  outstanding  public  serv¬ 
ice.” 


IN  NEED  OF  A  REAL 
_ PRODUCER? 

To  my  newspaper,  in  a  larse  or  small 
city,  now  showins  a  deficit  in  revenue 
and  profits  or  .  .  .  beins  operated  by 
some  new  control  not  as  experienced 
in  newspaper  management  as  ite  orig¬ 
inal  owners . . . 

My  services  are  available  on  any 
reasonable  salary  basis,  provided  I 
may  participate  in  increased  earnings 
or  profits  as  I  produce  them. 

Years  of  sane,  successful  newspaper 
management  and  promotion  are  back 
of  Ais  offer  culminating  in  1931  with 
a  difficult  new  connection  where  ad¬ 
vertising  earnings  were  substantially 
increased  in  spite  of  very  adverse 
local  and  generally  depreued  con¬ 
ditions. 

Replies  requested  from  principals 
only  and  all  inquiries  will  be  con¬ 
sidered  confidential. 

Address,  Bos,  D-578.  Editor  and  Publisher 


TO  RETURN  ASSESSMENTS 

“Big  Six”  Ordered  to  Refund 
$80,000  Collected  for  Relief 

The  executive  council  of  the  Interna¬ 
tional  TyiK)graphical  Union  ruled  last 
week  that  certain  funds  collected  from 
rnembers  of  New  York  Typographical 
Union  No.  6  in  unemployment  relief 
assessments  must  be  returned  to  the 
donors,  .\bout  $80,000,  collected  since 
last  June  30,  will  be  returned. 

Last  June  when  the  unemployment 
fund  of  the  union  became  low,  a  motion 
was  adopted  levying  an  extra  five  per 
cent  assessment  on  members  employed 
five  days  a  week.  .An  appeal  was  taken 
to  the  international  e.xecutive  council 
which  held  as  illegal  "any  assessment 
for  out  of  work  relief  which  applies 
to  members  holding  situations  who  have 
been  restricted  by  action  of  the  union 
to  five  days  a  week.” 

SPACE  DISCOUNT  DROPPED 

The  Tampa  (Fla.)  Times  has  abol¬ 
ished  a  space  discount  of  10  per  cent  to 
national  advertisers  using  75,000  lines 
within  a  year.  The  rate  is  now  a  flat 
10  cents  a  line. 


TIMES  81  YEARS  OLD 

The  A'cw’  York  Times  marked  the 
81st  anniversary  of  its  first  appearance 
Sept.  18. 


PRESS  AID  IN  DuBOIS 
CASE  IS  PRAISED 

Assistant  District  Attorney  Says 
Dailies  Cleared  Up  Baffling 
Angles — Jeweler’s  Alibi 
Riddled 

(Spreiat  to  Kd:tor  &  I’I'BLIsher) 

Boston,  Sept.  20 — The  value  of  news¬ 
paper  investigation  and  publicity  in  a 
crime  mystery  was  emphasized  in  the 
recent  deaths  of  Charles  DuBois, 
wealthy  retired  jeweler,  and  his  wife, 
Edith,  by  .Assistant  District  .Attorney 
John  Sullivan  of  the  Norfolk- Plymouth 
district. 

"I  wish  to  say  a  word  of  praise,  not 
only  for  the  jxjlice  who  worked  on  the 
case,  but  also  for  the  newspapermen 
who  helped  us  clear  many  of  the  strange 
angles  of  the  case  and  kept  right  up 
with  us  from  the  moment  it  became 
obvious  that  a  murder  had  been  com¬ 
mitted,”  said  Mr.  Sullivan. 

It  was  really  newspaper  psychology 
and  a  constant  barrage  of  newspaper 
publicity,  tried  e.xperimentally  by  Mr. 
.Sullivan  and  directed  at  DuBois,  sus¬ 
pected  of  slaying  his  wife  yet  out  of 
reach  of  the  law  because  the  police 
could  not  find  her  body,  that  caused  him 
to  end  his  life  with  a  bullet.  District 


.Attorney  Sullivan  knew  DuBois  would 
read  every  line  of  the  case  in  the  news¬ 
papers. 

He  did.  and  when  he  realized  the 
newspaper  web  of  evidence  was  slowly 
drawing  him  into  the  web  of  guilt  he 
killed  himself. 

DuBois’  alibi  that  his  wife  had  died 
in  an  automobile  accident  in  Canada 
was  shattered  by  Boston  Ei’cning  Amer¬ 
ican,  which  found  Mrs.  Ruth  Butler  of 
Foxboro,  Mass.,  a  vaudeville  actress, 
playing  at  Lunenburg,  N.  S.,  who 
DuBois  said  was  killed  with  his  wife. 

Managing  Editor  T.  .A.  Robertson 
and  City  Editor  Jack  Malloy,  of  the 
.American,  trailed  her  through  the  Bill- 
board  and  found  she  was  playing  with 
Marvello,  the  magician,  at  Lunenburg. 
They  got  her  on  the  telephone.  She 
called  DuBois  a  liar  and  said  she  was 
willing  to  appear  in  court. 

The  .American  broke  the  story.  Du¬ 
Bois  called  her  on  the  ’phone,  according 
to  a  follow-up  in  the  Boston  Daily 
Record,  and  asked  her  if  she  would 
appear  against  him.  She  said  “Yes.” 
The  suicide  followed.  A  clipping  of 
the  riddled  alibi  story  from  the  .Ameri¬ 
can  was  found  in  his  pocket  after  the 
suicide. 

While  public  interest  in  the  case  was 
intense  circulations  jumped  by  the 
thousands. 


// 


now  going  on 


no  waiting  in  line . .  e  show 
I" 


I  HERE*S  no  S.  R.  O.  sign  hanging  on  the  Newark  Market— 
there’s  a  good  crowd,  of  course,  a  happy  jovial  crowd  of  merchants  and  products,  but  there's 
room  for  more. 

Newark  isn't  waiting  for  business  to  snap  out  of  its  Rip  Van 
Winkle.  Business  is  already  here  and  going  strong.  In  fact  it  never  did  leave.  The  show  is 
going  on  now  and  there's  no  waiting  in  line  for  sales. 

Talk  about  a  show — why,  Newark  is  the  third  major  market 
in  the  country  today!  Sales  Management’ s  compilation  of  bank  debits  says  so.  For  the 
past  seven  months  business  has  averaged  74.6%  of  normal  and  34%  above  the  nationa  | 
average.  Is  that  putting  wear  and  tear  on  the  cash  register?  August  figures  show  business 
73.7%  of  normal  and  40%  above  the  country's  average.  'Well,  we  always  said  Newark  was 
an  active,  thriving,  trading  center.  And  it's  so,  in  good  times  or  bad. 

Don't  waste  valuable  time— go  out  after  some  of  that  40% 
excess  we  have  here.  One  newspaper  is  all  you  need  because  nearly  every  family  reads  it. 


EUGENE  W.  FARRELL 
Business  &  Advertising  Mgr. 
215-221  Market  Street 
Newark,  New  Jersey 
O'MARA  &  ORMSBEE 
General  Representatives 
New  York  Chicago  Detroit 
Los  Angles  San  Francisco 
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But  they  wiped  off  the  Goodrich  RoUers 
and  printed  their  regular  edition 


AT  1:40  A.M.  the  fire  reached  the  Sen- 
l\.  tinel  plant.  Sprinklers  cut  in.  For  five 
hours  water  poured  over  the  Duplex  Tub¬ 
ular.  When  it  was  over  the  crew  wiped  up 
the  press  and  the  Goodrich  Rollers  — then 
printed  their  regular  daily  edition. 

But  read  this  letter  yourself.  Then  think 
of  the  Goodrich  Rollers  —  some  of  them 
12  years  old  —  ready  to  go  after  a  mere 
wiping  up. 

We  don’t  make  Goodrich  Rollers  to  go 
through  fires.  But  the  way  they  came 


through  at  the  Sentinel’s  plant  proves  they 
can  take  heavy  doses  of  things  that  ruin 
other  rollers  in  no  time.  It  emphasizes  that 
heat  and  moisture  have  no  effect  on  them. 
It  shows  that  the  plant  that  uses  them  can 
keep  going  without  thinking  of  the  rollers. 
It  forecasts  a  saving  of  money  for  users 
because  of  the  extra  wear  these  sturdy 
rollers  give. 

We  would  like  to  send  the  particulars 
about  Goodrich  Rubber  Rollers.  Write  and 
ask  us  for  them  today. 


_ NILES  &  NELSON,  Inc _ 

75  West  Street.  New  York  ExclusiVC  DistfibutOfS  Madison  St.,  Chicago 


Goodrich 


Rollers 
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NEW  MEN’S  SHOP  IDEA 
IN  PHILADELPHIA 

Wanamaker  Store  Will  Empkaaize 
Complete  Ensemble  for  Men 
at  $50  Including  Pipe 
and  Cane 

By  Arthur  Joyce 

Philadelphia,  Sept.  20 — He  will 
soon  be  here — in  person. 

The  $50  man! 

A  new  idea  in  retail  store  merchandis¬ 
ing,  to  be  started  with  the  opening  in 
Philadelphia  of  the  John  VVanamaker 
Men’s  Store — a  $10,000,000  new  build¬ 
ing  located  at  No.  1  Broad  Street,  op¬ 
posite  City  Hall,  in  which  six  whole 
floors  will  be  devoted  exclusively  to 
men  and  which,  store  executives  say, 
“will  lead  to  new  ideals  in  the  retail 
business  life  of  America.” 

Who  is  this  $50  man?  Let  the  an¬ 
swer  come  from  the  Wanamaker  Store’s 
own  advertising  in  Philadelphia  news¬ 
papers  : 

“He  is  the  fellow  who  carries  most 
of  the  load,  and  he,  more  than  anyone 
else,  is  going  to  find  out  and  appreciate 
the  fundamental  economy  of  buying 
what  he  wears,  and  all  that  he  wears, 
in  this  new  store.  It  will  pay  him. 

“He  is  the  fellow  who  wants  to  be 
well-dressed  enough  to  be  seen  in  any 
kind  of  company,  and  yet  who  does  not 
want,  or  cannot  afford  to,  pay  more 
than  $50  for  his  whole  outfit.  Please 
mind  that  expression — his  whole  outfit, 
from  the  first  thing  that  he  puts  on  in 
the  morning  until  he  hangs  up  his  hat 
in  the  office.  He  will  pass  anywhere 
for  a  well-dressed  man  because  he  is  a 
well-dressed  man. 

“There  is  no  magic  about  this.  It  is 
not  a  bargain  sale.  It  is  not  the  dis¬ 
posal  of  a  special  purchase.  It  is  not 
just  an  introductop^  price.  There  is 
no  trick,  no  deception.  This  new  kind 
of  store  can  outfit  a  man  as  a  well- 
dressed  gentleman,  all  the  way,  for  $50, 
any  day  and  every  day  in  the  year. 

“What  does  he  get  for  his  fifty,  this 
$50  man  of  ours?  He  gets  the  whole 
business,  which  may  be  particularized  as 
follows : 

“He  gets  an  all-wool,  standard  fabric, 
exclusive  fashion,  three-piece  suit  that 
fits  him  and  suits  him,  and  that  he  can 
wear  into  the  Union  League  or  into  any 
business  office  without  anybody  making 
any  remark  about  his  clothes — which  is 
the  greatest  thing  after  all.  He  is 
dressed  as  a  gentleman,  and  that’s  all 
there  is  to  it. 

“He  gets  a  soft  hat  or  a  derby  hat, 
as  his  taste  requires,  and  it  is  in  the 
fashion ;  he  gets  a  good  madras  or 
broadcloth  shirt,  with  soft  collar  or 
stiff  collar  attached,  as  he  pleases;  that 
is  his  business. 

“He  gets  a  fine  silk  necktie  in  perfect 
harmony  with  the  kind  of  man  he  is 
and  the  kind  of  clothes  he  wears — and 
that  is  a  new  thing  in  this  service  that 
something  more  will  have  to  be  said 
about.  He  gets  a  new  pair  of  shoes  that 
will  march  with  the  fashion  of  shoes 
anywhere  in  the  world,  and  wear  with 
them.  too. 

“He  gets  his  socks  and  his  garters, 
his  underwear,  his  belt  or  suspenders, 
his  handkerchief  and  even  his  cane,  if 
he  wants  it,  and  the  pipe  in  his  mouth 
— and  where  could  you  find  a  man,  high 
or  low.  better  set  off  than  that  to  go 
about  his  business  wherever  he  wants 
to  go?” 

Charles  R.  Shipley,  an  executive  of 
the  store,  in  talking  about  this  new  idea 
in  retail  merchandising,  asked  this  ques¬ 
tion:  “What  happens  to  man?  Well, 
take  a  look  at  him  on  the  first  tee.  If 
he  isn’t  the  funniest  looking  creature 
you’ve  seen,  I  miss  my  guess.” 

“It  isn’t  because  he  hasn’t  made  his 
investment  in  clothes,”  explained  Mr. 
Shipley,  “but  it  is  because  no  shop  has 
ever  organized  itself  to  do  a  volume 
business  with  consideration  of  the  gen¬ 
eral  ensemble  of  the  male.  There  has 
been  no  place  to  buy,  with  hannony  of 
color  as  a  prime  consideration.  No 
store  has  attempted  to  deliver  that  type 
of  service.” 


CUBA  SEIZES  PAPERS  UNUSUAL  STORE  OFFER 


Copies  of  Miami  Herald  and  La  Promised  To  Buy  Sheets  Back  At 
Prensa  Confiscated  by  Government  10  Cents  Advance  In  Price 


All  copies  of  the  Miami  (Fla.) 
Herald  for  Sept.  19  intended  for  dis¬ 
tribution  in  Havana  were  confiscated 
by  the  Cuban  government  and  Manuel 
Nunez,  president  of  the  Diamond  News 
Company,  Havana  agent  for  the  news¬ 
paper,  was  detained  for  several  hours. 
The  government’s  action  was  prompted 
by  a  story  in  the  Herald  describing  the 
capture  by  the  Coast  Guard  cutter 
Woodbury  of  six  Cubans  in  a  Cuban 
smack,  Julio,  who  said  they  were  politi¬ 
cal  refugees. 

.\t  the  same  time  it  was  learned 
copies  of  La  Prensa,  New  York  Span- 
ish-language  newspaper,  for  Sept.  13 
and  14,  were  confiscated  by  secret  gov¬ 
ernment  operatives  in  Havana  because 
the  paper  contained  a  letter  alleged  to 
have  been  written  by  Marquez  Sterling, 
former  Cuban  Ambassador  to  Mexico 
at  the  time  of  his  resignation.  It  con¬ 
tained  severe  criticisms  by  Senor  Ster¬ 
ling  of  his  government’s  action  in 
taking  political  prisoners  from  the  em¬ 
bassies  of  other  Latin-American  coun¬ 
tries  in  Havana  in  violation  of  a  Latin- 
.\merican  treaty  to  which  Cuba  was 
signatory. 

The  detention  of  Senor  Nunez 
marked  the  second  time  the  government 
has  taken  such  action  against  him  in 
connection  with  importation  of  .\meri- 
can  publications.  He  was  recently  de¬ 
tained  because  of  an  article  in  the 
September  issue  of  Plain  Talk. 


EDITORS  VISIT  HOOVER 

Nearly  a  score  of  Michigan  editors 
were  received  by  President  Herbert 
Hoover  at  the  White  House  the  eve¬ 
ning  of  Sept.  19.  The  group  included 
Elton  R.  Eaton,  Plymouth  Mail;  Frank 
D.  Brown,  Bellevue  Gasettc;  Chester 
M.  Howell.  Chesaning  Argus;  A.  E. 
Van  Kevering,  Zeeland  Record;  Murl 
H.  DeFoe.  Charlotte  Republican-News; 
W.  H.  Canfield.  HoieeU  Republican- 
Press;  Richard  T.  Baldwin,  Northinlle 
Record:  Richard  Cook,  Hastings  Ban¬ 
ner;  John  Pope,  Gratididlle  Star;  T.  O. 
Huckle,  Cadillac  Evening  News;  W.  R. 
Crissey,  Midland  Republican;  Floyd  J. 
Miller,  Royal  Oak  Tribune;  Walter  Y. 
Stanley,  Oakland  County  Legal  News; 
Harry  Izor,  Durand  Express;  Joseph 
Haas,  Holly  Herald,  and  George  R. 
Averill,  Birmingham  Eccentric. 


CAMERAMAN  ATTACKED 

When  H.  S.  Williams,  photographer 
for  the  New  Orleans  (La.)  Tintes- 
Picayune,  snapped  a  flashlight  picture 
of  a  woman  who  had  been  rescued  from 
Lake  Pontchartrain  recently,  irate  mem¬ 
bers  of  the  Southern  Yacht  Club 
wrested  his  $200  camera  from  him  and. 
according  to  Williams  threw  it  into  the 
lake.  James  Marlow  of  the  Times- 
Picayune,  Joe  Huddleston  of  the  Daily 
States  and  Mel  Washburn  of  the  Item- 
Tribune,  experienced  considerable  diffi 
culty  getting  the  story,  due  to  the  hos¬ 
tile  attitude  of  the  club  members. 


THE  SOLUTION  OF 
NEWSPAPER  PRODUC¬ 
TION  PROBLEMS  re- 

quires  the  proper  relation 
between  the  Desisn  of  the 
Buildins  and  the  Arran3e- 
ment  of  Machinery,  as 
demonstrated  in 
Many  Successful  News¬ 
paper  Publishing  Plants 
desisned  by 

LOCKWOOD  GREENE 
ENGINEERS,  INC. 

1 00  E.  42nd  Street,  New  York 
Boston  Spertanbur3 


Confidence  in  its  conviction  that  there 
was  an  unmistakable  upward  trend  in 
the  cotton  and  cloth  markets  led  a 
Lynn,  Mass.,  department  store  to  offer 
to  rebuy  all  unused  sheets  bought  dur¬ 
ing  an  .August  sale  at  any  time  from 
Oct.  1  to  Nov.  1  ne.xt.  at  10  cents  each 
above  prices  paid  during  the  sale,  and 
through  the  means  of  promotional  ad¬ 
vertising  inserted  in  the  Lynn  Item  and 
the  Telegram-News  convinced  custom¬ 
ers  that  "the  time  to  buy  cotton  goods 
is  now.” 

The  Magrane  department  store  began 
its  advertising  for  the  sale  early  in 
.August  with  a  big  headline  "The  Time 
to  Buy  Cotton  (joods  Is  Now.  It’s 
Now  the  Part  of  Prudence  to  Antici¬ 
pate  A’our  Future  Needs.’’  This  head¬ 
line  was  repeated  when  it  made  the  offer 
to  rebuy  unused  sheets.  Larger  space 
was  used  later  emphasizing  this  mes¬ 
sage,  using  eight  columns  for  the  hea»- 
line. 

J.  P.  O’Keefe,  superintendent  of  the 
store,  stated  that  it  was  the  intention 
of  the  store  executives  by  making  this 
offer,  to  carry  assurance  to  customers 
of  an  advance  in  cotton.  Following  the 
initial  three  days’  sale  it  was  necessary 
to  recall  salespeople  on  vacation.  The 
cotton  supplies  were  replenished  and  the 
sale  continued  a  second  week. 


CERMAK  PRAISES  PRESS 

Praise  for  the  manner  in  which  Chi¬ 
cago  newspapers  have  handled  crime 
news  was  voiced  by  Mayor  .Anton  Cer- 
mak  upon  his  return  to  Chicago  from 
his  recent  European  trip.  “We  have 
been  able  to  reduce  crime  in  Chicago 
because  the  newspapers  publicized 
crime.”  he  said.  “In  Europe  no  one 
has  access  to  the  records  of  crime. 
They  have  no  police  reporters.  They 
have  no  reporters  traveling  freely  about 
their  city  halls  telling  the  people  what 
is  going  on  in  their  government.” 


Assurance  • 

The  unequalled  service  offered 
the  publisher  through  our  En¬ 
gineering  Department  is  backed 
by  a  well  established  company 
which  has  successfully  catered 
to  newspaper  plant  owners  for 
forty  years.  This  is  your  assur¬ 
ance  of  a  dependable  service 
you  can  rely  on  with  full  safety 


Write  selling  house  nearest  you 

American  Type  Founders 
Company 

VISUALIZERS  AND  PLANNERS 


THE  ^ 

IKDI4N.iPOUV 


Till: 

L  thcnouqhtif  k 

’ccfriennlcaLLi^ 


~Tlie 

PARK  EAA'E 
MYSTERY” 


Bv  Edgar  Wallace 

just  before  he  died  Edgar 
Wallace  wrote  this  serial 
and  put  into  it  all  of  the 
punch,  color,  suspense  and 
love  interest  of  his  best 
novels. 

It  is  the  story  of  a  young 
stenographer  who  finds  her¬ 
self  perilously  involved  in 
the  affairs  of  "The  Mag¬ 
nificent  Harlow,”  England's 
richest  and  most  unscrupu¬ 
lous  financier,  from  whom 
she  is  delivered  by  a  clever 
detective,  w'ho  marries  her. 

It  develops  with  kaleido¬ 
scopic  changes  of  color  and 
background,  featuring  luxu¬ 
rious  millionaires'  homes — 
a  dank  prison — the  House 
of  Commons — dreary  slums 
— a  gay  party  at  a  cabinet 
minister’s  mansion — behind 
the  scenes  at  Scotland  Yard 
— offices  of  rich  financiers — 
a  trick  police  station  built 
with  an  ingenious  jail-deliv¬ 
ery  attachment  —  a  Park 
Lane  mansion  converted 
into  a  jail  for  a  mysterious 
prisoner — an  actor  imper¬ 
sonating  the  British  Foreign 
Minister  in  order  to  influ¬ 
ence  the  stock  market,  etc., 
etc. 

There  are  30  suspenseful 
installments^  the  first 
eight  carrying  dramatic 
illustrations. 

For  Terms  and 
Sample  Proofs  Wire 

LEDGER 

SYNDICATE 

PHILADELPHIA,  PA. 
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THE  72-90  CHANNEL 

N  E  W  •  •  •  MODEL  G"  •NEW 

INTERTYPE  MIXER 


1 


COMBINES..  .WITHOUT  MECHANICAL  COMPLICATIONS 


(1)  A  DISPLAY  MACHINE 

(2)  A  TEXT  MACHINE 

(3)  A  MIXER  MACHINE 


Cost-cutting  Features: 

[1]  A  new  extra-wide  display 
magazine  —  72  channels  —  two 
inches  wider  than  formerly  and 
accommodating  larger  matrices 
— including  full-width  30  point 
faces  and  condensed  36  point 
and  larger  —  in  complete  72- 
character  fonts  of  caps,  lower¬ 
case,  figures,  and  points. 

[2]  A  standard  90-channel 
magazine  for  full-speed  straight 
composition  in  all  sizes  up  to  and 
including  18  point  and  some  24 
point  condensed  faces. 

[3]  Both  magazines  operate 
direct  from  one  standard  90- 
character  keyboard. 


[  4  ]  Time-saving  Mixer  advan¬ 
tages.  No  waiting  for  the  dis¬ 
tributor.  Instant  flip-of-a-finger 
changes  from  one  face  to  another. 

[5]  Simplicity  of  design.  In 
changing  from  a  72  to  a  90-chan- 
nel  magazine,  or  vice  versa,  the 
magazines  do  not  move.  Neither 
does  the  assembler  front,  nor  the 
distributor  bars,  nor  the  channel 
entrances. 

[6]  Two  and  four-magazine 
side  units  (mixer  units)  are 
available  for  this  machine.  The 
above  picture  shows  a  six-maga¬ 
zine  Model  G — two  main  maga¬ 
zines  and  four  side  magazines. 


Write  nearest  Intertype  office. 


INTERTYPE  CORPORATION,  360  Furman  Street,  Brooklyn,  N.  Y. 

Chicago,  130  North  Franklin  Street;  New  Orleans,  816  Howard  Avenue;  San  Francisco, 
152  Fremont  Street;  Los  Angeles,  1220  South  Maple  Avenue;  Boston,  80  Federal  Street; 
Canada,  Toronto  Tfpe  Foundry  Co.  Ltd.,  Toronto.  Distributors  Throughout  the  World 


Set  in  Bodoni  Bold,  Vogue  and  Vogue  Extro  Bold 


TYPICAL  COMBINATIONS 
of  Equipment  for  Setting 
[1]  Text,  [2]  Display,  and 
[3]  Mixed  Composition  on  a 
MODEL  G-4S.  M. 

ABCDEFGH  abcdefghijklmnopqrstuvwxyz  12345 
ABCDEFGH  abrdefKhliklninopqrHtiivwxyz  12.H45 

ABC  abcdef  ghi  j  kl  234 

ABCabcdefg234 

ABCabcdef23 

AB  abed  23 

ABCDEFG  abcdefghijklmnopqrst  12345 
ABCDEFG  abcdefghijklmnop<irst  13345 

ABCabcdefghijk234 

ABCabcdefg23 

ABC  abed  23 

ABabcd23 

ABC  abcdef  ghi  jk  234 

ABCabcdef234 

ABabc23 

ABCabc23 

ABC  abcdefghijkl  234 

ABCabcdef234 

ABCabcd23 

ABabcd23 

ABC  abcdefghijkl  234 

ABCabcdef234 

ABCabcd23 

ABabcd23 
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SPECIAL  PAGES  ADDING  REVENUE 
WITHOUT  AFFECTING  CONTRACTS 

Farmer  Unrest  Basis  of  Page  From  Bismarck,  N.  D., 
Merchants — Rising  Prices  Featured  In  Store  Copy — 
‘Living  Music’  Request  Sold  Space  in  St.  Paul 
By  GEORGE  SMEDAL 


1\'  TIMES  like  these  daily  newspapers 
are  not  only  anxious  to  gain  addi¬ 
tional  advertising  revenue  hut  it  must 
lx‘  obtained  without  interfering  with  or 
touching  present  contracts. 

How  this  is  being  done  is  shown  in 
the  following  examples ; 

Unrest  among  the  farmers  in  the 
middle  and  southwest  is  so  acute  that 
stories  about  their  troubles  are  making 
Page  One.  But  these  difficulties  meant 
a  page  of  advertising  for  the  Bismarck 
(X.  D.)  Trihuw.  The  page  was  headed 
“Farmers  of  the  Missouri  Slope  We 
Are  With  You”  and  50  Bismarck  busi¬ 
ness  firms  signed  and  paid  for  the  page. 
“The  business  men  of  Bismarck,”  con¬ 
tinued  this  advertisement,  “know  full 
well  their  dependence  on  the  farmer  for 
business.  They  realize  that  his  intere.sts 
are  their  interests.  They  realize  the 
woeful  condition  faced  by  agriculture 
because  of  prevailing  low  prices.  Know¬ 
ing  this,  they  pledge  their  supiH)rt  and 
cix)i)eration  to  the  farmers  of  the  Mis¬ 
souri  slope  in  an  endeavor  to  secure 
better  markets  for  all  farm  products. 
They  know  that  success  for  you  means 
success  for  them.” 

Pages  like  this  can  be  sold  by  almost 
any  daily  published  in  an  agricultural 
community. 

The  Standard  Clothing  Company  of 
Minneapolis  devoted  a  two-column,  full- 
length  advertisement  the  other  day 
addressed  “To  Retailers  of  Men's 
Clothing.’  In  this  space  it  declared 
that  “It  is  t)ur  duty  as  merchants  to 
keep  the  public  advised  in  the  matter 
of  commodity  prices.  Xo  merchant 
shirked  that  duty  when  prices  were 
moving  down.  It  was  shouted  from  the 
housetops.  Why  not  be  equally  frank 
and  informative  when  prices  move  up?” 

This  advertisement  then  concluded 
with  these  paragraphs: 

“There  are  no  doubt  others,  like 
ourselves,  who  anticipated  the  rise  in 
prices  and  contracted  for  fall  goods 
before  the  advances  became  effective. 
This  advice,  too,  should  be  given  to  the 
public. 

“It  will  make  for  confidence,  business 
action,  and  provide  the  imi)etus  of  pub¬ 
lic  buying  that  is  so  essential  to  the 
return  of  prosperity.” 

Just  last  week.  L.  S.  Donaldson  Com¬ 
pany  of  Minneapolis,  one  of  the  largest 
department  stores  in  the  city,  devoted 
about  three-quarters  of  a  page  to  telling 
that  ten  per  cent  more  people  than 
required  in  the  usual  seasonal  plans 
had  been  employed. 

This  advertisement  was  headed :  “Be¬ 
ginning  today  our  contribution  to  the 
employment  situation  :  Donaldson's  have 
employed  ten  i)er  cent  more  jieople  than 
called  for  in  usual  seasonal  plans. 

“Last  night  Donaldson's  completed 


THOMPSON 

IotTfrtt  features  that  Inithl 

CIRCl  LATION. 

nu  KLMKK  K.  JON'KS.  PH  I>. 
eminent  Psyrli<iliif;ist.  has  preparetl 
a  series  of  art  ries  ft»r  us. 

THK  PSYCHttLtKJY  OF  THK  CRIMINAL. 
(True  Biographies  t>f  ('rim<nalii. )  If  yuu 
H«n!  to  KKPtUL  THK  KIOHTKKNTH 
AMKNOMENT.  publish  these  articles. 

T!iey  show  cause  and  effect. 

►  IN  A  LIGHTER  VEIN — we  offer. 

^  The  Band  Wagon.  OANA  L.  COTIE. 

^  I  NI  sr.tL  Ht’M.WS — illustrated  biographical 
^  sketche^.  by  Ed.  Hamilton, 

r  Financial  Features  of  acumen,  by  Wra.^Occtnuy, 
f  and  one  hy  F>imund  L.  Hawes, 

►  MII)WI-:ST  MARK>rrWISE 

►  JA('K  SCHERER  edits  CNDER  THE  WINGS. 

^  an  educational  ariation  feature.  Celya  Cemlou 

k  draws  a  daily  picture  and  writes  a  humoiou< 

r  verse — IRMA  HARMS  does  the  PATSY--a 

^  flapper  strip  of  wit.  humor,  suspense  and 
J  mvsterr.  also  a  daily  wisecrack— 
f  GABBY  GERTIE. 

►  GAY  CGNFESSIOXS— GAY  JORDAN. 

“  The  Service  1*  good, 

k  The  price  U  low. 

^  Send  for  samples  and  prices, 

►  THOMPSON  SERVICE 

k  818  Oak  St..  Cincinnati,  Ohio 


this  arbitrary  addition  of  ten  jier  cent 
to  staff,  selecting  them  from  the  ‘wait¬ 
ing  list.’ 

"We  take  this  positive  step  of  arbi¬ 
trarily  adding  ten  per  cent  to  our  staff, 
in  addition  to  offering  every  possible 
cooperation  to  the  President's  Finance 
and  Industrial  Committee  in  whatever 
employment  program  this  committee 
may  work  out  this  fall. 

“We  forecast  that  our  action  will  be 
justified  by  better  business.” 

In  St.  Paul,  Schunemans  &  Mann- 
heimer  devoted  a  full  page  to  telling  its 
customers  and  prospective  patrons  that 
the  store  has  been  “worthy  of  your  con¬ 
fidence  since  frontier  days.”  This  store 
was  established  in  1871.  The  advertise¬ 
ment  declares  that  “It  is  important  to 
know  that  under  pressure  of  recent  dif¬ 
ficult  conditions  many  stores  throughout 
the  country  have,  in  some  measure, 
yielded  to  the  temptation  to  sacrifice 
quality  for  low  price.  Xevertheless.  we 


have  held  to  our  belief  that  your  confi¬ 
dence  in  a  store  is  based  upon  its 
dependability. 

“Xow  we  stand  at  the  beginning  of 
another  season.  Our  store  is  filled  with 
the  newest,  most  attractive  fall  needs 
in  many  years  .  .  made  brighter  still 
by  a  growing  conviction  that  conditions 
are  improving.  Our  merchandise  meas¬ 
ures  up  to  our  rigid  standards  of  satis¬ 
faction  and  price.  As  we  turn  our  faces 
to  this  new  light  we  are  proud  in  our 
knowledge  that  through  it  all  we  have 
conducted  a  sound  business  in  a  sound 
way  .  .  .  proud  that  we  can  say,  now 
as  ever,  we  have  been  worthy  of  your 
confidence  since  frontier  daj’s.” 

Then  backing  up  this  confidence,  two 
days  later,  this  store  used  eight  full 
pages  in  announcing  its  autumn  sale. 

“For  five  years  we  have  missed  Liv¬ 
ing  Music  at  the  Paramount  Theatre,” 
a  three  column  advertisement  by  Maceys 
of  St.  Paul  said.  It  carried  a  coupon 
to  be  sent  by  readers  to  the  theatre  cor¬ 
poration  requesting  that  “living  music” 
be  continued  at  the  Saint  Paul  theatres. 
Xot  such  a  big  advertisement  but  a  few 
lines  now  count  more  than  ever. 

Banks  are  notoriously  hard  to  sell  at 
this  season  but  here  is  an  advertise¬ 
ment  they  will  buy  and  it  can  be  sold 
time  and  again. 

Pick  out  your  bank  and  offer  a 
dummy  something  like  this  : 


“Our  Customers’  Contributions 
“The  Safety  First  Bank  is  honored 
to  number  among  its  several  thousand 
depositors  a  number  of  big  business 
concerns  who  are  spending  $000,000  an¬ 
nually  in  construction  and  salaries  this 
year.  We  list  them  below,  knowing 
full  well  that  their  policies  will  be  a  spur 
to  the  quick  return  of  better  business 
conditions  in  our  city. 

Farmers’  Produce  House 
Xew  Construction  Wages 

in  1932  This  Year 

$00,000.00  $000,000.00 

And  then  list  five  or  ten  of  the  larger 
depositors  as  illustrated  above. 


NEW  VIRGINIA  DAILY 

The  Xorthern  Virginia  Daily,  pub- 
lished  at  Strasburg,  Va.,  made  its  first 
appearance  Sept.  15,  with  E.  E.  Keister 
as  president  and  principal  owner.  The 
paper,  published  each  morning  but  Sun¬ 
day,  represents  five  weeklies  combined, 
the  Strasburg  Xetes,  Edinburg  Sentinel, 
Woodstock  Times,  Front  Royal  Record 
and  Marshall  Chief  Justice.  Arthur 
Davidson,  of  Richmond,  is  editor. 

VORHEES  PROMOTED 

George  X.  Vorhees  has  been  ap¬ 
pointed  manager  of  the  printing  depart¬ 
ment  of  the  Honolulu  (T.  H.)  Adver¬ 
tiser.  He  formerly  held  the  post  of 
production  manager. 


In  Florida 

— In  Advertising  Linage! 

— In  City  Circulation! 


Again,  The  Miami  Herald  leads  all  Florida  newspapers  in 
advertising  linage,  printing  in  the  first  six  months  of  1932  a 
total  of  4,615,464  lines.  This  is  positive  proof  that  The 
Herald  produces  consistently  and  repeatedly  for  those  adver¬ 
tisers  who  wish  to  cover  “Miami — Florida’s  Greatest  Market” 
adequately,  hut  economically,  at  low  cost. 

And.  again,  the  Audit  Bureau  of  Circulations  shows  that 
Herald’s  city  circulation  is  greatly  in  excess  of  that  of  any 
Florida  newspaper,  affording  intensive  coverage  of  Florida’s 
Greatest  Market  at  one  low  cost. 

In  Miami,  The  Herald  has  led  in  circulation  and  advertising 
for  more  than  ten  years. 

Florida's  Most  Important  Xetespaper 
Fr.4NK  B.  Shutts,  Publisher 

Miami,  Florida 


Represented  By  J.  P.  MeKINNEY  &  SON 
New  ^ork  Chicago  San  Franeiseo 

GEO.  M.  KOHN,  Inc.,  Atlanta 
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Ml  w  1  ra  n  E! 


V/  OU  can  larrup  her  as  hard  as  you 
^  want  but  if"the  old  gray  mare  ain’t 
what  she  used  to  be,”  she  just  can’t 
puli  the  load. 

You  need  real  power  to  put  across 
a  product  or  a  merchandising  idea  in 
Chicago  and  suburbs.  And  no  news¬ 
paper  with  less  coverage  than  it  had 
before  the  war,  has  got  it.  You  can’t 
lose  readers,  prestige,  and  influence 
for  fifteen  years  and  deliver  the  wallop 
that  advertisers  need  in  a  market  this 
large. 

You  need  coverage  to  do  a  job  in- 
Chicago  and  suburbs.  Only  one  Chi¬ 
cago  newspaper  has  it,  because  it  is 
the  only  one  that  kept  up  with  this 
community  as  it  increased  from  748,- 
136  families  to  1,157,677  families. 

During  the  past  fifteen  years  when 
hardly  an  institution,  idea  or  habit 
was  left  untouched  by  the  great  ex¬ 
pansion  and  changes  which  the  w'ar 
brought  about,  every  newspaper  made 
strenuous  efforts  to  get  and  hold  cir¬ 
culation.  Those  which  did  not  satisfy 
the  demands  of  a  new,  progressive 
population  faded  or  failed. 

The  Tribune  between  1917  and 
1932  increased  its  density  of  coverage 
53  per  cent.  Every  other  Chicago  daily 
newspaper  lost  ground,  merged  or 
folded  up. 

Newspapers  are  published  to  be 
read.  If  they  don’t  have  readers,  they 
aren’t  advertising  media.  And  they 
don’t  get  and  hold  readers  if  they 
don’t  give  readers  what  they  want. 

You  can  skimp  on  news  service, 
milk  a  newspaper  just  so  long  and  then 
it  begins  to  show  up  in  the  circulation 
statements.  The  sharpest  judges  of  the 
value  of  a  newspaper  are  the  readers 
of  it. 

One  ofthe  biggest  news  stories  of  re¬ 
cent  months  was  the  Roosevelt-W alker 
hearing.  It  involved  two  of  the  best 
known  political  figures  in  the  country. 
One  of  them  possibly  the  next  presi¬ 


dent.  The  Tribune  sent  one  of  its  best 
reporters  from  Chicago  to  cover  the 
story  at  Albany.  No  other  Chicago  news¬ 
paper  did  so. 

Economies  may  force  some  news¬ 
papers  to  accept  handouts  by  propa¬ 
gandists.  The  acceptance  enjoyed  by 
the  Tribune  was  not  won  by  stinting 
on  print  paper  and  by  trimming  on 
cables  or  reporters’  expenses. 

The  Tribune  sent  one  of  its  best 
staff  men  to  Hawaii  to  get  first  hand 
the  truth  about  the  Massie  case,  to 
New  Zealand  to  report  the  bloody 
rebellion  that  disrupted  government 
in  that  country.  He  is  now  in  the 
Philippines  writing  for  Tribune 
readers  the  facts  about  the  movement 
there  for  independence.  Readers  of  no 
other  Chicago  newspaper  get  such  service. 

In  its  search  for  news  of  vital  im¬ 
portance  in  this  country  and  through- 


From  1917  to  1932  Chi¬ 
cago  and  tts  suburbs 
tncreased  by  409.341 
famtltes — 55  per  cent. 

Only  one  Chicago 
daily  newspaper  kept 
pace  with  this  growth. 
Fhe  News,  which  had 
a  57  per  cent  daily  cov¬ 
erage  of  the  city  and 
suburbs  in  1917, 
dropped  to  35  per  cent 
in  1932.  The  American 
dropped  from  42  per 
cent  in  1917  to  40  per 
cent  in  1932.  Other 
papers  in  existence  in 
1917  either  lost  ground, 
merged  or  failed. 


THI  WOKtD'S  CRt 

FIRST  IN  CIRCULATIO 
-FIRST  IN 


The  Tribune  in¬ 
creased  its  daily  cover¬ 
age  from  36  per  cent 
to  55  per  cent. 

As  the  newspaper 
which  got  volume  of 
circulation  for  itself  it 
is  the  advertising 
medium  that  gets  vol¬ 
ume  of  sales  for  adver¬ 
tisers.  It  has  36  per 
cent  more  daily  city 
and  suburban  circu¬ 
lation  than  any  other 
Chicago  newspaper  and 
reaches  practically  as 
many  readers  as  any 
two  Chicago  news¬ 
papers  combined. 


OTribunt 

I  (T  N  EWSFAri  R. 

^  -  FIRST  IN  RESULTS 
ADVERTISING 


Chicago  Tribune  Offices;  Chicago,  Tribune 
Tower;  NewYork.  220  E.  4200  St.;  Atlanta, 
182s  Rhodes-Haverty  Bldg.:  Boston,  718 
Chamber  of  Commerce  Bldg.;  San  Fran¬ 
cisco,  820  Kohl  Bldg. 


out  the  world,  the  Tribune  spares  no 
expense.  The  news  belongs  to  the 
public.  The  Tribune  gathers  it  with 
trained  men,  prints  it  accurately,  com¬ 
pletely,  promptly. 

These  are  the  policies  which  today 
make  the  Tribune  the  most  popular 
newspaper  and  the  most  powerful  adver¬ 
tising  medium  in  Chicago  and  suburbs. 
By  constantly  increasing  its  news  serv¬ 
ice  to  readers  the  Tribune  is  steadily 
increasing  their  preference  for  its 
news  columns. 

The  Tribune  is  the  only  Chicago 
newspaper  which  reaches  every  other 
family  in  Chicago  and  suburbs.  It  is 
the  only  publication  that  has  the  cover¬ 
age  to  build  the  sales  volume  available 
in  this  market  and  needed  by  ad¬ 
vertisers. 

Ask  a  Tribune  salesman  for  further 
facts  and  about  the  new  discounts 
which  mean  more  sales  at  lower  cost. 


57% 


42% 

M  1*11 


36' 


COVERAGE 

FrrreHtogrr  •/  coverage 
♦/  the  immilies  of  Chicogo 
and  imbnrho  by  daily 

newspapers  .  il 

\y 


AMERICAN 


FMKCt  Mi  M&y  Miivtfn  iwumw  ■  ktmnutm  wmm 

1917  _ JWi _ 


Fatniiic*  ...  748.136 

Tribune  ...  .  270.810 

American  .  .  .  313.800 

Nrwa .  428.746 


1.157.677 

634.778 

467.648 

404,917 


55% 

40% 

35% 


55% 


40% 

M  lift 

135% 


Sole:  Circulations  art  averages  for  six 
months’  periods  ended  March  il, 
and  for  city  and  suburban  only. 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  NEWSPAPER  LINAGE  TABULATION 

Analysis  of  Jan.>June,  1932  Statistics  Compiled  for  352  Newspapers  in  85  Cities  by  Media  Records,  Inc.,  Showing 
National,  Local,  Automotive,  Financial,  Classified,  and  Total  Advertising 

(Copyright  1932  by  Editor  &  PrBLiSHER  Co.) 


AKRON,  OHIO 


CLEVELAND,  OHIO 


Retail 

General  Automotive 

Financial 

Total 

Cities  and  Newspapers  display 

display 

display 

display  Classified  advertising 

Times-Preas . 

. (E)  1,743,2.34 

464.413 

113.802 

48,843 

401,512 

2,797.815 

Times-Press . 

11.741 

55.898 

10,780 

134.682 

635.182 

Beacon-Journal . . . 

. (E)  4  164.560 

876.343 

313.543 

72,329 

839.888 

6,372.211 

ALBANY,  N.  Y. 

Knirkerbofker-Prpos . (M)  949.64.3 

389.374 

106.630 

90.268 

529,224 

2,137,826 

Knickerbooker-Preas.  ..  .(S)  328,764 

70,003 

99,765 

40.334 

123.364 

662.603 

News . 

. fE)  2.165.228 

846.501 

247,619 

88.743 

523.569 

3.895.930 

Times-Union  .  . 

. (E)  1.9.34.780 

541,742 

186.767 

70.316 

432,945 

3.410.905 

•Timea-Vnion .  . 

. (S)  234,359 

514.662 

113,583 

35,939 

83.175 

982.038 

ALBUQUERQUE,  N.  M. 

Journal . 

. (M)  773.251 

335,572 

143.528 

19.143 

258,795 

1,551.860 

Journal . 

...fS)  181,912 

12.829 

26,796 

4.555 

56.388 

263.474 

State-Tribune.  .  . 

..(E)  516.058 

236,130 

79,855 

15,385 

155.297 

1,024.361 

ATLANTA, 

,  GA. 

Conatitution 

. (.M)  1,540.908 

594.012 

151.976 

60,56') 

479.659 

2,882,368 

Constitution 

..(S)  7.35.817 

80.6a3 

65.974 

7,006 

178.745 

1,068,271 

(Teorgian  . 

(E)  971.035 

346.a58 

107.790 

33.928 

321,409 

1,782,632 

♦American 

.  . .  (S)  267.202 

528,645 

83.400 

23,293 

102  558 

1.005,112 

Journal  . 

(E)  2,151.809 

812..365 

167,685 

47,828 

561.048 

3,748.730 

Journal . 

.  .  .  (S)  500.764 

119,677 

69.376 

18,358 

295.734 

1.004.445 

ATLANTIC  CITY,  N.  J, 

Preaa-Tnion. 

i-ee.Note)  1.560.298 

468,829 

164,728 

64,073 

381.901 

2  725.310 

Preaa-Vnion 

. (S)  307,654 

10.127 

22.688 

30,559 

80.322 

451,710 

BALTIMORE, 

MD. 

•Anicriciiu 

. (S)  693,314 

584.068 

123,006 

10.885 

144.680 

1.555,969 

News . 

. (E)  1.627,794 

660.648 

197,830 

51,056 

.364.665 

2.9.36.952 

Post . 

. (E)  a32,801 

511,999 

91.506 

14,111 

191,164 

1,666.574 

Sun 

. (E)  4.623.019 

1.071.792 

290,464 

108,600 

1.045.987 

7,168,102 

Sun 

. (M)  541.944 

1.092.327 

226.680 

167.270 

1,105.267 

3  166,636 

Sun .... 

. (S)  1,739.185 

170,400 

160,585 

3,664 

4.57,077 

2,53  1  486 

BIRMINGHAM,  ALA. 

Arc  Herald  .  . 

. (M)  1.006..374 

634.243 

159,120 

82,340 

240.419 

2,167,068 

New-  .\ee-  Hera  Id . 

. (S)  700.486 

102.823 

82.979 

12,078 

201.049 

1.099.609 

Newa . 

. (E)  2.238  642 

635.551 

173.357 

82,390 

239,949 

3..372,.391 

Piwt . 

. (E)  1,248.006 

367,432 

103,337 

42,2.34 

152.159 

1.947.146 

BOSTON,  MASS. 

Record . 

. (M)  874,449 

262.770 

9.486 

3,357 

2  341 

1,273..332 

♦Advertiser 

. (S)  327.354 

542,196 

102.446 

17.002 

145  148 

1,1.34,201 

American 

. (E)  1.297.900 

526.32 

73.784 

26.828 

256.966 

2,185,692 

Globe  . 

(See  Note)  2.637.640 

856,683 

209, .368 

50.424 

435,938 

4,201,334 

Globe . 

. (S)  1,195.689 

118,670 

132,303 

1,756 

617,060 

2,065,511 

Herald  . 

. (M)  3,162.544 

1  015.829 

222,933 

179.510 

672  740 

5.261  805 

Herald.  . 

. (S)  896.655 

246.214 

127,144 

10,752 

417.670 

1.698.463 

Poet . 

. (M)  1.954.090 

870,146 

165,992 

41.873 

289,494 

3,326.551 

Poat . . . 

. (S)  460.137 

176.911 

88.562 

2.264 

175,112 

902.986 

Tranacript.. 

. (E)  904.304 

574.241 

77,847 

160,769 

587.779 

2.363.758 

Traveler . 

(See  Note)  3.846,859 

1.029,651 

292,621 

172,620 

631,739 

6.001,959 

BUFFALO, 

N.  Y. 

('ourier-Express . 

. (.M)  1,527.080 

426.396 

231  599 

76.624 

299.900 

2,637,614 

Courier-Ex  press . 

. (S)  744.190 

204,788 

122,853 

6,882 

114,201 

1,192.914 

Newa . 

. (E)  3.413,926 

1,088.896 

427.459 

50,239 

1,065,762 

6.064,112 

Times  . 

. (E)  1,467,717 

615,373 

161.289 

34,552 

333.443 

2.643.260 

Tiinea  . 

. (S)  177.251 

35,631 

42,246 

264 

70,246 

325.723 

CAMDEN,  1 

N.  J. 

Courier  .  . . . 

(See  Note)  2.068.926 

571,252 

233,854 

37,047 

462,908 

3,487.143 

CHICAGO 

,  ILL. 

Tribune . 

. (M)  2.624.161 

1.088.288 

271.296 

206,443 

976,789 

5.174,916 

Tribune . 

. (Si  1,716,765 

376,381 

178,821 

16,819 

687,764 

2,976,881 

Berald-Exuminer 

397,244 

88,932 

93,067 

5.30,910 

2,181.114 

•Herald-E.xa  miner . (S)  996.152 

616,623 

173.588 

24,373 

226,475 

2,037,434 

News . 

. (E)  4,199,372 

1,245.005 

309.429 

114,110 

954,607 

6.837,421 

Po^t . 

. (E)  398.565 

202,310 

90,630 

96,747 

7,269 

2,020,452 

American . 

. (E)  2.694.340 

1,048.910 

297,996 

107,544 

4/8,334 

4.628,686 

. (E)  1,178,887 

330s323 

33*744 

13,241 

1,556,993 

. fSl  18.^47.*) 

12  A1A 

9  ft7‘> 

199,121 

CINCINNATI,  OHIO 

Enquirer . 

. (.M)  1.335.218 

364..374 

101.034 

114,019 

587,329 

2,5.33.549 

Enquirer . 

. (S)  1,443  958 

235,494 

162,558 

35,714 

688.289 

2,566,187 

PiWt . 

. . (E)  1.739,721 

768,281 

191.359 

82,918 

667.922 

3.523,434 

Ti.-nea-Sttar . 

. (E)  3.067,883 

1.160.064 

396.225 

100,632 

626,772 

5,359,781 

*.\inerican  Weedy  linage  included  in  above  Sunday  figuree. 

NOTE: — Atl..itic  City  Preee-Union,  morning  and  evening  sold  in  combination  only.  Linage  of 
one  edition  (Mo  ningl  only  is  given. 

NOTE; — Boston  Globe,  morning  and  evening,  sold  in  combination  only.  Linage  of  one  edition 
(evening)  only  is  given. 

Boston  T.-a.-*ler  is  sold  only  in  combination  with  Morning  Herald  or  Sunday  Herald. 

NOTE: — Camden  Courier,  evening,  and  Post,  morning,  sold  in  combination.  lanage  of  one  edition 
(Courkr  evening)  only  is  given. 


Retail 

General 

Automotive 

Financial 

Cities  and  Newspapers  display 

display 

display 

display  < 

Classified  advertuin, 

Plain  Dealer . 

(M)  1,764.189 

777.122 

293.278 

117,451 

932,835 

3.910.05: 

Plain  Dealer . 

.  (S)  483.489 

282,573 

206,142 

5,985 

420.411 

1.398.672 

News . 

.(E)  1,753,509 

729.395 

163,258 

92,674 

301,194 

3.006.114 

News . . 

.(S)  220,961 

107,776 

91.873 

1.578 

80,711 

502.963 

Press . 

.(E)  3,269,110 

1.010.111 

340,594 

67,274 

887,652 

5.581,566 

COLUMBUS,  OHIO 

Dispatch . 

.(E)  2,995.258 

984.763 

267,736 

145,768 

731,997 

5.1328281 

Journal-Dispatch . 

.(S)  686,967 

53.622 

127,900 

35,392 

348,230 

1.252,166 

Citisen . 

.(E)  2,568.195 

824.831 

231,347 

91,921 

549,671 

4.274292  ' 

Ohio  State  Journal . 

.  (M)  654.454 

207,252 

55,893 

168,195 

224,232 

1.464.741 

Ohio  State  Journal  ... 

.(S)  79,636 

22,113 

26,309 

27,394 

42,799 

199.186 

DALLAS, 

TEXAS 

News . 

.(M)  1,244,744 

647,942 

190,513 

84,678 

643,007 

2.818897 

News . 

.(8)  528,789 

114,076 

98.303 

23,297 

300,996 

1.068.725 

Times-Herald . 

.(E)  3,203,206 

751,891 

139,342 

60,884 

604.601 

4.766.086 

Times-Herald  . . 

.(S)  791,017 

34.622 

81,462 

21.651 

206,912 

1.136.r5 

Journal . . 

.(E)  1,257,243 

350,791 

54.691 

34,430 

643,174 

2.349.095 

Dispatch . 

.(E)  1.188,977 

287,674 

49,815 

35,924 

212,833 

1.909,697 

DAYTON 

,  OHIO 

Journal . 

(M)  271.886 

272,6a3 

89.308 

30,103 

415,512 

1.139.176 

Journal . 

.(S)  453.836 

66.234 

94.410 

26,273 

209,711 

850.530 

Herald . 

.(E)  2.841,465 

558.416 

219.498 

47,440 

786,321 

4.462,231 

News . 

.(E)  3,033,551 

842,003 

301,159 

37,763 

658,497 

4.976803 

News . 

.  (S)  465.087 

101,624 

101,618 

35,587 

180,684 

884  746 

DENVER, 

COLO. 

Rocky  Mountain  News. 

.(M)  1,048.308 

325,740 

179,765 

40.625 

475,984 

2.152,452 

Rooky  Mountain  News. 

.(S)  205,339 

29,909 

42,403 

8,433 

168.212 

454810 

Post . 

.(E)  2.798,938 

886,087 

362,922 

64,972 

675,256 

4,812,077 

Post . 

.  (S)  480.424 

144,221 

77.470 

12,779 

525,406 

1,240882 

(Continued  on  I'age  22) 


Where  Extra  Cotton 
Money  Is  ^Welvet” 

More  than  1,200,000  bales  are  being  mar¬ 
keted  in  the  Dallas  territory.  More  than 
$30,000,000  from  cotton  alone  will  be  turned 
loose  by  the  farmers  of  these  37  counties  of 
Northeast  Texas. 

This  cotton  was  raised  on  a  bed-rock  ex¬ 
pectancy  of  only  5  cents  a  pound,  hence  the 
extra  2  or  3  cents  which  the  market’s  sen¬ 
sational  upward  turn  has  added  ...  is 
sheer  “velvet” — expendable  cash ! 

Other  farm  crops  which  are  bringing  in  a 
cash  income  to  this  most  self-contained  agri¬ 
cultural  region  of  all  Texas  are:  sweet  pota¬ 
toes,  ribbon  cane  syrup,  pecans;  to  say  noth¬ 
ing  of  a  steady  stream  of  twice-a-month 
checks  to  dairy  farmers  from  four  large  milk 
condensories,  a  stimulated  income  from  fat 
beeves,  hogs,  lambs,  poultry,  eggs  and  a 
large  farm  timber  supply. 

The  Dallas 
Morning  News 

The  Dallas  Journal 

Lowest  Milline  Coverage  of  the  Dallas  Market 
John  B.  Woodward,  Inc.,  Representatives 


I 


More  Than  150,000  Tons 

of  our  Newsprint  have  been  shipped  to,  and  consumed  by  47  News¬ 
papers,  since  this  NEWEST  AMERICAN  MILL  went  into  pro¬ 
duction  in  January,  1931. 

The  necessity  for  continued  support  of  all  AMERICAN  Newsprint 
mills  is  clearly  indicated  by  present  industrial  conditions. 

The  Wright  Company,  Inc. 

444  Madison  Avenue 

New  York  City 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  NEWSPAPER  LINAGE  TABULATION 

(Continued  from  pane  20) 

Retail  General  Automotive  Financial  Total 

display  display  display  display  Classified  advertisini 

MANCHESTER,  N.  H. 

(M)  1.447.171  504.8->l  201.6«4 

MEMPHIS,  TENN. 

(M)  1.519,879  642.719  141.998 

(S)  832.524  91.192  84.858 

(El  l.,375.421  627.698  161.370 

(E)  1, 500.361  522.192  207.623 

MILWAUKEE,  WIS. 


Cities  and  Newspapei 


Free  Pres*. 

News . 

News . 

Times . 

♦Times . . . . 


Express . 


Times . 

Times . (S) 


Dispatch-Herald . (S) 


Courier . 

Journal . (E) 

Press . 

Press . 


Joumal-Oasette . 


Star-Telegram . (S) 


Retail 

General  Autontotive 

Financial 

Total 

sr»  display 

display 

display 

display  ClassiAed  a 

idvertising 

DETROIT,  MICH. 

(M)  1.198,558 

616.363 

226,235 

87.498 

493,646 

2.6:19.773 

.  (S)  376.588 

117.880 

117,127 

17,162 

323,302 

952.864 

(E)  4.460,641 

1,169.293 

378,484 

43.574 

1.044.198 

7.098.494 

.  (S)  638,791 

160,547 

179313 

15.818 

958.495 

1.95:1.716 

.(E)  2.049,659 

660.672 

203.776 

49.977 

385..360 

3..351.424 

(S)  218.691 

538.586 

131,030 

20.797 

181,959 

1.091.:i.56 

.(M)  1,314.860 

241.443 

118.866 

8,811 

1  684,222 

EASTON, 

PA. 

.(E)  2..382,408 

.534.660 

216,612 

128.282 

:i56.449 

.1,691.2:14 

EL  PASO,  TEYAS 

.(M)  982,387 

263,397 

132,171 

20.7.57 

:t57,157 

1.771.612 

.(S)  4.34,577 

41.842 

44.212 

4.000 

108.923 

6:13.840 

.(E)  1.262.198 

619.186 

214.006 

14,773 

.162.882 

2.487.641 

ERIE,  PA. 

.(E)  1.417,401 

402,403 

136,927 

16,157 

429  662 

2,488,337 

.(S)  157.669 

14.385 

27.471 

8.5,39 

105.430 

313,5.32 

.(E)  1,477,416 

626.615 

216.106 

31.171 

.508.911 

2.939,875 

EVANSVILLE 

,,  IND. 

.(M)  1,476.030 

438.413 

158.769 

68.389 

225.838 

2.425.6:18 

.  (S)  392,236 

35.153 

48.240 

29.254 

63,675 

568.841 

.  (E)  519.187 

377,376 

108.378 

59,428 

232,563 

1  345.9;i0 

.(E)  1.661.992 

420.266 

109.800 

.57.816 

205.367 

2.462.831 

.  (8)  244,303 

34.318 

40.432 

21. .552 

.V3.095 

:i93,700 

FALL  RIVER, 

MASS. 

.(E)  1,459.766 

653,999 

231.666 

31. .571 

231  96;i 

2.792,713 

FORT  WAYNE,  IND. 

.(.M)  1.272,666 

.399  038 

110.643 

14,432 

411,672 

2,3:17,824 

(S)  601,974 

118.418 

60.848 

16.030 

121.234 

918  8.39 

.(E)  2.4.34.883 

807.847 

250.452 

.10,326 

409.972 

4.013.5.14 

FORT  WORTH 

,  TEXAS 

.(M)  203,370 

633,829 

144.201 

29.218 

:101.360 

1,322,477 

(E)  1.380  912 

648.190 

192,175 

29,212 

301,612 

2.566.293 

.(S)  431.766 

143.955 

82.366 

25.994 

158.625 

846.398 

(E)  1,254,400 

431.046 

82.052 

35..338 

392.464 

2.208.176 

Cities  and  Newspapers 


Commercial  .\ppeal 
Commercial  Appe.il 
Evening  .Appeal  . 
Press-Sc-imitar 


33.631  208.605  2.416.Ut» 


74.669 

11.320 

70.060 

.59.990 


478,299 

265,924 

475.608 

222,714 


-■864.!)«(i 

1.286.66.' 

-’■769.933 

3.528.7J0 


FREEPORT-HEMPSTEAD,  N.  Y. 


Review . 

. (E)  1.221,548 

243.415 

116.885 

49.446 

:!96.712 

2.484.492 

GLENS  FALLS,  N.  Y. 

P,>#t  ."i  ar . 

.(See  Note)!, 579. 140 

298.613 

14S..348 

121,:{05 

210.764 

2.376.576 

HARRISBURG,  PA. 

Patriotl . 

.(See  Note)  1.944.684 

675.6.16 

.108.261 

41.220 

346.830 

.3.348,.347 

Te  e  T  1  h . 

. ^E)  884.457 

:194.187 

116.500 

17..5.34 

[261,047 

1.7.54.609 

HARTFORD, 

CONN. 

Courant . 

. (M)  1.267.482 

416.166 

127,378 

223,778 

290.563 

2..386.2.37 

C'ourant . 

175.693 

190,032 

62,557 

108,607 

1.602..346 

Time* . 

. (E)  4..5ai.774 

1.073.941 

418.177 

218.428 

707.568 

5.995.504 

HOUSTON,  TEXAS 

(^hronicle . 

. (E)  1.818.913 

809.716 

214.741 

42,122 

990.849 

4,117.375 

Chronicle . 

. (S)  6:12.980 

140,077 

62,777 

37.059 

275,633 

1.1.54.272 

Poet . 

. (.M)  I.:i03.790 

.544,794 

111,874 

42.278 

627..354 

2.631.232 

Poet . 

.50.242 

48.274 

44.3.55 

178.127 

989.805 

Prene . 

. (E)  1.460.651 

414.820 

109.812 

25.995 

472.269 

2..501.9.39 

INDIANAPOLIS,  IND. 

Newi. . 

. (E)  3,047.688 

1.159.2.34 

414.7.54) 

84.4.36 

929.776 

5.660.128 

Star . 

. (.M)  1.2.30.942 

.503.570 

160  1.58 

113,162 

69.5.4a3 

2.743.826 

Star . 

. (S)  896.864 

186.256 

1.57.889 

1.291 

378.497 

1.621.0.57 

Times . 

. (E)  1„528.668 

407.017 

132.697 

61.18.5 

342.734 

2.6.35.092 

JACKSONVILLE,' FLA. 

Timee-rnion . 

. (.M)  1.249.225 

H87,.3.34 

208.461 

112.025 

410,709 

2.900.898 

Timee-Union . 

. (S)  621.999 

89.2.39 

89.311 

5.053 

217.492 

1.02.3,577 

Journal . 

. (E)  1.285.862 

4:i6.5(W 

144.688 

38.688 

468.244 

2.510,66.5 

KNOXVILLE, 

TENN. 

Journal . 

. (.M)  752.792 

:100.817 

8i).2:i6 

62,928 

228.785 

1.4.59,226 

Journal . 

. (S)  2m,40it 

21.470 

48.618 

22.510 

81.197 

469.132 

News-Sentinel . . . , 

. (E)  1,577.626 

.581  .,5.55 

i:i4.420 

82,670 

249.715 

2.644.8.34 

NeHT»-Sentinel. . . 

. (S)  440..324 

28.664 

71.874 

3.811 

91.4.30 

6.37,306 

tTimes . . 

. (M )  .395.94.3 

91.721 

11.760 

9.540 

173,869 

719.(KM 

LOS 

ANGELES,  CALIF. 

Examiner . 

. (.M)  I.:i56.271 

743.329 

287.848 

1.30.454 

1.462.155 

3.985,501 

♦Examiner . 

. (S)  1.407,231 

620.206 

246.917 

21.761 

.5.34.109 

2.8.30.'.)00 

Illuetrated  News. 

. (.M)  849.400 

196.9.56 

8.5.787 

58,817 

202.981 

l.;i94.7.56 

Times . 

. (M)  2.071.5.57 

728.7.36 

:«)4,870 

199.540 

1 .800.247 

5.116.519 

Times . 

. (.S)  1.568.613 

170.754 

117.317 

14.858 

6.38.853 

2..511.!«)<» 

Herald-Exprew. . 

. lE)  3.1,54. 1.^3 

1.060.604 

28.5.792 

94.494 

8.36. .370 

5.4.34.816 

Reco.d . 

. (E)  1.2.15.467 

297. .590 

112..322 

49.202 

8.3,277 

1 .78.3.34.3 

••Sentinel . (M)  1.583.311  414,566  108,151 

•Sentinel . (S)  310.998  .572.484  147.265 

Journal  . (E)  2.978,793  967.660  288.810 

Journal . (S)  701,647  178.357  147.747 

Under  . (E)  465.854  210.575  .39.739 

Wisconsin  News . (E)  1.693.659  474.978  172.4.30 

MINNEAPOLIS,  MINN. 

Journal . (E)  2.814.784 

Journal . (S)  282,096 

Tribune . (See  Note) 2, 349 ,959 

Tribune . (S)  363,928 

Star . (E)  1,968,324 


73,625 

8,668 

,53,285 

15,457 

15.771 

60.863 


408.803 

162.260 

639,878 

389.830 

150.070 

419,742 


2,648.665 

1.201.779 

4.9,34.891 

1.4.33.332 

1.010,798 

2.965.410 


f 


240.170 

99.533 

225.878 

111.843 

85.950 


61.689 

10.618 

73.203 

5.981 

.38..331 


469.439 

280.862 

693.411 

404.587 

429.260 


4.469.137 

753,924 

•3.897,341 

1.114.495 

3,182.726 


880.012 
78,334 
.553,903 
228,156 
397,197 

•.American  Weekly  linage  included  in  above  figures. 

NOTE: — Glens  Falls  Post-Star  (Morning)  and  Times  (Eveningl  sold  in  cotiibiuatinn  only.  Linap 
of  one  edition  Post-Star  (Morning)  only  is  given. 

NOTE: — Minneapolis  Tribune,  morning  and  evening,  sold  in  combination  only.  Linage  of  one 
edition  (Evening)  is  given. 

NOTE: — Nashville  Tennesseean,  morning  and  evening  sold  in  i.ombination  only.  Linage  of  ow 
edition  (Evening)  only  is  given. 

••Milwaukee  Sentinel  morning  and  News  evening  sold  only  in  combination,  or  either  may  be  used 
with  Sunday  Sentinel. 

tFirst  Issue  Times,  morning.  January  29,  19,32. 

NOTE: — Harrisburg  News  (Evening)  carries  the  same  advertising  as  the  Patriot  (Murningj. 

( Continued  on  pai/e  24) 

How  Space  Was  Used  in 
Milwaukee  Papers 


Percentage  of  Total  Linage  in  Milwaukee  Newspapers 

10%  20%  30%  40%  50%  60%  70%  80%  90% 


•JOURNAL  71.5% 


JOURNAL  70% 

_ 

JOURNAL  '  71% 

JOURNAL  61%' 

JOURNAL  69%  • 

JOURNAL  80% 

JOURNAL 


TOTAL 

LINAGE 


65.7% 


tIJ 
s  I 

e  U 


ADVERTISERS  concentrated  65,7%  of  their 
JLm,  Milwaukee  newspaper  linage  in  The  Journal 
during  the  first  eight  months  of  1932,  or  almost 
twice  as  much  as  in  the  morning-evening-Sunday 
combination  paper. 

Journal  circulation  is  the  most  productive 
circulation  in  Milwaukee  because  it  is  nearly 
100  per  cent  “home  read”  circulation  .  . .  built 
steadily  on  reader  interest  alone  . . .  concentrated 
in  the  trade  area  and  capable  of  selling  America’s 
twelfth  market  alone. 

THJE  MILWAUKEE  JOURNAL 

FIICST  BY  ME  T  w 
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Most  Advertisers  Prefer 


Common  experience  shows  that  outside  of  bulk  groceries  and  other  non-branded 
staples,  the  bulk  of  goods  bought  at  retail  represent  the  taste  and  judgment  of  more 
than  one  member  of  a  family.  Whether  it’s  a  new  automobile,  a  chair  for  the  library, 
toothpaste,  coffee,  or  even  an  overcoat  for  father,  familv  opinion  influences  the 
choice. 

The  advertiser  who  speaks  through  a  family-read  newspaper  enjoys  a  smashing  ad¬ 
vantage.  He  lays  his  case  before  the  whole  jury,  gets  the  equal  attention  of  men 
and  women  readers,  and  avoids  the  sales  resistance  which  inevitably  results  when 
each  member  of  a  family  thinks  differently. 

The  Los  Angeles  Times,  with  a  circulation  96%  delivered  by  carrier,  exemplifies 
family  coverage  of  the  highest  order.  As  a  breakfast  guest  in  nearly  200,000  South¬ 
ern  California  homes,  reaching  from  two  to  five  adults  per  copy,  the  Los  Angeles 
Times  furnishes  its  advertisers  with  the  largest  and  most  evenly-balanced  news¬ 
paper  audience  on  the  Pacific  Coast. 

The  productiveness  of  family  coverage  is  indicated  by  The  Times’  consistent  leader¬ 
ship  in  all  departments  of  advertising.  For  the  first  eight  months  of  1932,  The 
Times  led  the  nearest  local  newspaper  by  more  than  1,850,000  agate  lines. 

Los  Angeles  Times 

Representatives :  Williams,  Lawrence  &  Cresmer  Company,  285  Madison  Ave.,  New  York, 

N.  Y. ;  360  N.  Michigan  Ave.,  Chicago,  Ill.;10-169  General  Motors  Bldg.,  Detroit,  Mich.; 

210  Chronicle  Bldg.,  San  Francisco,  Cal. 


Stato* 

States 


EDITOR  &  PUBLISHER  SEMI-ANNUAL  NEWSPAPER  LINAGE  TABULATION 

(Continued  from  fage  22) 


NEW  YORK,  N.  Y. 


Gaaette. 


NIAGARA  FALLS,  N.  Y, 

(E)  2,214,032  469,934  188,210  59,420  217.925  3.307.774 


93.245 

64.547 

40.182 


464.363  3.0.39.647 

252.104  2.682.113 

103.956  1.358.913 


NOTE: — New  Bedford  Standard,  evening,  and  Mercury,  morning,  sold  in  combination  only.  'Linage 
of  one  edition  (Standard  Evening)  is  given. 


Retail  General  Automotive 

display  display  display 

PHILADELPHIA,  PA. 


Financial  Total 

display  Classified  advertiaint 


General  Automotive  Financial  Total 

display  display  display  Classified  advertising 


Retail  General  Automotive 

display  display  display 

MONTREAL,  CANADA 


Cities  and  Newspapers 


Cities  and  Newspapers 


Bulletin . (E)  3.545..383  1.459.043  356.3.36 

Inquirer  . (M)  1.827.583  612.630  174.092 

Inquirer . (S)  1.623,7.35  330.727  128.184 

News . (E)  2,623.251  4.32.550  13.592 

Public  I.edger . (E)  3.410.376  923.399  199.651 

Public  Ledger . (M)  1.228.096  515.182  87,9*3 

Public  I.edger . (S)  661.153  295,518  120.078 

Record . (M)  1.252.303  5*3.674  92.890 

Re<-ord  . (S)  628.45.3  142.406  58.8.36 

PERTH  AMBOY,  N.  J. 


95.327  1.100,081  6,566.759 

94.703  883,859  3,690,112 

1.488  571,045  2.655!327 

5,725  33,097  3,661,990 

59.177  578.32.3  5.275,627 

76.696  278.221  2,659,811 

711  195.128  1.272,631 

67.900  413.976  2,58.3,166 

799  229,986  1.060.661 


Star . (E)  4,514,102 

Gasette . (M)  1,466.4.50 

U  Presse . (E)  3..34.3.804 

La  Patrie . (E)  714.283 


1.48:1.223 
812.683 
1  ..389,075 
449.674 


NASHVILLE,  TENN. 


2.402.018 

754.318 

2.298.954 

638,071 


Banner . (E)  1.248.221 

Banner . (S)  444.293 

Tennessean . (See  Note)1..381.188 

Tennessean . (S)  .387.170 


News . (E)  1,224.974  .333.855  193..366 

PITTSBURGH,  PA. 


109,892 


172,345  2,103.924 


NEW  BEDFORD,  MASS 


Posf-Gaxette . (M)  1.6*3,1.30 

Press . (E)  4..365.944 

Press . (S)  698,.309 

Sun-Telegraph . (E)  3,66.3.9.39 

*Sun-Telegraph . (S)  701,645 


.385.325  3,156,619 

682,196  6.664,606 


1,663,098 

333,513 

2.498.6.58 

2.59,473 


5.38.531 

1.038.940 

164.247 

7.35.815 

588,729 


209,748 

315,714 

124.546 

212.190 

193.919 


118.548 

89,202 

9,685 

80,621 

25.656 


258,.>46  128.463 

39,845  46,542 

.565,787  168,268 

10,885  33,360 


Standard. . (.See  Note)  9i4.0o2 

Standard . <S)  184,272 

Times . <E)  1,443,829 

Times . (SI  158,064 


52,3,495  1,520,823 

354,.382  5,321,580 


312,816  1.823, 


NEWtORLEANS.  LA 


PORTLAND,  ORE. 


Oregonian . (M)  1.046.823 

Oregonian . (S)  610.814 

Journal . (E)  1,969,821 

Journal . (S)  208.502 

News-Telegram . (E)  1,172.6(X) 


694,276  2„560,980 

429.310  1.352391 


4,49.5,614 

1.6.50..509 

2.096,801 

3,389,131 

l.;330.087 


Times-Picayune . tM)  2,498,5oo 

Times-Picayune . (S)  979,229 

Tribune . . (M)  589,868 

Item . .(E)  2.077.389 

I. _ ^  IS!  t  ail  m.t 


489,527  3,527,449 

224,926  545,244 


361,849  2,180,028 


(Continued  on  page  32) 


Eagle . 

Hlagle . 

Times-l'nion , 
Times-Union, 


Ledger-Dispatch , 
Virginian-Pilot . . 
Virginian-Pilot. . 


(E)  2.246.418 
(M)  1.6.3.3.010 
(S)  1.055..360 


NORFOLK,  VA. 

722..3.57  266.341 

500.992  119.900 

83..3*3  57.781 


Sentinel 


OAKLAND,  CALIF. 


OKLAHOMA  CITY,  OKLA. 


PEORIA,  ILL. 


OF  THE  NIGHT 


AMERICAN  TELEPHONE  AND  TELEGRAPH  COMPANY 


*.\merican  Weekly  Linage  included  in  above  Sunday  figures, 
t  First  edition  of  Sunday  Mirror,  Jan.  10.  1932. 

NOTE: — Omaha  World-Herald,  morning  and  evening  sold  in  combination  only.  Linage  of  one 
edition  (Evening)  only  is  given. 


Times 

Times 

Herald-Tribune 

Herald-Tribune 

American 

•.\merican 

News _ 

News . 

Mirror . 

tMirror . 

Graphic . 

Journal . 

Post . 


Sun . 

World-Telegram _ 


BROOKLYN,  N.  Y. 


.513,4:10 

73,519 

341.643 

26,164 

112,765 

32„533 

67.253 

2.85.3 

30.8.30 

15 

9,202 

155.1.54 

213.515 

239.440 

166.444 


1,112,831 
984,511 
.509,327 
423.319 
1,690,39.5 
606,9,30 
13.021 
702 
76.663 
19,296 
198.214 
23  ,.375 
28..564 
141.146 
1,173,694 


.5,727,038 
:4.87 1,479 

3.. 827.8.59 
2,488.914 
3,6.30,424 

2.6.38.. 550 
4,771,2.36 
1,910.610 
1  .•206.644 

444.323 

1.174.1-26 

5.259.824 

1.534.790 

7.087.616 

5.8:?1.805 


(E)  2.254.720 
(S)  625.756 

(E)  706.141 

,  (S)  165.797 


901.765 

176.828 

405.846 

6.051 


166.275 

1.39.866 

64,921 

61,255 


149..301 

7.291 

79.228 

3.2.39 


1.. 527. 282 
4:i6..341 
467.082 
140.851 


5.473.875 
1.. 386,1 18 
2,4.54.748 
377.19.3 


Post-Enquirer, 

Tribune . 

Tribune . 


.(M)  1.081.012 
.(S)  477.110 

.(E)  1.612.270 
.(E)  1.404.519 


738.608 

1*3,425 

783.18.5 

.317,989 


182.141 
87  ..389 
209.707 
87,273 


40.258 

11.999 

,50.187 

42.702 


OMAHA,  NEB. 


(See  Note)l,615.421 

. (S)  474.541 

(See  Note)2..361.890 
. (S)  670.7.57 


445,471 

.538.827 

825.170 

129,379 


129,682 

1.30.775 

273.9.35 

106,*31 


.30.355 

7.050 

4.3.001 

4.609 


,335,758 

129,9,39 

6*3.68:1 

.308.810 


2.575.702 

1.281.141 

4.114.227 

1.220.186 


(E)  2, *39,272 
(M)  1.2*3.044 
(S)  514.727 

(E)  2,060.729 
(S)  441.992 


531.443 

52.3,316 

52.872 

646,669 

53.511 


161.576 

160.4.32 

59.906 

173.271 

73.158 


37.037 

38.997 

7.746 

34.785 

6.934 


Arisona  Republic. 
Arisona  Republic. 
Phoenix  Gazette.. 


53.846 

7.145 

57.8.3.3 


NOTE: — Omaha  Bee-News,  morning  and  evening,  sold  in  combination  only. 
(Evening)  only  is  given. 


Linage  of  one  edition 


Deep  night  . . .  before  the  first  grey 
streaks  of  dawn  silver  the  eastern 
sky.  On  a  table  beside  the  bed  rests 
a  little  black  instrument  .  .  .  silent, 
unobtrusive,  seemingly  inert  there 
in  the  stillness.  It  is  the  telephone, 
sentinel  of  the  night. 

Ready  to  rail  a  policeman  at  the 
first  unexplained  sound  .  .  .  ready 
to  summon  the  fire  department  at 
the  first  ominous  whiff  of  smoke 
.  .  .  primed  to  rouse  a  physician,  a 
nurse,  or  a  neighbor  when  illness 
intrudes.  For  the  wired  world  is  at 
the  other  end,  waiting  for  your  out¬ 
stretched  hand  and  your  plea: 
“Come  quickly!” 

Sentinel  duty,  of  course,  is  a  small 
part  of  the  manifold  service  your 
telephone  renders.  The  incidents  of 


every-day  store  orders,  of  friendly 
chats;  the  joy  and  comfort  of  fa¬ 
miliar  voices  as  though  from  across 
the  room ;  these,  too,  make  the  tele¬ 
phone  a  valued  member  of  the 
family. 

Behind  your  telephone  is  the 
nalion-wide  organization  of  trained 
minds  and  hands  whose  ideal  is  to 
serve  you  in  a  manner  as  nearly  per¬ 
fect  as  is  humanly  possible.  Seven 
hundred  thousand  stockholders  — 
men  and  women  like  yourself — have 
invested  their  money  in  this  system 
of  the  people  and  for  the  people. 

The  telephone  is  a  vital  link  in 
the  chain  of  modern  living.  It  gives 
much  in  convenience  and  safety.  It 
offers  a  wide  range  of  usefulness.  It 
serves  you  day  and  night. 


Journal . 

Transcript . 

Journal-Transcript , 

Star . 

Star . 


.(M)  2.789,446 
.<S1  1,726,914 
(Ml  1,76.5,419 
(.81  1,227,829 
(Ml  1,159,867 
.(S)  l.(M7,472 
(Ml  3.774,769 
.(S)  1.685.609 
.(M)  699.042 
, .  (S)  359,665 

.(E)  710.415 

.(E)  .3.641.410 
.(E)  683.8.38 

.(E)  5.125,408 
.(E)  3.054,076 


1,00.5„3.39 
9.53.307 
980,.54.5 
697,6.50 
.541,002 
793,1.5.5 
806.551 
183.001 
387.1-25 
62,965 
245.546 
1.155.672 
434.331 
1.. 327 .933 
1,223.976 


279.662 
133,0.53 
215,801 
113.891 
76.030 
1.56,353 
108,026 
.38.445 
10.147 
2.382 
8.480 
273.4.37 
89.032 
244  ..307 
209,251 


(E)  1.923,*34 
(E)  2..350.597 
(S)  2.36.1*3 


4.55.719 
844  ,*32 
48.491 


225.672 

245.453 

112.361 


.57.421 

53,686 

4.240 


608.426 

1,464.561 

508.194 


3.676.979 

5,076.565 

920.541 


Oklahoman . 

Oklahoman . 

Times . 

Oklahoma  News. . . . 


465,771 

205,067 

460.401 

280.370 


2.510.2‘K) 

885.176 

3.118.093 

2.150.686 


Bee-News _ 

♦Bee-News . . . 
World-Herald. 
World-Herald 


511.656 

507.914 

128,800 

.500.670 

124.099 


3. . 34 1.095 

2.4.52.. 3.56 
764  .*35 

.3.440.11.3 

700.245 


PHOENIX, 

(M)  1,585.611  599.259 

(S)  204.726  51.970 

(E)  1,479.330  639,860 


ARIZ. 

224.400 

74,3.33 

.300,429 


449.186 

167,4.35 

448.307 


2.920,87.3 

506.773 

2.936.346 
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Save  Money 


on  Press  Blankets 


have  purchased 

VULCAN 

Press  Blankets 
in  less  than  a 
year 


V 


ULCAN  Press  Blankets  save  money.  They  last  longer 
than  ordinary  blankets.  They  improve  presswork. 


These  facts  are  becoming  more  and  more  evident,  as 
more  and  more  newspapers  buy  Vulcan  Blankets. 

Furthermore,  Vulcan  Blankets  eliminate  many  common  sources 
of  trouble  in  the  pressroom.  They  are  absolutely  oilproof — 
free  from  offset.  They  are  lastingly  resilient — free  from  bolster¬ 
ing.  They  do  not  dry  out  or  crack. 

Investigate!  .  .  .  The  quickest  way  is  to  buy  Vulcan  Blankets 
and  watch  their  records. 

When  ordering  Blankets  or  asking  for  prices,  please  specify 
width,  length,  gauge,  and  flap. 

Vulcan  Rubber  Rollers,  too,  save  money.  Direct 
savings  of  $40  to  $90  weekly  have  been  reported — 
in  addition  to  the  economy  of  long  service. 


VULCAN  PROOFING  COMPANY 

First  Avenue  and  Fifty-eighth  Street,  Brooklyn,  N.  Y. 

VULCAN- 


Press  Blankets 


Made  Under  Constant  Laboratory  Control 


No.  2 — Test  for  Tensile  Strength 

VULCAN  BLANKETS  are  strong  and  durable.  As  a  part  of  our  program 
of  long-life  insurance  through  laboratory-controlled  manufacture,  every  roll  of 
felt  used  in  Vulcan  Blankets,  every  roll  of  the  surface  material,  and  every  roll 
of  the  finished  blanket  is  carefully  tested  for  stretch  and  tensile  strength.  An  auto¬ 
graphic  record  of  each  test  is  made  and  filed. 

The  machine  used  for  this  purpose  is  illustrated  at  the  left.  The  dial  at  the  top 
shows  the  number  of  pounds  pull  on  the  test  sample,  which  is  one  inch  wide  and 
three  inches  long  from  jaw  to  jaw  of  the  testing  machine.  All  tests  are  continued 
to  the  breaking  point. 
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HrMAIV  BEIAG^ 
ARE  local  FAUNA 


Ills  GRANDFATHER  surveyed  the  route  of 
the  Santa  Fe.  His  father  was  a  conductor  on  the  line. 
So  it  was  natural  for  the  Montgomerys  to  settle  in 
Santa  Fe's  home  office — Topeka.  Jim  was  born  there, 
in  sight  of  the  State  Capitol. 

As  a  hoy,  he  played  on  its  tree-shaded  streets, 
fiphed  in  the  ebb  pools  of  the  Kansas  River,  carried 
a  -route"  for  the  Daily  Capital,  thrilled  to  first  smoke 
of  the  illegal  "tailor  mades",  drew  water  for  the  ele¬ 
phants  in  Fair  week.  As  a  very  young  man  about 
town,  he  picked  up  p(>ol  at  Thrump's.  never  missed 
a  hill  at  Crawfitrd's,  and  took  his  girl  to  Garfield 
Park  on  picnics.  Like  every  Topeka  kid,  he  wanted 
to  go  to  Washburn,  and  did — until  the  War  robbed 
him  of  his  last  year.  After  the  W  ar.  Jim  came  back 
to  Topeka,  got  a  job,  and  has  had  a  neat  little  bus- 
iness  of  his  own  for  the  past  six  years.  In  1922,  he 
married  Martha,  native  of  Topeka  and  alumna  of 
Bethany;  her  folks  lived  on  Harrison  Avenue,  near 
the  Curtis  hoilse.  long  before  W  ashington  heard  of 
its  present  Vice  Presi<lent. 

The  Montgomerys  love  Topeka.  The  bright  heat 
of  the  Kansas  summer,  the  bite  of  sub-zero  wind  on 
a  January  night,  the  roads  leading  off  through  hroad 
fields  of  cracklitig  corn,  young  green  wheat  or  stiff 
brown  stubble,  the  rise  and  fall  of  the  river,  the  lonu 
drawn  whistles  of  the  Santa  Fe,  the  week  of  the  Fair 
and  the  sessions  of  the  Legislature— are  natural  and 


inevitable  phenomena.  Topeka  is  home  to  them.  \o 
other  place  can  fit  the  word. 

W  hile  concrete  roads  bring  Kansas  City  to  within 
an  hour  and  a  half  away.  K.C.  is  just  a  place  to  go 
on  a  party,  or  to  a  football  game,  or  to  the  airport. 
Jim  makes  his  money  in  Topeka,  and  Mrs.  Jim  is 
content  to  spend  it  there.  The  druggist,  the  grocer, 
the  butcher  are  neighbors.  She  calls  the  manager  of 
the  nearest  chain  by  his  first  name.  And  downtown,  j 
Crosby  Brothers,  Warren  M.  Crosby's  and  Pelle-  ■ 
tier's  are  more  than  just  stores;  the  folks  who  run  I 
them  are  friends,  and  Mrs.  Jim  puts  a  lot  of  stock  ' 
in  their  say  so. 

MMavim;  delivered  the  Capital  as  a  boy.  it  is 
natural  for  Jim  to  read  it  every  morning.  Heknowsits 
publisher.  Senator  Capper,  and  votes  for  him.  Ami 
at  Thursday  luncheons  of  the  Rotary  at  the  Kansan 
Hotel,  he  meets,  now  and  then,  Frank  MacLeniian. 
who  publishes  the  State  Journal  w  hich  Jim  reads  each 
evening.  He  doesn't  always  agree  with  their  editorial 
pages;  every  Kansan  re.'^erves  the  right  to  disagree 
with  anybody.  But  he  respects  these  papers  for  their 
service  to  Topeka,  for  the  full  and  conscientious  ^ 
reportitig  of  the  Topeka  scene,  part  of  which  he  is 
and  more  of  which  he  hones  to  be.  Their  interest? 
are  his  interests.  Their  columns  are  his  dailv  fare.  |j 
their  pages  the  mirror  of  life  and  trade  in  his  town.  | 


ThiN  ndverfiMemonl  In  wponNored  bv  Iht'  follol%-in^  newMpaperH: 

AKRON  BEACON-JOCRNAI.  CINCINNATI  KNi^l  IRKR  IIAKIFORO  ( OtHANT 

ALTOONA  MIRROR  CLKNKLANn  PLAIN  OKALKH  INDIANAIH)!  IS  NEWS 

ROOTH  newspapers,  INC.  CLEVELAND  PRPXS  LOl  ISVILI.E  COl  RIKR-J(.I  RNAL 

BOSTON  HERALD-TRAVELER  DALLAS  NEWS  LOl  ISVII  1  K  TIMES 

HRIDC.EI*ORT  miST-TELECRAM  DALLAS  JOURNAL  Mil  WAI  KEE  J'U  RN Al 

CIIITTANCHX'.A  TIMES  DETROIT  Ni:WS  N  ASII\ ILI.E  RANNER 

IKIBl  Nh  (lANNKTT  NKWSIVAPKRS  N  KW  HKHKOHO  MKRCIHV 
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To  him  they  are  the  avenues  of’  auythinji  tiew  in 
Topeka,  avenues  he  traverses  daily,  sympathetieally. 

In  THESE  Lnited  States  there  are  some  19(K) 
daily  newspapers,  cirenlatinj;  in  their  own  Topekas. 
Indigenous,  each  takes  on  the  flavor  of  its  place  and 
the  people  there.  Come  from  a  local  need,  their 
character  and  content  are  local.  Their  main  and  real 
news  is  hometown  news,  interesting  because  of  its 
intimacy.  Therein  lies  their  influence — l)ecau>e 
human  beinjis  are  local  fauna,  livinji  in  and  absorbed 
bv  a  lindted  sphere. 

Something  ha[)pening  to  a  man  1  know  is  im¬ 
mensely  more  important  to  me  than  an\ thing 
happening  to  President  Hoover.  A  cat  fight  next  do<*r 
stirs  me  more  than  two  wars  in  the  llalkans.  A  new 
traffic  1  ight  on  mv  street  means  more  than  a  new 
•lawn  in  Russia.  The  good  publisher  is  constantiv 
aware  of  these  interests  of  mine.  Often  the  advertiser 
is  unconscious  of  them. 


To  make  your  product  a  matter  of  interest  to  me, 
why  not  use  mv  newspaper?  To  become  a  matter  of 
local  interest,  a  part  of  a  place  and  its  people,  a 
segment  of  the  familiar  scene,  take  advantage  of  the 
common  news  vehicle! 

Your  advertising  in  the  local  newspaper  makes 
your  product  belong  to  the  locality;  makes  your 
business  become  some  of  my  business — and  conse- 
•pientlv  mv  business  becomes  yours!  Y  our  advertising 
makes  business  for  the  local  merchant,  compels  him 
to  make  your  business  his! 

Can  any  a<lvertising  do  more? 

Can  anv  other  advertising  tio  as  much  in  these 
times? 

M^orget,  in  this  instance,  the  speed  of  the 
newspajier;  its  economy;  its  convenience.  Judge 
newspaper  advertising  only  for  its  local  value.  And 
then  decide  if  vou  can  do  as  much  business  without 
it.  in  as  little  time,  at  as  little  expense! 


NKW  HKOKOHl)  STANDARD-TIMES 

NEW  YORK  DAILY  NEWS 

NEW  YORK  HERALD  TRIIU  NE 

NEW  YORK  SUN 

new  YORK  TIMES 

NEW  YORK  WORLD-TELEGRAM 

OMAHA  WORLD-IIERALD 

HTTSHURGII  CRE-SS 


I’ROA  IDENCE  JOURNAL 
PROMDENCE  RULLFITIN 
RICHMOND  (A  A.)  NEWS  LEADER 
SALT  LAKE  CITY  TELEGRAM 
SALT  LAKE  CITY  TRIRUNE 
SI>OK ANE  SPOKESMAN-REVIEW 
SPOKANE  DAILY  CHRONICLE 
ST.  PAUL  DISPATCH 


ST.  PAUL  PIONEER  PRESS 
TRENTON  TIMES  NEWSPAPERS 
W  ESTCHESTER  NEWSPAPERS.  INC. 
(8  DAILIES) 

W.ATERBURY  AMERICAN 
WATERBl’RY  REPUBLICAN 
YOUNGSTOWN  VINniCA’»'OP. 
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E  D  I 

STEADY! 

RASTIC  reductions  in  newsprint  prices  bring 
substantial  relief  to  the  overburdened  news- 
pai)er  industry  and  are  appreciated  at  a  time 
when  linage  losses  average  40  per  cent  and  average 
rates  in  most  cases  fail  to  produce  an  operating  profit 
— so  low  in  many  local  classifications  that  profit  is 
impossible  except  upon  stupendous  volume. 

Many  hands  will  reach  out  eagerly  to  share  the 
possible  2  per  cent  economy  on  operating  expense, 
such  as  labor,  depleted  news  service,  outmixled  or 
worn-out  plants,  employes  hoping  for  restored  wages 
and  debts  contracted  during  the  depression.  Adver¬ 
tisers  will  more  than  ever  expect  rate  reductions. 
^fanifestly  the  saving  on  the  newsprint  bill,  a  possi¬ 
ble  total  $17,000,000  on  an  annual  turnover  of 
$750,000,000  will  not  go  around. 

It  is  a  good  time  for  the  publisher  to  hold  a  steady 
rein.  Advertising  rates  may  in  instances  be  equalized 
fairly,  justly,  but  most  rates  are  now  too  low  and 
advertising  carried  without  operating  profit  repre¬ 
sents  an  economic  absurdity  and  builds  a  house  of 
cards.  The  public  is  willing  to  pay  present  prices 
for  news  service.  To  sacrifice  circulation  revenue  be¬ 
cause  of  detreased  newsprint  cost,  when  the  reading 
public  has  never  paid  its  way,  would  be  a  supreme 
error  of  judgment. 

The  newsprint  industry  is  basic  and  must  not  be 
torn  to  pieces  in  a  crazed  price  war.  Reorganization 
of  some  newsprint  concerns,  over-capitalized  and  top- 
heavy,  is  now  inevitable.  The  chaotic  condition  that 
has  existed  in  the  paper-making  industry  has  been  a 
seriously  disorganizing  influence  on  the  publishing 
business  for  years.  At  base,  it  has  had  to  do,  not 
with  technology  or  natural  resources,  but  with  capi¬ 
tal  structures  built  on  the  design  of  an  inverted 
pyramid.  Greatly  do  we  hope  for  a  healthy  pajter 
industry,  operated  for  fair  profit. 

Newspaper  economics,  in  the  light  of  the  sudden 
action  of  paper-makers,  deserve  close  study  and  above 
all  rash  and  over-optimistic  changes  in  policy  are  to 
be  avoided. 


Ilcadliiw  tcn’/cr  avoids  the  pun  and  merely 
states  that  a  eopy  of  Mr.  Ochs’  S’ew  York 
Times,  dropped  from  high  altitude  by  an  aiiator, 
struck  a  bullock  in  a  field  and  knocked  him 
doTiti. 

HERO  OF  THE  B.E.F. 

E  ARE  struck  by  the  pleasant  spectacle  of 
a  group  of  Washington  correspondents  pay¬ 
ing  their  respects  at  a  luncheon  this  week 
to  a  valorous  gentleman,  chief  of  police  of  the 
District  of  Columbia,  who  recently  distinguished 
himself  by  telling  the  honest  truth  to  reporters  when 
national  blood-pressure  was  high  and  the  temptation 
was  strong  to  juggle  facts  for  political  reasons. 
In  times  like  these  we  can  imagine  nothing  in  the 
whole  scale  of  human  relations  more  worthy  of 
recognition,  toasting  and  trophy  by  the  newspaper 
fraternity  than  a  feat  of  official  candor. 

This  rare  tribute  was  paid  to  Brig.  Gen.  Pelham 
D.  Glassford.  .According  to  the  chairman  of  the 
correspondents’  committee  the  idea  was  conceived  on 
the  night  of  July  28  when  a  group  of  Washington 
corresiKindents  stood  on  the  Anacostia  flats  watching 
the  burning  of  Camp  Marks.  The  honored  guest 
was  told  that  Washington  newspaperdom  had  been 
impressed  by  his  “i)atience.  candor,  valor  and  cour- 
te.sy.”  Gen.  Glassford  replied  by  saying  that  after 
being  thrown  into  relationship  with  newspapermen, 
after  the  long  silences  of  army  exjierience,  he  had 
found  that  “in  all  my  contacts  the  press  is,  perhaps, 
the  most  honest.”  He  declared  that  the  press  did 
a  creditable  job  in  reporting  the  B.E.F.  case. 

This  was  something  that  needed  to  be  said  by  a 
high  authority,  in  view  of  the  astounding  contradic¬ 
tions  of  newspaper  accounts  from  other  high  sources. 
The  fact  should  be  relayed  to  tlw  .\merican  people 
to  counteract  destructive  propaganda  issued  during 
the  past  30  days.  The  newspapers  of  this  country 
were  not  imposed  upon  by  faking  rejKirters  at  Wash¬ 
ington.  No  one  knows  the  B.E.F.  story  so  well  as 
Gen.  Glassford.  His  word  is  final. 


Nobody  reith  eyes  to  read  missed  the  spider 
and  snake  battle  story,  or  those  interesting  pic¬ 
tures.  Hope,  howez’cr,  there  zi-ill  be  no  revival 
now  of  nature-faking. 


ERE  is  a  w'arning:  Some  of  these  fine  days 
moral  censors  and  respectable  people  of 
metropolitan  communities  are  going  to  swoop 
down  on  newspapers  and  greatly  embarrass  them,  as 
well  as  certain  important  advertising  interests,  be¬ 
cause  of  the  publication  in  large  paid  space  of  sen¬ 
sual,  degrading  and  often  highly  deceptive  images, 
put  out  desperately  in  hard  times  to  startle  reader 
responsiveness. 

The  offensive  copy  is  mainly  for  certain  motion 
pictures  and  cigarettes.  In  instances  it  exceeds  all 
bounds  of  decency.  Newspaper  publishers  are  pro¬ 
testing  against  it,  some  having  heard  from  readers 
in  bitter  terms.  Some  of  the  more  exaggerated 
sex  appeal  copy  has  been  refused  by  publishers. 

In  the  case  of  motion  pictures,  the  fault  lies 
directly  at  the  door  of  the  local  theatre  manager. 
Every  exhibitor  is  responsible  for  his  own  adver¬ 
tising.  When  complaints  are  made  to  exhibitors 
that  newspaper  advertising  is  deceptive,  or  violates 
the  tenets  of  the  American  standard  of  decency, 
local  managers  often  offer  the  alibi  that  they  use 
what  is  sent  to  them,  but  in  fact  there  is  no  central 
control  over  newspaper  advertising  copy,  although 
the  Hays’  code  of  ethics  prescribes  that  it  shall  not 
violate  “good  taste”  or  deceive  the  reader. 

There  have  been  numerous  instances,  recently,  of 
deceptive  motion  picture  advertising,  half-tone  repro¬ 
ductions  suggesting  obscenity  which  is  not  shown 
in  the  film  being  advertised.  We  noticed  recently 
in  an  otherwise  respectable  New  York  newspaper  a 
motion  picture  advertisement  which  would  not  pass 
many  of  the  state  censorships  if  the  same  suggestive 
situation  were  to  be  filmed.  In  fact  the  screen  pic¬ 
ture  was  inoffensive.  The  advertiser  had  taken  a 
still  picture  of  a  couple  of  film  stars  and  by  means 
of  cutting  and  painting  up  had  created  imagery 
more  lascivious  than  anything  shown  on  the  bur¬ 
lesque  stage  of  this  city,  now  being  closed  up  by 
Mayor  McKee  in  response  to  protests.  Captions 
used  in  copy  are  sometimes  wholly  misleading. 

To  make  newspapers  carry  indecent  pictures  in 
advertising  copy  is  bad  enough,  but  the  limit  is 
reached  when  the  lecherous  stuff  is  a  plain  decep¬ 
tion.  with  greedy  box-office  motives. 

Those  who  prepare  motion  picture  and  cigarette 
copy,  whether  individuals  or  agencies,  as  practical 
men  ought  to  realize  that  there  are  limits  beyond 
which  publishers  cannot  go  and  that  excesses  of  the 
sort  complained  of  invariably  react  in  the  form  of 
arbitrary  censorships,  more  baneful  than  the  objects 
they  seek  to  curb.  Moral  crusading  against  adver¬ 
tising  practice  would  be  an  unfortunate  development, 
especially  at  the  present  time,  and  to  avoid  it  ad¬ 
vertisers  and  publishers  alike  should  co-operate  to 
regulate  copy.  In  the  case  of  motion  pictures, 
“offensive”  copy  should  be  turned  back  to  the  man¬ 
ager  and  the  violation  of  the  Hays’  code  referred 
to  that  organization  for  moral  effect. 


A  successful  ‘'whispering  campaign”  denotes 
an  incompetent  or  gagged  press. 

“INOPPORTUNE” 

ROM  Manchester  Guardian  we  learn  that  when 
the  Yugo-Slav  Government  fell  under  the 
despotic  rule  of  a  dictator,  not  long  ago,  the 
students  of  Belgrade  University  protested  against 
the  regime,  and  seven  leaders  were  invited  to  come 
to  the  Palace  for  an  audience  with  the  King.  These 
young  men,  the  King  knew,  represented  the  rising 
intelligentsia  of  his  country.  What,  he  asked,  did 
they  wish  to  complain  of?  They  replied  that  the 
press  should  have  greater  liberty.  And  the  King 
answered  he  could  grant  almost  any  other  request, 
but  a  free  press  was  “inopportune.” 


I  A  L 

ON  TOP  OF  THE  SITUATION 

NE  of  the  good  fruits  of  the  cooperative 
press  movement,  along  regional,  state  and 
national  lines,  has  been  the  development  of 
skilled  managers  to  handle  association  work.  Some 
of  the  wisest  heads  in  the  business  are  so  engaged. 
We  note  with  pleasure  the  resolutions  that  were 
adopted  at  the  10th  annual  convention  of  the  News¬ 
paper  Association  Managers,  Inc.,  at  Chicago,  last 
week.  They  are  right  on  top  of  the  situation. 

Here  is  one:  “That  declining  advertising  volume 
without  corresponding  decline  in  publishing  costs 
results  in  an  increase  in  the  unit  cost  of  producing 
advertising;  therefore,  any  revision  downward  in 
the  rate  structure  is  economically  unsound  and  must 
be  aggressively  opposed.” 

This  statement  of  the  facts  ought  to  appeal  to 
common-sense  advertisers,  at  least  those  disposed  to 
be  fair  to  newspapers  in  the  present  economic  crisis 
when  it  is  urgently  important  to  public  welfare  that 
publishing  costs  be  not  radically  reduced  at  the 
expense  of  information  service. 

The  free  publicity  plague  is  condemned  and  re¬ 
sponsibility  is  put  right  where  it  belongs — at  the 
doorstep  of  the  publisher  who  permits  this  waste 
and  reader  imposition  to  continue  year  after  year. 

Another  resolution  suggests  the  denial  of  the 
agency  commission  in  the  event  that  bills  are  not 
paid  within  90  days  after  proof  of  publication,  and 
that  the  newspaper  also  forfeit  its  claim  if  it  does 
not  show  proof  of  publication  within  the  same  time. 

Drastic,  of  course,  but  it  surely  spells  efficient 
business. 

We  commend  the  association  and  wish  it  long 
continued  usefulness. 


Crime  costs  U.  S.  thirteen  billion  dollars,  says 
Chicago  business  leader.  Does  that  include  its 
cost  to  the  American  press P 


DENTAL  ADVERTISING 

R.  MORRIS  FISHBEIN,  editor  of  the 
Journal  of  the  American  Medical  Association, 
told  a  convention  of  .American  dentists  at 
Buffalo  last  week  that  dental  advertising  is  likely 
to  fail  unless  it  carries  a  predominant  note  of  fear, 
together  with  price  appeal,  but  he  thought  news¬ 
papers  are  doing  an  “admirable”  work  in  health 
education  along  medical  and  dental  lines,  the  leading 
syndicated  columns  affording  excellent  public  service. 

Dr.  Fishbein,  himself  a  newspaper  syndicate  health 
writer,  said  that  advertising  which  tends  to  educate 
the  public  on  health  topics  is  permissable,  but  that 
which  drives  a  patient  into  a  certain  doctor’s  office 
is  “entirely  wrong,  from  any  ethical  standpoint.” 
Through  it,  successful  doctors  might  get  all  of  the 
business,  he  said. 

As  a  result  of  the  conference,  it  is  reported,  sev¬ 
eral  state  and  municipal  associations  of  dentists  that 
have  been  conducting  advertising  campaigns  in  news¬ 
papers  will  probably  discontinue  until  questions  of 
ethics  are  further  discussed. 

Dr.  Fishbein’s  advice  to  the  dentists,  if  correctly 
reported,  was  a  disservice  to  them  and  to  the  news¬ 
paper  press.  It  is  absurd  to  argue  that  valuable 
dental  copy  cannot  be  written  without  resort  to  the 
elements  of  fear  or  price  appeal,  though  occasional 
honest  warnings  and  fair  price  statements  seem  to 
us  not  out  of  the  range  of  good  practise.  If  the 
profession  desires  to  educate  the  reading  public  in 
reference  to  health  matters,  thereby  deriving  a  profit 
from  a  stimulated  interest  in  proper  care  of  the  teeth, 
we  would  say  that  the  right  kind  of  advertising  copy 
will  achieve  the  result.  It  is  far-fetched  for  Dr. 
Fishbein  to  contend  that  admirable  health  work  can 
be  done  in  editorial  columns,  but  not  in  advertising 
columns.  Where  is  the  line  drawn? 

The  newspapers  deserve  better  consideration. 
They  have  voluntarily  cleaned  up  their  columns  in 
recent  years,  taking  a  terrific  loss  to  keep  abreast 
of  ethical  standards  in  medical  practice.  By  policing 
their  service  against  all  forms  of  quackery  they  to¬ 
day  present  a  medium  which  the  profession  can 
appropriately  recognize  and  support.  The  economic 
interest  which  lies  behind  dentistry  should  not  be 
denied  the  advantages  of  advertising  for  such  obscure 
reasons  as  those  advanced  at  the  Buffalo  conference. 
Dentistry  is  a  scientific  service  which  should  be  put 
at  the  full  disposal  of  the  people.  In  the  advertising 
age  this  calls  for  advertising. 
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I  PURELY  PERSONAL 

COL.  R.  R.  McCORMICK.  pub¬ 
lisher,  Chicago  Tribune,  is  on  an  ' 
airplane  trip  to  the  Tribune  newspaper  ' 
properties  on  the  north  shore  of  the 
St.  Lawrence. 

Alfred  Harrell,  publisher,  Bakersfield  ‘ 
(Cal.)  Californian,  has  been  appointed 
to  the  State  Democratic  Committee. 

Charles  E.  Campbell,  publisher, 
Regina  (Sask.)  Daily  Star,  and  the 
Edmonton  (Alta.)  Bulletin,  has  returned 
to  Edmonton  from  the  Pacific  coast. 

J.  F.  Fitzpatrick,  publisher.  Salt  Lake 
Tribune,  will  represent  the  press  on  the 
new  I’tah  work  rotation  committee  of 
the  lith  F'ederal  Reserve  District. 

E.  K.  Gaylord,  publisher,  Oklahoma 
City  Daily  Oklahoman  and  Times,  has 
returned  from  a  three  months’  vacation 
at  Estes  Park,  Colorado. 

Joseph  Pulitzer,  publisher,  St.  Louis 
(Mo.)  Post-Dispatch,  and  members  of 
his  family,  were  in  Hollywood,  Cal., 
recently  on  a  two  months’  tour  of  the 
country.  They  plan  to  return  to  St. 
Louis  by  way  of  Canada. 

George  T.  Cameron,  publisher,  San 
Traneiseo  Chronicle,  has  been  spending 
a  vacation  on  the  Rogue  river  in  south¬ 
ern  Oregon. 

James  E.  Lawrence,  editor,  Lincoln 
(Xeb. )  .Star,  nnd  J.  W.  Seacrest,  adver¬ 
tising  manager,  Lincoln  Journal,  will 
represent  the  press  on  the  community 
chest  drive  publicity  committee. 

David  Lawrence,  president,  the  Con¬ 
solidated  Press  Association  and  editor, 
the  I  'nitcd  States  Daily,  will  address 
the  annual  banquet  of  the  Ohio  Asso¬ 
ciation  of  Real  Estate  Boards  in  Davton, 
Oct.  13. 

Frank  Moses,  co-publisher,  Marshall 
(.Mich.)  livening  Chronicle,  and  Wil¬ 
liam  B.  Holt,  of  the  editorial  staff,  were 
elected  delegates  from  that  city  to  the 
Calhoun  county  Democratic  convention, 
at  the  primaries  Sept.  13. 

Grove  Patterson,  editor,  Toledo  Blade. 
has  returned  from  a  vacation  in  Ver¬ 
mont. 

T.  H.  Townsend,  editor,  ITaterville 
(X.  Y.)  Times,  has  been  re-elected  sec¬ 
retary  of  the  Xew  York  .Affiliated 
Exchange  Clubs. 

E.  J.  Stackpole,  Sr.,  editor-in-chief. 
Harrisburg  (Pa.)  Telegraph,  has  re¬ 
turned  from  a  brief  vacation  in  the 
Pocono  mountains  near  Stroudsburg. 

John  E.  King,  publisher,  Hemet 
(Cal.)  .Vftcj.  has  been  elected  vice- 
president  of  the  Hemet  First  Xational 
Bank,  of  which  he  has  been  a  director 
since  1916. 

Thomas  O.  Huckle,  publisher,  Cadil¬ 
lac  (Mich.)  livening  .Xews,  and  presi¬ 
dent  of  the  Michigan  Methodist  Lay¬ 
men’s  association,  spoke  at  the  State 
Methodist  conference  in  Lansing  Sept. 
11. 

Walter  Walker,  publisher.  Grand 
Junction  (Colo.)  Daily  Sentinel,  pre¬ 
sided  at  the  dinner  given  in  Denver 
honoring  Gov.  Franklin  D.  Roosevelt 
while  on  his  western  trip. 

Braswell  Deen,  editor  of  the  Alma 
(On.)  Times,  will  represent  the  eighth 
Georgia  district  in  Congress.  He  won 
in  the  recent  Democratic  primary  over 
the  incumbent,  W.  C.  Lankford,  of 
Douglas. 

IN  THE  BUSINESS  OFFICE 

Hal  FLETCHER,  advertising  man¬ 
ager  of  the  New  York  IVorld- 
7  elegram,  spent  last  week  in  Bermuda. 

H.  Frank  Bird,  advertising  manager, 
Regina  (Sask.)  Daily  Star,  has  re¬ 
turned  from  a  business  and  pleasure 
trip  to  the  Pacific  Coast. 

John  W.  Jones,  Jr.,  advertising  staff, 
Richmond  (Va.)  Times-Dispatch,  has 
^en  awarded  the  Order  of  the  Purple 
Heart,  military  decoration,  for  bravery 
m  action  at  Bellicourt,  France,  Sept. 
29,  1918. 

D.  M.  McGill,  Utica  (N.  Y.)  Ob- 
Mrver-Dispatch  advertising  department, 
has  returned  from  a  western  motor 
trip. 


Edward  Davenport,  merchandising 
counselor  of  the  Long  Beach  (Cal.) 
Press-Telegram  and  the  Long  Beach 
(Cal.)  Morning  Sun,  recently  addressed 
the  Hollywood  (Cal.)  Merchants’  Asso¬ 
ciation. 

Harry  J.  Ford,  business  manager, 
Regina  (Sask.)  Daily  Star,  is  in  East¬ 
ern  Canada  on  a  business  trip. 

Frank  S.  Xewell,  circulation  director 
and  assistant  business  manager,  Toledo 
Blade,  has  returned  from  vacation. 

Henry  W.  Ludman,  Jr.,  Delaware,  O., 
has  joined  the  classified  department 
Rochester  (X.  Y.)  Democrat  & 

Chronicle. 

R.  C.  Millar,  auditor,  Jacksonville 
(Fla.)  Times-Vnion,  and  his  family 
are  spending  their  vacation  at  Jackson¬ 
ville  Beach. 

Joseph  DeRaad,  formerly  with  the 
classified  department.  Wichita  (Kan.) 
Beacon,  has  resigned  to  attend  Morn- 
ingside  College  in  Sioux  City,  la.  He 
will  be  college  correspondent  for  the 
Siou.v  City  Tribune. 

IN  THE  EDITORIAL  ROOMS 

OK.  BOV.ARD,  managing  editor, 
•  St.  Louis  Post-Dispatch,  has  re- 
turne<l  to  work  after  spending  his  vaca¬ 
tion  on  a  sea  trip. 

William  H.  Bastedo,  managing  editor 
of  the  San  Pedro  (Cal.)  Nczes-Pilot 
of  the  Copley  group,  has  been  appointed 
a  member  of  the  California  Republican 
Central  committee. 

Sam  Blitz,  sports  editor  Jaeksonz'ille 
(Fla.)  Times-Vnion,  and  his  family  are 
on  vacation  in  Gainesville,  Fla. 

Professor  \'.  Baonio  Brocchieri,  rov¬ 
ing  reporter  for  the  Coricrc  Della  Sera, 
Milan.  Italy,  newspaper,  is  now  on  the 
Pacific  coast  on  the  last  leg  of  his 
aerial  tour  of  South,  Central  and  Xorth 
.America.  He  will  fly  to  .Alaska  before 
going  to  Xew  York,  from  where  he  will 
sail  for  Italy. 

W.  Porter  (3gle.sby,  Philadelphia 
livening  Ledger,  has  returned  from  an 
automobile  trip  through  Xew  Hamp¬ 
shire  and  X'ermont. 

Fritz  Blocki,  former  Chicago  .dnieri- 
ean  drama  critic,  presented  his  play, 
"The  World  Between."  at  the  .Adelphi 
theatre,  Chicaito.  Sept.  17,  with  DeWolff 
Hopper  playing  the  lead. 

Howard  .A.  Smith.  Binghamton 
(X.  Y. )  .Sun.  sjxirts  editor,  has  returned 
from  vacation.  In  his  absence  Sidney 
.A.  Xash,  police  reporter  substituted. 

Chuck  Ritchie,  reporter,  Regina 
(Sask.)  Daily  .Star,  has  liecome  editor 
of  the  Regina  Sports  Rei'ieiv,  a 
monthly  magazine.  He  succeeds  Colin 
.A.  Gravenor. 

Col.  J.  C.  Sellers,  editorial  writer, 
Jacksonville  (Fla.)  Times-Union,  is 
spending  his  vacation  in  Asheville,  N.  C. 

Maurice  .A.  Schapiro,  Chamber  of 
Commerce  reporter,  Cincinnati  Post,  has 


Rat  G.  Marshall 


FOLKS  WORTH  KNOWING 


R.AY  G.  MARSH.ALL,  who  recently 
was  appointed  Shanghai  bureau 
manager  of  the  United  Press,  started 
h  i  s  newspaper 
__  career  on  the 

MiRLwikee  Jour- 

^  served  in  various 

«  capacities.  He 

•  joined  the  U.P. 

j  about  ten  years 

f  V  ago  and  served  in 

•  ^  the  Orient,  later 

* '  becoming  man- 

♦  k  ager  of  the  local 

news  agency  at 
Peiping. 
Recently  he 
Rat  G.  Marshall  served  as  trans¬ 

pacific  cable  edi¬ 
tor  of  the  U.P.,  with  headquarters  in 
San  Francisco.  He  visited  Korea  and 
Manchuria  on  his  way  to  his  new  post. 
He  arrived  in  Shanghai  last  week. 

Miller  Holland,  formerly  San  Fran¬ 
cisco  bureau  manager  of  International 
Xews  Service,  has  been  named  to  suc¬ 
ceed  Mr.  Marshall  as  U.P.  trans¬ 
pacific  cable  editor.  Mr.  Holland's 
former  position  is  being  filled  by  Harry 
Flanagan,  who  has  been  with  I.X.S.  on 
the  coast  for  eight  years. 


been  giveiv  the  city  hall  run  and  Walter 
Radke  the  business  run. 

Syril  Lee  has  resumed  her  sc1kh>1 
news  column  in  the  Philadelphia  liz'c- 
ning  Ledger,  after  two  weeks  spent  in 
Xew  A’ork. 

Thomas  X'ictor  Haney  of  the  Neze 
York  Times  sports  department  and  Mrs. 
Haney  are  parents  of  a  son  born  re¬ 
cently. 

C.  J.  King,  assistant  city  editor,  Flor¬ 
ida  Times-Vnion,  Jacksonville,  is  on 
vacation.  Earl  E.  Jones  is  substituting. 

Jerry  Hughes,  Binghamton  (X.  Y.) 
Press,  court  reporter,  has  resumed  his 
nightly  12-minute  news  broadcasts  over 
Station  WXBF  following  his  return 
from  vacation.  He  and  Charles  \’il- 
lency,  reix)rter.  switch  with  the  broad¬ 
casts  every  two  weeks. 

Boyce  Taylor.  Jr.,  city  editor.  Jaek- 
sonz'ille  (Fla.)  Journal,  is  convalescing 
in  his  home  from  a  mastoid  operation. 

C.  J.  Kaho  recently  joined  the 
photographic  staff  of  Oklahoma  City 
Daily  Oklahoman  and  Times.  He  was 
formerly  with  the  Dallas  (Tex.)  News. 

Miss  Catherine  B.  Crane,  society  edi¬ 
tor,  Springfield  (O.)  Daily  Nezvs,  will 
marry  John  William  Daker.  of  Clev- 
land,  O.,  Oct.  8  in  Springfield. 

Milton  Figen,  formerly  with  papers 
in  Minnesota  and  California,  has  joined 
(Continued  on  ne.rt  page) 


HOROSKETCH 

A  new  daily  horoscope  feature,  in  a  two-column  mat. 
Each  day  a  noted  living  person  is  presented — on  his  or 
her  birthday.  Portrait,  astrological  signs,  forecast  for 
tomorrow,  and  predictions  for  children  bom  on  this  day. 
A  very  attractive  feature,  handsomely  executed  by  Eddie 
Sotto. 

You  are  aware  of  the  growth  of  interest  in  the  occult 
everywhere. 

Here’s  a  chance  to  capitalize  on  it. 

The  McNaught  Syndicate,  Inc. 


Here’S 

Your 

Good 

Health 


V.  V.  McNITT 
Chairman 


TIMES  BUILDING  CHARLES  v.  Mcadam 
NEW  YORK,  N.  Y.  President 


CLALD  NORTH  CHRISM  AN,  M.D. 

\7'orR  Goon  Health 
is  a  new  daily  medical 
column  by  Claud  North 
Chrisman,  M.  D.  It  is 
the  kind  of  column  we 
have  long  sought  for  syn¬ 
dication.  It  is  written 
by  a  man  of  the  highest 
professional  standing, with 
no  axes  to  grind  and  with 
no  pet  or  faddist  theories 
to  exploit, 

Your  Good  Health 
reflects  the  sound 
judgment  that  has  charac¬ 
terized  Dr.  Chrisman  in 
a  distinguished  career  as 
a  practitioner  in  medicine 
and  surgery.  It  is  writ¬ 
ten  rationally  and  with 
restraint.  Its  moderation 
of  statement  comes  as  an 
antidote  to  exaggerated 
claims. 

Eirst  Roleai^c^ 
October  !l,  1932 

For  Terms  and  Samples,  Please 
Write  to 

UNITED  FEATURES 

MONTE  BOURJAILY 
General  Manager 

220  Ea.t  42ii<l  Street,  New  Yorki 
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PERSONAL 


(Continued  from  page  29) 


the  Memphis  (Tenn.)  Commercial  Ap¬ 
peal  staff. 

Frank  Wright,  editorial  writer.  Re- 
'I ilia  (Sask.)  Daily  Star,  is  spending 
his  vacation  on  the  Pacific  coast. 

Fred  Maly,  assistant  sports  editor, 
San  Antonio  Evening  News,  was  ref¬ 
eree,  Ward  Burris,  sports  editor,  San 
Antonio  Express,  was  timekeeper,  and 
Fred  Mosebach  of  the  Express  staff 
was  a  judge  at  the  recent  negro  heavy¬ 
weight  “championship”  fight,  in  which 
George  Godfrey  knocked  out  Ace  Clark 
at  Nuevo  Laredo,  Mexico. 

Joseph  Kelly,  Philadelphia  Evening 
Ledger,  has  been  promoted  from  police 
district  work  to  general  assignments. 

.\.  H.  Wilkinson,  city  hall  reporter, 
Regina  (Sask.)  Daily  Star,  has  returned 
from  a  holiday. 

John  W.  Kelly,  Jr.,  sports  editor, 
L'tica  (N.  Y.)  Daily  Press,  has  re¬ 
turned  from  vacation. 

.\llen  Tilden,  sports  editor.  Little 
Rack  Arkansas,  has  completed  a  visit 
to  college  centers  in  Arkansas  to  com¬ 
pile  a  series  on  football  prospects. 

John  Dun,  associate  editor,  Toledo 
Times,  is  spending  his  vacation  touring 
northern  Michigan. 

.■Man  Pitt  Robbins,  political  editor, 
London  (Eng.)  Times,  accompanied  by 
Mrs.  Robbins  recently  visited  in  Holly¬ 
wood,  Cal.  He  was  formerly  film  critic 
for  the  paper. 
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Vic  Weaver  of  the  Toledo  Blade  copy 
desk,  has  returned  from  a  vacation  trip 
through  New  England  and  Canada. 

Phil  H.  Armstrong,  night  telegraph 
editor,  Jacksonville  (Fla.)  Times-Union 
has  returned  from  an  automobile  tour 
of  Florida. 

Robert  Reiss  has  been  appointed 
drama  critic,  Philadelphia  Record.  He 
is  continuing  his  daily  column,  “Mostly 
Personal.” 

Ada  Gilkey,  courthouse  reporter, 
Memphis  Press-Scimitar,  has  returned 
from  a  vacation  at  Reel  foot  Lake  and 
in  Birmingham. 

Blanche  Krause  has  joined  the  Phila¬ 
delphia  Bulletin  staff  as  special  feature 
writer.  She  formerly  was  secretary  to 
Charles  Duke,  Sunday  editor,  Phila¬ 
delphia  Public  Ledger. 

E.  D.  McCluskey,  assistant  city  edi¬ 
tor,  Memphis  Press-Scimitar,  has  re¬ 
turned  from  a  vacation  in  St.  Louis. 

Stanley  Garvey,  former  reporter  for 
the  Los  Angeles  Evening  Herald  and 
Express,  has  sold  a  story,  “Bodyguard,” 
to  Paramount. 

John  W.  Brennan,  radio  and  garden 
editor,  Boston  Sunday  Advertiser,  is  on 
vacation. 

Mrs.  Edith  Hines,  society  editor.  Salt 
Lake  Telegram,  is  spending  a  vacation 
in  LTtah. 

Matthew  Keaney,  assistant  makeup 
editor,  Boston  Evening  American,  is  on 
vacation. 

Art  Deck,  general  assignments  re¬ 
porter  Salt  Lake  Telegram,  has  re¬ 
turned  from  a  vacation  spent  in  San 
Francisco,  Calif.,  and  in  Portland,  Ore. 

Walter  E.  Nickerson,  feature  editor. 
Boston  Daily  Record,  has  returned  from 
vacation. 

Winnifred  Willey  has  been  appointed 
society  editor.  Salt  Lake  Deseret  Nezes, 
succei^ing  Isabelle  Hoggan,  who  re¬ 
cently  resigned  to  get  married. 

Clarence  Bruce,  has  rejoined  the 
Memphis  Commercial  Appeal  staff,  as 
church  and  school  reporter. 

Edward  H.  Burns,  farm  editor,  Tulsa 
(Okla.)  World,  was  at  Bristow,  Okla., 
Sept.  IS  to  cover  the  Creek  County 
Fair. 

Chester  .\.  Bloom,  news  editor,  Re- 
gitva  (Sask.)  Leader-Post,  has  returned 
from  a  vacation  to  eastern  Canada  and 
the  United  States. 

Harold  Wade  of  the  Springfield 
(Mass.)  Union  sports  staff,  underwent 
an  operation  for  acute  appendicitis  in 
Cooley  Dickinson  Hospital,  Northamp¬ 
ton,  recently. 

A.  L.  Wilhelm,  Los  Angeles  Times 
reporter,  and  conductor  of  “That’s 
That”  column  in  the  Compton  (Cal.) 
News-Tribune,  was  seriously  injured 
recently  in  an  automobile  accident  while 
getting  a  story.  William  Spencer,  pho¬ 
tographer  for  the  Nefws-Tribime  was 
also  slightly  injured. 

Earl  Stumpf.  day  telegraph  editor, 
Jacksonville  (Fla.)  Times-Union,  is 
spending  his  vacation  in  Tampa.  W.  H. 
Berry  is  taking  his  place  on  the  desk. 

Roscoe  B.  Fleming,  former  chief  edi¬ 
torial  writer,  Pittsburgh  Press,  and  later 
assistant  director  of  the  Greater  Penn¬ 
sylvania  Council,  has  joined  the  Fort 
li^orth  (Tex.)  Press  staff. 

Charles  M.  Dean,  city  hall  man  for 
the  Cincinnati  Enquirer,  return^  last 
week  from  a  vacation  in  Michigan. 

Julius  H.  Klyman,  of  the  Sunday 
magazine  staff,  St.  I.ouis  Post-Dispatch, 
is  lecturing  on  journalism  in  the 
Y.M.fT.A.  night  school. 

R.  F.  Schraedley,  city  editor,  Harris¬ 
burg  (Pa.)  Telegraph,  has  returned 
from  his  vacation  spent  on  an  extended 
motor  trip. 

John  Bierck,  night  city  editor,  Brook¬ 
lyn  Times-Union,  is  on  vacation. 

John  A.  McGowan,  copy  desk  chief, 
Boston  Daily  Record,  was  called  to 
Portland,  Me.  recently  by  the  death  of 
his  brother. 

Bert  Brockbank,  Boston  Daily  Rec¬ 
ord,  has  returned  from  vacation. 

Frank  L.  Mangan,  former  Omaha 
Bce-Nezvs  reporter,  has  been  named 


publicity  director  for  the  Nebraska  Re¬ 
publican  campaign. 

Joseph  J.  Durnherr,  Rochester  Times- 
Union  photographer,  has  returned  from 
his  vacation. 

Hugh  Hughes,  associate  editor,  Utica 
(N.  Y.)  Daily  Press,  recently  addressed 
Utica  Musicians’  Forum. 

Bill  Seely,  Brooklyn  Times-Union 
night  staff,  has  returned  from  a  vacation 
near  Rochester,  N.  Y. 

Amy  Croughton,  Rochester  Times- 
Union  cinema  critic,  left  Sept.  17  for 
two  weeks’  southern  trip. 

Edwin  H.  Gooding,  Buffalo  (N.  Y.) 
Evening  News  copy  desk,  is  on  vacation. 

T.  K.  Jones,  police  reporter,  Atlanta 
Constitution,  and  Mrs.  Jones,  are  spend¬ 
ing  a  vacation  at  Muscle  Shoals,  Ala. 

Sherman  Bethune  is  now  covering  Bay 
Ridge,  Brooklyn,  for  the  Brooklyn  Daily 
Eagle.  He  was  formerly  with  the 
Brooklyn  Times-Union. 

Frederick  Kates,  reporter,  has  been 
appointed  night  news  broadcaster  of  the 
Rochester  (N.  Y.)  Democrat  &■  Chron¬ 
icle. 

Edwin  C.  Wilson,  city  editor,  Brook¬ 
lyn  Eagle,  is  on  a  three  weeks’  vacation. 

Sophie  Burkhim,  society  editor, 
Gaineszrille  (Fla.)  Sun,  has  returned 
from  Jacksonville  Beach  where  she 
spent  her  vacation. 

David  Bratton,  financial  editor, 
Brooklyn  Times-Union,  and  Mrs.  Brat¬ 
ton,  are  on  vacation  in  the  Adirondacks. 

D.  A.  Davidson,  formerly  with  the 
.Yew  York  Morning  World,  has  joined 
the  Baltimore  News  re-write  staff,  fol¬ 
lowing  his  return  from  Europe  where 
he  spent  14  months.  He  filled  in  with 
Universal  Service  in  London  during  the 
•Sino- Japanese  crisis. 

Richard  Forbes,  formerly  of  the 
Terre  Haute  (Ind.)  Star  staff,  and 
founder  of  the  East  Side  Reporter,  a 
community  newspaper,  has  rejoined  the 
Star  as  court  house  reporter. 

Robert  E.  Dickson,  formerly  copy 
reader  and  make-up  man  on  the  New 
York  Herald  Tribune,  has  joined  the 
Nezv  York  World-Telegram  make-up 
force. 

Llewellyn  B.  White,  formerly  with 
the  Associated  Press  in  New  York  and 
the  United  Press  bureau  and  the  Paris 
Herald.  European  edition  of  the  Nezv 
York  Herald  Tribune,  has  joined  the 
telegraph  and  cable  copy  desk  of  the 
last  named  paper. 

Marshall  L.  Smith,  staff,  Tulsa 
(Okla.)  World,  accompanied  the  Ok¬ 
lahoma  delegation  to  Topeka,  Kan., 
Sept.  14  for  the  speech  there  by  Gov¬ 
ernor  F.  D.  Roosevelt. 

J.  E.  Moorhead,  who  writes  the  daily 
column,  “A  Countryman  in  Chicago.” 
for  the  Grand  Junction  (Colo.)  Daily 
Sentinel,  has  moved  his  residence  to 
Columbus,  O.  He  will  continue  his  col¬ 
umn  from  there. 

Frederick  R.  Alvord  returned  to  work 
on  the  staff  of  the  Nezv  York  Herald 
Tribune  last  week  after  a  vacation 
abroad  during  which  he  visited  Eng¬ 
land,  Scotland  and  countries  on  the  con¬ 
tinent. 

J.  Paul  Pedigo,  city  editor,  Philadel¬ 
phia  Evening  Ledger,  is  on  vacation 
with  his  family  at  Atlantic  City. 

Manley  Mumford,  former  Chicago 
newspaperman  who  served  on  the 
Tribune  and  other  papers,  is  directing 
publicity  for  the  state  Democratic  cam¬ 
paign  in  Illinois.  S.  P.  Preston,  pub¬ 
lisher  and  editor  of  the  Gillespie  (Ill.) 
Nezvs,  also  is  working  on  publicity  plans 
of  the  party. 

Clay  Hoobler  who  was  recently  ap¬ 
pointed  editor  of  the  West  Union  (O.) 
Adams  County  Nezvs,  Republican 
weekly,  is  alleged  to  be  the  youngest 
editor  in  the  state.  Hoobler  who  is  24 
years  old  has  been  with  the  paper  for 
two  years.  Prior  to  that  he  was  with 
the  Portsmouth  Morning  Sun. 

Lynn  Bridges,  city  news  editor  of 
the  Americus  (Ga.)  Times-Recorder 
for  several  years,  has  resigned  to  join 
radio  station  WENC,  Americus,  as  pro¬ 
gram  manager. 

J.  Norman  Digby,  of  the  copy  desk. 


New  York  Herald  Tribune,  took  a  va¬ 
cation  cruise  to  Nova  Scotia. 

Harry  R.  Elliott,  for  several  years 
business  reporter  for  the  Topeka 
(Kan.)  Daily  Capital,  has  joined  the 
Albuquerque  (N.  M.)  Times  staff. 

William  T.  Reedy,  sports  editor, 
Reading  (Pa.)  Eagle,  and  Mrs.  Reedy 
are  the  parents  of  a  son  born  recently. 

Julius  1.  Sanders  has  been  appointed 
city  editor  of  the  Nezvark  (N.  J.) 
Jewish  Voice,  an  English  weekly,  by 
Dr.  Karl  Vornberg,  the  editor.  Sanders 
has  been  with  the  Nezvark  Evenina 
News. 


WEDDING  BELLS 

MISS  RUTH  KITCHEL,  of  the 
staff  of  the  Coldzvater  (Mich.) 
Daily  Reporter,  of  which  her  mother 
is  co-publisher,  to  W.  H.  Wakeman  of 
Chicago,  Sept.  17.  Miss  Kitchel  the 
paper’s  “flying  reporter,”  is  one  of  three 
women  in  Michigan  to  hold  a  trans¬ 
port  pilot’s  license.  The  couple  will 
reside  in  Oak  Park,  Ill. 

Robert  C.  Ring,  reporter,  Nezvark 
(N.  J.)  Sunday  Call,  to  Miss  Dorothy 
Anne  Knoll,  Newark,  Sept.  12. 

Mrs.  Lenora  Gabay,  women’s  depart¬ 
ment  staff,  Pittsburgh  Post  Gazette,  to 
Ralph  Goldsmith  of  Washington,  D.  C., 
in  Pittsburgh,  Sept.  1.  They  will  reside 
in  Washington. 

Miss  Helen  Catherine  McCracken,  as¬ 
sistant  women’s  page  editor.  Brantford 
(Ont.)  Expositor,  to  Cyril  Francis  San¬ 
ders,  assistant  news  editor.  Sept.  12. 

PRESS  ASSOCIATION  NOTES 

ANDRUE  BERDING,  of  the  Asso- 
.ciated  Press  Rome  bureau,  and  Mrs. 
Berding  recently  returned  to  Rome  after 
a  two  weeks’  vacation  cruise  in  the 
Mediterranean  aboard  the  “S.S.  Guilio 
Cesare.” 

Ed  Werkman,  manager  of  the  United 
Press  bureau  at  Memphis,  is  on  vacation 
in  Iowa.  J.  S.  Bealle,  manager  of  the 
Nashville  U.  P.  bureau,  is  substituting 
for  Werkman. 

Wilbur  C.  Crawford.  A.P.  bureau 
manager  of  Tallahassee,  Fla.,  is  spending 
his  vacation  in  Indiana.  H.  S.  Wrenn. 
of  the  Florida  bureau,  Jacksonville,  is 
substituting. 

M.  J.  Wing  of  the  Lincoln.  Neb., 
.■\ssociatcd  Press  bureau,  and  Mrs. 
Wing,  are  the  parents  of  a  daughter, 
born  Sept.  17. 

Frank  1 1.  Bartholomew,  manager, 
L’nited  Press  Pacific  Coast  division, 
and  Mrs.  Bartholomew  recently  spent 
their  vacation  at  Tassajara  Hot  Springs 
and  Del  Monte,  Cal. 


SPECIAL  EDITIONS 

PhlORIA  (Ill.)  JOURNAL-TRAN¬ 
SCRIPT,  Millinery  Week  .section  8 
pages.  Sept.  11. 

Fort  Myers  (Fla.)  Nezvs-Press,  Fort 
Myers  Day  edition,  28  pages.  Sept.  10. 

Dallas  (Tex.)  Morning  News,  8-page 
Neiman-Marcus  department  store  25th 
anniversary  section  in  rotogravure, 
Sunday,  Sept.  11. 

Richmond  (Va.)  News-Leader,  10- 
page  radio  and  electric  refrigeration 
show  section.  Sept.  19. 

Lynn  (Mass.)  Item,  36-page  Dollar 
Day  edition,  Sept.  15. 

Knoxville  (Tenn.)  Journal,  56  pages. 
Sunday,  Sept.  11  with  5,000  inches  paid 
adverti.sing  featuring  “Knoxville  Day” 
Sept.  12. 

Peekskill  (N.  Y.)  Daily  Union,  Baby 
Edition,  16  pages.  Sept.  8. 

Montreal  Gazette,  Sept.  12,  special 
fashion  section,  20  pages. 

Oneonta  (N.  Y.)  Daily  Star,  co¬ 
operating  with  local  merchants  and 
Clean-up  Month  campaign  officials,  ran 
Clean-up  Page  daily,  Sept.  12  to  17. 

Richmond  (Va.)  Times-Dispatch,  8- 
page  radio  and  electric  refrigerator 
show  section.  Sept.  18. 

Lynn  (Mass.)  Telegram-News,  spe¬ 
cial  Dollar  Day  edition,  Sept.  15.  32 
pages. 

New  Rochelle  (N.  Y.)  Standard- 
Star,  opening  of  Palace  .''hoe  Store, 
14  pages.  Sept.  7. 


I 


J  B  ? 


Editor  &  P  u  h  I  i  s  h  t'  r  The  Fourth  Estate  for  September  2  4.  1  9  3  2  31 

The  New  England  Council  reports  a  marked  stimu¬ 
lation  in  the  various  classes  of  the  New  England  tex¬ 
tile  industry,  with  activities  which  included  10  per  cent 
wage  increase,  operation  resumptions  after  long  shut¬ 
downs,  stepping  up  working  days  from  three  to  five 
per  week,  and  full  time  employment. 

?  f  f 

2  ®  J  ^  J  which  is  a  reflection  of  the  rush  orders  pouring 

scOar^  jpjQ  mills  representing  this  great  industry.  And  it, 

with  its  hundreds  of  thousands  of  workers,  is  but  one 
of  the  great  group  of  New  England  industries  affected 
by  our  present  improved  economic  conditions. 

New  England’s  more  than  3,0(K),00()  wage  earners  now 
^  are  making  more  money  than  in  any  time  during  the 

How  Industrial  Rush  past  year — as  they  busily  turn  out  these  rush  orders. 

The  increased  buying  pou'er  gen- 

Orders  Are  Creating  Merchan- 

creating  these  industrial  rush  or¬ 
ders,  thus  naturally  evolves  into 

dising  ''Repeat  Orders'  “-^7  ^^e  great  inaiomy  of  standard 

~  brands  imported  into  the  New  England  consumers 

•  market  by  national  advertisers. 


Orders  Are  Creating  Merchan¬ 
dising  “Repeat  Orders”  "‘‘"'"a 

~  X  brands  imnorted 


in 


NEW 

ENGLAND 


Increase  that  New  England  appropriation  this  Fall,  if 
already  an  advertiser  there.  Get  acquainted  with  the 
New  England  market  this  Fall  ic'lthout  fail,  if  your 
goods  are  not  yet  on  New  England  merchandising 
shelves. 

The  way  to  do  so,  in  either  case,  is  by  linage  in  these 
53  New  England  newspapers,  which  lead  in  the  39  prin¬ 
cipal  New  England  cities  given  here.  Remember — it 
is  going  to  be  a  great  Fall  for  national  merchandising 
in  New  F'ngland! 


MASSACHUSETTS  —  Population  3.1 


t Attleboro  Sun .  (E) 

*Botton  Eve.  American .  (E)  21 

*Boaton  Sunday  AdrertUer .  (S)  4< 

•Boston  Globe . (MflkE) 

tBoaton  Transcript .  (E)  4 

•Boston  Post .  (M)  3’ 

•Boston  Post .  (S)  3< 

•Brockton  Enterprise .  (E)  ; 

•Fitchburg  Sentinel .  (E)  I 

•Haverhill  Gasette. . .  (E)  ] 

tHolyoke  Transcript  &  Telegram . <E)  1 

•Lawrence  Eagle*Trlbune . (M3tE) 

•Lynn  Item .  (E)  1 

•Lowell  Courier-Citizen  and  Eve.  Leader .  (M&E)  1 

••New  Bedford  Standard  Times  and  Mercury. (MdiE)  * 

••New  Bedford  Sunday  Standard  Times .  (S) 

•North  Adams  Transcript .  (E)  1 

•Pittsfield  Eagle .  (E)  1 

•Salem  News .  (E)  i 

•Taunton  Gazette .  (E) 

•Worcester  Telegram  and  Evening  Gazette. . .  (MltE)  II 

•Worcester  Sunday  Telegram .  (S)  I 

CONNECTICUT  — Population  1.380,1 

^Bridgeport  Post  Telegram . (M8cE)  4 

•Bridgeport  Post .  (S) 

•Hartford  Cou rant .  (M) 

•Hartford  Courant .  (S)  i 

^Hartford  Times .  (E)  i 

•Middletown  Press .  (E) 

Naugatuck  News .  (E) 

•New  Britain  Herald .  (E)  1 

tNew  Haven  Register . (EOtS)  I 


•New  London  Day .  (E)  14,223  .04  .05 

•Norwalk  Hour .  (E)  7«761  .045  .045 

•Stamford  Advocate .  (E)  13,430  .065  .055 

•Waterbury  Republican  &  American .  (MOtE)  27,002  .00 

•Waterbury  Republican  &  American . (EOtS)  33,833  .09 

MAINE  —  Population  768,014 
tPortland  Press-Herald  Ezpress,  Sunday 
Telegram . (M8cE)  63,187  .20 

NEW  HAMPSHIRE  —  Population  443,683 
•Concord  Monitor-Patriot .  (E)  6,952  .05 


RHODE  ISLAND  — Population  604,397 

tPawtucket  Times .  (E)  30,601  .09  .09 

tProvIdence  Bulletin .  (E)  90,703  .20  .27 

tProvIdence  Journal .  (M)  43,035  .13  .27 

tProvIdence  Journal .  (S)  93,436  .30  .20 

•Providence  News-Tribune .  (E)  39,158  ,10  .10 

•Westerly  Sun . (EOtS)  5,330  .04  .04 

tWoonsocket  Call .  (E)  16.072  .06  .06 

VERMONT  —  Population  352.428 

"Barre  Times .  (E)  7,012  .04  .03 

tBrattleboro  Reformer .  (Ej  3,587  .035  .02 

•Burlington  Free  Press .  (M)  16,789  .065  .061 

tRutland  Herald .  (M)  13,402  .06 

tSt.  Jobnsbury  Caledonian  Record .  (E)  5.017  .03  .03i 

tGovernment  Statement,  April  t,  1932. 

(B)  Combination  rate  Dally  Journal  and  Evening  Bulletin. 

•  A.B.C.  Publishers*  Statement.  Apr.  1,  1932. 

••Net  paid  last  week  of  August.  New  Bedford  Times  and  Standard  Mercury 
merged  effective  August  7th. 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  24) 


PROVIDENCE  R.  L 


Retail  General  Automotive  Financial  Total 

Cities  and  Newapapers  display  display  display  display  Classified  advertising 


Bulletin . 

( E)  3.852.019 

9.34.102 

359,049 

147,841 

851,299 

6J216.320 

Journal . 

.(M)  622.586 

342.568 

141.076 

117,901 

861,689 

2,301,290 

Journal . 

.(S)  733.3.35 

106.019 

172,025 

20.092 

221,997 

1,254,192 

News-Tribune . 

.(E)  1.363.456 

336,565 

118.162 

54.893 

53,107 

2,238  512 

READING 

PA. 

Eagle . 

(E)  2.183.618 

668.170 

273.3.37 

97,341 

451,4.34 

3.799,394 

Eagle . 

(S)  120.a39 

18.667 

18,073 

6.414 

84.500 

248.118 

Times . 

(M)  1.873.189 

442.185 

212.530 

71.887 

434,432 

3,145.436 

RICHMOND 

VA. 

New  8-I.eader . 

.(E)  2.618.425 

840.558 

297.315 

118.940 

751.225 

4,675,935 

Times-Dispatch . 

.(M)  1.293.143 

423,325 

123.141 

87.817 

626.809 

2,594.224 

Tinies-Dispatcb . 

.(S)  767.489 

105.462 

68.603 

33.720 

220.414 

1,198,754 

ROCHESTER, 

N,  Y. 

Democrat  A  Chronicle. 

.  (M)  2.020.728 

711.823 

198.841 

124.141 

1.047.564 

4.125.427 

Democrat  &  Chronicle. 

.  (S)  487.525 

110.195 

148,408 

28,021 

499.582 

1.274.183 

Journal . 

.(E)  1.915.769 

489.244 

201,237 

106,311 

343,515 

3,230.006 

*American . 

.(S)  319.051 

536.228 

146,904 

16.834 

113,047 

1,132,274 

Timee-Vnion . 

.(E)  3.388.416 

769,708 

355,778 

138,761 

181.078 

4.843.561 

SALT 

LAKE  CITY,  UTAH 

Tribune . 

.  (M)  1.658.708 

674,684 

200.124 

85,763 

503,133 

3,197,563 

Tribune . 

.  (S)  632.368 

118,440 

67,369 

38.274 

186,886 

1.056.7;)8 

Deseret  News . 

.(E)  1.248.520 

344.032 

126,485 

67.962 

248,511 

2.096.203 

Telegram . 

.  (E)  785,753 

671,286 

207.083 

82,637 

501,839 

2.277.383 

SAN 

ANTONIO 

.TEXAS 

Express  . . 

(M)  527,034 

491,286 

123,658 

138,252 

639,349 

1,927,046 

Express . 

(S)  726,825 

60,419 

72,395 

29,143 

279,923 

1,171,649 

News .  . 

(E)  1,761,484 

483,034 

148,773 

33,548 

646,808 

3,097,387 

Light . 

(E)  1,740,915 

739,919 

187,002 

50,670 

472,674 

3,200,639 

•Light .  . 

,  (S)  575,092 

571,494 

136,618 

10,493 

200,409 

1,496,040 

SAN  DIEGO,  CALIF. 

t'niun  . 

.(M)  1,125,982 

729,919 

223,582 

70,588 

704,468 

3,817,347 

Union . 

,  (S)  889,781 

113,204 

145,928 

38,426 

217,943 

1,407,513 

Sun  . 

.(E)  1,776,672 

439,896 

221,896 

78,738 

348,912 

2,997,886 

Tribune . 

(E)  2,211,539 

797,286 

341,275 

99,574 

578,941 

4,052,402 

SAN 

FRANCISCO,  CALIF 

Chronicle . 

(M)  1,075,268 

486,583 

219,800 

126,262 

911,019 

3,075,205 

Chronicle . 

(S)  398,460 

99,753 

123,654 

8,055 

394,652 

1,039,844 

Examiner . 

.(M)  1,367,445 

677,739 

356,160 

109,278 

1,383.943 

3,804,801 

•Examiner . 

(S)  1,080,670 

622,803 

236,792 

20,106 

590,113 

2,551,691 

Call-Bulletin . 

(E)  2,046,454 

1,003,831 

268,936 

72,674 

511,810 

3,907,504 

News . 

.(E)  1,857,058 

686,595 

185,071 

60,736 

688,439 

3,848,717 

SEATTLE,  WASH. 

Post-Intelligencer . 

(M)  775,747 

537,347 

160,498 

75,750 

747,016 

2,315,443 

•Poet-Intelligencer .... 

.  (S)  297,744 

580,000 

187,611 

16,230 

208,365 

1,292,408 

Star . 

(E)  1,411,021 

484,194 

133,676 

29,090 

467,990 

2,551,124 

Times  . 

.(E)  2,478,547 

887,133 

249,246 

74,696 

910,424 

4,619,916 

Times  . 

.(S)  602,471 

69,020 

120,468 

10,090 

411,592 

1,217,464 

SIOUX  CITY 

IOWA 

Journal . (Daily)  1,046,847 

509,683 

102,963 

4,211 

222,501 

1,892,354 

Journal . 

.  (S)  275,838 

50,864 

37,183 

8,959 

09,125 

471,969 

Tribune . 

.  (E)  970,049 

457,028 

142,046 

12,234 

221,153 

1,823,370 

SOUTH  BEND,  IND. 

News-Times . 

..(E)  1,719,380 

442,708 

181,031 

52,695 

330,758 

2,772,838 

News-Times . 

.  .(S)  231,800 

27,698 

61,679 

19,435 

83,507 

424,190 

Tribune . 

..(E)  1,807,714 

649,697 

244,545 

57.033 

337,835 

3,152,134 

Tribune . 

.  (S)  262,366 

28,754 

60,722 

19,122 

85,520 

456,698 

SPOKANE,  WASH. 

Spokesman-Review _ 

..(M)  618,201 

517,398 

164,100 

52,774 

438,862 

1,795,996 

Spokesman-Review _ 

..(S)  472,515 

86,453 

108,125 

95,227 

165,280 

928,198 

Chronicle . 

(E)  2,090,764 

573,741 

221,133 

57,435 

442,321 

3,433,882 

Press . 

.  (E)  774,405 

301,007 

93,824 

46,690 

181,320 

1,433,987 

•  American  Weekly  Linage  included  in  above  Sunday  figures. 

ST.  LOUIS, 

MO. 

Globe-Democrat . 

..(M)  1,638,503 

802,505 

252.886 

141,309 

342,475 

3,186.231 

Globe-Democrat . 

.(S)  504.001 

152,161 

115.666 

11,744 

311.058 

1.095.005 

Post-Dispatch . 

.(E)  3.439.653 

1.017.540 

306.752 

49,226 

666.738 

5.481,998 

Post -Dispatch . 

.(S)  943.159 

150,524 

160.349 

11,995 

838,694 

2.104.854 

Star . 

.(E)  2.466.268 

684,971 

120.913 

26,115 

386.833 

3.691.696 

Times . 

.  (E)  836.654 

268.2.30 

33.865 

21,747 

233,015 

1,4.30,508 

SYRACUSE, 

N.  Y. 

Herald . 

.(E)  2.055,857 

568,892 

185.427 

29,338 

401.201 

3.635.493 

Herald . 

.(S)  318,571 

51,976 

81,098 

26,660 

128.564 

619,771 

Journal . 

.(E)  2.241.407 

669,237 

194.944 

42.732 

345.224 

3.616.446 

•American . 

.(S)  172,988 

530,377 

101,699 

14.277 

92,721 

913.132 

Post-Standard . 

.(M)  1.345.046 

331,825 

110.362 

61.662 

442.511 

2.412.621 

Post-Standard . 

.  (S)  189.961 

75,180 

58.873 

26.,889 

113.267 

477,866 

TACOMA,  WASH. 

Ledger . 

.(M)  342.784 

476.420 

104,630 

38,023 

523.282 

1.489.269 

Ledger . 

.(S)  289,435 

22.289 

123,505 

4.490 

242,115 

682.080 

News-Tribune . 

.(E)  1.513.283 

490.277 

149,860 

34,890 

522,812 

2,724,312 

Times . 

.(E)  992.221 

399.306 

161,223 

25,878 

423,008 

2.025.271 

In  Providence: 

New  England’s  Second  Largest  Market — The 
overwhelming  Preference,  of  those  who  Sell 
and  those  who  Buy,  is  for 

The  Providence  Journal 
and  Evening  Bulletin 

During  the  first  8  months  of  1932,  the  Jour¬ 
nal  and  Bulletin  published 


81.3% 


of  the  Total 

Advertising 

in  Providence  Newspapers 

CLASSIFICATION 

J-B  LINAGE 

%  CITY 

(as  measured  by  Media  Records) 

TOTAL 

Retail  Display . 

....  6,331,555 

79.0% 

General  Display  . 

.  .  1,740,165 

80.6% 

Automotive  Display  . 

.  .  895,359 

85.0% 

Financial  Display  . 

.  351,367 

84,3% 

Total  Display  . 

.  9,318,446 

80.0% 

Classified  . 

...  2,505,520 

97.4% 

Legal  . 

...  346,139 

46.3% 

Total  Advertising 

.  12,170,105 

81.3% 

Among  the  larger  general  advertising  classifications, 
percentages  of  the  city  total  were  as  follows: 


Clothing . 

100.0 

Radio 

99.5 

Electrical  Appl. .  . 

.  86.8 

Sporting  Goods  .  . 

.  93.2 

Groceries . 

.  89.4 

Tobacco 

68.7 

Heat’g,  Plumb ’g. 

97.0 

Toilet  Requisites  . 

92.2 

Office  Equipment 

100.0 

Transportation  .  . 

.  74.4 

Journal-Bulletin  Reader  Families: 

In  Providence 

In  Rhode  Island 

19  20 

O  OUT  Q 
^  OF  O 

A.B.C,  CITY 

Average  for  State  ai  a  whole 

1 

IRI 

PROVIDENCE 

^|yBULLETI^ 

tM 

CHAS.  H.  EDDY  CO.  Representatives  R.  J.  BIDWELL  CO. 

Boston  New  York  Chicago  San  Francisco  Los  Angeles  Seattle 


Editor  &  Publisher  The  Fourth  Estate  for  September  24,  1  932 


33 


FALL  MERCHANDISING 

in  the 

EMPIRE 

STATE 

Will  Show  Greater  Profit 
Totals  Than  That  of 
Any  Other  Sales  Field 

The  national  advertiser  has  one-tenth  of  the 
entire  country’s  population  for  his  potential  cus¬ 
tomers,  there  being  one  inhabitant  of  New  York 
State  for  every  ten  persons  in  the  United  States. 
And  it  is  a  fact,  that  ^  ^ 

^  ^  this  great  First  Market  of  the  Union  is 
concentrated  to  a  larger  extent  than  that  of  any 
other  comparable  trade  territory,  there  being  78 
per  cent  urban  population  in  a  total  of  nearly 
13,000,000  people.  Also,  beyond  all  doubt  or 
dispute  ^ 

^  these  millions  living  in  New  York  State, 
control  a  larger  percentage  of  the  nation’s  total 
wealth  and  resources,  than  a  like  comparison 
affords  of  any  other  consumers’  market.  Wise 
advertisers  realize  that  ^ 

^  ^  the  above  aggregate  of  the  Empire 
State’s  economic  strength  represents  a  buyins 
power  which  must  be  captured,  to  attain  the  pro¬ 
portionate  success  achieved  by  the  country’s 
greatest  merchandisers.  These  last  are  largely 
“what  they  are  today,”  because 

^  ^  the  means  are  perpetually  at  hand  to 
promote  this  so  earnestly  desired  merchandising 
result.  Thiey  employ  the  New  York  State  linage 
carriers  listed  on  this  page.  These  28  papers 
dominate  the  heart  of  the  unrivalled  First 
Market,  as  vested  in  18  of  New  York  State’s 
most  important  trade  centers. 


Circu- 

2300 

10,000 

lation 

Lines 

Lines 

••Albany  Evening  News  . 

...(E) 

47,791 

.13 

.13 

••Albany  Knickerbocker  Press  . . 

30.264 

.12 

.12 

••Albany  Knickerbocker  Press  . 

....(S) 

49.526 

.17 

.17 

••Amsterdam  Record-Democrat 

...(E) 

9,231 

.05 

.05 

ft  Auburn  Citizen-Advertiser  . . 

....(E) 

8,920 

.065 

0.55 

ttBuffalo  Courier-Express . 

...(M) 

124,242 

.25 

.25 

ttBuffalo  Courier-Express  . 

....(S) 

171,570 

.30 

.30 

ttBuffalo  Evening  News  . 

....(E) 

180.532 

35 

.35 

••Corning  Evening  Leader  .... 

....(E) 

8,688 

.05 

.05 

••Elmira  Star-Gazette  Advertiser  (E&M) 

32,856 

.11 

.11 

ttGeneva  Daily  Times  . 

....(E) 

5,929 

.04 

.04 

1  **Gloversville,  Johnstown  Morninf^  Herald 

&  Leader-Republican  . 

(E&M) 

13,605 

.07 

.07 

tithaca  Journal-News  . 

....(E) 

8,106 

.05 

.05 

••Jamestown  Morning  Post.... 

...(M) 

12,999 

.045 

.045 

••Kingston  Daily  Freeman . 

....(E) 

8,678 

.05 

.05 

••Newburg-Beacon  Daily  News 

....(E) 

16,053 

.09 

.09 

ttNew  York  Times  . 

...(M) 

467,296 

.90 

.882 

ttNew  York  Times  . 

....(S) 

780,470 

1.20 

1.176 

ttNew  York  Herald  Tribune..’ 

...(M) 

336,166 

.75 

.735 

ttNew  York  Herald  Tribune.. 

....(S) 

475,018 

.80 

.784 

ttNiagara  Falls  Gazette  . 

....(E) 

23,255 

.08 

.08 

ttPort  Jervis  Union  Gazette  . . . 

....(E) 

3,371 

.035 

.03 

•Rochester  Times-Union . 

(M&E) 

162,548 

.40 

.40 

•Rochester  Democrat  &  Chronicle  ( M&E ) 

••Troy  Record  . 

(M&E) 

24,703 

.07 

.07 

tGovernment  Statement,  Oct.  1,  1931. 

•A.B.C.  Publisher’s  Statement,  Oct.  1, 

1931. 

ttGovemment  Statement,  Apr.  1,  1932. 

••A.B.C.  Publisher’s  Statement,  Apr.  1,  1932. 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  NEWSPAPER  LINAGE  TABULATION 

( Coiitiniu'd  from  fai/c  ~-l 


1 _ 

TOLEDO 

OHIO 

Retail 

General 

Automotive 

Financial 

Total 

Cities  and  Newspapers  display 

display 

display 

display  ClassiAed  advertisinf 

'limes  .. 

(.M)  424.113 

150.283 

30.131 

32,493 

106.128 

753,191 

Times . 

(S)  862,907 

22.263 

60.226 

33,160 

80.896 

1,059,754 

Blade. 

(E)  2.612.502 

887,533 

.365,463 

46.609 

.566.208 

4.491,496 

News-Bee  .  . 

(E)  1.250.064 

423.545 

155.321 

39.226 

347,577 

2,229,416 

TORONTO, 

CANADA 

Globe  . .  . 

(M)  9.38.977 

554,633 

189,653 

109.262 

400.840 

2,245,935 

Mail  A  Kmpire  ..... 

(M)  1.023.406 

732,671 

276,073 

116.377 

302,434 

2,510,228 

•^tar . 

(E)  4,567,140 

1.344,037 

252,844 

62,492 

1.389,570 

7,664,471 

Star  Weekly  .(Wkly)  131.956 

419,307 

121,421 

1,734 

48,606 

723.040 

Telejrram  ..  . . 

fE)  4.417.388 

1,163,517 

272,019 

60.401 

2.116.859 

8,071,971 

TRENTON,  N.  J. 

Times  . . . 

tE)  2.073,224 

605,469 

233,836 

73,434 

301,779 

3,390,211 

Times  Advertiser  ..... 

(S)  .363.163 

17,639 

51,4.38 

44.028 

71.450 

554,486 

TULSA,  OKLA. 

Tribune .  .  . 

(E)  1.763,503 

494.523 

170,923 

18,923 

400.364 

3,860.756 

Tribune . 

(S)  272,598 

28.914 

47.090 

23,515 

102.681 

479,159 

World . 

(M)  1.256.446 

488.5.31 

193.394 

28.939 

562.819 

2,559.415 

World . 

(S)  4.50.291 

108.440 

.58  306 

36.703 

146,231 

804.492 

WASHINGTON,  D.  C. 

Herald . 

(.M)  622.979 

308,509 

55,757 

.38.331 

550,711 

1.702.308 

•Herald . 

(S)  663.794 

559.895 

151,971 

12.856 

162,129 

1.551.083 

News  . 

(E)  1,016,663 

256,979 

53,698 

15,163 

381,920 

1,733,707 

Time*  — 

tE>  2,268,785 

609,690 

216,812 

35,472 

555,656 

3,693,233 

Poet  . 

<M)  794,546 

.363,836 

87,055 

57,986 

294,806 

1,648,841 

Poet . 

(8)  634,866 

63,017 

68.775 

9,596 

127,026 

903,416 

•^tar  . 

(El  5,613,114 

1,188,000 

330,398 

92,771 

1,296,645 

8,728,557 

Star 

(Si  1,515,815 

161,141 

1.56,537 

10,854 

501,153 

2,.346.9S3 

WESTCHESTER  COUNTY  (N.  Y.),  GROUP 

Mamaronevk  I'lmee 

.(El  647,822 

187,893 

30,388 

38,782 

64,631 

1.086,491 

Mt.  Vernon  ArRtia . 

(E|  2,645,370 

228,741 

219,272 

76,783 

263„>44 

3,.V16.73(I 

.Vew  Korhelle  Standard 

Star. 

(El  1,858,529 

228,279 

133,498 

59,374 

281,401 

2,682,583 

3asimng  Citiien  Sentine 

678,532 

184,246 

96,923 

3,216 

125,090 

1,136,803 

Port  Chester  Item  . 

(E)  1,635,167 

214,287 

144,364 

47,594 

252,828 

2.401.020 

Tarr>'t<imn  News... 

(E)  1,042,354 

242,827 

133,193 

76,347 

120,667 

1,648,816 

Vonkers  HerBld-.stateeinn(E)  1,363,519 

258,580 

159.204 

142,064 

620,857 

2,707,913 

White  Plains  Press 

(El  719,076 

212,996 

108,787 

114,869 

493,336 

1.708,860 

White  Plains  Reporter 

(El  1,974,715 

176,251 

256.982 

107,474 

.593,439 

3.246.073 

WICHITA 

,  KAN. 

Beacon 

(E)  1,730,019 

619,601 

157,376 

21,580 

645,868 

3,176,945 

fieacon  ... 

(.sy  506,419 

117,712 

102,730 

31,765 

181,789 

940,415 

Kaale  .  . 

(Ml  898,101 

433,641 

1 19,538 

18,792 

621,869 

2,118,706 

ICaale  . 

(El  1,016,277 

310,098 

88,502 

11,731 

623,515 

2,050,323 

Eaale 

1  ■  ■■ 

(SI  388.992 

75,098 

109.737 

24.173 

•  ■  ■ 

WILKES-BARRE,  PA. 

Retail  General  Automotive  Financial 


Cities  and  Newspapers  display 

display 

display 

Record ..... 

..  (Ml  3,153,870 

664,606 

220,840 

Times-I.eader  . .  . . 

. lE)  3,568,957 

586,064 

304,325 

News . . 

. (El  1,685,727 

201,674 

90,136 

Independent . 

. (S)  753,495 

106,240 

54,450 

WORCESTER, 

,  MASS. 

‘relegram . .  .  . . 

. (S)  566,057 

72,066 

80,371 

Telegram.. . 

. (Ml  1,662,384 

636,166 

212,850 

Gasette . 

...  (E)  1,878,226 

667,247 

246,827 

Poet . 

.  (El  1,576,205 

371,561 

155,230 

Total 


YOUNGSTOWN,  OHIO 

Vindicator.. . (E)  1.71.3.663  628.480  163.538 

Vindicator .  iS)  358.108  51.907  69.415 

Telegram .  iE)  1,621.866  516.845  184.351 

•American  Weekly  linage  included  in  above  Sunday 'figuree. 


isplay 

Classified  advertisinf 

70,206 

562,240 

^.'^4,244 

50,244 

244,411 

4.803,868 

69,514 

64,924 

2,185,760 

23,869 

3,948 

962,570 

18,114 

182,855 

920,045 

52,383 

424,768 

3,051,373 

65,913 

429,595 

3.339,886 

39,555 

184,089 

2.386,751 

24,042 

295,754 

2.895,829 

10,645 

76,859 

567,497 

30,874 

236,715 

2,648, 87j 

D.  W.  STEVICK  RETIRES 

Ill-Health  Forces  Publisher  To  Drop 
Publishing  Activities 

U.  W'.  Stevick,  for  the  last  eight 
years  publisher  and  editor-in-chief  of 
the  Texarkana  (Ark.)  Gazette  and  the 
Texarkana  Ez'ening  Xeu’s,  and  also 
owner  of  radio  station  KCMC,  has  an¬ 
nounced  his  withdrawal  from  all  active 
connection  with  the  properties,  because 
of  continued  ill  health. 

The  publishing  company  announced 
that  Mr.  Stevick  was  succeeded  b\' 
Henry  Humphrey,  who  has  been  elected 
vice-president.  Mr.  Humphrey  will  be 
editor-in-chief  of  the  two  papers  and 
also  general  manager.  He  also  will  be 
manager  of  the  radio  station.  Mr. 
Humphrey  has  been  with  Texarkana 
papers  for  the  last  15  years,  and  has 
been  managing  editor  of  the  Gazette 
and  Evening  Xews  since  Mr.  Stevick 
took  control  eight  years  ago. 

DEPORTEE’S  FAMILY  AIDED 

The  Boston  Post  recently  raised  a 
fund  of  more  than  $600  to  send  Mrs. 
Peter  Lee  of  South  Boston,  Mass.,  and 
her  two  children  to  rejoin  the  husband 
and  father,  Peter  Lee,  w'ho  was  de¬ 
ported  by  the  government.  Sept.  4. 


SETTLES  TWO  STRIKES 

North  Carolina  Editor  Succetsful  la 
Ending  Labor  Dispute* 

Capus  Waynick,  editor  the  High 
Point  (X.  C.)  Enterprise,  who  acted  at 
the  r^uest  of  Governor  O.  Max  Gard¬ 
ner,  is  accredited  with  having  been  in¬ 
strumental  in  settling  two  other  strikes 
of  industrial  workers  in  North  Carolina. 
•Several  weeks  ago  he  ended  a  strike  of 
hosiery  operatives  at  High  Point. 

-\cting  as  an  intermediary  in  the 
dispute  between  workers  and  the 
Thomasville  Chair  Company,  the  editor 
called  the  governor  by  telephone  Sept. 
17  and  asked  that  he  hurry  to  Thoinas- 
ville  and  clinch  an  agreement. 

In  the  meantime,  Mr.  Waynick  had 
returned  to  High  Point  and  a  few  hours 
later  announced  he  had  been  successful 
in  arranging  terms  whereby  the  opera¬ 
tives  of  the  Stehli  Silk  Mill  workers 
on  strike  there  had  agreed  to  return  to 
their  jobs  Sept.  19. 

HAS  CLASSIFIED  INDEX 

The  Oakland  (Cal.)  Tribune  is  run¬ 
ning  a  special  classified  section  cap¬ 
tioned  “Who  Can  Do  It?”  in  addition 
to  emergency  and  public  service  tele¬ 
phone  numbers  of  plasterers,  roofers, 
cleaners  and  others. 


EDITOR  &  PUBLISHER  SEMI-ANNUAL  NEWSPAPER  LINAGE  TABULATION 

Reports  of  Jan. -June,  1932,  Advertising  Returned  by  More  Than  1,000  Newspapers  in  U.  S.  and  Canada,  Showing 

Total,  National,  Local,  and  Classified  and  Legal  Volume 


Total  IMsplay 


t'ity 

Paper  Publl 

shed 

1  IJnage 

Natlooal 

Local 

riassIHed 

I^gal 

Aberdeen  (Wash.)  .  . 

.  World . 

(e) 

1.44.(..372 

.316.316 

978,600 

148.456 

Abilene  (Kan.)  .. 

Hfflertor  .  .  . 

(e) 

I.:g*9.300 

110.390 

1.256,500 

21,840 

10.570 

Abilene  (Tex  ).  . . 

News . 

(m)  1.076.852 

322.126 

.595.854 

158.872 

Sunday  edition . . 

(s) 

.361.074 

.36.974 

272.482 

51.618 

Total 

(ms)  1.4.37,926 

.359.100 

868.336 

210.490 

Heftorter . 

(e) 

1.083.404 

.318.808 

603.078 

161,518 

.\d:i((>kla)  .. 

.  .\V.c» . 

(P) 

719.614 

209.678 

4.50.016 

43.470 

16.4.50 

Sunday  edition  . 

(s) 

183,2.32 

7.588 

164.724 

10.920 

Total . 

.  (es) 

902.846 

217.266 

614.740 

.54..390 

16.4.50 

Adrian  (Mit'h.) 

Telegram . . 

(e) 

1 .495.830 

243.194 

1.176.168 

76.468 

.\lameda  (('al.)  .... 

.  Timen'Star.. 

(P) 

98S.978 

141.246 

497,126 

282,870 

64.736 

.\lbanv  (Ore.) . 

.  Demticrat-  Herald . . 

(p) 

845.880 

208,670 

5.34.576 

73.248 

29.386 

Albert  I.<ea  (Minn.).., 

. .  Tribune  . . 

(p) 

1.329.720 

236.152 

800,898 

134,582 

1.58.088 

.\lbion  (Mich.) . 

Recorder . 

(p) 

629.342 

118.244 

460,519 

15,526 

35.0.56 

Alexandria  (Ind.).  .  . . 

.  Time^-Tribune.  .  . 

(p) 

678.410 

106.551 

503.398 

68.461 

Alhambra  (C'al.) . 

.  f*ort- Advocate . 

(€*) 

1..581.174 

229.902 

1,087,912 

212.772 

.50,498 

Allentown  (Pa  )  . .  . 

Call . 

(111)  3.966.340 

667,968 

2.913,022 

288,274 

97,076 

Sunday  edition . . . 

254.716 

30,2.54 

169,694 

52,206 

2..562 

Total  . 

(nis)4.221,056 

698,222 

3.082,716 

340.480 

wi.ess 

Chronicle  A'  AVirs. 

(p) 

.3,187,86.3 

242.046 

2,564.793 

295,624 

85,400 

.\lton  (III.) . 

.  Telegraph . 

(p) 

1.977.794 

351.288 

1.324.610 

275,7.30 

26.166 

Alto<»iia  (Pa.) . 

.  Mirror . 

(p) 

4.006,737 

591.241 

3.0,37.692 

377.804 

(I.ieKaI  included  in  Classified) 

Tribune . 

(m) 

2.658.348 

151,872 

1.. 585,906 

920.570 

(I>efcal  included  in  Classified) 


.41va  (Okla  ) 

.  Hei'ord  . 

(ms)  455.022  72.394  433,182  ... 

(Classified  and  Legal  included  in  total) 

Amarillo  (Te\.) 

News . 

(in)  1,502.900 

492.632 

724,878 

285,39(1 

Sunday  edition 

(s)  522.354 

57,876 

388.500 

75.978 

Total . 

.  (ms)2.025.254 

550,508 

1.113,378 

361.368 

(ihtbe . 

(e)  1.633.800 

494.816 

900.186 

2.38.798 

Ambridite  (Pa.)  ... 

.  Citizen . . 

(p)  1.019,180  114.552  814,162 

(I.«gal  included  in  Local) 

90.466 

Anderson  (S.C.)  .... 

Stail  4 . 

..(el  1.371,496 

231. .350 

1.070,632 

52.506 

17.008 

Jndfftend  nt, . . . 

.(m)  1.383.694 

237.466 

1,067,150 

.57.784 

21.294 

.\nn  Arbc»r  (Mich.)..  . 
.^naonia  (Conn.) . 

.  \etrti . 

.  Sentinel . 

.  (e)  2,418.227 
(e)  1.480..348 

297.948 

1.931,01.3 

1.38,642 

50.624 

.\ntiKo  (Wis.) . . 

.  Journal . 

(e)  831.600 

146.398 

51.5.4.52 

7.3.612 

96.1.38 

Total  OKplay 


City 

Paper  PublislKul  Linage 

National 

Local 

Classifled 

l>egal 

Ardmore  (Okla.) . 

Ardmoreite . 

.(e)  1.348,158 

272.a32 

925,582 

104.160 

45.584 

.\rdniore  (Pa.) . 

.\fain  Line  Times.. 

.(e)  1.202,286 

112,183 

1,002,320 

79,349 

8.434 

Arkansas  City  (Kan.). 

Traveler . 

.(e)  1.482.446 

232,974 

1,182,706 

57,064 

9.702 

.\sbury  Park  (N.  J.),. 

Press . . 

(es)  .3.016,570 

381.533 

2,304,573 

288,596 

41.868 

Asheville  (N.  C.)  ..  .  . 

( ’itiren . 

.(m)  1.869,756 

411,600 

1,164.646 

260,624 

32.886 

Sunday  edition . .  . 

(s)  642.166 

40,488 

491.008 

110,096 

574 

Total . 

.(m8)2.511,922 

452.088 

1,655.654 

370,720 

33.460 

Times . 

(e)  642,166 

40.488 

491.008 

110.096 

574 

.\shland  (Ky.) 

Indeiiendent . 

(es)  1.740,493 

252,842 

1,162,858 

237,944 

86.849 

.Ashland  (O.) . 

Times-Gazette. . . 

(e)  1.667.84.3 

250.091 

1,252,104 

123,172 

42.476 

Ashland  (Wis.) . 

Press . 

.  (e)  796.460 

148.918 

615,874 

18,592 

13.076 

Ashtabula  (Ohio).. 

Star-Heacon . 

(e)  1.889.809 

326,550 

1.437.884 

90.893 

34.482 

.Athens  (O.).  . 

Messenger . 

(es)  1.. 350.367 

220,026 

954.017 

160,233 

16.091 

.\uburn  (N.  Y.) . 

C  itize  n~A  drertiser. 

.(p)  1.. 594. 8.50 

321,340 

1.103.858 

100.884 

68,768 

.Viigusta  (Me.)  . 

Kennebec  Journal. .(ni)  1,457,708 

390,152 

875,112 

1.30.4.38 

61.362 

•Xustin  (Te\  )  . 

.Xmerican . 

(m)  1.4.3,3.180 

448,952 

749,700 

2.34,528 

Sunday  edition. . 

.  (s)  487,578 

47,964 

318.192 

121,422 

Total . 

.(ms)  1.920,758 

496,916 

1,067,892 

355,950 

Statesman. . 

(e)  1.464,022 

B 

.  (e)  363,444 

449,946 

781,130 

232,946 

Htillston  Spa  (.\.  Y.) 

Journal . 

95,760 

229,520 

16..324 

21.840 

Barre  (\'t.) . 

Times . 

.(e)  1..564,65.3  346,171  1,123,042 

(Legal  included  in  Classified) 

95,440 

Bakersfield  (Cal.) 

Californian . 

.(e)  2.365.860 

577.570 

1.372,924 

1.57,542 

257.824 

Bartlesville  (Okla.) 

Examiner . 

(m)  1.276.282 

213,654 

922,278 

123.662 

16.688 

Jinterftrise . 

.(e)  1.184.338 

169,972 

'879.018 

94,638 

38.710 

Batavia  (N.  V.) . 

Weu's . 

.(e)  1,700,790 

290,248 

1.258.278 

1.52,264 

Baton  HouRe  (I^a.) 

Advo«‘ate . 

.(ms)2.810,562 

376.614 

2,244,906 

189,042 

State-Times . 

(e)  2.923,830 

350.448 

2,130.030 

207.270 

2.36.082 

Battle  Creek  (Mich.) 

Enquirer  &  Sews. 

(e)  2.909.676 

428,274 

2,060,422 

.394,198 

26.782 

.Sunday  edition. . . 

(s)  472,8.36 

35,854 

349..342 

87,640 

Total . 

.(es)  3,382  512 

464,128 

2,409.764 

481,838 

26.782 

Moon-Journa! . .  . . 

(e)  2,488,539 

280.530 

1,915.494 

257.248 

35,267 

Bay  City  (Mirli.)  .  .  . 

Times . 

(e)  2,293,718 

455,406 

1,667.078 

171,2.34 

Sunday  edition. . . 

.  (s)  396,438 

.30,780 

3.30.176 

.35,476 

Total . 

.(es)  2.690,156 

486.192 

1,997,254 

206,710 

(Continued  on  page  35) 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  j'agc  34) 


B 


Total  Display 


City 

Paper  Published  Linage  National 

Loral  Classlfled 

Legal 

Bsstrice  (Neb.) . 

Sun . 

,(e)  863,954 

188.720 

600..306 

44.702 

30,226 

Sunday  edition. . . 

.  (s)  205.478 

12.278 

179.284 

11. .382 

2.534 

Total . 

.(es)  1.069.432 

200.998 

779.590 

56.084 

32,760 

Beaumont  (Tex.) . 

Enterprise . 

.  (ms)2.630,691 

555.856 

1.706.934 

327.215 

686 

Journal . 

.(e)  2„348.309 

534.985 

1.546,079 

254.572 

12,673 

Besver  Falls  (Pa.) . 

Newi-Trihunt. . . . 

.(e)  1.969.268 

291.158 

1.514.828 

124.208 

39,074 

Beckley  (W.  Va.) . 

Poet-Herald . 

.(m)  564,900 

140.532 

265.104 

159.264 

Raleigh  Reoi»ter... 

.  (e)  572.628 

140.532 

242.592 

189.504 

Sunday  Register.. 

(8)  127.722 

7.350 

79.716 

40.656 

(I-egal  included  in  Classified) 

. .  (e)  828,623 

183.632 

601.660  . 

43.331 

Belleville  (Ill.) . 

,  Advocate . 

..(e)  1.398.838 

272.608 

I.a37.638 

42,924 

45.668 

M  1  7R1 

.‘^44.R4R 

1  2R7  260 

199,174 

(Legal  included  in  Claeeified) 

Belvidere  (III.) . 

,  Republican . 

. .  (e)  '.100.732 

139.440 

681.366 

60.452 

19.474 

117R774 

04S  .570 

38.612 

(I-egal  included  in  Local) 

..(e)  2.277.111 

187.466 

588.970 

92.614 

Berlin  (Wis.) . 

.  Journal . 

..(e)  764,130 

110,414 

631,204 

17,472 

5,040 

Bethlehem  (Pa.) . 

.  Globe-Times 

.(e)  3,069,458 

457,954 

2,348,514 

190,666 

72,324 

Biddeford  (Me.) 

.  Journal., 

.  (e)  857,206 

274,050 

480,466 

58,982 

43,708 

Billings  (Mont.).. 

.  Gaiette ... 

.(m)  1,283,444 

347,012 

772,800 

163,632 

Sunday  edition . . 

(s)  287,551 

40,605 

206,878 

40,068 

Total . 

.(ms)  1,570,995 

387,617 

979,678 

203,700 

Binghamton  (N.  Y.). . 

.  Press . 

(e)  4,422.178 

817,924 

2,9,50,202 

618,103 

35,949 

.Sun . 

(m)  1.718,.542 

176,988 

1,205,288 

251,790 

82,474 

Bismarck  (\.  I>.) . . 

Tribune . 

(e)  918,.t09 

277,243 

505,162 

88,422 

47,682 

Boise  (Idaho) . 

Statesman..  . 

.  (m)  I, .569,750 

389,830 

922,250 

69,420 

14,700 

Sunday  edition . . 

.  (8)  368.970 

43,190 

241,6.54 

49,630 

34,496 

Total . 

.  (ms)  1,938,720 

433,020 

1,163,904 

292,600 

49,196 

Boonville  (Mo.) . 

.  ( News) . 

.  (e)  .506,952 

137,069 

352,248 

13,442 

4,193 

Boulder  (Colo.) . 

.  {Camera),. . 

.  (e)  1,078,490 

172,102 

83.5,996 

46,984 

23,408 

Bowling  Green  (Ky.) . 

.  Park  City  News 

(e)  1.875,068 

461,200 

1.095,122 

168,746 

(Legal  included 

in  Classified) 

Bowling  Green  (Ky.) . 

.  Times-J ournal . . . 

.  (e)  1,164,600 

508,925 

621,385 

30,620 

3,670 

Bowling  Green  (O) . . . 

,  sSentin el -Tribune 

(e)  943,138 

148,358 

549,612 

198,100 

47,068 

Bloomfield  (Ind.)..  . 

World . 

.  (e)  233,218 

83,698 

147,470 

2,0.50 

Bluefield  (W.  Va.). . . . 

.  Telegraph . 

(m)  1,055,448 

330,996 

582,297 

107,274 

34,881 

Sunday  edition . . 

.  (s)  357,477 

32,266 

266,632 

47,706 

10,873 

Total . 

.  (m8)l,412,925 

363,262 

848,929 

154,980 

45,754 

Bradford  (Pa.) . 

.  Era . . . 

.  (m)  1,66.5,199 

273,831 

1,303.103 

75.813 

12,452 

Brainerd  (Minn.) . 

.  Dispatch . 

(e)  899,5.56 

237,804 

577,948 

12,964 

70,840 

.  (e)  1,667.120 

227,108 

1,440,012 

Brenham  (Tex.) . 

.  Bn n  ner- Press ... . 

.  (e)  279,0.50 

124,852 

247,788 

4,060 

350 

Bridgeport  (Conn.)... 

.  Telegram  . 

(m)  2,941,986 

712,266 

1,865,257 

364,463 

Post . 

.  (e)  2,990,738 

724,744 

1,870,078 

395,916 

Sunday  edition . . 

.  (s)  442,790 

38,986 

311,865 

91,939 

Total . . 

.  (es)  3,433,528 

763,730 

2,181,943 

487,855 

Bridgeton  (X.  J.)  .  . . 

News..  . 

(e)  1,565,242 

260,596 

1,191,268 

98,378 

15,000 

Brockton  (Maas.) . .  . 

Enterprise . 

.  (e)  2,579,948 

473,690 

1.781.458 

285,810 

38,990 

Times . . 

(e)  1,572,569 

135,849 

1,147,630 

259,872 

29,218 

Brownsville  (Pa.)  .  . 

.  Telegraph . 

.  (e)  831,488 

183,414 

562,884 

40,236 

44,954 

Burbank  (Cal.) . . 

Review.,  . 

.  (e)  894,306 

118,748 

580,944 

144,564 

43,134 

Burlington  (Kan.) _ 

Republican . 

.  (e)  567,688 

119,872 

388,967 

15,658 

16,233 

Total  includes 

26.958  lines — Readers 

Burlington  (X.  C.) . . . 

.  Times- News . 

.  (e)  960,000 

160,000 

720,000 

45,000 

35,000 

Burlington  (Vt.) . 

.  Free  Press . 

(m)  2,936,734 

565,567 

2,180,863 

181.866 

8,438 

Butler  (Pa.) . 

.  Eagle . . 

.  (e)  2,089,304 

337,372 

1,501,612 

186,620 

63,700 

Butte  (Mont.) . 

.  Montana  Standard  (m)  1,493,465 

439,817 

864,713 

166,011 

22,924 

Post . 

.  (e)  1,761,176 

512,292 

1,024.241 

208,208 

16,435 

Sunday  edition . 

..  (s)  517,347 

69,136 

375,714 

70,167 

2,336 

Cairo  (lU.) . 

. ,  Citizen . 

c 

. .  (e)  813,218 

259,322 

496,538 

41,020 

16,338 

Absolute  Auction  Sale 
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of  the  NEW  BEDFORD  TIMES 

NEW  BEDFORD.  MASSACHUSETTS 

Wednesday,  September  28,  1932  At  11.00  A.M. 

10  Merjianthaler  Linotypes 

Scott  Speed  King  Rotary  Printing  Press 

Wood  Pony  Autoplate  Casting  and  Finishing  Machine 


COMPOSING  ROOM — 10  Merponthaler 
linotypes — Models  0 — b — 8 — 19;  Elrod 
sltiir  oastinir  machine:  Ludlow  type 
oastinir  machine;  Miller  saw  trimmer: 
Chandler  &  Price  and  Washinston  i)rooI 
presses:  chases:  make-up  tahlcs;  Ham¬ 
ilton  type  cabinets;  Ludlow  type  cabinet 
and  type. 

STEREOTYPING  OEPAR'niENT  — 

Wood  pony  autoplate  castinK  and  flnish- 
in?  machine:  Scott  dry  mat  rollin?  ma¬ 
chine:  Speed  Products  and  Wood  Flonsr 
dry  mat  forminir  and  scorchlnir  ma¬ 
chines:  Hoe  jiir  saw  and  drilling  ma¬ 
chine:  Hoe  planinsr  machine:  Scott 
metal  saw ;  stereotype  metal  meltinff 
furnace;  eastinir  boxes. 
PIIOTO-ENGR.WING  DEP.VRTMENT 
— Holstrom  Sirius  etchinir  machine: 

Per  Order  Tl 
Catalogue  in  detail  and  all 


Ostrander-Seymour  routini;,  trimming, 
and  beveling  machines;  Levy  process 
camera:  3  Solar  Lites. 

PRE.SS  ROOM— Scott  “Speed  King"  24- 
page  rotary  printing  press;  steel  ink 
tank;  new  Eureka  paper  cutter. 

Electric  motors,  chain  hoists  and  other 
equipment;  offlee  furniture — including 
flat  top  and  typewriter  desks:  card  and 
letter  files:  chairs,  tables,  clothes  lock¬ 
ers.  etc. 

The  sale  is  brought  about  by  the  con¬ 
solidation  of  the  Times  with  The  Staml- 
ard  and  Morning  Mercury,  and  will 
take  place  upon  the  premises.  Times 
Building,  No.  908  Purchase  Street,  in 
lots  only. 

le  Standard-Times-Morning  Mercury 

information  at  the  office  of 


HENRY  S.  ANTHONY  &  GO.,  Auctioneers 

Lowell.  Massachusetts 


C 

Total  Display 


City 

Paper  Published  Linage 

National 

Local  Classified 

Legal 

Calexico  (Cal.) . 

Chronicle . 

(e)  480.919 

122,252 

230,580 

90,021 

38,060 

Cambridge  (O.) . 

Jeffersonian . 

(e)  1,. 502.648 

258,384 

1.072,400 

131,432 

40,432 

Canandiagua  (X.  Y.)... 

Messenger . 

(e)  850,248 

151,298 

583,618 

85,106 

30,236 

Canonsburg  (Pa.) . 

Notes . 

(e)  809,158 

78,986 

677,864 

24,010 

28,2!i8 

Canton  (Ill.)..  . 

Ledger . 

(e)  547,083 

221.107 

285,824 

22,540 

17,612 

Cape  Girardeau  (Mo.)  Southeast 

.Missourian . 

.  (e)  1,467.494 

242.116 

957.306 

251,132 

16.940 

Carlsbad  (X.  M.) . 

C urrent- Argus. .. . 

.  (e)  443,912 

138.824 

272,342 

13.440 

19,306 

Carthage  (Mo.) . 

Press . 

.  (e)  818.132 

170.324 

532.406 

71.612 

24,332 

Cedar  Rapids  (Iowa).. 

,  Gazette . 

.  (e)  2.887.282 

622,061 

1.960,969 

266.476 

37,776 

Sunday  edition. . 

.  (s)  462.551 

51.329 

338.804 

71,802 

616 

Total . 

.  (es)  3.349.833 

673.390 

2,299.773 

3.38,278 

38,392 

Centerville  (Iowa) . 

.  lotcegian  ^  Citizen  {e)  834.876 

199.836 

556.808 

52.080 

26,152 

Centralia  (HI.) . 

Sentinel . 

(e)  1.092.196 

248.038 

742,658 

96.782 

4,718 

Champaign  (III.) . 

News  Gazette . 

(e)  2.1.34.666 

498.108 

1.516.648 

100,044 

19.866 

Sunday  edition. . . 

(s)  581.451 

59.111 

492.632 

28,266 

1.442 

Total . 

(es)  2.716.117 

557,219 

2.009,280 

128.310 

21.308 

Chanute  (Kan.) . 

Tribune . 

(e)  1,277.836 

227.318 

949.270 

83,426 

17,822 

Charleston  (III.) . 

Courier . 

(e)  1,217.294 

102,157 

1.027.159 

40,458 

21,197 

Charleston  (S.  C.) _ 

.  News  A  Courier. 

(26.323  lines  included  in 
.  (m)  1.351.966  447.790 

total — readers  and  locals) 

784.126  120,050  . 

Sunday  edition. . 

.  (s)  554.764 

43,218 

449,526 

62,020 

Total . 

.  (ms)1, 906,7,30 

491.008 

1.233.652 

182.070 

Post . 

.  (e)  2.026,584 

494.522 

1,345.764 

186.298 

Charleston  (\V.  Va.) . . 

Gaiette . 

(Legal  included  in  Classified) 

,  (m)  2,767.877  516.355  1,751.953 

409,473 

90,132 

Sunday  edition. . 

.  (s)  858.389 

39,333 

700,028 

113,764 

5,264 

Total . 

.  (ms)3.626.266 

555.688 

2.441,981 

523.201 

95.396 

Charlotte  (X.  C.).. .. 

.  News . 

.  (e)  2,479.195 

288,a30 

1.782,524 

280,529 

127,312 

Sunday  edition. . 

.  (s)  430.765 

19.317 

351.019 

60.405 

24 

Total . 

.  (es)  2.909.960 

308,147 

2.133,543 

340.934 

127,336 

Charlottesville  (Va.). 

.  Progress . 

.  (e)  1.574,456 

210.656 

91,597 

5,103 

Chattanooga  (Tenn.). 

.  News . 

(I-egal  included  with  Classified) 

.  (e)  2,508.028  582.699  1.659.982 

246.983 

18.364 

Times . 

.  (m)  1.774.292 

333.470 

1.173,378 

257,640 

9,804 

Sunday  edition. . 

.  (s)  734.765 

87.585 

548.928 

97,128 

1.124 

Total . 

.  (ms)2,509.057 

421,055 

1.722,.306 

354,768 

10,928 

Cheboygan  (Mich.).. 

.  Tribune . 

.  (e)  879.156 

139.748 

723,408 

4,000 

12,000 

Cherokee  (Iowa) .... 

.  Times . 

.  (e)  608,298 

100.576 

459,760 

15,481 

32,121 

Chester  (Pa.) . 

.  Times . 

.  (e)  2,523.341 

545,404 

1.522,628 

201.682 

253,627 

Cheyene  (Wyo.) .... 

.  Tribune-Leader. . 

. .  (e)  1,357,731 

338,286 

865,172 

121,114 

33,159 

Chicago  (Ill.) . 

,  Calumet . 

.  (e)  916,064 

7,000 

417,872 

358,176 

133,016 

Chillicothe  (O.) . 

.  Scioto  Gazette ...  . 

.  (e)  1,901,870 

273,910 

1,452,500 

168,910 

6,650 

Claremont  (X.  H.).. 

Eagle . 

.  (c)  929,376 

180,586 

696,122 

42,416 

10,251 

Clarksburg  (W.  Va.).. 

.  Exponent- 
Telegram  . 

.  (me)2,895.717 

678,951 

l.M4,123 

242,781 

132,083 

Sunday  edition.. 

.  (s)  264,434 

28,546 

203,196 

32,452 

196 

Total . 

.(me8)3.160,151 

707,497 

2,047,319 

275,233 

132,279 

(Continued  on  page  36) 


Newspapers  that  hdve  comg  cJown  through  the  yedrs. 


An  Old  Defender  of  the  Constitution 
South  of  the  Mason  and  Dixon  Line 


Another  Booster 
for  Wood  Dry  Mats 


fSht  smd  Cottritr 
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HWW  5  uai  Hitler  Makee  Big 
uaciff*  Gains.  But  Fads 
r  I  ■  CSI II VKJS  To  Seize  Control 
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r-“  II 

Before  Kailroads  and  Steamships 

'T'WEXTY-SEVEX  years  before  Amer- 

JZ  1 

A  ica’s  first  steam  railroad  started  roll- 

— •  1 

Hi:  — 

ing  along  its  right  of  way,  and  sixteen 

I 

years  in  advance  of  the  first  crossing  of 

^  1 

the  Atlantic  by  steamship,  the  Charles- 

J 

\  ‘''j 

ton  Courier  began  its  long  life. 

\ 

During  this  period  The  Xews  and 

\  \ 

Courier  has  stood  squarely  upon  Its 

u  \ 

original  platform,  viz.  to  "defend  those 

r  ^ 

sound,  safe  and  moral  principles  of  gov- 

j 

ernment  which  best  preserve  the  free- 

dom  and  promote  the  happiness  of  all 

classes  of  men  in  society." 

In  1921  Wood  Dry  Mats  were  selected 

to  assist  the  mechanical  production  of 

ilH 

this  newspaper. 

FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y. 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  NEWSPAPER  LINAGE  TABULATION 

(Continued  front  page  35) 


City 

Paper  Published  Linage 

National 

Local 

Classified 

Legal 

Clarksville  (Tenn.) . . .. 

,  Leaf-Chronicle .  .  .  . 

(e)  693.413 

166,929 

483,175 

43,309 

Clay  Center  (Kan.)... . 

.  Dispatch . 

(e)  1,042,638 

103,166 

884,452 

48,048 

6,972 

Clearfield  (Pa.) . 

ProffTfSS . . . 

(el  1,026,720 

140,434 

805,812 

59,626 

20,748 

Cleburne  (Tex.) . 

,  Times- Hevinc . 

(e)  582,232 

157,122 

398,244 

26,866 

(Legal  included  in  Classified) 

Clifton  Forge  (Va.).... 

,  Review,, . . 

(e)  475,076 

123,382 

336,756 

14,398 

( I.egal  included  in  Local) 

Clinton  (Iowa) . 

Herald . 

(e)  2,064,072 

399,317 

1,494,933 

123,274 

40,716 

Clinton  (Mass.) . 

Item . 

(e)  721,282 

133,520 

538,625 

29,064 

20,073 

0>ur  d'Alene  (Idaho).. 

,  Press . . 

(e)  717,256 

37,136 

588,952 

43,036 

48,132 

Coffeyville  ( Kan.) . 

,  Journal . 

(e)  1,301,538 

251,510 

9.33.142 

106,022 

10,864 

Ckdorado  .‘-prings  (Colo.)  Gasette . 

(m)  1,576,564 

386.414 

1,018,262 

167,100 

4,788 

Sunday  edition 

(s)  647,326 

24,388 

524,958 

97,272 

708 

Total . 

(ms)2,223,890 

410,802 

1,543,220 

264,372 

5,496 

Telegraph . 

(e)  1,860,832 

387,772 

1,299,648 

166,332 

7,080 

Columbia  (Pa.) . 

News., . 

(e)  682,617 

144,937 

494,136 

43,544 

Columbia  City  (Ind.).. 

Poet  &  Commereial 

Mail . 

(e)  511,224 

124,404 

272,622 

60,928 

53,270 

Columbus  (Ga.) . 

Enquirer- Sun . 

(m)  1,185,318 

363,151 

613,124 

209,043 

.Sunday  edition . . . 

(s)  416,370 

26,715 

337,379 

52,276 

Total . 

(ms)  1,602,088 

389,866 

950,503 

261,319 

Ledger . 

(e)  1,284,440 

338,455 

705,478 

240,507 

(Legal  included  in  Classified) 

Columbus  (Miss.) . 

Commereial-Dis- 

patch . 

(e)  953,526 

186,480 

692,258 

74,788 

Concord  (N.  H.) . 

Monitor  &  Patriot 

(e)  2,151,940 

450,478 

1,525,048 

130,438 

45,976 

Concord  (N.  H.) . 

Tribune . 

(e)  1,066,884 

236,866 

701,708 

78,050 

50,260 

<e)  710.990 

Connellsville  (Pa.) . . . 

Courier . 

(e)  1,315,014 

179,980 

1,005,494 

98,574 

30,966 

Coming  (N.  Y.) . 

Leader . 

(e)  1,582,679 

306,481 

1,160,383 

93,611 

18,123 

Corry  (Pa.) . 

Journal . 

(e)  879,788 

183,232 

696,556 

Cortland  (N.  Y.) . 

standard . 

(e)  1,379,784 

297,658 

989,038 

66,166 

26,922 

Council  Bluffs  (Iowa). 

Nonpareil . 

(ee)  2,264,052 

410,396 

1,522,304 

284,130 

47,222 

Covington  (Ky.) . 

Kentucky  Post.. 

(e)  790.764 

11,564 

632,956 

146,244 

Sunday  edition . . . 

(s)  198,884 

14,616 

129,710 

54,558 

Total . 

(es)  989,648 

26,180 

762,666 

200,802 

Crookston  Olinn.) .... 

rime* . 

(e)  615,134 

162,162 

381,668 

24,528 

46,776 

Cumberland  (Md.) .... 

Times . 

(e)  2,438,858 

3.36,023 

2.011,940 

90,895 

.Sunday  edition . . . 

(s)  297,569 

14,748 

267,764 

15,057 

Total . 

(es)  2,736,427 

350,771 

2,279,704 

105,952 

Cushing  (Okla.) . 

Cititen . 

(e)  888,958 

n 

197,269 

586,807 

78,400 

25,480 

Danbury  (Ct.) . 

Nevt . 

<e)  2,822,680 

430,482 

2,187,220 

204,978 

Times . 

(e)  1,818,769 

139,566 

1,508,122 

171,081 

Danville  (HI.) . 

Commercial-  News 

(es)  2,286,686 

503,198 

1,479,786 

278,796 

24,906 

Danville  (Va.) . 

Register . 

(m)  872,042 

233,474 

512,918 

107,842 

17,808 

Sunday  edition . . . 

(s)  391,608 

23,184 

326,382 

38,080 

3,962 

Bee . 

(e)  1,302,892 

259,696 

864,206 

146,594 

32,396 

(e)  3,453,898 

701,246 

2,454,620 

298,032 

Defiance  (O.) . 

Creacent-  Nevct .... 

(e)  816,704 

150,556 

588,518 

49,490 

28,140 

DeLand  (Fla.) . 

sSun-  News . 

(e)  536.018 

94,843 

381,661 

13,664 

45,850 

Delaware  (O.) . 

Gasette . 

(e)  925,092 

149,492 

655,858 

84,098 

35,644 

Del  Rio  (Tex.) . 

News.. . 

(e)  540,112 

139,028 

401,084 

43,177 

8,131 

Denton  (Tex.) . 

Record-Chronicle . . 

(e)  1,288,658 

147,140 

1,020,936 

120,582 

Dee  Moines  (la.) . 

Register . 

(ml  2,138,737 

972,864 

660,599 

487,872 

17,402 

Tribune . 

(e)  3,719.200 

1,044,513 

2,182,265 

482,090 

10,332 

Sunday  Register... 

(S)  1,147,773 

236,024 

651,845 

232,722 

182 

Total . 

(ms)3,286,510 

1,208,888 

1,312,444 

720,594 

17,584 

Dixon  (Ill.) . 

T degraph . 

(e)  967,442 

188,762 

698,992 

64,820 

14,868 

Dodge  City  (Kan.).. . . 

Globe . 

(e)  1,366,792 

215,859 

869,603 

151,634 

24,276 

Dover  (O.) . 

Reporter . 

(e)  1,090,712 

192,122 

813,344 

62,426 

22,820 

Dowagiac  (Mich.) . 

News., . 

(e)  750,668 

122,012 

476,126 

133,028 

19,502 

Dublin  (Ga.) . 

Courier-  Herald .  . . 

(e)  605,598 

205,646 

318,248 

10,192 

71,512 

Dubuque  (la.) . 

Tdegraph-J  oumal . 

(e)  2,266,404 

520,674 

1,488,634 

208,488 

48,608 

Durham  (N.  C.) . 

Herald . 

(ms)  1,852,380 

367,402 

1,399.328 

85,650 

Sun . 

(e)  1,703,944 

F 

3.36.588 

1,289,610 

77,746 

Eastland  (Tex.) . 

Telegram . 

(e)  302,143 

79,199 

182,688 

40,256 

East  Liverpool  (O.) . . . 

Revieu . 

(e)  2,317,224 

387,842 

1,777,104 

121,940 

30,338 

East  Stroudsburg  (Pa.)  Sun . 

(m)  845,810 

102,732 

621,810 

91,910 

29,358 

Blast  St.  Louis  (Ill.) . . . 

Journal . 

(e)  1,954,826 

260,628 

1,323,182 

353,992 

17,024 

Sunday  edition . . . 

(S)..  541,711 

29,640 

371,730 

140,328 

13 

Total . 

(es)  2,496,537 

290,268 

1,694,912 

494,320 

17,037 

Eau  Claire  (Wis.) . 

Leader-T degram... 

(e)  1,853,600 

437,584 

1,163,624 

252,392 

El  Dorado  (Ark.) . 

News . 

(ms)  952,868 

217.504 

647.724 

54,432 

33.068 

Time* . 

(e)  382,298 

205,114 

117,320 

54,180 

2,464 

El  Dorado  (Dl.) . 

Journal . 

(e)  279,794 

97,062 

143,318 

9,912 

19,502 

El  Dorado  (Kan.) . 

Timet . 

(e)  1,141,378 

171,794 

939,428 

30,156 

28,560 

Elgin  (Ill.) . 

Courier-  Newt . 

(e)  2,574,292 

411,292 

1,917,790 

233,814 

11,396 

Elisabeth  (N.  J.) . 

,  Journal . 

.  (e)  4,458,244 

4699,322 

3,345,818 

411,838 

231,266 

Bllisabeth  City  (N.  C.) 

Advance . 

(e)  662,971 

147,812 

446,411 

68,758 

Elisabethtown  (Tenn.)  Star . 

(e)  1,064,000 

317,716 

692,272 

19,600 

55,328 

Elkhart  (Ind  ) . 

Truth . 

(e)  1,843,338 

383,432 

1,310,988 

148,918 

Elk  City  (Okla.) . 

Neva . 

(e)  497,118 

116,984 

374,304 

1,184 

4,646 

Elko  (Nev.) . 

Free  Press . 

(e)  326,578 

95,963 

182,154 

22,715 

25,746 

Emporia  (Kan.) . 

Gasette . 

(e)  1,478,022 

236,838 

1,205,274 

35,910 

Elscazutbs  (Mich.) . 

Press . 

(m)  1,433,012 

223,328 

1,166,620 

30,688 

12,376 

Eugene  (Ore.) . 

News . 

(m)  1,454,622 

229,320 

1,198,742 

6,720 

19,840 

Sunday  edition . . . 

(S)  146,352 

47,392 

96,600 

2,360 

Total . 

(ms)  1,600,974 

276,712 

1,295,342 

6,720 

22,200 

Eureka  (Cal.) . 

Humboldt  Stand- 

ard.. . 

(e)  1,442,135 

275,525 

886,127 

165,129 

115,354 

Humboldt  Times. 

(ms)  1,457,600 

299,797 

886,538 

213,594 

57,671 

Evanston  (Dl.) . 

Newt-Index . 

(e)  1,584,261 

148,274 

1,139,369 

181,539 

1,458 

Everett  (Wash.) . 

Herald . 

(e)  1,856,736 

415,436 

1,200,432 

167,748 

64,120 

Sunday  edition . . . 

(8)  198,436 

18,144 

151,872 

28,350 

70 

Total . 

(es)  2,055,172 

4.33,580 

1,361,304 

196,098 

64,190 

CUj 

Fairfield  (la.) . 

Fairmont  (W.  Va.). 


Faribault  (Minn.). 
Falls  CSty  (Neb.).. 
Fargo  (X.  D.) . 


Fergus  Falls  (Minn.) . 
Findlay  (O.) . 


Fitchburg  (Mass.). 
Flint  (Mich.) . 


Flora  (lU.) . 

Fond  du  Lac  (Wis.) . .  . 

Fort  Collins  (Colo.) . .  . 
Fort  Lauderdale  (Fla.) 
Fort  Morgan  (Colo.)... 

Fort  Pierce  (Fla.) . 

Fort  Smith  (.4rk.) . 


Framingham  (Mass.) . 

Frankfort  (Ind.) . 

Frederick  (Md.) . 


Fredericksburg  (Va.) . 

Freeport  (Ill.) . 

Fremont  (O.) . 


Galena  (Ill.) . 

GainesWUe  (Fla.).. 
Gallipolis  (O.) . .  . . 
GaUup  (N.  M.) . . 
Galveston  (Tex.) . 


Gardner  (Mass.) . 

Gastonia  (N.  C.) . 

Geneva  (N.  Y.) . 

Geneva  (O.) . 

Gettysburg  (Pa.) . 

Gillette  (Wyo.) . 

Gilroy  (Cal.) . 

Glendale  (Cal.) . 

Gloversville  (S,  Y.) . . 


Goshen  (Ind.) . 

Grafton  (W.  Va.) .... 
Grand  Forks  (N.  D.) . 


Grand  Haven  (Mich.). 
Grand  Island  (Neb.)... 
Grand  Rapids  (Mich.). 

Green  Bay  (Wis.) . 

Greensboro  (N.  C.) . . . 


Greenx-ille  (N.  C.) _ 

Greenville  (Pa.) . 

Greenville  (S.  C.) . 


Greenwood  (S.  C.) 
Guthrie  (Okla.) . . . . 


Paper  Published  Linage 

National 

Local 

Classified 

Legal 

.  Ledger . . 

.  (e)  725,264 

160,398 

566,064 

21,042 

17,760 

.  Times . 

(m)  1,171,632 

302,302 

729,498 

71,848 

6',984 

.Sunday  edition  .  . 

.  (s)  210,266 

23,860 

162,372 

14,798 

5,236 

Virginian,, . 

.  (e)  1,235,556 

326,186 

767,942 

69,538 

■1,890 

,  News . 

(e)  1,164,072 

210,448 

786,520 

137,004 

30,100 

.  Journal . 

,  (e)  507,317 

116,872 

358,064 

16,581 

15,800 

.  Forum . 

,  (m)  1,809,598 

449,402 

1,207,585 

151,679 

932 

Forum . 

,  (e)  2,023,191 

452,293 

1,240,826 

197,112 

132,960 

Sunday  edition . . . 

.  (S)  342,772 

25,836 

270,3.33 

46,567 

34 

Total  morning. 

.  (ms)2,152,370 

475,240 

1,477,918 

198,246 

966 

.  Journal . 

,  (e)  1,167,054 

187,950 

886,158 

63,896 

29,050 

.  Republican . 

,  (m)  1,937,110 

342,986 

1,392,776 

157,150 

44,198 

Courier . 

(e)  796,712 

342,986 

354,032 

84,154 

15,540 

.  Sentinel . . 

,  (e)  2,372,664 

391,454 

1,873,592 

107,618 

.  Journal . 

(e)  4.399,234 

700,308 

3,288,908 

410,018 

Sunday  edition... 

(S)  606,718 

37,282 

488,810 

80,626 

Total . 

(es)  5,005,952 

737,590 

3,777,718 

490,644 

,  Newt.. . 

.  Commonwealth- 

(e)  356,286 

67,168 

275,902 

3,122 

10,094 

Reporter . 

(e)  2,154,269 

435,004 

1,518,255 

126,352 

74,658 

,  Express-Courier.... 

(es)  1,576,092 

235,970 

1,230,600 

93,058 

16,464 

News . 

(e)  655,150 

116,396 

479,997 

6,791 

51,956 

.  Times . 

(e)  405,987 

119,830 

247,226 

20,731 

,  News-Trilnine,,.  . 
,  Southwest  Ameri- 

(e).  794,198 

158,429 

573,265 

6,447 

56,057 

can . 

(m)  1,322,860 

427,336 

736,120 

127,470 

31,934 

Times-Record . 

(e)  1,333,934 

430,822 

742,056 

128,534 

32,522 

Sunday  edition . . . 

(S)  315,658 

26,964 

242,622 

45,906 

126 

.  News . 

(e)  1,263,766 

198,506 

889,070 

137,046 

39,144 

Times . 

(m)  1,407,982 

241,026 

1,081,962 

48,350 

36,644 

,  Newt . 

(e)  1,538,768 

257,752 

1,108,424 

172,592 

Poet . 

(m)  1,076,502  257,752  665,562 

(Legal  included  in  Classified) 

153,188 

Free  Lance  Star .  . . 

(e)  1,305,657 

189,077 

1,012,923 

72,351 

31,306 

Journal-Standard., 

(e)  1,709,842 

288,970 

1,197,986 

222,886 

Messenger . 

(e)  1,235,360 

191,660 

978,236 

50,638 

14,826 

Newt . 

(e)  1,086,344 

184,703 

832,269 

51,871 

17,501 

Bee  &  Republican 

(e)  2,889,740 

770,364 

1,559,866 

421,666 

137,844 

Sunday  edition . . . 

(S)  367,245 

34,286 

226,422 

104,174 

868 

Total . 

(es)  3,256,985  804,650  1,786,288  525,840  138,712 

(Total  includes  1,495  lines  rotogravure,  Sunday) 

Tribune . 

(m)  518,812  104,860  223,692  189,784 

(Fresno  Tribune  established  March  21,  1932.) 

n 

476 

Gatette . 

(e)  128,982 

41,062 

52,528 

14,028 

21,364 

Sun . 

(ms)  924,368 

134,803 

613,810 

145,433 

30,322 

Tribune . 

(e)  526.482 

107,996 

353,808 

64,778 

Independent . 

(e)  1,308,824 

203,764 

1,057,000 

42,560 

5,500 

News . 

(m)  2,077,083 

431,182 

1,167,495 

478,406 

Tribune . 

(e)  2,013,029 

487,828 

1,155,154 

370,047 

.Sunday  edition . . . 

(S)  501,303 

54,147 

330,512 

116,644 

Total  morning. 

(ms)  2,578,386 

485,329 

1,498,007 

595,050 

Newt . 

(e)  1,313,956 

164,976 

1,020,796 

128,184 

Gatette . 

(e)  1,022,896 

245,896 

629,580 

32,354 

115,066 

Times . 

(e)  1,239,560 

271,544 

842,506 

112,644 

12,866 

Free  Press . 

(e)  638,574 

129,192 

488,684 

20,698 

Times . 

(e)  881,678 

160,986 

650,524 

70,168 

Journal . 

(e)  201,625 

60,158 

141,416 

1,987 

1,064 

Dispatch . 

(e)  453,411 

109,873 

325,570 

9,750 

8,218 

News^Press . 

Leader-Republican 

(e)  3,132,164 

447,706 

2,141,272 

447  034 

96,152 

it  Herald . 

(me)3,567,200 

725,032 

2,386,888 

317,674 

134,834 

Democrat.. . 

(e)  462,522 

111,622 

301,116 

16,030 

33,754 

Sentind . 

(e)  864,077 

113,460 

574,693 

43,981 

131,943 

Herald  . 

(me)  1,322,874 

316,988 

853,510 

75,754 

76,622 

Sunday  edition . . . 

(S)  337,428 

15,036 

287,140 

30,800 

4,452 

Grand  total .... 

(ms)  1,660,302 

332,024 

1,140,650 

106,554 

81,074 

Tribune . 

(e)  874,655 

154,319 

601,175 

32,294 

86,867 

,  Independent . 

(e)  1,675,394 

388,360 

1,069,614 

175,518 

41,902 

Press . 

(e)  4,120,760 

982,730 

2,659,776 

470,512 

7,742 

Press-Gasette.. .  .  .  . 

(e)  3,368.694 

514,570 

2,427,768 

285,866 

140,490 

News . 

(m8)2,033,710 

455,070 

1,421,840 

156,800 

Record . 

(e)  1,551,914 

412,342 

985,054 

154,518 

,  Reflector . 

(e)  766,724 

116,816 

618,408 

31,500 

,  Record-.\rgus  .  . 

(m)  1,000,757 

155,340 

818,258 

27,159 

News . 

(m)  1,515,831 

370,272 

1,016,689 

128,870 

Piedmont. . 

(e)  1,893,561 

389,130 

.1,355,481 

148,950 

Sunday  edition . . . 

(S)  512,386 

43,876 

405,118 

63,392 

Total  Morning. 

(ms)2.028.217 

414,148 

1,421,807 

192,262 

Index-Journal..  . . 

(e)  800,177 

178,955 

543,074 

45,912 

32,235 

Leader . 

(e)  75,384 

169,456 

509,096 

50,316 

26,516 

.Sunday  edition . . . 

(S)  181,132 

13,300 

146,188 

16,576 

5,068 

Grand  total . . . . 

(es)  936,516 

H 

(e)  2,838,052 

182,756 

655,284 

66,892 

31584 

.  Bergen  Record . . . . 

326,578 

2,122,820 

280,938 

107,716 

.  Herald  . 

(m)  1,828,260 

334,740 

1,184,498 

309,022 

MaU . 

(e)  1,868,552 

341,838 

1,238,958 

287,756 

.  Journal . 

(e)  1,832,614 

440,202 

1,282,036 

110,376 

.  s'<entind . 

(e)  595,234 

111,947 

399,961 

55,766 

27,560 

.  Courier-Post . 

.  (e)  1,263,374 

291,914 

851,942 

109,144 

10,374 

.  Sun . 

(e)  1,506,358 

200,270 

1,226,274 

79,814 

.  Register . 

(e)  727,986 

174,831 

532,994 

12,326 

7,835 

.  News-Record . 

(m)  1,024,522 

198,800 

744,863 

25,974 

54,985 

.  Sunday  Record. . . 

(s)  399,210 

4,760 

392,714 

1,736 

.  Review.. .  (e)  1,016,838  375,054 

( Continued  on  page  37) 

560,427 

9,573 

71,784 
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PHUADBIPHIA 


la  ftTor  of  thi  difforoatlol  botootn  tl»  ti>e  elasolflootldMi 


▼idt  for  a  dlfftrootiaX  lo  coaotoJablt. 


Kingston  (X.  Y.) . 

Kingston  (N.  C.) . 

Kirksville  (Mo.) . 

Klamath  Falls  (Ore.) . . 


Lake  Worth  (Fla.) ... 

Lansing  (Mich.).. . 

La  Crosse  (Wis.). . 


Lafayette  (Ind.) ... 
La  Grande  (Ore.) .  . 
Lakeland  (Fla.) .... 


Lancaster  (Pa.) 


Lima  (O.) . 

Lincoln  (Ill.) . 

Little  FalU  (N.  Y.).... 
Little  Rock  (Ark.l . 


K 

Total  Display 

Paper  Published  Linage  National  Local 


Xewi-lSun .  (e)  654,3(M  143.066  456,148 

Xevi .  (e)  2,599,310  412,090  1,876,518 

Star-Cmrirr .  (el  1,045,415  221,494  752,213 

CiiiMn .  (e)  383,516  90,580  238,378 

Time* .  (e)  556,934  161,098  344,708 

Sunday  edition .. .  (s)  158,326  24,276  129,486 

Total .  (eel  715,260  185,374  474,194 

Freeman. .  (e)  2,522,870  379,176  1,914,108 

Free  Preea .  (e)  726,362  198,072  506,268 

Express .  (e)  946,596  168,126  732,032 

Herald .  (e)  1,225,364  337,078  720,454 

News .  (msl  1,188,404  336,224  692,020 

L 

Leader .  (e)  867,295  212,500  410,220 

.<itate  Journal .  (e)  4,015,774  561.722  3.039,365 

Tribune  d  Leader 

Press .  (e)  2,022,630  484.232  1,421,732 

Sunday  edition .. .  (S)  323,074  29,7.50  266,850 

Grand  total....  (68)  2,345,704  513,982  1,688,582 

Journal  *  Courier  (me)2.270,380  .379,260  1.618,020 

Obserter .  (e)  900,914  194,768  617,901 

Ledger  h  Star* 

Telegram .  (e)  1,000,258  181,412  713,426 

Sunday  edition...  (S)  331,114  2,506  292,768 

Grand  total....  (es)  1,331,372  183,918  1,006,194 


InteUigencer-Jour- 


nald;  New  Era.  me  2,646.211  654,934  1,584,649 

■Sunday  edition...  (S)  206,342  5,633  135,576 

Grand  total....  (ms)2.852,553  660,567  1,720,225 

Reporter .  (e)  815,203  112,055  581,057 

Herald-Argus .  (e)  1,320,816  259,770  949,354 

Post-Tribune . (e)  1,424,948  245,154  1,121,974 

.4ge .  (m)  963,472  79,050  717,013 

Eagle .  (m)  1,867,586  550,221  1,016,398 

Tritmne .  (e)  2,438,506  550,221  1,625,448 

Journal-World....  (e)  1,764,588  265,986  1,498,602 

News-Times .  (e)  1,727,936  368,536  1,170,834 

Sun .  (m)  1.942,738  457,828  1,363,180 

Journal .  (e)  1,911,826  464,716  1,326,276 

.Sentinrf .  (e)  1,971,270  221,774  1,619,814 

Leader .  (e)  2,430,610  512,666  1,661,590 

Sunday  edition...  (S)  6.50,202  33,992  540,078 

Grand  total....  (es)  3,080,812  546,658  2,201,668 

News .  (e)  3,431,736  702,506  2,163,406 

Courier .  (e)  719,334  176,862  494,844 

runes .  (e)  920,444  154,923  765,521 

Democrat .  (e)  2,563,400  488,082  1,608,026 

Sunday  edition .. ,  (S)  504,196  57,(X)8  374,346 

Grand  total  ...  (es)  .3.067,.596  ,54.5.090  1,982.372 


^Continued  on  page  38) 


56,812 


21,798 

42,700 


42,700 

73,668 


aty 


Kendallville  (Ind.) . . 

Kenosha  (Wis.) . 

Kewanee  (Ill.) . 

Key  West  (Fla.) .... 
Kingsport  (Tenn.)... 


Lansdale  (Pa.) . . . . 
La  Porte  (Ind.) . . . 

La  Salle  (lU.) . 

Las  Vegas  (Nev.) . 
Lawrence  (Mass.) 


Lawrence  (Kan.) 
Lebanon  (Pa.) . . . 
Lewiston  (Me.) . . 


Lewiston  (Pa.) . . 
Lexington  (Ky.) 


Legsl 


49,168 

17,066 

94,581 

45,16.5 

7,035 


71,862 

7,742 

79,604 

75,082 

19,124 


154,406 

1,358 

155,764 


48,575 

386,337 


116,666 

26,474 

143,140 

225,610 

88,242 


67,858 

35,434 

103,292 


335,376 

65,007 

400,383 

122,091 

62,524 

40,754 

72,828 

255,802 

255,802 


126,770 

121,730 

120,834 

129,682 

184,492 

68,390 

252,882 

490,742 

29,504 


312,886 

71,484 

384,370 


9,594 

21,840 

15,372 


55,090 

253,890 

71,708 

32,760 

8,428 

4,564 

12,992 

155,918 

22,022 

36.862 

145,698 

144,606 


196,000 

28,350 


CUssIfled 


N'WAYER&.SON 


advertising 

HEADQUARTERS 


JoureAlf 

J«rs«'  City,  N.Je 


tor  »poco  4*  b4tM4& 


gm4r«l  Md  IocbI  4dT4rtl44rt  eoutltut*,  u  our  opiotoa 


ttao  ao»t  oquitohlo  rtto  itrueturo 


4ro  f— 11  lor  vlth  4U  tho  atiumbU  4dT«aeod 


bit  *•  horo  toon  bobs  poUot  taougb  to  Juotlfir  ttao  dlffor- 


Sr:?: 


Same  Rate  for  Local  and 
National  Advertising 


National  Representatives 


THE  JERSEY  JOURNAL 


Jersey  City,  New  Jersey 


STORY,  BROOKS  &  FINLEY 

New  York — Philadelphia — Chicago — San  Francisco 


Morley  Mats 

save  time 

They  save  time  because  they  scorch  faster  and  require  less 
packing  than  ordinary  mats. 

For  excellent  printing  of  type  and  halftones,  and  for 
economy,  use  Morley  Mats.  They  are  dependable  in 
every  way. 

Wood  Newspaper  Machinery  Corporation 

501  Fifth  Avenue,  New  York 


SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 
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H 

Total  Display 


aty 

Paper  Published 

Linage 

National 

Local 

C'lassilled 

Legal 

Hsaldsburg  (Cal.) . 

Tribune . 

(e) 

470,286 

88,172 

351,092 

World . 

153,916 

615,272 

27,300 

Hendersonville  (N.  C.) 

Times-  News . . 

(e) 

569,340 

123,200 

320,600 

11,300 

114,240 

Herkimer  (N.  Y.) . 

Telegram . 

(e) 

1,013,156 

213,312 

716,124 

46,165 

37,555 

Hibbing  (Minn.) . 

Tribune . 

(e) 

1,374,464 

213,738 

831,362 

95,270 

234,094 

Hickory  (N.  C.) . 

Record . 

(e) 

1,300,180 

167,914 

969,118 

69,330 

47,600 

Hillsdale  (Mich.) . 

Newe . 

(e) 

911,442 

157,966 

631,911 

79,394 

42,171 

Hoboken  (X.  J.) . 

J  creep  Observer. . . . 

(e) 

2,892,358 

498,073 

1,538,708 

528,283 

.327,294 

Holdenville  (Okla.). . . . 

Newe . 

(e) 

678,424 

134,274 

416,654 

14,588 

12,908 

Holland  (Mich.) . 

Sentinel . 

(e) 

892,318 

201,418 

620,508 

49,000 

21,392 

Hollister  (Cal.) . 

Free  Lance . 

(e) 

621,859 

137,634 

379,932 

60,480 

43,813 

Honolulu . 

Star-Bulletin . 

(e) 

2,553,616 

613,422 

1,499,676 

275,268 

165,250 

Boopeston  (Ill.) . 

Chronicle-  Herald. . 

(e) 

675,038 

113,428 

538,360 

18,872 

15,218 

Homell  (X.  Y.) . 

Tribune-Timee .... 

(e) 

1,185,377 

295,838 

785,197 

68,950 

13,860 

Hugo  (Okla.) . 

Newe . 

(e) 

284,194 

142,350 

129,118 

11,526 

1,200 

Huntingdon  (Pa.) . 

News . 

(e) 

979,929 

157,570 

776,370 

26,073 

19,916 

Huntington  (Ind.) . 

Herald-Press . 

(e) 

1,633,372 

309,504 

1,164,954 

101,934 

56,980 

Huntington  (W.  Va.)... 

Advertiser . 

(e) 

2,495,117 

426,237 

1,787,655 

202,608 

78,617 

Herald-Dispatch. . 

(m) 

2,322,907 

423,935 

1,650,728 

190,537 

57,707 

Sunday  edition.... 

(S) 

542,499 

31,345 

450,604 

57,087 

3,463 

Huntaville  (Ala.) . 

Times . 

(e) 

912,338 

162,722 

672,406 

77,210 

Huron  (S.  D.) . 

Huronite . 

(e) 

1,136,170 

218,078 

918,002 

104,776 

62,307 

Hudson  (N.  Y.) . 

Star . 

(m) 

956,172 

1 

156,758 

679,784 

63,224 

56,406 

Independence  (Mo.).. . 

Examiner . 

(e) 

1,188,712 

149,660 

744,814 

189,616 

104,622 

Inglewood  (Cal.) . 

Newe.. . 

(e) 

1,753,458 

119,434 

1,401,904 

159,110 

73,010 

Ionia  (Mich.) . 

Sentinel’Standard.. 

(e) 

610,358 

133,000 

418,152 

33,054 

26,152 

Iowa  City  (la.) . 

Press-Citizen . 

(e) 

1,388,758 

291,872 

046,246 

109,704 

40,936 

Iron  Mountain  (Mich.) 

News . 

(e) 

1,307,852 

208,488 

843,234 

77,420 

178,710 

Ironton  (Ohio) . 

Tribune . 

(e) 

1,041,334 

227,850 

690,788 

70,420 

52,276 

Sunday  edition . . , 

(s) 

197,176 

7,490 

171,640 

14,742 

3,304 

Total . 

(es)  1,238,510 

235,340 

862,428 

85,162 

55,580 

Ironwood  (Mich.) . 

Globe . 

(e) 

1,304,670 

191,236 

1,079,704 

33,729 

Ithaca  (X.  Y.) . 

Journal-  Newe .... 

(e) 

2,725,520 

J 

350,868 

2,066,582 

285,208 

22,862 

Jackson  (Mich.) . 

Citizen^Pabriol. .  . . 

(e) 

2,800,476 

538,552 

1,975,386 

241,108 

45,430 

Sunday  edition . . . 

(e) 

522,814 

28,070 

421,832 

66,906 

6,006 

Jackson  (Miss.) . 

Newe . 

(e) 

2,020,402 

419,010 

1,162,370 

294,266 

144,756 

Sunday  edition . . . 

(s) 

427,439 

31,831 

323,108 

71,947 

553 

Total . 

(es)  2,447,841 

450,841 

1,485,478 

366,213 

145,309 

Jamestown  (X.  Y.)... . 

Journal . 

(e) 

2,712,481 

420,803 

1,990,391 

229,222 

72,065 

Poet . 

(m)  2,263,284 

264,281 

1,730,482 

225,239 

43,282 

Jeanette  (Pa.) . 

Sewe-Dispatch  .  , 

(e) 

1,010,797 

137,312 

789,810 

77,190 

6,385 

Jefferson  City  (Mo.)... 

Capital-Xews . 

(m) 

897,708 

260,043 

496,594 

97,258 

43,813 

Poet’Tribune . 

(e) 

1,038,058 

278,390 

613,921 

121,177 

24,570 

Sunday  edition . . . 

(e) 

365,888 

39,996 

287,868 

35,952 

2,070 

Jersey  City  (X.  J.) - 

Jersey  Journal . . . . 

(e) 

2,613,940 

727,854 

1,179,285 

405,310 

301,491 

Jerseyville  (III.) . 

Democrat . 

(e) 

116,900 

97,300 

10,500 

7,000 

2,100 

Joliet  (Ill.) . 

Herald  News . 

(e) 

3,100,510 

453,502 

2,262,148 

357,868 

26,992 

.Sunday  edition . . . 

(8) 

486,962 

30,072 

377,174 

79,436 

280 

Total . 

(es)  3,587,472 

483,574 

2,639,322 

437,304 

27,272 

Johnstown  (Pa.) . . 

Tribune . 

(e) 

3,848,110 

518,616 

3.032,904 

296,590 

Jonesboro  (Ark.) . 

iSun . 

(e) 

873,488 

160,776 

637,224 

26,208 

49,280 

Joplin  (Mo.) . 

Globe . 

(m) 

1,516,718 

404,558 

926,394 

151,116 

33,796 

Sunday  edition . . , 

(s) 

475,160 

31,612 

368,830 

67,830 

6,468 

Total . 

(ms)l,991,878 

436,170 

1,295,224 

218,946  T  40,264 

NewS’  Herald . 

(e) 

596.140 

438,858 

033,450 

210,070 

1  12,866 

Kankakee  (Ill.) . 

Htpuhlican^  News . 

(el 

1,480,976 

301,574 

1,022,674 

108,178 

48,650 

Kansas  City  (Kan.) .. . 

Kansas . .  . 

(e) 

1,588,111 

395,682 

938,273 

209,069 

41,538 

Sunday  edition... 

(S) 

532,126 

48,328 

371,210 

101,458 

1,099 

Grand  total . . . . 

,  (esl 

1  2,120,237 

444,010 

1,309,483 

310,527 

42,637 

Kansas  City,  Mo . 

Joumal^Post . 

..(e) 

2,015,746 

433,683 

1,252,125 

307,497 

22,441 

Sunday  edition . . , 

..(s) 

568,033 

63,457 

406  801 

94,510 

3,265 

Grand  Total. . . 

.(ee)  2,583.779 

497,140 

1,658,926 

402,007 

25,706 

Star . 

.  .(m)  4.586,768 

l,i;4.543 

2,336,239 

1,075,986 

Star . 

..(e) 

4,728.647 

1,190,490 

2,464,357 

1,083,800 

Sunday  edition. . . 

.  .(■) 

2.161.755 

409,829 

1,123,678 

628,248 

Total . 

.(ee) 

6.880.402 

1,600,319 

3.578,035 

1,712,048 

Kaufman  (Tex.) 

Herald ... 

(e) 

364,178 

162,135 

181,190 

.5.600 

15,2.53 

Keene  (X.  H.) . 

sSentinel . 

<e) 

1.700.132 

.340,886 

1.281.714 

77,532 
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L 

Total 


Display 


M 

Total 


Display 


city 

Paper  Published  LInaice 

National 

Local 

Classified 

Legal 

Little  Rock  (.\rk.) 

...  Gaxette . 

(m8)3.384,770 

515,242 

2,398,666 

436,786 

34,076 

Lockport  (N.  V.).. 

C'niow-.Sun  A 
Journal. ...  . 

(e)  1,917,440 

296,030 

1,221,192 

78,162 

322,056 

Lofcan  (I'tah). . . . 

.  Herald~JournaI.,s 

.  (e)  1,029,3.50 

171,948 

658.056 

199,346 

Loii^ansport  (Ind.) . .. 

Press... 

.  (m)  1,570,281 

181,189 

1,296,581 

61,486 

31,025 

Long  Beach  (Cal.) . 

.  .  Press-Telegram. 

(e)  3,766,350 

828,212 

2,256,226 

669,578 

12,334 

Sunday  edition . . . 

.  (S)  776,258 

81,760 

479,303 

194,5.58 

637 

Grand  total . . . . 

.  (es)  4..542.608 

909,972 

2,755.529 

864,136 

12,971 

Sun . . . 

(m)  1,978,207 

305,417 

1,030,610 

328,104 

314,076 

I.^ng  Island  City  (N.Y.)  .Slnr. . 

(e)  1,917,940 

169,236 

1,109,070 

574,333 

65,301 

Longv'iew  (Tex.) .... 

Journal . 

,  (m)  747,110 

186,032 

505,722 

49,154 

6,202 

News  ... 

(e)  1,036,322 

191,268 

761,404 

48,790 

.34,860 

.Sunday  edition . . 

,  (S)  352,450 

25,228 

306,446 

13,524 

7.252 

Lorain  (Ohio) . 

.  .  Journal . 

(e)  1.726,.592 

165.018 

1,286,026 

243,222 

32,326 

Herald.. . 

.  (e)  1,703,016 

280,406 

1,116,654 

276,038 

28,868 

Louisville  (Ky.) — 

Courier-Journal. . 

.  (m)  3,944,197 

939,285 

2.499,479 

499,945 

5.488 

Sunday  edition . . . 

.  (S)  1.612,313 

163.118 

1.278.633 

170,295 

267 

City 

Moline  (Ill.) . 

Monmouth  (Ill.). 
Monroe  (La.) ..  . 


Monroe  (Wis.) .. 
Morgantown.  W.  \'a.. 


Monterey  (Cal.) 
Mt.  Carmel  (lU.). 


Total  morning.,  (ms)  5.556.510  1.102.403 


. 

(e) 

4.081.839 

944,226 

Herald-Post . 

(e) 

2,766,127 

315.058 

Lowell  (Mass.) . 

.  .  Courier-Citiaen. 

(m) 

2,309,447 

446,960 

Leader . 

(e) 

2,309,447 

446,960 

Lubbock  (Tex.) . 

. .  Avalanche . 

(m) 

1,245,3.56 

283,850 

Journal . . 

(e> 

1,253,392 

286,216 

sSunday  edition  . . . 

(.S) 

549,458 

12,866 

Ludington  (Mich.) . . 

. .  News.. 

(e) 

618,262 

159,236 

.Sunday  edition . . . 

(S) 

143,6.50 

11,260 

Grand  total.... 

(es) 

761,912 

170,496 

Lynn  (Mass.) . 

. .  Item . 

(e) 

2,611,616 

M 

409,640 

Macomb  (Ill.) . 

. ,  Journal . . 

(e) 

921,732 

192,346 

Macon  (Mo.) .  . 

. .  Chronicle- Herald. . 

(e) 

784,688 

1.58.116 

Macon  (Ga.) . 

.  Telegraph . 

(m)  1,661,955 

436.750 

Neu's.. . 

(e) 

1,402.188 

432,017 

3.778.112 

2.605.644 

1.061.713 

1.630.281 

1.630.281 

644.616 

645.820 

412.538 

351.484 

121.166 

472.650 

1.967.812 


670.240 

499.478 

389.356 

174.312 

174.312 

308.924 

313.446 

120.680 

38.648 

10.010 

48.6.58 

146.454 


5.755 

32.491 


Mt.  Vernon  (O.) .... 
Mt.  Vernon  (O.) . . 
Mt.  Vernon  (Wash.) . 

Mt.  Vernon  (Ill.) _ 

Morristown  (N.  J.) .. 
Moultrie  (Ga.) ..... 
Munrie  (Ind.) . 


57.869 

57.869 

7.966 

7.910 

3.374 

68.894 

8.54 

69.748 

80.710 


Murphysboro  (III.) . . 
Muscatine  (la.).  .  . 
Muskogee.  Gkla . 


Madison  (Wis.) . 


Madison  (S.D.) _ 

Madisonville  (Ky.). 

Malone.  ( N.Y.) _ 

Manhattan  (Kan.) . 


Manistee  (Mich.) .... 
Manitowoc  (Wis.) ... . 

MansOeld  (O.) . 

Marietta  (O.) ..... 

Marinette  (Wis.) . 

Marion  (O.) . . . 

Marquette  (Mich.) _ 

Marshall.  Tex . 

Marshalltown  (la.)..  . 
Marsh6eld  (Wis.) ... 
Martinsburg  (W'.  Va.) 

Martins  Ferry  (O.) _ 

Marysville  (Cal.) . 

Marysville  (O.) . 

Mason  City  (la.) . 

Mattoon  (Ill.) . 

Mc.Mester  (Okla.) ..  . 


(e)  1.625,120 
.(e)  2.393,482 
.(e)  1,527,498 


McCook  (N'eb.) . 


Sunday  edition . . , .  (s)  498,888 

Total  morning..  (ras)2,160,843 

Capital  Times . (e)  2,252,516 

Sunday  edition ...  (s)  472,262 

Grand  Total  (es)  2,724,778 

Sentinel . . (e)  326,232 

Messenger . (e)  976,669 

Telegram . (e)  1,045,142 

Chronicle . (ms)  1,152,970 

Mercury . (e)  1.209.880 

Nevs- Advocate . (e)  854,347 

Herald-Times., . 

Journal .. 

T imes . 

Eagle . .(e)  987.490 

.Star . . (e)  2,580,886 

Mining  Journal  .  (m)  1,727,768 

Democrat-  News. . .  .  (e)  990,662 

Times-Republican...te)  1,602.664 

News-Herald . (e)  1,064.112 

Journal .. 

T imes ...  . 

A  ppeal-Democrat. 

Tribune ... 

Globe-Gazttte. 

Journal-Gazette . (e) 

News-Capital . .(e) 

Sunday  edition . . .  (s) 

Grand  Total  (es) 

Gazette.. . (e) 


.(e)  1.192,933 
.(e)  2,330,411 
.(e)  1.462.272 
(e)  440.398 

(e)  2.284,716 
958,874 
823,144 
92,064 
915.208 
639,338 


28,143 

444,893 

338.499 

15,582 

354,081 

102.368 
426.051 
248,598 
157.920 
157,654 
155,635 
284,284 
151,676 
306.404 
181,720 
422,646 
245.364 
105.638 

375.368 
164,591 
169,120 
338,738 
278,124 
119,119 
454,454 
243,796 
218,008 

8,778 

226,786 

187,622 


573.342 

437.332 

949.991 

632,619 

398.322 

1,348,313 

1,509,312 

401,219 

1,910,531 

195,500 

472,595 

703,290 

919,982 

973,266 

648,053 

1,129,632 

1.924,230 

1,025.332 

683,312 

1,821,008 

1.268,022 

817,054 

1,179,556 

817,596j 

943,698 

1,882,395 

863,954 

266,490 

1,593,984 

584,808 

.566,174 

74,718 

640,892 

435,926 


134,904  21,140 

27,328  51,912 

250,157  25,057 

245,478  92.074 

72,367  56 

322,524  25,113 

233,464  171,094 

55,181  280 

288,645  171,374 

2,072  26,292 

53,876  24,147 

60,606  32,648 

61,054  14,014 

59,024  19,936 

22,351  28,308 

129,052  82,152 

284,746  32,830 

143,360  52,402 

65,394  57,064 

264,684  72,548 

119,644  94,738 

22,036  45,934 

47,740  . 

617,470  20,177§ 

29,561  50,554 

85,472  23,805 

249,256  70,938 

36,407  18,382 

186,928  49,350 

94,990  35,280 

38,962  . 

8,568  . 

47,530  . 

8,153  7,637 


Nacogdoches  (Tex.) . 

Neosho  (Mo.) . 

New  .\lbany  )  Ind.) .. 
Newark  (N.  J.) . 


Newburgh  (N.  Y.)  .  . 

New  Castle  (Pa.) . 

New  Haven  (Ct.) . 

New  Kensington  (Pa.). 
New  London  (Ct.)  ... 
New  Philadelphia  (O.). 

Newport  (R.  I.) . 

Newport  News  (Va.) . . 


Newton,  la . 

New  York  (N.  Y.) . 


Niles  (Mich) . 

Norfolk  (Neb.)... 
Norman  (Okla.) . 


Press . (ms)2,076,698 

Times- Herald..  .  .  (e)  2,573,436 

News . (e)  989,800 

Journal  of 

Commerce . (m)  1,607,436 

Star . (e)  973,504 

News . (e)  1,077,272 

Transcript . (e)  547,836 

Sunday  edition . . .  (s)  158,606 

Grand  Total . . .  (es)  706,442 


396,728 

410,064 

200,480 


1,530,564 

1,996,610 

675,276 


513,911 

166,110 

246,904 

118,342 

4,956 

123,298 


769,937 

733,698 

698,166 

359,156 

142,016 

501,172 


Norristown  (Pa.) . 

No.  Tonawanda  (N.Y, 

Norton  (Kan.) . 

Norwich  (N.  Y.) . 

Nyack  (.\.  Y.) . 


Missouri  alley  (la.) . 

Mitchell  (S.  D.) . 

Moberly  (Mo.) . 


.(e)  309,636 

(e)  1,170,244 


Mobile  (.41a.) ... 


Times. 

Kepublienn 
Monitor-Index  & 

Democrat . (e)  1,336,860 

Register . (m)  1,435,.596 

Press . (e)  1,470.756 

Sunday  edition ...  (s)  637,508 


82,710 

249,871 


205,.t48 

585,910 


4,638 

293,.580 


17,010 

40.883 


Paducah  (Ky.) .  Sun-Democrat.. 


2.59,392 

417,768 

416.220 

60,830 


970,368 

873,726 

922.852 

459,438 


74,046 

144,102 

131.684 

107,240 


Palatka  (Fla.) .  News.. 

Palo  .Vito  (Cal.) .  Times. 
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Paper  Published 

Linage 

National 

Loral 

Classified 

Legal 

Dispatch . 

.(e) 

2,710,750 

490,658 

2,015,384 

180,922 

23.786 

Rerieu'-Atlas 

(e) 

935,385 

158,531 

602,362 

147,748 

26.744 

News-Star  . 

(e) 

1,020,784 

277,798 

573,040 

112,969 

56,977 

World. . 

(m) 

888,470 

295,499 

474,150 

118,648 

173 

.Sunday  edition . . . 

(s) 

206,278 

22,882 

157,831 

25,565 

Times . . 

(e) 

828,030 

133,252 

577,493 

88,333 

28,952 

Dominion-News . . 

(m) 

1,169,616 

255.276 

782,768 

131,572 

Post . 

(e) 

1,226,498 

258,748 

818,328 

149,422 

Peninsula  Herald. 

(e) 

1,623,249 

206,326 

1,250,046 

107,842 

67,515 

Republican- 

Register . 

(e) 

745,8.54 

128,828 

323,216 

92,866 

202,944 

Banner  . 

(e) 

545,566 

89,712 

417,228 

25,984 

12,642 

Republican- News . 

(e) 

888,706 

183,890 

652,960 

51,296 

Herald . 

(e) 

776,160 

142,254 

491,176 

70,924 

71,806 

Register-  News .... 

(e) 

1.134,140 

214,981 

820,792 

98,364 

Record . 

(e) 

924,420 

202,146 

623,896 

69,538 

28.840 

Observer  . . 

(e) 

553,672 

128,167 

389,665 

33,985 

1.855 

Press . . 

(e) 

1,505,722 

202,025 

1,073,970 

195,167 

34.560 

■Star . 

(m) 

1,905,344 

457,294 

1,137,696 

285,253 

25,101 

Sunday  edition . . . 

(8) 

549.824 

57,604 

425,713 

66,507 

Grand  Total 

(m8)2,455,158 

514,898 

1,563,409 

351,760 

25,101 

Indefwndeni . 

(e) 

686,196 

189,728 

496,440 

56,812 

17,766 

Journal . . 

(e) 

1,329,580 

313,341 

945,511 

70,728 

Phoenix  . 

(m) 

1,261,869 

423,115 

677,509 

156,758 

4,487 

Times-Democrat . .. 

(e) 

1,491.791 

460,051 

846,786 

170,436 

14,518 

Phoenix  . 

(s) 

302,897 

35,840 

221,817 

45,118 

91 

Total  Morning 

(ms)1.564.766 

458.955 

899,356 

201,876 

4,578 

l^entinel . . . 

(e) 

972,538 

151,032 

754,880 

42,462 

24.164 

Dem<Krat . 

(e) 

384,750 

67,200 

252,000 

25,200 

40,350 

Tribune . . 

(e) 

719,460 

174,146 

372,358 

104,930 

68,026 

I.edger 

(m) 

1,682,536 

153,941 

1,191,890 

187,339 

149.366 

•Sunday  edition . . 

<8> 

392,185 

14,612 

337,030 

36,626 

3.917 

Grand  Total 

(m) 

2,074,721 

168,553 

1,528,920 

223,965 

153,283 

News.. . 

(e) 

8,125,953 

1,954,993 

4,703,077 

1,467,883 

.Star-Eagle . . 

(e) 

3,283,840 

478,128 

2,441,404 

260,876 

103,432 

Sunday  Call . 

(s) 

1,575,065 

1,366.223 

131,327 

77,515 

News . 

(e) 

(National  and  local  figures  combined) 
2,188,564  436,464  1,488,788  216,580 

46,732 

News.. . 

(e) 

2,882,364 

413,852 

2,263,144 

205,368 

Journal -Courier.... 

(m) 

2,348,620 

327,602 

1,687,292 

196,547 

137,179 

Dispatch. . . . 

(e) 

1,884,604 

155,016 

1,641,702 

87,886 

Day.. . 

(e) 

2,255,498 

497,994 

1,545,348 

212,156 

Times . 

.(e) 

1,094,338 

212,758 

812,630 

69,076 

News . 

(e) 

3,045,854 

266,721 

2,660,147 

118,986 

110,922 

146,790 

69,510 


38,484 

19,972 

44,534 


73,850 

38,458 

113,442 

44,800 

10,878 

55,678 


Times-  Herald.. . 

.  (e) 

2,682,240 

361,900 

1,983,766 

230,914 

105,664 

1  News.. . 

..(e) 

976,913 

139,900 

761,194 

36,945 

38,870 

Telegram . 

. .  (e) 

284,256 

89,782 

158,256 

26,488 

9,734 

iSun . . 

.  .(e) 

869,969 

170,355 

657,902 

28,434 

40,270 

Journal-  News . . 

..(e) 

952,307 

187,144 

605.458 

137,989 

21,718 

o 

Meadville  (Pa.). . 

Tribune- 

Ocala  (Fla.) . 

.  Banner . 

..(ms)  886,914 

94.990 

738,458 

27.006 

26.460 

Republican.. . . 

.(me)l,916.051 

257,396 

1,. 580,329 

45,268 

33,067 

Oceanside  (Cal.) . 

.  Blade-Tribune _ 

.  (e)  496,328 

101,500 

273,672 

16.296 

104.860 

Medford  (Ore.) . 

Afail-Tribune .. . 

(e) 

1,292,214 

329,014 

777,280 

141,750 

32,970 

Ogden  (Utah) . 

.  Standard-Examiner. {e)  2,228.352 

454.300 

1.420,181 

261,114 

92,757 

Sunday  edition . 

.  (s) 

191,100 

10,6.54 

146,286 

31,822 

392 

Sunday  edition . . 

.  .(s)  431,515 

42,056 

337,715 

50,512 

1.232 

Total . 

. .(es) 

1,483,314 

339,668 

923,566 

173,572 

33.362 

Grand  Total . . 

.  (es)  2,659.867 

496,356 

1,757,896 

311.626 

93,989 

Medford  (Miss.) . 

Mercur>'..  ..  . 

.  (e) 

1,353,.t06 

241,318 

707,168 

285.488 

119,532 

Ogdensburg  (N.  Y.).. 

.  Republican-Journalie)  918,778 

277,116 

547,848 

56.014 

37.800 

Medina  (N.  Y.) . 

Journal ...  . 

.(e> 

590,782 

120,442 

445,140 

25,200 

Oil  City  (Pa.) . 

.  Derrick . 

.(m)  1,954,323 

279,216 

1,602.643 

44,758 

27,706 

Meridian  (Mass.) .... 

Star.  .  .  . 

.(es) 

1,006,936 

108,408 

598,002 

106.656 

Olean  (N.  Y.) . 

.  Times- Herald... . 

.(e)  2.063,578 

400,304 

1.409,086 

193,267 

60.921 

Menominee  (Mich.) .. 

Herald-Leader . . 

.  (e> 

1,186,208 

312,407 

747,401 

8.5,100 

41,300 

Olney  (Ill.) . 

.  MaU . 

.(e)  661,000 

240.000 

336,000 

84.000 

1.400 

Miami  (Fla.) . 

Herald  . 

.  .(m)  3,533,579 

810,103 

1,736,121 

681,772 

305to85 

Olympia  (Wash.) . 

.  Olympian . 

.(m)  871,920 

203,056 

565,810 

75,096 

27,958 

Sunday  edition . 

.  (s) 

1,081,805 

87,493 

783,575 

210,140 

672 

Olympian . 

.  (e)  894.866 

204,190 

577,444 

89  922 

23,310 

Grand  Total 

(es)  4,615,384 

897,596 

2,519,696 

891,912 

306,257 

Sunday  edition.. 

.  (s)  135.240 

14,126 

103.460 

17,206 

448 

Miami  (Okla.) . 

News-Record . . . 

.  (e) 

663,292 

143,360 

476,952 

22,694 

20,286 

Oneida  (N.  Y.) . 

.  Dispatch . 

.(e)  615,619 

153.676 

421,187 

19,173 

11.583 

Sunday  edition . 

(s) 

139,188 

7,896 

123,256 

7,756 

280 

Oneonta  (N.  Y.) . 

.  Star . 

.(m)  1,430.192 

250,110 

1,092,342 

78,932 

28.808 

Grand  Total 

(es) 

802,480 

151,2.56 

600,208 

30,450 

20,566 

Ontario  (Cal.) . 

.  Report . 

.(e)  1,876,300 

210.686 

1,163.862 

163,824 

337,928 

Michigan  City  (Ind.). 

Dispatch.. 

.(e) 

721,367 

141,561 

470,277 

41,013 

68,516 

Orange  (N.  J.) . 

.  Courier . 

.(e)  1,082,466 

227,455 

670,841 

152,460 

31.710 

Middletown  (Ct.) .... 

Press... 

.  (e) 

2,210,327 

294,777 

1,764,889 

150,661 

Oregon  City  (Ore.) . . 

.  Enterprise . 

.(ms)  586,908 

153,832 

344.918 

44.492 

43,666 

Middletown  (N.  Y.).. 

Times-  Herald.. . 

.  (e) 

1,850,258 

356,653 

1,368,986 

124,619 

Ottawa  (III.) . 

.  Republican-Times. ..{e)  1,199,215 

233,267 

8.32,717 

78,372 

53.466 

Miles  City  (Mont.) . .. 

.  tStar..  .  . 

.  .(e) 

664,538 

157,4.30 

4.55,770 

40,502 

10,836 

Ottawa  (Kan.) . 

.  Herald . 

.(e)  1,498,476 

202.580 

1.295,896 

Sunday  edition . 

.  .  (s) 

190,.596 

13,804 

160,706 

11,172 

4,914 

Ottumwa  (la.) . 

.  Courier . 

.(e)  2,066.536 

446,250 

1,402,352 

157,934 

Grand  Total 

.  (es) 

855,134 

171,234 

616,476 

51,674 

15,750 

Owensboro  (Ky.) . 

.  Messenger  & 

Milford  (Mass.) . 

.  News . 

..(e) 

971,867 

139,587 

832,280 

Inquirer . 

..(me)  957,762 

258,447 

623,641 

26,054 

49,620 

Minot  (N.  D.) . 

News . 

..(e) 

1,172,318 

2.51,818 

695,9.54 

138,404 

86,016 

Sunday  edition. . 

. .  (s)  233,748 

19,768 

193.396 

11.242 

9,342 

Milwaukee  (Wis.) - 

Herald . 

.  (e) 

705,427 

126,893 

471,107 

107,427 

Owosso  (Mich.) . 

.  Argus-Press . 

.(e)  1,616,110 

218,806 

1,353,128 

44,176 

Sunday  edition . 

.  (s) 

294,529 

40,075 

214,891 

39,.563 

Grand  Total 

.  (es) 

999,9,56 

166,968 

685,998 

146,990 

P 

.(e) 

1,251.896 

335,244 

776,566 

139,414 

.(e) 

275.952 

16,254 

233.254 

27,116 

.(es) 

1.527.848 

.351,498 

1,009,820 

166,5,30 

.(e) 

571,592 

108.402 

413.784 

29,848 

19  558 

.(e) 

1.806.280 

175.700 

1.. 300.292 

290,206 

40.082 

249,738 

35,238 

18,760 

25,844 


25,849 


ciiy 
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Pawhus 
PawtucI 
Perry  (1 
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Provo  ( 
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SEMI-ANNUAL  TABULATION  OF 

NEWSPAPER 

LINAGE 

(Continued  from  page  38) 

_j 

p 

Totol 

Display 

City 

Paper  Published  Linage 

National 

Loral 

Classifled 

Legal 

Psrkersburc  (W.  Va.).. 

Xews . 

.  (m)  798.672 

13.3,112 

495.334 

57.190 

113.936 

Sunday  edition. . 

.  (s)  .504,616 

7.056 

468,706 

15.288 

13,566 

Total . 

.(m8)1.3a3.288 

140.168 

964.040 

72,478 

126.602 

.(e)  2.431.717 

367.988 

1.992.964 

70.765 

(I>egal  included  in  Local) 

Parsons  (Kan.) . 

5un . 

.(e)  1.303,078 

208.152 

972.580 

88.158 

34.188 

Pawair  (N.  J.) . 

Herald-  Neu'e. ... 

.(e)  2,270,613 

415,574 

l,5a3,985 

280.435 

70.619 

Paterson  (N.  J.) . 

Call . 

.(m)  2.812.393 

375,310 

2,010,294 

290,719 

136.070 

Paterson  (X.  J.) . 

Seu'8 . 

.(e)  3,918.988 

6.33,361 

2.913,426 

216.457 

155,744 

Pashuska  (Okla.). . .  . 

Journal-Capital.. 

.(es)  664,715 

161.710 

49.3.145 

7,940 

1,920 

.(e)  3.486.382 

573,555 

2.654  596 

258.231 

Perry  (la.) . 

Chief . 

.  (e)  790,958 

147,672 

584,794 

36,064 

22,428 

Pendleton  (Ore.) . 

East  OreQonian . ... 

.  (e)  525,258 

115,206 

376,964 

20.245 

12,843 

Perry  (Okla.) . 

Journal . 

.(e)  .381.442 

98.588 

240.660 

.34.944 

7,250 

Petaluma  (Cal.) . 

.4rtfu«-Court>r.  . .  . 

.(e)  1.536.402 

215,292 

1,092,9.38 

167,090 

58.548 

.(e)  1.530.214 

266.116 

1,151,542 

112.556 

Sunday  edition. . 

.  (s)  334.096 

18.564 

288.260 

27.272 

.(es)  1.864.310 

284.690 

1,439,802 

139,818 

Petoskey  (Mich.) . 

Neu-s . 

.(e)  723.224 

137,808 

4.38,576 

.56,350 

90,490 

PittsburR  (Kan.) . 

Sun . 

.(ms)  1,462,538 

.304.948 

946,946 

189.616 

21.028 

Headliuht . 

.(e)  1.482.348 

304.948 

974,302 

189.616 

1.3,482 

Total . 

(me8)2.944.886 

609,896 

1,921.248 

379,232 

34,510 

Pittsfield  (Mass.) . 

Berkshire  Eagle... . 

.(e)  3,6.54.560 

447.972 

2,707,446 

203.878 

183,652 

Plainfield  (N.  J.) . 

Courier-  Neu's . 

.(e)  3.580,962 

.375.102 

2.716.182 

419.860 

69,818 

Plattsburp  (N.  Y.). .  . 

Press . 

.(m)  1.142,223 

153,558 

874,99>) 

99.872 

51,072 

Pocatello  (Idaho) . 

Tribune . 

.(es)  1,. 359. 162 

282.674 

885.584 

158.382 

27,398 

Point  Pleasant  (W.Va.)  Register . 

.  (e)  363.790 

90,019 

207.634 

876 

65,261 

Ponca  City  (Okla.).. . 

Sews . 

.  (e)  910,973 

213,203 

571.494 

98.385 

27.891 

Sunday . 

.  (s)  227.906 

15,547 

181.125 

30.702 

532 

Total . 

.(es)  1,138,879 

228,750 

752,619 

129,087 

28,423 

Pontiac  (Mich.) . 

Press . 

.(e)  4.1.37,273 

467,782 

2,481,535 

354.424 

833,532 

Poplar  Bluff  (Mo.) . . . 

.4merican  Republie.ie)  836.909 

207,889 

615.608 

13.412 

(Classified  included  in  Local) 

Port  .\rthur  (Tex.) - 

Xews . 

.(es)  1.685..306 

338.408 

1.029,3.36 

311,108 

6.454 

Port  Huron  (.Mich.) . . 

.(e)  2.559.6.34 

372.050 

2.034.102 

153.482 

(Legal  included  in  Local) 

Port  Jerxis  (X.  Y.)... . 

Union-Gazette.  . . 

.  (e)  959,000 

164.855 

794.145 

(Classified  and  Legal  included  in  Local) 

Portland.  Me . 

Press-Herald . 

.  (m)  3.235.8'29 

659.470 

2,195.401 

.380,958 

48.489 

Express . 

.(e)  3,252,637 

726,726 

2,144.954 

380,957 

.34.066 

Telegram . 

.  (8)  955,791 

106.792 

731.207 

117,792 

12.117 

News . 

.(e)  1.946,631 

208,207 

1.339.440 

.359,210 

39.774 

.(e)  1,5.34,729 

169,015 

1.238,251 

.  (s)  760.844 

94,416 

611.807 

54,621 

.(es)  2.295.573 

263.4.31 

1.8.50.0.58 

182.084 

(Legal  included  in  Local) 

PorUmouth  (O.) . 

Times . 

.(e)  2„366.602 

416.920 

1.637.972 

240.912 

70.798 

Sunday  edition. . 

.(s)  389.130 

37.884 

291,648 

59.472 

126 

Total . 

.  (es)  2.755.732 

454.804 

1.929,620 

300.384 

70,924 

Pottstown  (Pa.) . 

Mercury . 

.(e)  927,486 

103,166 

705,852 

113.134 

5,334 

.(m)  1.346.980 

272,523 

916,525 

157,932 

Poughkeepsie  (X.Y.). 

Sunday  Courier... 

.  (s)  868.840 

9,086 

770,966 

69.958 

18.830 

Princeton  (Ind.) . 

Clarion . 

.(e)  651.637 

156,420 

428,519 

50,259 

16,439 

Provo  (Utah) . 

Herald . 

.(e)  1,058,023 

180.248 

772.111 

76.503 

28.161 

Sunday  edition. . 

.(s)  232,027 

39.566 

169,487 

16.793 

6.181 

Total . 

.(es)  1.289,050 

219.814 

941.598 

93,296 

34.342 

.(e)  404.196 

145,126 

245.448 

13.622 

()uinry  (Ill.) . 

Herald-M'hig  and 

Q 

Journal . 

.(e)  1.484,050 

427,672 

875,882 

177,380 

4.116 

()uincy  (Mass.) .  Neies . 

Mmm  1  ^  r-L  AfA  .t 

.(e)  1,097.817 

173.026 

711,340 

181.629 

31.822 

wa  ^  1  k  l«  1 A  — 

Set 

your 

1 

DISPLAY 


by  the 

LINOTYPE  SYSTEM 


Modern  economic  needs  will  not  be  satis¬ 
fied  till  Linotype  economy  embraces  every 
line  of  type  composition. 

MERGENTHALER  linotype  company,  BROOKLYN,  N.Y. 

Linotype  Metro  No,  2 


Display 


aty 

Paper  Published 

Linage 

National 

Local 

Classified 

Racine  (Wis.) . 

Journal-Times. . , . 

.(e) 

2,467,024 

448.840 

1.739.628 

278.558 

Raleigh  (X.  C.) . 

News  &  Observer.- 

..(m)  1,571,010 

487.410 

946.008 

103.810 

Sunday  edition. . . 

.(8) 

515.984 

37.142 

421,946 

51,114 

Grand  Total. . . 

.  (ms)2,086,994 

524.562 

1,367,954 

154,924 

Times . 

.(e) 

1.387.652 

197,918 

1,010,324 

75,530 

Ranger  (Tex.) . 

Times . 

.(e) 

558.734 

102.616 

406.762 

49,356 

Redlands  (Cal.) . 

Pacts . 

.(e) 

1.522,192 

204.400 

1,155,770 

97,790 

Redwood  City  (Cal.) . . 

Tribune-Standard.. 

.(e) 

1.298.850 

87.458 

745,682 

290,206 

Reno  (Xev.) . 

.  Gazette . 

.(e) 

1,89.3.990 

.396,830 

1.284,696 

212,464 

Rhinelander  (Wis.).. . . 

Sews . ^  . 

.(e) 

692.924 

135.800 

521,990 

35,134 

Richmond  (Cal.) . 

Independent . 

.(e) 

1,692.628 

189.210 

981.969 

218,799 

Richmond  (Ind.) . 

Palladium . 

.(ms)  1.663. 592 

393,442 

1.080.184 

153,174 

Item . 

.(e) 

1,682.212 

396.214 

1.083.642 

151,402 

Richmond  (Ky.) . 

Register . 

.(e) 

899.367 

113,045 

747,710 

19.192 

Riverside  (Cal.) . 

Press . 

.(e) 

2,770,292 

.378.910 

1,540,966 

.308.952 

Enterprise . 

.(m)  1,190,504 

321.342 

631.232 

210,070 

Enterprise . 

.(8) 

1.36,220 

10.626 

81,732 

40,9.36 

Total  morning.. 

.(018)1,326,724 

331,968 

712.964 

251.006 

Roanoke  (Va.) . 

Times . 

.(m) 

1,552,366 

518.412 

953,308 

57.579 

World-  News . 

.(e) 

2,750„397 

545,819 

1,908,249 

2.33,674 

Sunday  edition. . . 

.(8) 

809.774 

48.483 

665.554 

94,365 

Grand  Total. . . 

.  (tn8)2,.362.140 

566,895 

1.618.862 

151.944 

Rockford  (III.) . 

Register-Republic.. 

.(e) 

2.177,374 

579.376 

1,457.872 

257.698 

Star . 

.(m) 

1.680.630 

541.840 

927,290 

195.860 

Sunday  edition. . . 

.(8) 

449.736 

52.640 

270.274 

65,674 

Rock  Island  (HI.) . 

Argus . 

.(e) 

2,7.33,010 

515.144 

1.957,326- 

257.936 

Rogers  (Ark.) . 

Neies . 

.(e) 

405.374 

145.980 

226.087 

12,255 

Rome  (Ga.) . 

News-Tribune _ 

.(e) 

852,397 

21.3.833 

550.053 

32,8.37 

Sunday  edition. . . 

.(8) 

265.113 

14.087 

240,376 

10,650 

Grand  Total. . . 

.  (es) 

1.117,510 

227.920 

790,429 

43,487 

Roeeburg  (Ore.) . 

Neirs-Reriew . 

.(e) 

1.104,096 

215.922 

721,994 

116.115 

Royal  Os^k,  Mich . 

Tribune . 

.(e) 

907.648 

04,021) 

690.774 

91.910 

Russellville  (Ark.) . 

Courier-Democrat.. 

..(e) 

411.8.32 

129,962 

265,910 

10,590 

Rust  on  (La.) . 

Leader . 

.(e) 

4.31.570 

104.616 

294,554 

10,800 

Rutland  (Vt.) . 

,  Herald . 

.(m) 

2.119.439 

.366,730 

1,598.422 

154,287 

Sacramento  (Cal.) . 

.  Union . 

a 

.  (ms)2.142.616 

259.266 

1,380,302 

.396,312 

Saginaw  (Mich.) . 

,  Sews . 

.(es)  3,652,544 

533.414 

2.784.418 

334.712 

St.  Augustine  (Fla.) . . , 

,  Record . 

.(e) 

920,122 

144.536 

701,176 

45,990 

St.  Cloud  (Minn.).. . . , 

,  Times-Journal . . . . 

.(e) 

1,523,803 

294.864 

966.229 

99,358 

St.  Johnsbury  (Vt.)... , 

,  Caledonian-Record. .{e) 

1.188.748 

.  204,.305 

962.940 

18,475 

St.  Joseph  (Mo.) . 

.  Gaiette . 

.(m)  1,063,608 

629,790 

193,438 

202,020 

Sunday  edition. . . 

.(8) 

518.560 

81.606 

386.246 

48,244 

Total . 

.(m8)1.582.168 

711.396 

579.684 

250,264 

Sews-Press . 

.(e) 

2,590.224 

684.124 

1.666,098 

231.140 

Lena! 


4.589 

175,504 


302.652 

39.606 

50,996 

19,420 

541.464 

27,860 

2.926 

30.786 

23.067 

62,655 

1,372 

24.439 

82,428 

15.640 

38.858 

2.604 

21.051 

55.674 


55,674 

50.050 

30,940 

5,370 

21.600 


28.420 

163,352 


38.360 

2.464 

40.824 

8,862 


f Continued  on  page  40) 


Go  After  Business 
in  Harrisburg,  Pa. 


^’JpHE  Harrisburg,  Pa.,  market  has 
the  people  with  the  purchasing 
power  to  buy  your  products.  The  busi¬ 
ness  barometer  shows  this  market  to  be 
closer  to  normal  than  most  cities  in  the 
country.  Place  your  campaign  in  the 
newspapers  with  the  largest  net  paid 
daily  circulation  in  Pennsylvania,  out¬ 
side  of  Philadelphia  and  Pittsburgh,  in 


f  atnnt 

attb 


Harrisburg's  Best  A  eics papers 

NATIONAL  REPRESENTATIVES 

KELLY-SMITH  GO. 


NEW  YORK 
CHICAGO 


PHILADELPHI.\ 

BOSTON 


DETROIT 

ATLANTA 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  NEWSPAPER  LINAGE  TABULATION 


'  Con  fin  til’d  from  f'aih’ 


>t.  Paul  (Minn 


St.  Peteraburc  iFla. 


Salem  (Maae.l. 
Salem  (Ore.). . . 


s 

ToUl 

Paper  Published  Linase 

eic» . (e)  2.6.32.504 


iVetm . 

Sunday  edition 
Grand  Total 


.  (a)  466..354 

.  (ea)  3.098.858 


Display 

National  Loeal 

476.056  1.881.474 
47.264  .302.386 

523.320  2.183.860 


Classifled 

274.974 

116.704 

391.678 


Pioneer  Press . 

.(m) 

3.495.198 

1.053.416 

1.927.912 

494.984 

18.886 

Sundav  edition. . 

fs) 

908,964 

5.35.494 

458.682 

214.340 

448 

Total  Morning  . 

.  (ma 

1)4.404.162 

1.288.910 

2.386.594 

709.324 

19..3.34 

Oittpatch . 

(e) 

4.103.176 

1.053.416 

2,516.402 

494.984 

38.374 

Independent . 

(e) 

1.763.444 

207.624 

1.202.236 

553.584 

(Classified 

included  in 

Legal) 

Time** . 

.  (m) 

2.276.865 

346.202 

1.349.740 

526.092 

.54,8.31 

Sunday  edition. .  . 

.(e) 

525.300 

42.160 

.378.987 

103.544 

609 

Total . 

.(m8)2.802.165 

.388.362 

1,728.727 

629,6.36 

.55,440 

Seirs..  .  . 

.(e) 

2,360,211 

489.608 

1,870.603 

OreRon  Statesman 

.( ms)  1.. 34 1.046 

170,828 

944.888 

225,3.30 

(l.ef!al  included  in  Claaeified;  7.350  lines  of  Readers  not  included 


.'-alina  (Kan.)... 
.Salisbury  (N.  C.' 


San  .\nKelo  (Tex. 


San  Hernardini'  (Cal. 


.Sandpoint  (Idabol.. 

Sanford  (Fla.) . 

San  Francisco  (Cal.).. 
>an  Jose  (Cal.' 


Santa  .\iui  (Cal. 


Journal . (e)  2.065.182 

Post . (e)  1.196.930 

Sunday  edition. .  .  .  (s)  218.050 

Total . <es)  1.414.980 

Times . (m)  1.. 529.018 

.Sunday  edition ....  (a)  527.142 

Total . (1118)2.056.180 

SUindaTii . (e)  1.. 594. 264 

Sun . (m)  2..327.276 

Sunda.v  edition. ...  (a)  451.122 

Total . (ms)2.778.398 

Tetmam... . (e)  1.897.294 

BuUelio . (e)  247.576 

Herald . (e)  686.448 

Wall  Street  .lournal(in)  98.089 
Mercury  Herald. .  .(m)  .3.696.647 
.Sunday  edition  ...  (a)  764.350 

Total . (ms)4.460.997 

Neu-t . (e)  .3.020.990 

Regintrr . (ea)  2.829.932 


416.010  1.517.628 

275.436  759.108 


364.686  1.427.748 
344.204  1.041.558 

445.4.38  1.499.036 
28.840  350.210 

474.278  1.849.246 
474.502  1.124.6.34 


642.990  .3.073.050 
288,568  2.070.278 
395.998  1.990.002 


Santa  Barbara  (Cal.). 


Santa  Fe  (N.  M.  . . . 
Santa  Monica  (Cal.) 

Sapulpa  (Okla.) . 

Sarasota  (Fla.) . 

Schenectady  (N.Y.). 

Scranton  (Pa.) . 

Seminole  (Okla.  .  .  . 


Sharon  (Pa.;...  . 
Shamokin  (Pa.). 


Shawnee  (Okla.). 


.Shebiiyitan  ( Wie.; . . . 
Shenandoah  (Iowa). 
Shenandoah  (Pa.) . . . 
Sheridan  (Wyo.V  . . . 


Sherman  (Tex.  ‘. 
Shreveport  (La.). 


Sioux  Falla  (S.  I>. ' 


Somerset  (Pa.) . 

South  Haven  (Mich.i. 
South  Manchester 

(Conn.) . 

.S>uth  Norwalk  (Conn. 

Sparianbura  (S.  C. . 


Sprinaheld  (ill 


(Total  includes  6.522  lines  Readers) 

.  Press . (m)  1.848,958  250.415  1.157.200  .3 

.Sunday  edition. ...  (s)  443.781  25,031  .326.114 

Total . (ms)2.292.739  275,446  1.483,314  4 

.Veu» . (e)  2.648.176  4.31.536  1.768.690  3 

,  Xew  Mexican . (e)  925,118  279.143  .575.556 

.  Outlook . (e)  2.862,793  422.726  2.028.909  3^ 

.  Hendd . (ei  650.125  161,917  414.876 

,  Herald . (e)  773.276  137,270  .5.30,194 

Gaiette . (m)  3.909.947  614.478  2.801.527  4, 

rimes . (el  4.786,285  770.931  .3,7.50.698 

,  Producer . (e)  708.694  127.176  .539,567 

Sunday  edition. ...  (s)  191,923  2.464  179,162 

Total . (es)  900.617  129.640  718,729 

Xeu»-Telearaph. .  ..(e)  1,771,140  259.196  1.297.240  ,, 

Diepaick . (e)  1.040.656  178,411  793.974 

Xeut . (e)  1.042.742  24.788  747.579 

News . (ra)  1,186.038  249.228  760.7ofi  j! 

Sunday  edition - (s)  275,282  7.910  227 .((jo 

Total  . (ms)  1.461,320  257.1.38  988.318  ji 

Star . (e)  975,.374  246.722  .5.59!420  T 

Prett...  . (e)  2.675.980  468.046  1.9.59.266  I( 

.  Sentinel . (e)  724.3.34  165.1.58  47.3..588 

Herald . (e)  1.164.981  240,49.3  869 ..522  ' 

Prett . (e)  1.037,940  220.3.32  .567.700  1' 

Sunday  edition. ... (s)  247.7.38  17.276  2156.54 

Total . (es)  1.285.678  2.37.608  783.3.54  1 

Democrat . (es)  1.3514,84  279.300  977  774 

(I-*<tal  included  in  I-ocal) 

Journal . (e)  2  100 .972  .363.944  1.4.50.126  2 

Times . (ni)  1.902.1R5  4.34.708  1.203.023  2 

Sunday  edition - (s)  624,572  77..598  414.a34  1; 

Total . (ms)  2.526.757  512..306  1.617.8,57  31 

Argut-Leadrr . (e)  1.922.269  484.2.59  1.105.790  2( 

Sunday  edition ...  .(s)  .380.350  28.236  282.^56  ( 

Total . (es)  2..302.619  512.495  1.. 388.646  3) 

Herald . (m)  .584.452  91.1.54  4.52.2.50  ; 

TrOnine . (e)  6.37.066  1.37.676  437  906  ' 


250.415 

1.157.200 

25,631 

.326.114 

275,446 

I.483..314 

4.31.536 

1.768.690 

279.143 

.575.556 

422.726 

2.028.909 

161,917 

414.876 

137,270 

.5.30,194 

614.478 

2.803.527 

770.931 

3,7.50.698 

127.176 

.539,567 

2.464 

179,162 

129.640 

718,729 

259.196 

1.297.240 

178.411 

793.974 

24.788 

747.579 

249.228 

760.7ofi 

7.910 

227.612 

257.1.38 

989,318 

246.722 

•5.59.420 

468.046 

1 .9.59.266 

165.1. 58 

47.3,.536 

240,49.3 

869 ..522 

220.332 

.567.700 

17.276 

215.654 

2.37.608 

783.3.54 

279.300 

977.774 

.  Herald 
)  Sentinel 


-fel  1.696.646 
..(e)  1.4.36.498 


.Springfield  (Mo. 
Springfield  ((•. 


.Stamford  (Conn 
Staunton  (Va.).. . 


Sterling  (Ill.) . 

Stevens  Point  (Wis. 


Herald . (ra)  1.136.5.34 

.Sunday  edition . . .  .  (s)  .340.(M1 

Total . (m8)1.476..575 

Journal..  . (e)  1.181.460 

Illinois  .State 

Journal . (m)  1.969,194 

Sunday  edition. ...  (s)  6.31,190 

Total . (ms)2.600,384 

(Total  incl 

I llinoie  .State  Keuieter  (e)2.683,310 
Sunda.v  edition. ...  (s)  711,526 

Total . (es)  3,.394.&36 

Preee . (e)  1.861.627 

,  .Sun . (m)  2,945.514 

Sunday  edition. . .  .  (s)  452.108 

Total . (ms)3.397,622 

A’eus . (e)  .3.042.720 

.idrocale . (e)  ,3,178,906 

Leader  4  S'eii  t 

Leader . (mes)  1 .233.266 

(Jaeette . (e)  1 .405,768 

Journal . (e)  1,. 328,331 


.363.944 

1.4.50.126 

263,0.50 

3.3.852 

4.34.708 

1.203.023 

263.621 

833 

77..598 

414.834 

1.32.140 

5I2..306 

1.617.8,57 

395.761 

833 

484.259 

1.105.790 

269,262 

62.9,58 

28.236 

282.856 

69.258 

512.495 

1. .388.646 

3.38,.520 

62.9.58 

91.1.54 

452.2.50 

25.685 

15.363 

1.37.676 

437.906 

28.304 

33,180 

210.910 

1.399.482 

78.218 

8.036 

189.616  1.079.288 
ided  in  Classified) 

167..5''4 

297,178 

7.31.612 

107,744 

22.516 

2.52.746 

64,779 

.319.694 

984.3.58 

172.523 

324.618 

74.3.498 

113,344 

4.54.6.50 

1.192.884 

292.218 

2.5,844 

48.020 

504,1.54 

76.188 

2.324 

502.670 

1 .697.038 

.368  406 

28.168 

ides  4.102  lines  Re.xders) 

623.945 

1.689.311 

.34.3.311 

26.291 

51.4.59 

.569.888 

89,462 

717 

675,404 

2.2.59.199 

433.225 

27.008 

284.311 

1.257.389 

273.23.5 

46.692 

.581,588 

2.096..5.56 

229.980 

37.390 

51..380 

347,.396 

.52.872 

460 

632.968 

2.443.952 

282.852 

37.850 

6.36.482 

2.149.840 

231.228 

25.170 

494.536 

2.260.310 

.377.4,54 

46.606 

220.121 

9.52.735 

41.615 

18.795 

201,306 

1.078.5.32 

100.954 

24.976 

225.6.30 

S64..312 

I83.0I7 

105.372 

City 

Steubenville  (O.)  . 
Stockton  (Cal.). . .  . 

Streator  (Ill.) . 

Stroudsb  irg  (Pa.).. 

Stuart  (Fla.) . 

.Sturgis  (Mich.). . . . 
.Superior.  <Wis) . . . . 
Sunbury  (Pa.) . 


Sweetwater  (Tex.) 


Tallahassee  (Fla.)... 


Tamaiiua  (Pa.) . .  . 

Tampa  (Fla.) . 

Tampa  (Fla.) . 


Taft  (Cal.) . 

Tarentum  (Pa.).. 
Taunton  (Mass.). 


Texarkana  (Tex.). 


Three  Rivers  (Mich.). 

Tiffin  (O.) . 

Topeka  (Kan.) . 


Torrington  (Conn.). 
Towanda  (Pa.) . 


I'renton  (Mo.) . 

Troy  (N.  Y.) . 

Tucson  (.\rii.) . 


Tulare  (Cal.) . 

Twin  Falls  (Idaho). 


Two  Rivers  (Wis.). . 

Tyrone  (Pa.) . . 

Utica  (N.  Y.) . 

Vancouver  (Wash.) . 

V.  ntiira  (Cal.) . 

Vernon  (Tex.) . 


\  inton  ( Iowa) . . . 
Visalia  (Cal.) ... 
Waco  (Tex.) . .. 


Walla  Walla  (Wash. I . 


Waltham  (Mass . 

Warren  ( Pa.) . 

Warren  (().' . 

Warrensburg  (Mo.) .. 
Warsaw,  Ind 
Washington  lind.) 
Washington  C.H.  (O.) 

Waterbury  (Conn.) _ 


V5  atei’town  (.s.  O.) . 
Waterville  (Me.'. 


( Legal  include  1  in  Local) 


Watsonville  (Cal.) . 


Paper  Published  Linage 

.Natlongl 

Loral 

Classifled 

l-egal 

Herald  Star . 

.(e)  .3.299.0:«) 

486.312 

2,504,222 

2.33.604 

73,892 

Heeard . 

.(e)  3,.338.216 

645.022 

2.189.586 

414.582 

SO.O-'e 

TimtA'Preee . 

.(e)  1.214..528 

244.862 

878.980 

90,686 

Record . 

.(e)  1,069,404 

177.983 

795.507 

9.5.914 

Sewe.. . 

.  (e)  432.434 

70.570 

295.814 

18.4.34 

47.616 

Journal . 

.(e)  9.55.128 

147.686 

772.000 

19,992 

15.4.50 

Telet/ram . 

.(e)  2.219.994 

4.58.178 

1,479,198 

218.554 

64.064 

.(e)  1.175.904 

200.58.5 

SA.*!  A7H 

(I.<eRal  included  in  Chiaaified) 

Item . 

..(e)  1.26.5.068 

274.288 

920.016 

64  764 

Repfirter . 

..(e)  687 .6J4 

T 

143.864 

516.1.52 

27.608 

Democriit..  . 

..(e)  889.616 

128,700 

586,888 

32,676 

23,348 

Sunday  edition . . 

.  .(s)  181.146 

15.848 

107.604 

10.640 

3,150 

Total . 

.  .(es)  1,070,762 

144.548 

694.492 

43.316 

26,498 

.  Courier . 

..(e)  877.018 

179,060 

646,408 

51..5.V) 

,  Times  . 

..(e)  1.869..546 

270.000 

1.318.656 

2.35,082 

4.5,808 

,  Tribune . 

.  .(in)  2..302.972 

666.974 

1.300.194 

335.804 

Sunday  edition. . 

.  .  (s)  ,590.,506 

67,620 

.389.914 

132.972 

Total . 

. .  (m8)2,893,478 

734,594 

1,690,108 

468.776 

(Legal  included  in  Local) 

Midway  Driller . . 

..(e).  1.1.35.698 

■298.674 

774.015 

48.850 

15.150 

Valley  Sett* . 

..(e)  1.491.300 

62,706 

1,351,826 

49.764 

27,004 

Gazette . 

..(e)  2.088.471 

447,305 

1.574, .5.55 

66,611 

(I.egul  included  in  Local) 

Pres* . 

.  (e)  .549.626 

147,.392 

376.608 

11,452 

14,070 

.•Sunday  edition. . 

.(a)  125,440 

3„304 

115,696 

2.800 

3,640 

Total . 

.  (es)  675,066 

1.50,696 

492.394 

14,252 

17.710 

Gasette . 

.(ra)  1.059.932 

352.254 

592,298 

108.388 

5,992 

Sunday  edition. . 

.(s)  .371.644 

22.526 

262 .(WO 

22,568 

560 

Total . 

.(018)1.431,576 

374,780 

855,288 

130.956 

6.552 

Sew* . 

.(e)  1.216.362 

372.932 

705,922 

130.956 

6,552 

Commercial . 

.  (e)  746.802 

144.074 

505.918 

37,492 

.58.318 

Tribune . 

.(e)  1.352.788 

120.260 

510,2.30 

476.798 

235,490 

Capital . 

.(m)  2,31.3.931 

645..332 

1,289.037 

.327.908 

51.654 

Sunday  edition. . 

.(a)  751,712 

80,500 

545.189 

124,119 

1.904 

Total . . 

.(1118)3.065.643 

725,832 

1.834.226 

452,0-.>7 

53.558 

Regi»ter . 

.(e)  1.4.30,730 

247,590 

1,070,398 

112.742 

Review . 

.  (m)  964.575 

148.038 

621,405 

195.132 

(Legal  included  in  Classified) 

Republican-Time*, ..{e)  755,664 

129.178 

512,372 

57,330 

.56,784 

Record . 

.(me)2,941,.356 

608.750 

1.996,862 

313,784 

21,960 

8tar . 

.(m)  1.887.322 

402,612 

1.058.629 

377,514 

48.567 

Sunday  edition. . . 

.(s)  518.4.30 

20.158 

414.606 

75,925 

7.741 

Total . 

.  (018)2,405.752 

422,770 

1.473,2.35 

453.439 

.56.308 

Time** . 

.(ms)  895.622 

124.950 

647.710 

85.484 

37  ,.380 

Time* . 

.(e)  788.312 

1.30.284 

468.0'20 

147,308 

(I.egal  included  in  Classified) 

Reporter . 

.(e)  715.834 

129.626 

.5.39,924 

25,942 

20, .342 

Herald . 

,  .(e)  697.410 

11.3.610 

550,004 

33.796 

.(m)  2,669.058 

294,087 

2,012,707 

Columbian . 

(e)  1.063.644 

214,935 

711,109 

111,216 

26,384 

Free  Prets . 

.(e)  816.144 

121,674 

525, 

108,570 

60.312 

Record . 

(e)  991.910 

116,408 

796,852 

78,680 

(Legal  included  in  Classified) 

T imes . . 

.(e)  637.000 

102,000 

404.0(X) 

81,000 

.‘lO.OOO 

Times-DeWi ...... 

.(e)  1,308,9.58 

261,982 

786,226 

68,320 

192,430 

Xews-Tribune.  .  . 

(m)  1,392.436 

479,556 

763,000 

149,880 

Times-  Herald.,.  .  . 

(e)  1..341,148 

441,574 

740.670 

158,904 

.s^unday  edition . . . 

(8)  361,416 

39,018 

269,206 

60,192 

Bulletin .,  . 

.(e)  1.63.5,620 

396, ai6 

1,088,556 

124,670 

26.348 

Sunday  edition . . . 

(8)  .324..380 

20,832 

273,098 

30.268 

182 

Total . 

.(ea)  1,960,000 

416,878 

1,361,654 

154,938 

26.530 

Sews-Tribune . . .  . 

.(e)  2.044,6.30 

114,044 

1.776,194 

112,392 

42.000 

Times- Mirror . .. 

.(e)  1.894,800 

277.013 

1,458,432 

92,350 

67,005 

Tribune-C’hronicle. . 

.(e)  2,362.416 

3,39,1.36 

1,661,66(1 

2,57,180 

104,440 

eStar-Journul . ..  .  .  . 

.  (e)  .500,997 

93,975 

396,025 

9,739 

1,258 

Union . 

(e)  567,281 

129,461 

288,590 

42,300 

106,930 

Herald . 

.  (e)  730,.506 

146.720 

485,870 

56,532 

41,384 

Heral  .  . 

(me)  927,756 

2-7,686 

649,446 

50,624 

( Legal  include  1  in  Local) 

Democrat . 

(e)  2.047,93.3 

250.094 

1,623,830 

133,321 

40,6  J 

Hepublican. 

(m)  2,518,046 

.543,114 

1,700,571 

251,395 

-2,966 

Sunday  edition . . . 

(si  494,385 

48,392 

385,693 

57,349 

2,951 

Total . . 

.(018)3,012.431 

591,506 

2,086,264 

308,744 

25,917 

.4  mertcan . 

.(e)  2,789.811 

595,997 

1,916,731 

256,982 

20,101 

Courier . 

.(ea)  1,117,634 

316,316 

687,036 

114,282 

(Legal  included  in  Claaaified) 

Public  Opinion 

(e)  1,022.19‘i 

258,794 

637,798 

77,813 

47,708 

Sentinel 

(m)  1,320,592 

274,022 

913,  72 

I33,();i8 

Waukegan  (III.) . .. 
Waukesha  (Wis.) . . 
Waynesltoro  ( Va.) . . 
Waynesboro  ( Pa.) .. 
Webster  (  Mass.) . . 

West  Chester  ( I’a.i .. 

West  Frankfort  (III.) .. 
West  Palm  Beach  (  Kla.i 


Ucci8t4>r  . 

(ms)  1,256.000 

285,516 

724,042 

225,022 

21,42(1 

Paj  roniin . 

<e) 

1,295,098 

276,290 

731.780 

217,322 

69,706 

SpwsSuu.. 

.(e> 

1,999,032 

248.262 

1,428,294 

211,116 

108.36U 

Prermut 

921.410 

163..)90 

757,820 

SewM-Virtfinian.. 

(e) 

598,290 

105,350 

470.729 

11.200 

10,011 

Rpcord-  H-rald... 

(e) 

1,02  .523 

158.690 

701,284 

98.863 

63,686 

Timr* .  . 

.  .(e) 

721.924 

174,776 

525,616 

21.532 

(Legal  included  in  L<M'al) . 

hwal  Sews.. 

(e> 

1,901.077 

357,485 

1, 103,89  < 

439,694 

(Legal  included  in  Classified) 

.\merie'in..  .  .. 

..(e) 

1,115,199 

176,881 

80  >.942 

80,640 

50,736 

P.  8t . 

(m> 

1,469,012 

280,616 

757,383 

259,011 

172.002 

Sunday  edition.. 

.  (s) 

319.200 

30,->81 

207,198 

53,732 

27.989 

I'otal  . (ms)1.788,212  310.8:i7 

(Confintti'd  on  f'liiie  41) 


312.74.3  199.991 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  NEWSPAPER  LINAGE  TABULATION 

(Continued  from  pa<ie  40) 


W 


ToUl 

Display 

City 

Paper  Published 

Linage  National 

Loral 

Classifled 

Legal 

Warwick  (R,  L). 

Pairluxej  Volleu 

Times . 

.(e) 

594,363 

110,846 

4,50,895 

8,843 

23,779 

WheeliiiK  ("  •  \  a.) . . 

Intelligencer . 

.(m)  2,111,334 

415,839 

1,6:13,762 

61,733 

(Legal  included  in  Claasihed) 

Stun..  . 

.(e) 

2,622,713 

563,395 

1,903,924 

155,394 

Sunday  edition . . 

(a) 

783,577 

47,961 

696,206 

39,410 

Total . 

.(es)  3,406,290 

611,356 

2,600.1.30 

194,804 

(Legal  included  in  Claaaihed) 

Register . 

(m) 

1,350,776 

141,666 

1.209,.)86 

21,924 

75,124 

.'Sunday  edition . . 

(8) 

819,052 

13,524 

806,428 

7,000 

10,024 

Total . . 

.)ms)2, 170,728 

155,100 

2,016,014 

28,924 

85,148 

Willniar  (Minn.) - 

Trxbtine..,  . 

(e) 

610,960 

153,874 

313,166 

.59,934 

83,986 

Wilmington  (nel.)... 

Every  Evening ... 

.(e) 

2,238,701 

386,456 

1,542,017 

213,561 

96,667 

Wilmington  (Cal.) . 

Press . 

(e) 

1,171,237 

151,984 

861,351 

157,644 

258 

Sevs  . 

(m) 

978,734 

263,828 

326,624 

365,916 

22,366 

Journal . 

(e) 

4,073,589 

819,753 

2,785,762 

354,593 

114,581 

Wilmington  (f ).) . . 

S eita-J ournal . , , 

le) 

917,140 

126,140 

621,180 

129,140 

40,404 

Wilson  ( N.  C.) .  .. 

Times .  .  .  ... 

.  (e) 

750,305 

198,216 

448,686 

10,717 

92,686 

Williamsport  iTa.) . . 

OiiztUe  &  Bulletin 

(m) 

1,815,170 

397,558 

1,417,612 

( I.egal  and 

claaaiBed 

included 

in  local) 

Sun . 

(e) 

2,946,552 

403,158 

2,543.394 

(Legal  and 

claaaiBed 

included  in  local) 

Winchester  (Ky.^ 

.Smw . 

(e) 

604,618 

118,776 

425.418 

59,024 

W'innennicca  (Nev.V. 

Humboldt  Slur .  . 

<e) 

466,713 

78,204 

336,413 

20,718 

31,378 

Winste.l  (Conn.) . 

Citizen 

(e) 

1,058,218 

133,332 

875,491 

46,022 

3,373 

Winter  Haven 

Chief . 

(e) 

557,326 

79,319 

344,113 

103,803 

31,489 

Wiscunain  Rapids 

(Wis.) ... 

Tribune,., . 

.  .(e) 

1,051,400 

197,092 

653,212 

179,466 

21,630 

Woodland  (Cal.) . 

Democrat . 

.  .(m) 

792,680 

155,428 

473,368 

63,154 

100,730 

Woodward  (Okla.’^ 

Press .....  .... 

..(e) 

679,000 

133,000 

504,000 

35,000 

7,000 

W'lKmsooket  iR.  1.^ . .. 

Call . . 

..(e) 

1,878,314 

415,465 

1.417,680 

45,169 

52,851 

(Legal  included  in  Local' 


WiM'ster  (O.) . 

Record . 

.(e)  1,780,344 

223,972 

1,339,940 

216,432 

(ClaseiBed  included  in 

I.«gal) 

York  (Pa.) ..... 

Dispatch . 

..(e)  4,677,120 

583,072 

3,655,666 

438,382 

OitMtUt  <t  Daily,. 

.  .  (m)  2,033,934 

184,996 

1,552,320 

296,618 

Yreka  (Cal.)  .... 

.Siskiyou  Sews . , 

..(m)  299,581 

101,451 

178,781 

10,429 

5,920 

Yuma  (Aria.) ...  .  .. 

Sun . 

. .  (m)  553,490 

153,055 

344,470 

28,308 

27,657 

Zanesville  (O.) .. 

Times-Recorder . . 

(m)  2,376,696 

478,282 

1,534,666 

211,302 

152,446 

Sif/nal . 

.  (e)  2.328,452 

478,282 

1,. 534,666 

211,302 

104,202 

.''Sunday  edition 

(a)  434,462 

33,950 

374,206 

14,616 

11,690 

SEMI-ANNUAL  LINAGE  FIGURES  FOR 

CANADIAN  NEWSPAPERS 

Caldarv  ( Alta.) . .  . 

.Mbertan. . . 

..(m)  1,645,875 

369,817 

817,105 

447,140 

11.813 

Herald.  . 

.  (e)  3,932,86.5 

1,059,051 

2,123,918 

740,.589 

9,303 

Charlottetown  (P.E.I.) 

Guardian . 

.  .(m)  1,086.229 

401,706 

650,167 

34,356 

Chatham  (Ont.) . 

Neu'S . 

..(e)  1,877,872 

691,352 

1,075,214 

102,830 

8,4.56 

Edmonton  C\lta.)..  . 

Bulletin . 

.  .  (e)  2.044,050 

381,002 

1,290,141 

354,201 

18,706 

Journal . 

. .  (e)  3,634,498 

959,443 

2,179,577 

495,478 

16,413 

Galt  (Ont.) . 

Reporter . , . 

..(e)  1,8.50,517 

428,024 

1,325.326 

88,214 

8,953 

Guelph  (Ont.) . 

Mercury . 

..(e)  1,739,179 

731,714 

903,533 

91,649 

12,283 

Halifax  (N.S.) . 

Herald  &  MnU.. 

..(me)4,923,136 

1,933,780 

2,523,179 

450,747 

15,430 

Hamilton  (Ont.) . . 

Spectator . . 

.  (e)  4,627,497 

1.390,.574 

2,727,400 

509,.- 23 

Kitchener  (Ont.). 

Record . 

.  (e)  2,399,096 

395,0.56 

1,586,522 

217,518 

London  (Ont.). . 

Free  Press  ,..  . 

.  (me)3,647.920 

1,773,075 

1,370,470 

504.375 

Montreal  (P.Q.) . 

Le  Canada . 

. .  (m)  440,640 

130,172 

302,227 

8,141 

Nelson  (B.C.) . 

News . 

.  .(m)  1,037,512 

332,612 

575,393 

122,423 

7,119 

Owen  Sound  (f>nt.).... 

Sun^Times . 

..(e)  1,415,671 

453,186 

894.894 

67,591 

( Legal  included  in  ClaseiBed) 

Oshawa  (Ont.) . 

Times . 

..(e)  1,087,814 

338,044 

(.04,380 

145,390 

(Legal  included  in  Total) 

Ottawa  (Ont.) . 

Journal . 

.  (me)3,. 590,206 

1,077,018 

2,257,553 

255,635 

Peterborough  (( int.) . . 

Examiner . 

..(e)  1,838,998 

581,182 

1,148,532 

109,284 

Portage  La  Prairie 

(Man.) . 

Graphic  . 

.  (e)  427,431 

105,420 

174,<)72 

147,042 

Port  .\rthur  (tint.)  . . . 

Sexrs-^hronicle . 

..(e)  1,864,211 

437,204 

1.276,964 

139,475 

10,568 

Prince  .Mbert  (.Sask.) . 

Herald . . . 

.  (e)  904,045 

310,891 

523,666 

69,488 

(Legal  included  in  ClassiBed) 

Quebec  (P.  Q.) . 

L'Evenement. .  . 

.  (m)  1,798,275 

421,392 

974.727 

402,156 

Le  Soleil . 

.(e)  3,148,985 

1,084,455 

1,516,430 

548,000 

Regina  (Sask.) . 

Star . 

..(e)  1,672,28! 

363,634 

1,012,417 

288,770 

7,461 

St.  Catherines  (Ont.) .. 

Standard . 

..(e)  2,602,032 

665,798 

1,778,700 

157,534 

St.  Thomas  (Ont.) ... 

Times-J ournal . .. 

..(e)  1,511,780 

506,946 

912,945 

91,889 

i^katiHin  (Sask.) .... 

Star-Phomix..  . . 

..(me)2,921,096 

882,115 

1,690,013 

106,569 

Sault  Ste  Marie  (Ont.) 

Star . 

..(e)  1,442,368 

4^,338 

89;),780 

113,250 

(Legal  included  in  ClassiBed) 

SherbrcMike  (P.  Q.) .... 

Di  Tribune . 

..(e)  1,151,735 

482,828 

571.124 

97,783 

(I-egal  included  n-ith  Local) 

Stratford  (Ont.) . 

Hear  on-  Herald. . 

..(e)  1,577,862 

542,411 

944,324 

91,127 

(Legal  included  in  ClassiBed 

Sydney  (X.  S.) . 

Post  ... . 

.  (me)  999,307 

408,583 

527,836 

62,888 

Trail  (B.  C.).. . 

Times . 

.(e)  408,858 

159,180 

261,190 

28,840 

1.648 

Truro  (N.  S.) . 

Xrws. . 

..(e)  858,284 

161,406 

651,336 

45,542 

\  ancouver  (B.  C.) . 

Province . 

..(e)  4,067,924 

1,201,552 

1,938.670 

927,702 

Sunday  edition . 

..(s)  850,271 

108,873 

511,231) 

230,168 

Total... . 

..(es)  4,918,195 

1,310,425 

2,449.900 

1.167,870 

(Legal  included  in  Local) 

Sun . 

.(e)  .3,625,776 

1,025,234 

2,055,424 

531,118 

14,(HH) 

Victoria  iB.C.' . 

Coloniat . 

(m8)3,120,908 

692,776 

1.846,866 

581,266 

Times . 

•  le)  2.384,753 

502,534 

1.565,788 

316,431 

(Legal  included  in  Local) 


Total  Display 

City  Paper  Published  Linage  National  IxM-al  Ciassifled  Legal 

Winnipeg  (Man.)..  ..  Free  Pres*  .(in)  4,(i)t3.ls;l  1.315,.>T3  2.27J.7.o4  1.0.S7,401  101,09 

Frff  PrfHK  . .  ..  .(el  4.,S44,7ni  1.200,.32H  2.407,:  .32  1,114,5.5.’  . 

Tribunt.  .  (e)  4.281.094  I.019,.379  2,3.)9.435  90:1.180  . 

i.'Kt.OOO  Legal  line*  included  in  National  and  Ixical  figures) 
WiKidstock  (Out.).  Srntinrl-Hrrirw  .  (e)  1.404, ,578  440,6:16  885,892  78,0.50  .  .. 

( I.egal  included  with  Local) 


NEWSPAPER  LINAGE  FIGURES  RECEIVED 
TOO  LATE  FOR  CLASSIFICATION 


A 


Ames  (lowu) . 

T  ribune-T  imea . 

(e)  l.a36,823 

195,914 

686,212 

99.356 

55, .341 

Amsterdam  (N.  Y.).. .  . 

Recorder  d*  Demo¬ 
crat  . 

.(e)  1.842..387 

323.063 

1,377,900 

110,99.3 

30  431 

.Xstoria  (Ore.) . 

.Aatoria-Budget. .  .  . 

(e)  1.080,6.30 

258,581 

608.585 

103,31.3 

110.151 

.Xtlantic  (Iowa) . 

Seu'a-Telefiraph.. . 

.  (e)  735,952 

163.1.35 

497,182 

40.768 

34.867 

Attica  (Ind.) . 

Ledger  d*  Tribune.. 

.  (e)  452.699 

91,734 

340,965 

24,947 

.\ugusta  (Kan.) . 

Gazette . 

.  (e)  415,991 

B 

'  (e)  :id2..5'.)0 

91,178 

312,417 

7,444 

4  1.52 

Bartow  (Fla.) . 

Polk  County  Record 

78,946 

207.620 

21,840 

54,184 

Bend  (Ore.) . 

Bulletin  . 

.(e)  984.641 

193,172 

692.699 

48,335 

40.435 

Biloxi-Gulfporl  (Miss.) 

Herald . 

,(e)  1.705.096 

149.268 

1,555.828 

94,542 

72,170 

Bridgeport  (Conn.). . . . 

Times^tar . 

(e)  3.019.528 

433.189 

2.215,724 

.370,615 

Bristow  (Okla.) . 

Record . 

(e)  .560.140 

n 

167.902 

.376.2.36 

12,642 

3,360 

Chillicothe  (Mo.) . 

Constitutiftn-Tribune  (e)  879.864 

214.648 

602,000 

46,284 

16,932 

Columbia  (S.  C.) . 

Record . 

.(e)  1.2.33,204 

230,748 

a3,3.504 

142,576 

26,376 

Sunday  edition .  .  . 

.  (s)  288.848 

12.124 

217,154 

56.952 

2,618 

Total . 

.(es)  1.. 522 .052 

242,872 

1,050.658 

199,528 

28,994 

C’orpus  Christi  (Tex.) . . 

Caller . 

.(m)  1,2.31.426 

350.378 

707,756 

158,088 

15.204 

Sunday  edition.  . . 

.(s)  .315.700 

28,490 

244,216 

42,896 

238 

Total . 

.(ms)l..>47.126 

■378  868 

951,972 

200.984 

15.442 

Times . 

.(e)  1.113.910 

3.50,686 

627,228 

135,996 

Crowley  (La.) . 

Signal . 

.(e)  61.3.494 

115.416 

421,106 

25,172 

51  80(1 

Cuero  (Tex.) . 

Record . 

.(e)  696.166 

135.376 

510,209 

44,527 

6.054 

Sunday  edition .  .  . 

.(s)  i:«.98() 

20,223 

102,3a5 

11  ,.332 

l.(M0 

Total . 

.(es)  an. 146 

D 

.(e)  :<31.177 

155.599 

bl2..594 

,55.a59 

7.0(14 

Delta  (Colo.) . 

Independent . 

99.125 

228,826 

23.226 

Dinuba  (Cal.) . 

Sentinel . 

.(e)  :198,202 

74,172 

268,632 

23,800 

31,598 

Duluth  (Minn.) . 

News  Tribune. . . . 

.(m)  1.786.400 

656,229 

712,208 

337  ,.393 

80,570 

Sunday  edition .  .  . 

.(s)  .529.311 

.57.561 

392,700 

78,036 

14 

Total . 

.(m8)2..315.711 

71.3.790 

1.114,908 

415,429 

80.584 

Herald . 

.(e)  3,044.622 

E 

.(me).3  192.548 

677,894 

1,794,037 

335,090 

237  601 

pmid  (Okla.) . 

News  tfe  Eagle.  .  . 

,599,846 

2.180.766 

318.346 

93,590 

Sunday  edition .  . 

.  (s)  3.56..570 

1.3,1.36 

296.436 

45.388 

1.610 

Eugene  (Ore.) . 

Regiater-Guard . . . 

.(e)  1,56.3.212 

.390,268 

865,452 

283,528 

33  964 

Sunday  edition.  . 

.  (s)  286,958 

15,246 

208.264 

63,448 

Total . 

.(es)  1.850,170 

405,514 

1  073,716 

.346,976 

.33,964 

Flushing  (N.  Y.) . 

N  orth  Shore  Journal  ie)  l,.‘189.0;{4 

194.390 

811,440 

319,126 

64,078 

Foetoria  (O.) . 

Revieu' . 

.(e)  721.102 

161,710 

523.953 

15,565 

19,874 

Franklin  (Ind.) . 

S<ar . 

.  (e)  698.:398 

132.524 

466.294 

6,972 

92.608 

Fulton  (Mo.) . 

Sun-Gazette . 

.  (e)  496..380 

G 

.(e)  .3.001.76.5 

108.388 

.341,156 

16,506 

30,310 

Gary  (Ind.) . 

Po!it~Tr‘d>une . 

494.857 

2.065,484 

259,111 

182.313 

Goose  Creek  (Tex.) _ 

Tri-Cities  Sun . 

.  (e)  54.3.9.56 

83,216 

439,012 

21,728 

Greensburg  (Pa.) . 

Review . 

.(m)  2.265, .373 

293,244 

1,683.178 

286,958 

1,99.3 

Tribune . 

.(e)  2,191.011 

H 

..(e)  1.577.309 

289,0.30 

1,611,778 

286,958 

3,245 

Hammond  (Ind.) . 

Lake  County  Timea 

215,590 

1,106,946 

111,25.3 

143,520 

Hastings  (Neb.) . 

Tribune . 

.(e)  1.097.404 

337,274 

609,478 

142,478 

8,176 

Hoquiam  (Wash) . 

Washingtonian. . . 

.(ms)  614,516 

154,686 

420,378 

28,070 

11,382 

Huntington  (Ind.). . . . , 

News . 

.  (m)  909.a32 

93,366 

714,560 

93,590 

8,316 

Hutchinson  (Kan.) . . . . 

Herald . 

.  (m)  999.502 

375,004 

426,104 

179,662 

18,732 

Sunday  edition.  . . 

.  (s)  258.286 

-  22,246 

178.556 

55,580 

1,904 

Total . 

.(ms)  1.257.788 

397,250 

604,660 

235,242 

20.636 

Hevs . 

,.(e)  1.91.3.884 

L 

.(e)  .508.6:11 

398.636 

1,272,894 

2.37,314 

5,040 

T..U  Junta  (Colo.) . 

,  Demt>crat . 

219,590 

251,628 

.32,194 

5,219 

I„ewistown  (Mont.).. . . 

.  Democrat-News. . 

.(ms)l,197.994 

M 

.(m)  1,471,792 

400,974 

667,058 

116,214 

13,748 

Marion  (Ind.) . 

,  Leader-T ri  bune. . 

355,796 

943,033 

145,677 

27.286 

Sunday  edition. . 

.(s)  .351,015 

27.118 

282  996 

40,887 

14 

Total . 

.(ms)  1.822 .837 

382,914 

1.226,029 

186.564 

27 ..300 

Chronicle . 

.(e)  1..578..374 

359.674 

1,043,287 

145,138 

30,275 

Mauch  Chunk  (Pa.) . . 

.  Times-  Mews . 

.  (el  806.402 

105,236 

653,941 

7,630 

39,595 

Miami  (Fla.) . 

.  Metes . 

.(e)  2.5.35,066 

370  265 

1,540.946 

612.384 

11,471 

Sunday  edition.  . 

.  (s)  705.4a3 

58.975 

473,016 

172,690 

8a3 

Total . 

.(es)  3.240.529 

429.240 

2,013.962 

785,053 

12,274 

Monroe  (Mich.) . 

.  .Veus . 

.(e)  1.684.494 

200,424 

1,168,916 

123,284 

191  870 

Morris  (III.) . 

.  Herald . 

.(e)  .309.0.50 

N 

.  (e)  462.989 

111.958 

150,920 

38.318 

7,854 

Nevada  (Iowa) . 

.  Journal . 

135,315 

253,911 

50,534 

23  220 

Newcastle  (Ind.) . 

.  Courier-Timea . . .  . 

.(el  1.219,862 

o 

. .  (ms)1.7a3,89.3 

227,486 

847,224 

91.924 

.53,508 

New  York  (N.  Y.) . . . , 

.  Jewish  Forward. . 

977.236 

510,746 

275.911 

Orlando  (Fla.) . 

.  Reporter  Star  & 
Sentinel . 

(11168)3,221.016 

541.730 

2.161.558 

.393,400 

124,348 

(.Yswego  (N.  Y.) . 

.  Palladium-Times. 

..(e)  1.886,094 

279,090 

1,401,526 

1.39.006 

66,472 

/'Continued  on  pane  42) 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

{Continued  from  page  41) 


P 


city 

Total 

Paper  Publi.shed  UnaKe 

Display 

National  Loral 

Classified 

Legal 

Pasadena  (Cal.) . 

Star  News . 

.(e)  3.465..312 

481,183 

2.415.965 

403,581 

84.583 

Post . 

.(m)  1.458.426 

177,347 

819,197 

331,398 

1.30,484 

Sunday  edition. . . 

.(s)  242.111 

6,601 

198.188 

33.563 

3,759 

Total . 

.(ms)l,700,5:)7 

183,948 

1,017..385 

64.961 

134,243 

Pensacola  (Fla.) . 

Journal . 

.(m)  991,592 

267.652 

452,7.32 

241,920 

29.442 

Sunday  edition . . . 

.  (s)  426.608 

14.882 

358.498 

51,982 

1.092 

Total . 

.(ms)l, 418.200 

282.534 

811,230 

293,902 

.30,5.34 

\ew$ . 

.(e)  1,298,080 

269.206 

772.604 

242,326 

13,944 

Pratt  (Kan.) . 

Tribune . 

.  (e)  656.488 

1.39,286 

416.332 

79,996 

20.874 

Prescott  (.-tris.)  . . . . 

Courier  . 

.(e)  791,567 

R 

.(e)  951.594 

157,976 

487,<.K)7 

53,620 

92,064 

Rapid  City  (S.  D.)  . . . 

Jouruaf . 

246,596 

.5.57,746 

104.678 

42.574 

Redding  (Cal.) . 

Courier-Free  Pres$. 

(e)  611.954 

140.980 

310.4.36 

1.39.846 

20.692 

Redondo  Beach  (Cal.). 

Breeze . 

.(e)  629  958 

117,908 

465.374 

25,788 

20,888 

Red  Winp  (Minn.) _ 

Republican . 

.  (e)  6.36.286 

171,1.36 

376.026 

47,264 

41.860 

Rome  (N.  Y.) . 

Sentinel . 

.(e)  1.452.040 

283.148 

1,033.921 

89,191 

45.780 

Rushville  (Ind.) . 

Telegram . 

.  (m)  688.702 

113.316 

515,606 

33.460 

26,320 

Republican . 

.(e)  TO.I.loe 

135,330 

588.084 

34,726 

37,056 

San  Luis  Obispo  (Cal.) . 

Telegram  & 

Tribune . 

(mw.)  1.619.940 

225.904 

996.856 

197,918 

190.262 

San  Mateo  (Cal.) . 

Timee . 

.(e)  1,621.928 

1<)0,554 

1,158.276 

189.574 

03.524 

San  Pedro  (Cal.) . 

Snri- Pilot . 

(e)  1.. 346,7.58 

293,5.38 

899,352 

149.464 

5,404 

Scottsbluff  (Neb.) . 

Star-Herald . 

.(m)  759.8.50 

162  862 

439.768 

48.986 

108  234 

Sunday  edition .  .  . 

.(s)  116.228 

26,390 

89.838 

Total . 

.  (m»)  876,078 

189,252 

529.606 

48,986 

108,2.34 

Seminole  (Fla.) . 

News . 

.(ms)  908.153 

106.432 

758.268 

22,88.3 

20,570 

Sharon  (Pa.) . 

Herald . 

.(e)  1.605.898 

173,922 

1,238.552 

146.356 

47.068 

Shelbyi'ille  (Ind.) . 

Republican . 

.(e)  867.500 

112.838 

692.950 

8374 

53,338 

Sprin«(6eld  (Mass  ) . . . . 

Republican  &  News 

d:  Union . (nie)5,705,882 

1.761.200 

3.002,944 

’  941.738 

Sunday  edition.  . . 

.  (s)  702,030 

T 

.(m)  1.994.188 

168.742 

384.706 

148,582 

Star . 

363.482 

73.318 

1.348.284 

646.716 

282.422 

126.714 

Sunday  edition . . . 

.  (s)  846.748 

Total . 

.  (ms)2,850.9.36 

436  800 

1.995,000 

409,1.36 

Tribune . 

.(e)  2.936.668 

602.056 

2,023.350 

311.262 

Tipton  (Ind.) . 

Tribune . 

.(e)  807,380 

123.886 

599,564 

39,900 

44.030 

Tucson  (.\ris.) . 

Citizen . 

.(e)  2.186.214 

291.096 

1.520,054 

355,872 

19.192 

Tyler  (Tex.) . 

Courier  Times  & 
Telegraph . 

.(me)1.831.508 

251,986 

1.. 380.780 

155,062 

43.680 

Sunday  edition. . . 

.(f)  663  ,.362 

u 

(e)  l.a59,128 

25,494 

608,384 

25,480 

4.004 

Urbana  (III.) . 

Courier . 

133.434 

850.976 

46.662 

28.056 

Valparaiso  (Ind.) . 

Vidette-Me^eenger . 

.  (e)  772.546 

139.216 

582.400 

50.930 

Washington  (Iowa) _ 

Journal . 

w 

.  (e)  8,37.186 

150,192 

644.098 

42.896 

Watertown  (N.  Y.) _ 

Times . 

.(e)  1.785.966 

427,931 

1.. 358.035 

213.626 

37,058 

Watertown  (Wis.) . 

Times . 

.  (e)  632.428 

156.734 

443.3.38 

27.216 

51.140 

Weet  Palm  Beach(Fla.)  Palm  Beach  Timee. 

.(e)  1.138..354 

124.110 

591.150 

340.648 

82.446 

Winston-Salem  (N.  C.) 

Journal . 

(m)  1.494,752 

541.814 

759,906 

155.904 

37.128 

Sunday  edition. . . 

.(s)  4.54.244 

54.908 

365.988 

32.032 

1.316 

Total . 

.(m8)1.948.996 

596.722 

1.125.894 

187.9,36 

38.444 

Sentinel . 

(e)  1,716.036 

558,250 

972.090 

156.324 

29.372 

Fort  William  (Ont.) . . . 

CANADIAN  DAILIES 

Times-JournaJ . (e)  2.132.060  312,918 

1.458.562 

160.580 

Leathbridfce  (.Mta.) _ 

Harold . 

(e)  1.572.971 

411.109 

996.772 

157.325 

7.765 

Moose  Jaw  (Sask.) - 

Times-  Herald . 

(e)  1.016.102 

322.322 

625.622 

68.159 

New  Glasgow  (N.  S.).. 

Netrs . 

.(e)  1.430.478 

250.894 

1,135.484 

44.100 

.(e)  1.. 307 ,557 

407.240 

703.150 

1,289.657 

197,167 

264.412 

Refrina  (Sask.) . 

Leader-Post . 

(me)2.389.450 

a35.381 

SUPPLEMENTARY  LINAGE  FIGURES 


Blackwell  (Okla.) . . . 

. .  Tribune . 

.(m) 

663.840 

202.097 

.3a3.224 

44.926 

33.593 

Sunday  edition . . . 

.(s) 

125.084 

8.673 

106  ..366 

9.604 

441 

Total . 

.(ms) 

788.924 

210.770 

489.590 

.54.5.30 

.34.014 

Bloomington  (III.)... 

. .  Pantograph . 

.(e) 

2.155.916 

471.716 

1.488..382 

175.644 

20.174 

Sunday  edition,  r. 

.(s) 

244.524 

13.734 

195,748 

33,278 

1.764 

Total . 

.(es)  2.400.440 

485,450 

1.684.130 

208,922 

21.9.38 

QUALITY 

FIRST,  LAST  AND  ALL  THE  TIME 

Certified  quality  has  never  been  sacrificed  or  compromised. 

Cettifieds  have  always  stood  for  dependable  stereotyping  day  in  and  day 
out  If  you  are  looking  for  a  mat  that  will  give  you  satisfaction  we  respect¬ 
fully  invite  you  to  try  Certifieds  in  your  own  plant  under  your  own  condi¬ 
tions.  There  is  no  obligation. 

Rember,  there's  a  Certified  mat  to  meet  your  purse  and  purpose. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  —  New  York.  N.Y 
for  dependable  sfereotypinq  use  Certified  Dry  Mats 

A4ADE  IN  THE  U  SA 


Boston  (Mass.) . Ckrittian  Science 


Monitor . 

.(e) 

2,754.830 

564,783 

2,080.243 

108,467 

1.337 

Hanford  (Cal.) . 

. .  Journal . 

.(m) 

626,206 

140,392 

369,376 

37,464 

78,974 

El  Centro  (Cal.) . . . . 

. .  Imperial  Valley 

Press . 

.(e) 

1.130.094 

227,930 

621,600 

216.506 

84.058 

Idaho  Falls  (Ida.).. . 

. .  Post- Register . 

.(es)  1.261.792 

199.388 

929,320 

88.130 

30,954 

Lynn  (Mass.) . 

. .  Telegram-  Neu's. . . 

.(e) 

2,476.642 

3,490.900 

1,807.232 

320,320 

Sunday  edition. 

.(s) 

402.080 

29,232 

276.626 

96,222 

.(es)  2.878.722 

3.520,132 

2.083.858 

416.542 

Tonopah  (Nev.) . 

..  Times-Bonanza... . 

.(e) 

1.231,944 

990.822 

192,528 

48,594 

RURAL  DRUG  STORES 
FAVOR  NEWSPAPERS 

United  States  Department  of  Com¬ 
merce  Reports  on  Survey  of 
125  Businesses  in  Middle 
West 

(Sliicilll  to  KDITOK  &  I'L’BLISHKK) 

\V.\SHiN’GTOX,  Sept.  22 — Newspapers 
are  “by  far"  the  most  popular  advertis¬ 
ing  iiK'dium  with  country  druggists, 
but  only  one-quarter  of  the  rural  drug 
stores  using  such  a  method  of  building 
up  business  feel  that  it  brings  best  ob¬ 
tainable  results,  the  Commerce  Depart¬ 
ment  has  found  in  a  survey  of  125  typi¬ 
cal  country  drug  stores  in  the  middle 
west. 

The  survey  disclosed  that  88.03  per 
cent  of  the  stores  studied  used  some 
form  of  advertising  in  addition  to  dis¬ 
play  and  posting  of  manufacturer's  ad¬ 
vertisements  within  the  store  and  that 
79.49  per  cent  of  the  druggists  inter¬ 
viewed  used  newspapers  as  an  impor¬ 
tant  advertising  medium. 

Newspapers  were  popular  with  90.29 
per  cent  of  the  druggists  who  advertise, 
while  radio,  used  by  only  0.85  per  cent 
of  the  125  stores,  was  popular  with 
only  0.97  per  cent  of  the  advertisers. 
Handbills,  theatre  programs  and  slides, 
mailing  lists,  and  billboards  followed 
in  order  of  popularity,  handbills  being 
used  by  61.54  per  cent  of  the  druggists 
and  by  69.90  per  cent  of  the  group 
which  advertises. 

“These  figures  show  that  newspapers 
were  by  far  the  most  popular  advertis¬ 
ing  medium  among  the  druggists  report¬ 


ing  in  this  survey,”  the  report  pointed 
out,  “being  used  by  9  out  of  every  10 
who  advertised;  handbills  came  second, 
being  used  by  7  out  of  every  10;  the 
other  four  mediums  were  used  by  rela¬ 
tively  few  druggists.” 

More  than  18  per  cent  of  country 
drug  stores  which  advertise  used  news¬ 
papers  e.xclusively.  while  44.67  ])er  cent 
employ  newspapers  in  combination  with 
other  mediums.  Only  one  medium  was 
used  by  24.26  per  cent  of  the  advertis¬ 
ing  druggists,  while  59.23  per  cent  used 
two  methods. 

Druggists  reported  that  handbills 
were  most  effective  methodj  of  reaching 
customers,  with  newspapers  second.  Ot 
the  country  druggists  who  advertise, 
25.69  per  cent  felt  newspapers  were 
most  successful ;  40.36  per  cent  pre¬ 
ferred  handbills;  3.67  per  cent  regard 
theatre  advertising  as  most  effective; 
8.26  per  cent  place  mailing  lists  first; 
27.5  per  cent  regard  billboards  as  most 
effective;  0.92  per  cent  hold  radio  most 
successful ;  8.26  per  cent  had  no  opin¬ 
ion;  and  10.09  per  cent  said  advertising 
had  no  results. 

“This  tabulation  indicates  that  country 
druggists  often  advertise  withou'  giving 
much  thought  to  results,”  the  report 
observed.  “More  than  three-foi  .rths  of 
those  interviewed  used  newspaper  ad¬ 
vertising  but  only  one-fourth  reported 
the  belief  that  it  brought  the  best  re¬ 
sults.  More  than  61  per  cent  used  hand¬ 
bills,  but  only  40  per  cent  thought  that 
they  brought  the  best  results.  More 
than  8  per  cent  did  not  know  what 
medium  brought  results,  while  more 
than  10  per  cent  were  positive  that  no 
advertising  pays.” 


PaHaIgQtE 

To  win 

new  advertisers 

—  and  hold  present  ones  —  prove  with  every  copy 
of  your  newspaper  that  you  can  do  full  justice  to 
photographs  and  modern  illustrative  techniques . . . 
High  attention  value,  usually  through  illustration, 
is  the  number  one  requirement  of  advertising  . . . 
In  enabling  newspapers  to  meet  this  requirement, 
newsprint  is  vital.  Price  Brothers  is  a  mighty  name 
in  newsprint,  because  it  has  kept  pace  with  your 
publishing  problems  . . .  From  Price  Brothers,  you 
can  get  a  dependable  supply  of  newsprint  with 
uniformity  in  color,  thickness,  and  strength  that 
spells  complete  satisfaction  for  the  advertiser  .  .  . 
We  invite  you  to  wvite  for  details. 

Price  Brothers  Sales  Corporation 

New  York  Address  •  420  Lexington  Avenue 
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Secure  a  preferred  position  alongside  your  survey  in  this  Market  Guide  for  1933 — 
NOW.  An  advertisement  in  the  1933  Market  Guide  will  have  a  whole  year  of 
life.  It  will  be  seen  and  read  often.  It  will  influence  business.  Every  newspaper 
can  afford  to  buy  space  in  this  Service  Book. 

Editor  &  Publisher 

1700  Times  Building,  New  York  Citv 
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IT’S  MAYOR  M’KEE 


THE  NEW  YORK  DAILY 

WITH  CHEMO « 


Making  94  nojin 


To  improve  the  quality  of  its  illustrations,  and  to  speed  riproc 
and  equipped  its  engraving  departme^xclu 
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i  jEWS  NOW  ENTIRELY  EQUIPPED 
q  STRIPFILM  CAMERAS 

nojin  use  from  Coast  to  Coast 

?ed  ^production.  The  Daily  News  discarded  entirely  its  battery  of  wet  plate  cameras, 
tmeitoclusively  with  three  super  speed  Chenico  Stripfilm  Cameras 


POWERS 


^ 


The  Daily  News  features  current  events  in  picture  form.  It  pre¬ 
sents  these  pictures  in  the  most  attractive  manner,  and  insists  that 
its  printed  reproductions  be  the  best  that  can  be  produced. 

Its  appeal  is  evidenced  by  its  daily  circulation,  which  is  nearing  the 
million  and  a  half  mark. 

Assuming  that  the  outside  photographers  turn  in  good  pictures, 
the  next  step  in  the  making  of  a  good  newspaper  illustration  is  in 
the  making  of  the  negatives  for  photo-engraving.  Many  papers 
show  poor  illustrations  because  these  negatives  are  poorly  made. 

The  Daily  News  and  many  other  papers  use  negatives  made  on 
The  Ghemco  Stripfilm  Camera,  and  have  discarded  the  old  fash¬ 
ioned  wet  plate  process  entirely. 

Negatives  made  on  Ghemco  Stripfilm  Cameras  make  snappier  and 
more  attractive  pictures,  with  greater  detail  in  the  dark  tones,  and 
eliminate  that  screeny  effect  which  detracts  so  much  from  news¬ 
paper  illustrations. 


Newspaper  illustrations  cost 
moneyt — the  poor  cost  as  much 
as  the  good, — ofttimes  more. 
Why  not  have  the  best? 


ne:ws 


WIFE  MYSTERY 


UNMASK 
RIVAL  IN 


ily  r^s,  New  York 


To  Equip  Its  Engraving 
Sti^film  Cameras. 
lallProduction 


Building  of  The  Daily  News,  New  York 


WRODUCTS  INC. 


r.  Pth  Street 
:W'ifORK 

GLk  COVE,  N.  Y 
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CONTEST  FOUND  BEST  “SUN  TAN” 


The  “sun  tan  king  and  queen,”  winners  of  a  unique  contest  staged  by  the 
Vancouver  (B.C.)  Sun,  being  congratulated  by  province  exhibition  officials. 


Circulation 


NEW  TRAINING  PLAN 
FOR  BOYS  STARTED 

Newspaper  Boys  of  America,  Inc., 

Will  Give  Salesmanship  Lessons 
and  Promote  Carriers* 
Welfare 

(Special  to  Editor  &  Publisher) 

Indianapolis,  Sept.  21 — A  new  cir¬ 
culation  service  plan  will  be  adopted  by 
a  group  of  mid-western  and  southern 
newspapers,  Oct.  1,  it  was  announced 
today  by  Charles  B.  Knepper,  president 
of  the  Newspaper  Boys  of  America, 
Inc.,  which  was  recently  organized  with 
headquarters  in  Indianapolis.  The  plan 
provided  by  Mr.  Knepper’s  organization 
offers  training  of  newspaper  carriers  in 
sales  and  service,  and  at  the  same  time 
promoting  their  personal  welfare. 

Training  for  the  carriers  consists  of 
complete  courses  in  all  phases  of  news¬ 
paper  selling,  delivery,  and  collection, 
with  a  system  of  ranks  and  awards  for 
the  boys,  to  stimulate  them  in  applica¬ 
tion  of  the  methods  taught.  The  awards 
include  a  series  of  handsome  medals, 
which  are  presented  to  individual  car¬ 
riers  as  they  become  increasingly  pro¬ 
ficient  in  their  work. 

Other  awards  offered  encourage  high 
scholastic  standing,  and  youths  of  ex¬ 
ceptional  scholastic  achievement  are  re¬ 
warded  with  scholarships  to  colleges 
and  universities. 

According  to  Mr.  Knepper  the  plan  is 
designed  to  benefit  the  publisher  by 
lowering  the  cost  of  selling  and  deliver¬ 
ing  his  newspapers  and  by  reducing  the 
turnover  of  both  subscribers  and  car- 
riers. 

Instruction  for  the  boys  is  outlined  in 
a  sales  and  service  handbook,  furnished 
to  each  carrier.  Lessons  in  the_  hand¬ 
book  are  explained  to  the  boys,  in  eve¬ 
ning  classes,  when  the  carriers  w’atch 
demonstrations  of  sales  and  service 
methods.  The  service  provides  a  monthly 
instruction  bulletin  for  newspaper  sub¬ 
station  managers  or  district  men  who 
will  act  as  instructors  for  their  carriers. 
Seasonal  contests  and  a  national  fra¬ 
ternity  for  older  newspaper  boys,  are 
other  features  of  the  service. 

Mr.  Knepper,  president  of  Newspaper 
Boys  of  .\merica,  Inc.,  is  also  head  of 
Market  Research,  Inc.  Maurice  G.  Lip- 
son,  advertising  man,  is  vice-president 
in  charge  of  production ;  Maynard  Zepp 
is  vice-president  in  charge  of  sales,  and 
Ryiand  D.  Pratt  is  secretary.  Offices 
of  Newspaper  Boys  of  America,  Inc., 
have  been  established  at  333  North 
Pennsylvania  Street,  Indianapolis. 


Preparing  Southern  Program 

The  radio  and  the  newspaper,  dis¬ 
tribution  by  motor  routes  and  the  advis¬ 
ability  of  increasing  country  subscrip¬ 
tion  rates  because  of  the  advanced  postal 
rates  will  be  some  of  the  pertinent 
questions  to  be  discussed  at  the  annual 
meeting  of  the  Southern  Circulation 
Managers’  Association  in  Jackson, 
Miss.,  Oct.  13-14.  James  Black,  cir¬ 
culation  manager,  A'ew  Orleans  Times- 
Picayune  is  president. 

171  Page*  of  School  News 

The  Des  Moines  (la.)  Register  and 
Tribune  devoted  30,185  column  inches 
of  space  to  school  news  and  pictures 
during  the  last  school  year  according  to 
a  report  just  made  by  J.  W.  Studebaker, 
Des  Moines  superintendent  of  schools. 
This  was  equivalent  to  171  full  pages 
of  news  and  pictures. 

Adds  Sunday  Feature 

A  new  Sunday  feature  was  recently 
started  by  the  Texarkana  (Ark.-Tex. ) 
Daily  Press  captioned.  “The  Toughest 
Crime  I  Ever  Solved.”  Police  officers 
in  the  Texarkana  territory  are  being 
interviewed. 


Giving  Car  as  Prize 

The  Birmingham  (Ala.)  Post  is  con¬ 
ducting  a  subscription  contest  for  its 
junior  carriers  in  which  an  .\ustin  car 
will  be  given  as  first  prize. 


(Special  to  Editor  &  Publisher) 

ANCOUVER,  B.  C.,  Sept.  19— 
The  Vancouver  Sun  recently  con¬ 
cluded  a  unique  contest,  in  which  the 
“sun  tan  king  and  queen”  of  the  ter¬ 
ritory  were  selected.  Executives  of 
the  daily  say  the  competition  exceeded 
in  popular  appeal  all  its  previous  pro¬ 
motion  stunts,  and  it  is  planned  to  con¬ 
duct  it  annually. 

The  contest  started  with  an  appli¬ 
cation  blank  in  the  paper,  published 
daily  for  several  weeks.  The  contest¬ 
ants  were  classified,  and  were  assigned 
to  various  theatres  in  their  neighbor¬ 
hoods  where  the  preliminary  judging 


Bachelors  Featured 

The  St.  Louis  Globe-Democrat  some 
time  ago  published  in  its  rotogravure 
section  photographs  of  39  eligible  bach¬ 
elors.  The  display  developed  into  a 
minor  sensation.  Every  man  declared 
to  be  eligible  received  numerous  mar¬ 
riage  proposals  by  letter  and  telephone, 
and  the  Globe-Democrat  followed  up 
the  results  with  an  article  recently  say¬ 
ing  that  one  of  the  subjects  had  become 
tired  of  phone  calls. 


Broadcaiting  Sport  Newt 

“Weekly  Sports  Review  by  Radio” 
is  now  being  broadcast  by  the  San 
Mateo  (Calif.)  Times  over  KJBS  of 
San  Francisco  dealing  exclusively  with 
San  Mateo  County  high  school  and 
Northern  California  athletics.  Circula¬ 
tion  of  the  Times  or  advertising  sales 
show  no  decrease  as  a  result  of  the 
broadcast  which  consists  of  a  series  of 
news  bulletins  and  predictions,  accord¬ 
ing  to  Horace  W.  Amphlett,  the  pub- 
li.sher. 

Resuming  School  Section 

The  Charlotte  (N.  C.)  Observer  on 
Sunday,  Sept.  18,  resumed  publication 
of  the  Observer  Junior,  weekly  paper 
of  tabloid  size  edited  by  Charlotte  school 
children,  which  appears  as  a  Sunday 
supplement.  This  will  be  the  seventh 
year  the  enterprise  has  been  carried 
forward. 


188  in  Daily’s  Marathon 

There  were  188  contestants  in  the 
nineteenth  annual  marathon  conducted 
by  the  Oakland  (Cal.)  Tribune.  It  is 
estimated  that  25.000  persons  witnessed 
the  race  around  Lake  Merrit,  in  central 
Oakland.  .\11  entrants  finished. 


Honolulu  Cooking  School 

The  Honolulu  (T.H.)  Advertiser  re¬ 
cently  concluded  its  Sth  .Annual  Cook¬ 
ing  School.  A  greater  attendance  was 
recorded  and  a  greater  amount  of  local 
display  linage  was  sold  than  a  year  ago. 


took  place,  the  audience  acting  as  the 
judge.  Each  contestant  was  permitted 
to  name  his  favorite  theatre  and  was 
given  a  month’s  pass. 

Three  in  each  class  were  picked  at 
each  of  the  ten  theatres  cooperating  and 
these  entered  the  semi-finals  and  finals 
staged  by  officials  of  the  V'ancouver 
Exhibition.  Prizes  of  cash  and  mer¬ 
chandise  were  awarded  the  runners-up 
and  the  winners. 

The  contest  made  good  newspaper 
copy,  excellent  art  work,  and  was  con¬ 
sidered  by  officials  as  having  a  salutary 
effect  on  the  health  of  the  community. 


More  than  100  amateur  and  profes¬ 
sional  growers  exhibited  at  the  annual 
flower  and  vegetable  show  held  by  the 
Sanford  (Me.)  Weekly  Tribune  and 
Advoeate  recently  in  the  town  hall.  The 
weekly  also  awarded  prizes  to  the  win¬ 
ners  of  the  yard  and  garden  contest 
which  it  had  sponsored  during  the  sum¬ 
mer. 

Carriers  Daily’s  Guests 

Twenty-one  carriers  of  the  Jamaiea 
(N.  Y.)  L,  I.  Daily  Press,  were  guests 
of  the  newspaper  at  Camp  Lenape  in 
the  Pocono  Mountains,  Pa.,  for  five 
days  recently  as  a  reward  for  their 
showing  in  a  subscription  canvass. 
Harold  A.  Lee,  circulation  manager, 
accompanied  them. 

50,000  Attended  Boat  Races 

More  than  50,000  person  witnessed 
the  Central  Division  Outboard  Motor 
Championships,  sponsored  by  the  Chi¬ 
cago  Herald  and  Examiner,  at  the 
World’s  Fair  lagoon  Sept.  18.  The 
winner  of  the  main  event  was  awarded 
a  gold  trophy. 

N.  Y.  Group  Set*  Date 

The  annual  convention  of  the  New 
York  State  Circulation  Managers’  Asso¬ 
ciation  at  Watertown,  N.  Y.,  will  be 
held  Oct.  25  and  26.  it  was  announced 
this  week  by  .\lfred  W.  Cockerill  of 
the  Syracuse  Herald,  secretary-treas¬ 
urer  of  the  group. 

Issued  Canning  Section 

The  Boston  Sunday  Advertiser  re¬ 
cently  published  a  tabloid  canning  edition 
for  housewives.  The  section  was  a 
companion  of  the  cook  book  issued  by 
the  Sunday  Advertiser  last  spring. 

Issued  B.E.F.  Section 

A  special  tabloid  section  dealing  en¬ 
tirely  with  B.E.F.  activities  at  Wash¬ 
ington  was  distributed  with  Pittsburgh 
Sun-Telegraph,  Sept.  18. 


Held  Flower  Show 
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FARM  CONTEST  ENDS 

Bristow  (Okla.)  Record  has  jusi 
concluded  its  second  annual  farm  im¬ 
provement  contest.  Contestants  were 
limited  to  those  living  on  farms  of  at 
least  40  acres.  The  newspaper  required 
that  the  farm  be  named  and  its  name 
plate  placed  in  plain  view  from  the 
highway.  An  ideal  total  of  200  points 
was  set  up  for  the  score  based  on  vari¬ 
ous  improvements,  and  a  feature  of  the 
contest  was  deduction  of  five  points 
from  the  score  for  each  advertising  sign 
on  the  premises. 
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Sponsored  Fashion  Revue 


tot; 


In  co-operation  with  merchants,  the  ' 
Dayton  (O.)  Daily  News,  last  week 
sponsored  a  fashion  revue  at  RKO  ( 
Keith’s  theatre.  Moving  pictures  of  A 
crowds  in  front  of  the  theater  for  the  * 
premiere  were  taken  by  William  May-  ! 
field,  director  of  the  News  photographic 
department  and  are  to  be  shown  at  the 
theater.  The  News  also  recently  spon-  j 
sored  a  radio  audition  contest  at  the  | 
RKO  Colonial  theater.  I 


Offering  “Minute  Mysteries” 

“Minute  Mysteries”  by  H.  A.  Ripley 
is  now  being  syndicated  by  Chicago  Trib¬ 
une  Newspapers  Syndicate.  The  fea¬ 
ture  consists  of  about  250  words,  in 
which  the  reader  is  given  the  facts,  sub¬ 
ject  to  only  one  possible  answer.  The 
answer  is  usually  printed  elsewhere  in 
the  paper. 
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$10,000  Circulation  Contest 

The  Atlantic  City  A^ews  tabloid 
weekly  has  just  completed  a  $10,000 
prize  circulation  and  “Prosperity”  cam¬ 
paign,  in  which  automobiles,  trips  to 
h'uroiie  and  cash  prizes  were  awarded. 
The  paper’s  recent  “Coal  Fund  Show,” 
for  _  poor  relief  next  winter,  was  pat¬ 
ronized  by  more  than  5,000  persons. 

Daily  Entertain*  Carriers 

Twenty-six  carriers  of  the  Battle 
Creek  (Mich.)  Moon-Journal  and  four 
truck  drivers  were  entertained  with  a 
dinner  and  theatre  party  Sept  8  by  the 
circulation  department.  L.  W.  Hurt, 
circulation  manager,  and  L.  .\llyii 
Burns,  assistant  circulation  manager, 
were  in  charge. 

Adds  New  Features 

The  Toledo  Blade  has  added  two  new 
features,  "Strange  But  True”  and  "Mi¬ 
nute  Biographies.”  The  first  carries  a 
two-column  picture  of  some  oddity, 
while  the  biographies  are  brief  two-col¬ 
umn  wide  sketches,  with  half-column 
art,  of  well  known  personages. 


Giving  Fashion  “Previews” 

.\  new  feature,  "Fashion  Preview,” 
in  which  a  number  of  prominent  Chi¬ 
cago  society  women  tell  in  word  and 
picture  the  latest  in  fall  fashions,  is 
appearing  daily  in  the  Chicago  Herald 
and  Examiner.  In  this  connection,  the 
Herald  and  Examiner  has  established 
an  .Advisory  Fa.shion  Bureau. 


Planning  Special  Edition 

The  Sheyboygan  (Wis.)  Daily  Press 
is  planning  to  issue  a  pictorial  roto¬ 
gravure  tabloid  section  Dec.  17,  in  com¬ 
memoration  of  the  twenty-fifth  anniver¬ 
sary  of  the  newspaper.  A.  M.  Mc¬ 
Cartney  and  J.  R.  Williams  have  been 
added  to  the  staff  to  handle  the  edition. 


Beach  Winner*  Selected 

Miss  Cliicago  Beach  has  been  chosen 
in  a  contest  sponsored  by  the  Chicago 
Daily  Times.  Recently  22  girls  received 
cash  prizes  of  $25  each  and  engraved 
gold  bracelets  as  beach  winners  in  the 
elimination  contest  staged  by  the  daily. 
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Carriers  Saw  Wrestling  Show 

More  than  400  carriers  of  the  Xcw  |  ***• 

Bedford  (Mass.)  Standard  Times  and  i 
Morning  Mercury  were  the  guests  of 
the  management  at  the  New  Bedford  , 

A.A.  Wrestling  show.  Sept.  12  at  the 
Bristol  arena.  l  Ne 

Begins  Sunday  Edition 

The  Texarkana  Press  has  discon-  | 
tinued  its  Saturday  edition  and  begun  j 
a  Sunday  issue. 


Editor  &  Publisher  The  Fourth  Estate  for  September  24,  19  3  2 
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RETAIL  HARDEST  HIT  IN  AUGUST 


Slump  Registered  In  Store  Advertising,  Also  Automotive  and  Classified  Total  for  Month 

Was  25.7  Per  Cent  Under  August,  1931 


COMPLETE  figures  for  news¬ 
paper  advertising  linage  in  Au- 
,{ust.  published  in  this  issue,  show 
that  bright  spots  in  financial  and 
general  advertising,  reported  last 
week,  were  balanced  by  moderate 
losses  in  retail  and  classified,  so  that 
total  advertising  wa>  barely  below 


that  in  July,  as  compared  with  the 
corresponding  months  of  1931.  Auto¬ 
motive  linage,  which  has  made  wide 
swings  this  year,  showed  almost  the 
same  percentage  as  in  July. 

When  comparisons  are  made  with 
the  monthly  averages  for  the  last  pre¬ 
ceding  four  years,  tlie  changes  in  An- 


TRENI)  OF  NEWSPAPER  AUVERTISINO 
COMPARED  WITH  t»3l 


(Baaed  on  Media  Hecorda  linage  meaaurenienta  in  newspapers  of  52  large  cities, 
percentages  of  same  month  in  previous  year.) 

Figures  are 

Retail 

General 

Automotive 

Financial 

classified 

Per  Cent 

Per  Cent 

Per  Cent 

Per  Cent 

Per  Cent 

Per  Cent 

January.. 

86.3 

.88.8 

106. 1 

.56.8 

87.7 

86.6 

February. 

88.9 

8.5.4 

HO.O 

,58.5 

.87.5 

S(5.5 

March. .  . 

81.4 

77 . 5 

74.1 

49.8 

81.6 

79.3 

•April . 

79.9 

77.3 

87.5 

48.5 

8;».9 

79.7 

Nfay . 

77.9 

73.3 

69.7 

,52.. 5 

82.6 

76.7 

June . 

•SO.  3 

74.5 

100.2 

.52.4 

86.  li 

HO  9 

July . 

75.9 

t»8.7 

68. 1 

.57.4 

81.4 

74.4 

.August  .  . 

74. 1 

72.1 

67.. 8 

79.0 

74.  :i 

gust  become  more  definite.  On  this 
basis  it  becomes  apparent  that  the 
drop  of  2  points  in  total  advertising 
was  due  largely  to  an  .August  slump 
in  retail  advertising,  accompanied  by 
losses  in  automotive  and  classified. 
On  the  other  hand,  the  gains  in  gen¬ 
eral  and  financial  ratios  are  marked. 


Tables  on  this  page  tell  the  story  of 
what  has  happened  thus  far  this  year. 
In  addition  to  the  .August  linage  re¬ 
ports  for  individual  newspapers, 
which  follow,  other  pages  carry  cumu¬ 
lative  complications  for  approximately 
a  thousand  papers  for  tlie  first  six 
months  of  1932. 


TREND  OF  NEW.*SPAPER  ADVERTIHINti 
COMPARED  WITH  4-YEAR  AVERAGE 


(Based  un  Media  Records  linage  measurements  in  newspapers  of  32  large  cities.  Figures  are 
peri'entages  of  average  linage  for  corresponding  month  in  years  192^1931  inclusive.) 


Retail 

General 

■Automotive 

Financial 

Classified 

Total  Adv. 

Per  Cent 

Per  Cent 

Per  Cent 

Per  Cent 

Per  Cent 

Per  Cent 

January. . 

78.2 

78.4 

05 . 0 

47.7 

76.8 

75.4 

February. 

80.6 

79.2 

51 .  ;t 

44.7 

75.6 

76.0 

March . . . 

75.1 

73.7 

4.8.7 

40.0 

69.4 

70.7 

-April . 

74.1 

t>8.3 

00.9 

:45.7 

70.2 

70.0 

May . 

71.1 

tW> .  •{ 

•VI.:! 

:«..5 

69.7 

67.2 

June . 

72.4 

69 . 6 

71.4 

:14.2 

72.3 

70.4 

July.  .  . 

70.4 

64 . 9 

51.4 

40.3 

tiS.5 

titi.O 

•August. .  . 

6.5.7 

07.1 

46.2 

43.3 

t>7.6 

t'H .  1) 

AKRON,  OHIO 

1932  1931  Gain  or  Loss 

Times-Press . (e)  501,86.3  557,776  .3.3.911  I. 

Beacon-Journal  . (e)  790,567  9.32.171  141.604  I, 

Times-Preae  . (S)  76.015  1.33.888  57.873  1. 


Toul  Daily .  1,292,4.32  1,489.947  197.515  L 

ToUl  Sunday .  76,01.3  133,888  .37.873  1. 

Grand  Total .  1.368,447  1.62.3.835  2.35,388  1. 

ALBANY,  N.  Y. 

Knickerbocker  Press . (m)  .312,222  487,226  175.004  1. 

.News . (e)  .318,055  .39.3,258  75,2a3  I, 

Times-Union . (e)  5.38.465  650,401  111,936  1. 

Knickerbocker  Press . (.S)  74.686  141,002  66.316  1. 

•Times-Union . (S)  114,910  143.354  28.444  I. 


I 


Total  Daily .  1,. 368,742  1,7.30,885  .362,14.3  I. 

Total  Sunday .  189,596  284,356  94,760  1. 

Grand  Total .  1.558,.3.38  2,01.3,241  456,90.3  1. 

♦Sunday  Times-Union  figures  include  .\merican  Weekly  linage. 
19.32—  59,84.3;  19.31  —  63,769. 

ALBUQUERQUE,  N.  M. 

Journal . (m)  228.907  276.615  47.708  1. 

.State  Tribune . (e)  154,4.30  250.531  96,101  1. 

Journal . (S)  62,770  79,.340  16.570  1. 


Total  Daily .  383,.3.17  .327.146  14.3,809  1. 

Total  Sunday .  62,770  79,.340  16.570  1. 

Grand  Total .  446,107  606.486  160.379  1. 

ATLANTA,  GA. 

ronatitution . (m)  4.37,1.39  455.811  18.672  I. 

Georgian . (e)  245,412  275.714  .30,.302  1, 

Journal . (e)  498.290  663,720  165.430  1. 

Constitution . (S)  125,519  241,965  116,446  1. 

American . (S)  126.443  131,799  5,356  1. 

Journal . (S)  149.631  311,399  161.768  1. 

Total  Daily .  1.180.841  1,395.245  214.404  I. 

Total  Sunday .  401.59.3  685.16.3  283.570  I. 

Grand  Total .  1.. 382,434  2.080.408  497,974  1. 


♦Sunday  .\merican  figures  include  .American  Weekly  linage, 
1932  —  .39.845  lines;  19.31  —  61,865  line. 


ATLANTIC  CITY,  N.  J. 


•Press-Union . (m)  408..30.3  .3.33,507  14.3  002  1. 

Press-Union . (S)  .38.51.3  131,649  7.3.1.36  I. 


BOSTON,  MASS. 


1932 

1931  Gain  or  Loss 

Record . 

. (m) 

157,068 

153.843 

.3,225  G 

American . 

. (e) 

285,028 

.301,131 

16,10:i  1. 

•Globe . 

. (m) 

.544,941 

,596.65.3 

51.712  L 

Iferald . 

620.023 

693,007 

72.984  L 

Poet . 

. (m) 

411.904 

490,:i77 

78.47.3  L 

Transcript . 

. (e) 

271.289 

379.040 

107.751  I. 

T  ra  veler . 

772,920 

816.974 

44.054  L 

♦♦.Advertiser . 

. (S) 

129,613 

190.25:1 

60.640  L 

Globe . 

. (S) 

292.743 

426,356 

1.33.613  L 

Herald . 

. (S) 

199.:i53 

258,156 

58.803  L 

Post . 

. (S) 

94..381 

149..342 

54,961  L 

Total  Daily... 

3,063.173 

3,431,025 

.367,852  L 

Total  Sunday. 

716.090 

1,024,107 

308.017  L 

Grand  Total. . 

3.779,263 

4,455.132 

675,869  L 

•Globe  is  sold  i 
morning  edition  is 

in  morning-evening  combination, 
shown. 

Linage  of 

♦♦Sunday  .Advertiser  figures  include  .American  Weekly  linage. 
19.32  —  59,845  lines;  19.31  —  63,679  lines. 

Traveler  is  sold  only  in  combination  with  Morning  or  Sunday 


Herald. 

BUFFALO,  N.  Y. 

Courier-Express . (m)  .338,495  .394,906  56,411  L 

Ne"* . (e)  718,431  946.977  228,546  L 

Times . (e)  .324,494  .389,900  65,406  L 

Courier-Express . (S)  83.623  198,082  114.459  L 

Times . (S)  26,020  50.095  24,075  L 


Total  Daily .  I..381.420  1.7.31.78;i  ;J50.363  I. 

Total  Sunday .  109.643  248,177  138.5.34  I. 

Grand  Total .  1.491.06;i  1,979.960  488,897  1. 

CAMDEN,  N.  J. 

♦Courier . (e)  498,741  .363,399  64,658  1. 

♦T'ourier  and  Post  are  sold  in  morning-evening  combination. 
I.inage  of  evening  edition  is  shown. 

CHATTANOOGA,  TENN. 

Times . (m)  251, .390  . 

News . (e)  .350.975  . 

Times . *.  ..(S)  72,.324  . 


Total  Daily .  602,.365 

Total  .Sunday .  72,324 

Grand  Total .  674.689 


Grand  Total .  4fl7,018  «85.156  218.138  1s 

*Prees-Vnion  sold  in  morninR-eveiiinir  rombination.  Isinage 
of  morninfE  edition  only  is  shown. 

BALTIMORE,  MD. 

. (e)  .328,471  442,49.3  114,024  I. 

P** . (e)  228.652  295,.394  66,742  L 

. (e)  876,491  1.123.467  246,976  1. 

■'‘“n . (m)  417,8a3  511.207  93,404  1. 

♦American . (S)  174.561  2.37,809  6.3,248  1. 

. (S)  286,014  486.609  200..395  I. 

I'otal  Daily .  1.851,417  2.372.56;l  521,146  I. 

Total  Sunday .  460.575  724.418  2e:<.843  I, 

Grand  3'otal .  2,311,992  3.096.981  784.989  1. 


♦Sunday  .American  figures  include  .American  Weekly  linage. 
19.32  —  .39,845  lines;  1931  —  63.769  lines. 


CHICAGO,  ILL. 


Tribune . 

.  .  (ni) 

642.536 

‘KM). 107 

266..571  E 

Herald  A  Examiner..  .  . 

.  .(m) 

.504.319 

428.8.3<t 

75,480  G 

News . 

..(e) 

791,144 

986.561 

195.417  L 

Poet . 

..(e) 

177,477 

182.544 

5,067  L 

.American . 

.  .(e) 

466,187 

706,201 

240.016  L 

Timee . 

..(e) 

189..368 

254.743 

65,375  L 

Tribune . 

..(S) 

294,390 

509,44.1 

215,053  L 

•Herald  A  Examiner.., 

...(S) 

245,9:10 

266.010 

20.080  h 

Ti  mm 

(S) 

18,885 

Total  Daily . 

2,771. o:ii 

3.467.997 

6tt6.966  E 

Total  Sunday  .  . 

559,205 

775.4.5:1 

216.248  E 

Grand  Total . 

3.3:10.2.36 

4.24:1.4.50 

913.214  I, 

♦Sunday  Herald  A  Examiner  figures  include  .American  Weekly 
linage.  19.32  —  59,845  linee;  1931  —  61,865  lines. 


BIRMINGHAM,  ALA. 


Age-Herald . (ml  .399,461  427,555  28,094  L 

. (e)  .398,585  627.681  229,096  L 

. (e)  225,712  291,425  65,713  1. 

News-.Age-Herald . (S)  118,6.38  226.777  108.139  L 


Total  Daily .  1.023.758  1.. 346.661  322,903  I. 

Total  Sunday .  llS.OiiS  226.777  108,139  1. 

Grand  Total .  1,142.396  1.573.4.38  431.042  1. 


CINCINNATI,  OHIO 


Enquirer . (m)  347,931  401,610  53,679  L 

Poet . (e)  408, .345  549,508  141,163  1. 

Times-Star . (e)  603,477  789,911  186.434  L 

Enquirer . (S)  294,048  479,447  185..399  L 

Total  Daily .  1..359.753  1,741,029  381.276  L 

Total  .Sunday .  294,048  479  447  185,399  1. 

Grand  Total .  1.65.3.801  2,220,476  566,675  1. 


CLEVELAND,  OHIO 


1932  1931  Gain  or  Loss 

Plain  Dealer . (m)  472,409  675.266  202,857  1. 

News . . .  . (e)  .336.167  581.108  244,941  L 

Press . (e)  678.18:1  9.37.473  259  290  1. 

Plain  Dealer . (S)  1.37.8:19  294,023  156,184  1. 

News . (S)  32,914  96.805  63,891  L 


Total  Daily .  1,486.759  2,193,847  707.088  L 

Total  Sunday .  170,753  :190,828  220,075  1. 

Grand  Total .  1,657,512  2.584,675  927,163  L 

COLUMBUS,  OHIO 

Dispatch . (e)  642.484  825.1.37  182,653  I. 

Citiien . (e)  480,4.36  648,096  167,660  L 

Ohio  State  Journal . (m)  208,754  286,037  77.283  L 

Journal-Dispatch . (S)  123,202  306,490  183,288  L 

Ohio  State  Journal . (S)  .  68,079  . 


Total  Daily .  1,331,674  1,759.270  427.596  L 

Total  Sunday .  123,202  374,569  251,367  L 

Grand  Total .  1,454.876  2,133,839  678,963  L 

DALLAS,  TEXAS 

News . (m)  396,817  456,531  59,714  L 

Time-Herald . (e)  611.898  764,854  152,956  L 

Journal . (e)  322,297  399,928  77,631  I. 

Dispatch . (e)  229,209  280.914.  51,705  L 

News . (S)  147.702  228,890  81,188  1. 

Times-Herald . (S)  162.830  264.988  102.158  L 


Total  Daily .  1.560,221  1,902,227  342,006  L 

Total  Sunday .  310,532  493,87^  183.346  L 

Grand  Total .  1,870,753  2.396,105  525,352  L 

DAYTON,  OHIO 

Journal . (m)  156.115  237.212  81,097  L 

Herald . (e)  532,570  659,892  127.322  L 

News . (e)  595,548  713,294  147,746  L 

Journal . (8)  79,052  172,548  93,496  L 

News . (S)  93,994  170,920  76,926  L 


Total  Daily .  1,284,233  1.640,398  356.165  L 

Total  Sunday .  173,046  343,468  170,422  L 

Grand  Total .  1,457,279  1,983,866  526.587  L 

DENVER,  COLO. 

Rocky  Mountain  News  (m)  340,578  379,789  39.211  L 

Post  . (e)  656,162  772,657  116.495  1. 

Rocky  Mountain  News..(S)  47,296  95,907  48,611  I. 

Post  . (S)  166,196  2.58,468  92,272  L 


Total  Daily .  996,740  1,152,446  155,706  L 

Total  Sunday .  213,492  354,375  140,883  L 

Grand  Total .  1.210,232  1,506,821  296,589  L 

DETROIT,  MICH. 

Free  Press . (m)  373,725  421,298  47,573  L 

News  . (e)  884,853  1,102,477  217,624  L 

rimes . (e)  494,916  515,068  20,152  L 

•Mirror . (m)  69,903  185,507  115,604  L 

Free  Press .  (S)  103,887  165,198  61,311  1. 

News  . (S)  233.455  369,983  136,528  L 

♦♦TiMies . (.S)  158,419  143,188  15,231  G 


Total  Daily .  1,823,397  2,224,350  400,953  L 

Total  Sunday .  493,761  678,369  182,608  L 

Grand  Total .  2,319,158  2,902,719  583,561  L 

♦Mirror  suspended  publication  Aug.  6,  1932. 

•Sunday  Times  figures  include  American  Weekly  linage,  1932 
—  .59,845  lines;  1931  ■ —  63,769  lines. 

EASTON,  PA. 

Express  (e)  493,042  552,088  .59,046  I. 
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EL  PASO,  TEX. 


1932 

1931  Gain  or  Loss 

Times.. 

. (m) 

305.648 

354,443 

48,795  L 

Herald -Poet _ 

. (e) 

314,305 

520,192 

205,887  L 

Times . 

(S) 

77,099 

164,070 

86,971  L 

Total  Daily.. 

619,953 

874,635 

254,682  L 

Total  Sunday 

77,099 

164,070 

86,971  L 

Grand  Total . 

697,052 

1,038,705 

341,653  L 

ERIE,  PA. 

Dispatch'ller&Id . . 

.(e) 

401,199 

416,645 

15,446  L 

Times.. 

(e) 

328,505 

473,203 

144,698  L 

1  lispatch-Herald . . 

.(S) 

49,050 

79,122 

30,072  L 

Total  Daily .. 

729,704 

889,848 

160,144  L 

Total  .Sunday 

49,050 

79,122 

30,072  L 

Grand  Total. 

778,754 

968,970 

190,216  L 

EVANSVILLE,  IND. 

Courier _ 

.(m) 

292,206 

410,238 

118,032  L 

Journal . 

.  .  .<e) 

174,048 

227,422 

.S3, 374  L 

Press.... . 

.  (e) 

280,968 

402,704 

121,736  L 

Courier . 

.(S) 

.52,743 

126,064 

73,321  L 

Press... 

.  (S) 

32,787 

87,281 

.54,494  L 

Total  Daily.. 

747,222 

1.040.364 

293,142  L 

Total  .Sunday 

8.5,530 

213,345 

127,815  L 

Grand  Total 

832,752 

1.2.53,709 

420,9.57  L 

FALL  RIVER,  MASS. 

Herald-News . .. 

.<e) 

317,515 

434,.502 

116,987  L 

FORT  WAYNE, 

IND. 

Journal^asette . . 

.(m) 

355,604 

News-Sentinel _ 

. .(e) 

466,379 

Total  Daily... 

821,983 

Total  .Sunday 

85,798 

Grand  Total . . 

907,781 

FORT  WORTH,  TEXAS 

•Star-Telegram .... 

.  .(Ill) 

194,650 

254,395 

59,745  Ij 

■Star-Telegram . 

. (e> 

368,398 

446,280 

47,882  L 

Press . 

_ (e) 

281,492 

406..5.58 

125,066  L 

Star-Telegram _ 

. (S) 

90,220 

189,762 

99,542  L 

Total  Daily... 

844,540 

1,077,233 

232,693  L 

Total  Sunday . 

90,220 

189,762 

99,542  L 

Grand  Total.. 

934,760 

1,266,995 

332,235  L 

FREEPORT-HEMPSTEAD,  N.  Y. 

•Nassau  Review _ 

.(e) 

266,493 

313,5.54 

47,061  L 

GLENS  FALLS,  N.  Y. 

•Post-Star. 

.(m) 

341,425 

413,827 

72,402  L 

*Po«t  star  and  Times  sold  in  moming-eveniiiR  rumbinatioa. 
Linage  o{  morning  edition  it  sboan. 


HARRISBURG.  PA. 


•Patroit . 

(ra) 

421,762 

536,484 

114,722  L 

Telegraph 

(e) 

207,433 

312,244 

104,811  L 

Grand  Total . 

692,195 

848,728 

219,533  L 

•Patriot  carries 

the  same  i 

amount  of  advertising 

as  Evening 

News. 

HARTFORD,  CONN. 

Coiuant _  ... 

. (m) 

306,743 

393,276 

86,533  L 

Times . 

. (e) 

864,361 

1,030,463 

166,102  L 

Courant . 

- (S) 

150,711 

260,474 

109,763  L 

Total  Daily .. 

1,171,104 

1,423,739 

252,635  L 

Total  Sunday 

150,711 

260,474 

109,763  L 

Grand  Total . 

1,321,815 

1.684,213 

362,398  L 

HOUSTON,  TEXAS 

Chronicle . 

.(e) 

484,588 

672,062 

187,474  L 

Post . 

. (ra) 

313,007 

580,848 

267,841  L 

Press....  . 

....  (e) 

341,661 

456,582 

114,921  L 

Chronicle... . . 

. (S) 

101,132 

278,258 

177,126  L 

Poet . 

. (8) 

124,133 

268,648 

144,515  L 

Total  Daily .. . 

1,139,256 

1,709,492 

570,236  L 

Total  Sunday 

225,265 

546,906 

321,641  L 

Grand  Total.. 

1,364,521 

2,256,398 

891,877  L 

INDIANAPOLIS, 

IND. 

News . 

. (e) 

644,521. 

846,773 

202,252  L 

SUr.. . 

. (m) 

360,076 

425,736 

65,660  L 

Times.. . 

.  .  (e) 

275,312 

407,496 

132,184  L 

Star . 

(S) 

171,617 

288,811 

117,194  L 

Total  Daily... 

1,279,909 

1,680,005 

400,096  L 

Total  Sunday 

171,617 

288,811 

117,194  L 

Grand  Total . . 

1,451,526 

1,968,816 

517,290  L 

KANSAS  CITY,  MO.* 

Journal-Post _ _  . 

.(e) 

273,957 

309,060 

35,103  L 

SUr . 

. (e) 

627,183 

733,392 

106.209  L 

star . 

. (m) 

603,662 

745,124 

141,462  L 

Journal-Post . 

. .(S) 

56,790 

115,342 

58,552  L 

Star.. . 

. (S) 

268,895 

430,520 

161,625  L 

Total  Daily... 

1,504,802 

1,787,576 

282,774  L 

Total  Sunday. 

325,685 

545,862 

220,177  L 

Grand  Total . . 

1.830,487 

2,333,438 

502,951  L 

*KaDsas  City  figures  supplied  by  individual  newspapers. 


JACKSONVILLE,  FLA. 


1932 

1931  Gain  or  Loss 

Florida  Times-Cnioo ... 

.(m) 

387,284 

483,964 

96,680  L 

Journal _ _ 

(e) 

297,510 

.353,432 

55,922  L 

Florida  Times-l'nion  .. 

.(.S) 

122,357 

171,513 

49,156  L 

Total  Daily . 

684,794 

837,396 

152,602  L 

Total  Sunday . 

122,357 

171,513 

49,156  L 

Grand  Total  . 

807,151 

1.008,909 

201,758  L 

KNOXVILLE,  TENN. 

Journal .  . 

.(111) 

188,060 

338,942 

150,882  L 

News-.Sentinel . 

(e) 

346,613 

465,070 

118,457  L 

Times.. . 

.  (m) 

109,315 

Journal .  . 

.(S) 

60,005 

94,947 

34,942  L 

NewB-Sentinel . . 

(S) 

69,174 

120,212 

51,038  L 

Total  Daily.. . 

643,988 

804,012 

160,024  L 

Total  .Sunday . 

129,179 

215,159 

85,980  L 

Grand  Total .... 

773,167 

1,019,171 

246,004  L 

LOS  ANGELES,  CAL. 

Examiner. .. 

(m) 

566,030 

751,577 

185,547  L 

Illustrated  News . 

.(m) 

237,615 

269,743 

32,128  L 

Times., . 

(m) 

751,130 

930,915 

179,785  L 

Express  . 

(e) 

380,267 

Herald-Express . 

.(e) 

781,942 

985,685 

203,743  1. 

Record. 

(e) 

216,466 

286,607 

70,141  L 

•Examiner . 

.(S) 

364,123 

534,355 

170,232  L 

Tiniee.. 

(S) 

324,540 

541,520 

216,980  L 

Total  Daily ..  . 

2,553,183 

3,604,794 

1,051,611  L 

Total  .Sunday . 

688,663 

1,075,875 

387,212  L 

Grand  Total . 

3,241,846 

4,680,669 

1,438.823  L 

•Sunday  Examiner  figures  include  .\merican  Weekly  linage. 

1932  —  71,618  lines;  1931  — 

66,975  lines. 

MANCHESTER,  N 

H. 

I'nion . 

(m) 

344,274 

379,878 

35,604  L 

MEMPHIS,  TENN. 

Comuiercial  .\ppeal . . 

(m) 

361,008 

496,641 

135,633  I, 

Evening  Appeal . 

.(e) 

377,632 

505,186 

127,554  L 

Press-Scimitar . . 

.(e) 

285,124 

433,486 

148,362  L 

Commercial  Appeal. 

(S) 

158,571 

277,908 

119,337  L 

Total  Daily . . 

1,023,764 

1,435,313 

411,549  L 

Total  Sunday . 

158,571 

277,908 

119,337  L 

Grand  Total . 

1,182,335 

1,713,221 

530,886  L 

MILWAUKEE,  WIS. 

Sentinel .  ... 

(m) 

325,034 

439,098 

114,064  L 

Journal . 

(e) 

586,281 

729,154 

142,873  L 

l.eader . . . . . 

(e) 

107,424 

149,016 

41,592  L 

Wisconsin  News.  .  . 

(e) 

357,798 

495,389 

137,591  L 

•.Sentinel . . 

(S) 

104,705 

201,147 

96,442  L 

Journal . . 

(S) 

128,706 

277,802 

149,096  L 

Total  Daily . 

1,376,537  1,812,657 

436,120  L 

Total  Sunday . 

233,411 

478,949 

245,538  L 

Grand  Total . . 

1,609,948 

2,291,606 

681,658  L 

•Sunday  Sentinel  linage  includes  American  Weekly  figures, 
1932  —  59,845  lines;  1931  —  61,865  lines. 


Sentinel  (morning)  and  Wisconsin  News  (evening)  are  sold  in 
combination,  or  either  may  be  used  with  the  Sunday  Sentinel, 
with  the  exception  of  Financial  or  Classified. 

MINNEAPOLIS,  MINN. 


Journal . 

.(e) 

571,659 

696,023 

124,364 

L 

•Tribune . 

.  -  (e) 

500,427 

659,661 

159,234 

L 

Star.. . , .  .  .  . 

.  .  (e) 

401,579 

517,499 

115,920 

L 

Journal . 

.(S) 

99,500 

165,446 

65,946 

L 

Tribune . 

.  .  (.S) 

130,248 

213,915 

83,667 

L 

Total  Daily ..  .  .  . 

1,473,665 

1,873,183 

399,518 

L 

Total  Sunday . .  . 

229,748 

379,361 

149,613 

I. 

Grand  Total . 

1,703,413 

2,252,544 

549,131 

L 

•Tribune  sold  in  morning-evening  combination.  Linage  of  even¬ 
ing  edition  is  shown.. 


NASHVILLE,  TENN. 


Banner..  .  . 

.(e) 

290,721 

404,989 

114,268 

L 

•Tennessean . 

.  (m) 

316,477 

346,027 

29,550 

L 

Banner . 

.(8) 

78,580 

157,429 

78,849 

L 

Tennessean . 

..(S) 

74,972 

103,813 

28,841 

L 

Total  Daily  .. . 

607,198 

751,016 

143,818 

L 

Total  Sunday . 

153,552 

261,242 

107,690 

L 

Grand  Total . 

760,750 

1,012,258 

251,508 

L 

•3'enneasean  sold  in 

morning-evening 

combination 

linage 

of  morning  edition  is  shown. 


NEW  ORLEANS,  LA. 


Times-Picayune . 

.  .  .(m) 

657,291 

844,786 

187,495 

L 

Tribune . 

.  .  .  (ni) 

265,669 

310,101 

44,432 

L 

Item . 

...(e) 

452,413 

512,758 

60,345 

L 

States . 

. .  (e) 

353,443 

342,211 

11,232 

G 

Times-Picayune . . 

...(8) 

229,240 

343,652 

114,412 

L 

Item-Tribune . 

...(8) 

165,522 

233,323 

67,801 

L 

States . 

.  (8) 

101,783 

126,194 

24,411 

L 

Total  Daily . 

1,728,816 

2,009,856 

281,040 

L 

Total  Sunday... . 

496,545 

703,169 

206,624 

L 

Grand  Total . 

2,225,361 

2,713,025 

487,664 

L 

PERTH  AMBOY,  N.  J. 


(e)  275,732  345,ia3  69,371  L 


MONTREAL,  CANADA 

1932  1931  Gain  or  Loss 

Star . (e)  830,180  1,010,630  180,450  L 

Gasette . (m)  343,090  478,286  135,196  L 

LaPresse...  (e)  681,604  851,462  169,858  L 

LaPatrie..  .(e)  209,303  271,626  62,323  L 


Total  Daily  . 

2,064,177 

2,612,004 

■>47,827  L 

NEW  YORK,  N. 

Y. 

Times  . 

(m)  682,440 

844,471 

162,031  I. 

Herald  Tribune 

.(m)  445.629 

.568,786 

123,157  L 

American .. 

.  (in)  ■,37,48.'> 

502,758 

2.5,273  L 

News 

(m)  .593.135 

6.53,739 

60,601 1, 

Mirror. 

(m)  127,090 

196,771 

69,681  L 

Graphic. . 

(e)  .  . 

192,829 

Journal . 

.(e)  583..565 

746,69.5 

163.130  L 

Poet . 

(e)  147,.590 

191,334 

43.744  L 

Sun.. 

.  (e)  693,771 

834,604 

140.833  L 

World-Telegram .. 

. (e)  745,604 

867,736 

122.132  L 

•Bronx  Home  New 

s..  (e)  182,917 

217,923 

3.5,006  1, 

Times.. 

(S)  449,342 

757,185 

307.843  1, 

Herald  Tribune.. 

(S)  279,794 

473,153 

193,359  I, 

••.American 

(.S)  304,511 

.523,270 

218.7.59  I. 

News 

(S)  230,135 

364,669 

134,534  I, 

••Mirror . 

(S)  24,278 

♦Bronx  Home  New 

s..  (S)  82,960 

128,217 

45,257  I. 

Total  Daily . . 

.  4,5.56,309 

.5,659.723  I 

,103,414  I. 

Total  Sunday , 

..  _  1,288,060 

2,118,277 

830,217  I. 

Grand  Total . . 

5,844,369 

7,778,000  1.933,631 1, 

•Bronx  Home  News  figures  supplied  by  publisher. 

••Sunday  .American  figures  include  .American  Weekly  linage. 

1932  —  59,845  lines;  1931  —  63,769  lines. 

•••First  issue  Sunday  Mirror,  Jan.  10, 

,  1932. 

BROOKLYN,  N. 

Y. 

Eagle. 

(e)  667,212 

712,733 

45..521  L 

•Standard-Union . . 

.  (e) . 

206,402 

Times-Union.. 

(e)  334,989 

:)42,527 

7.538  L 

Eagle . 

(.S)  136,224 

244,924 

108,700  L 

Times-Union.. 

(.8)  40,.581 

69,936 

29,355  1, 

Total  Daily  .. 

_  1,002,201  1.261.662 

259,461  1, 

Total  Sunday . 

.  .  .  176.805 

314,860 

138,055  1. 

Grand  Total.. 

1,179,006 

1.576,.522 

397,516  L 

•Standard-Union  merged  with  the  Times  March  10, 

1932. 

NIAGARA  FALLS,  N.  Y. 

Gasette 

(e)  445,192 

536,979 

91,787  L 

NORFOLK,  VA 

T.edger-Dispatch . . 

. (e)  539,149 

647,528 

108,379  L 

A'irginian-Pilot . . 

(III)  330,341 

420,881 

90,5401. 

A’irginian-Pilot . . .  . 

.  (S)  161,981 

290,620 

128,639  1. 

Total  Daily... 

.  869,490 

1,068,409 

198,919  L 

Total  Sunday . 

.  .  161,981 

290,620 

128,639  1. 

Grand  Total. . 

.  1,031,471 

1,359,029 

327,558  1, 

OAKLAND,  CAL. 

Post-Enquirer.. 

.(e)  497,871 

711,423 

213,552  L 

Tribune . 

..(e)  762,662 

964,246 

201,584  L 

Tribune . 

(S)  110,667 

192,024 

81,357  L 

Total  Daily... 

.  1,260,533 

1,675,669 

415,136  L 

Total  Sunday . 

.  110,667 

192,024 

81,357  L 

Grand  Total . . 

.  1,371,200 

1,867,693 

496,493  L 

OKLAHOMA  CITY,  OKLA. 

Oklahoman . . . 

_ (m)  303,200 

457,998 

1.54,798  L 

Times . . 

. (e)  370,905 

.544,787 

173,882  L 

Oklahoma  News... 

. (e)  242,398 

363,158 

120,760  1. 

Oklahoman . 

. (S)  91,424 

182,171 

90,747  L 

Oklahoma  News.. 

.(8)  93,472 

Total  Daily .. 

.  .  916,503 

1,365,943 

449,440  L 

Total  Sunday. 

.  184,896 

182,171 

2,725 G 

Grand  Total.. 

.  1,101,399 

1,548,114 

446,715  L 

OMAHA,  NEB. 

Bee-News . 

. (e)  324,225 

347,006 

22,841  L 

World-Herald. 

. (e)  498,355 

641,354 

142,999  1 

•Bee-News . 

. (S)  148,223 

175,460 

27,237  L 

World-Herald . 

. (S)  144,274 

222,752 

78,478  L 

Total  Daily .. . 

.  822,580 

988,420 

165,840  L 

Total  Sunday. 

.  292,497 

398,212 

105,715  L 

Grand  Total . . 

.  1,115,077 

1,386,632 

271,555  L 

6Bee-News  is  sold  in  morning-evening  combination. 

Linage  of 

evening  edition  is  shown. 

World-Herald  is  sold  in  morning-evening  combination.  Linage 

of  evening  edition  is  shown. 

•Sunday  Bee-News  figures  include  American  Weekly  linage. 

1932  —  59,845  lines;  1931  —  61,865  lines. 

PEORIA,  ILL. 

Journal . . 

.(e)  445,568 

556,990 

111,422  L 

Transcript . 

. (m)  348,111 

466,532 

118,421  L 

Star . 

. (e)  433,148 

632,587 

199,439  L 

J  ournal-T  ranscri  pt 

190,808 

99,937  1 

Star . 

. (8)  86,753 

179,210 

92,457  L 

1 

»  - - — 

Total  Daily... 

.  1,226,827 

1,656,109 

429,282  t 

Total  Sunday . 

.  177,624 

370,018 

192,394  L 

Grand  Total. . 

1,404,451 

2.026,127 

621,676  L 

News 


Editor  &  P  u  L  I  i  s  h  e  r  T  h  e  F  o  u  r  I  h  E  s  I  a  I  v  for  S  opto  m  h  o  r  2  I,  I  ^  .‘i 


4^) 


PHILADELPHIA,  PA. 


1932 

1931  Gain  or  Loss 

Bulletin 

(e) 

637,310 

1,054,519 

417,209  L 

Inquirer. 

.(m) 

453,779 

550,197 

96,418  1. 

News 

(e> 

368,007 

438,497 

70,490  L 

Public  Ledger. 

(e) 

698,675 

573,222 

125,403  G 

Public  Ledger.  .  . 

(m) 

330,194 

391,602 

61,408  1. 

Record.  . 

(m) 

321,980 

378,661 

56,681  I, 

Inquirer. 

.  (.S) 

287,644 

401,841 

114,197  L 

Public  Ledger. 

(S) 

96,738 

198.,504 

102,266  I. 

Record 

.(S) 

113,469 

134,823 

21,354  1. 

Total  Daily.. 

2.HOt*.87:> 

3,386,698 

576,803  1. 

Total  .Sunday . 

497,351 

73.5,168 

237,817  L 

Grand  Total 

3,307,246 

4,121,866 

814,620  L 

PHOENIX,  ARIZ. 

Republic 

On) 

346,654 

159,941  L 

Cisiette 

te) 

362..5.57 

409,522 

46,965  I. 

Republic 

(.S) 

.50,271 

115,323 

65,052  I- 

Total  Daily  . 

709,211 

916,117 

206,906  L 

Total  Sunday 

50,271 

11.5,323 

65,0,52  L 

Grand  Total . . 

759,482 

1,031,440 

271,9.58  L 

PITTSBURGH, 

PA. 

Post-Gaiette .. 

. (Ill) 

397,948 

460,123 

62,175  L 

Pres* 

.(e) 

819,616 

1,123,503 

303,887  1. 

Suu-Telegrapli 

(e) 

703,789 

87.5,294 

171,505  I. 

Press.. .. 

..  .(.S) 

L53,339 

290,624 

137,285  L 

♦Sun-Telegraph 

.  ..(.S) 

181,801 

298,054 

116,253  1. 

Total  I  laily  . . . 

1,921,3.53 

2,458,920 

537,567  L 

Total  Sunday 

335,140 

588,678 

253,538  1. 

Grand  Total . 

2,256,493 

3,047,598 

791,105  1. 

•Sunday  Suii-Telejsraph  fiicures  include  American  Weekly 
linaKe,  1932  • —  59,845  lines;  1931  —  63,796  lines. 


PORTLAND,  ORE. 


Oreftoniaii 

.  (m) 

333,075 

.509,773 

176,698  L 

Journal.. 

.  (e) 

465,945 

571,650 

105,705  L 

.News-Telegram . . 

.  .  (e) 

2.55,884 

681,812 

425,928  L 

Oregonian. . 

. (S) 

158,899 

256,866 

97,967  L 

. .  .rs) 

,54,095 

110,162 

56,067  L 

Total  Daily... 

1,054,904 

1,763,235 

708,331  L 

Total  Sunday 

212,994 

367,028 

154,034  L 

Grand  Total . 

1,267,898 

2,130,263 

862,365  L 

PROVIDENCE,  R 

1. 

BuUetin . . 

. (e) 

774,797 

904,613 

129,816  L 

Journal . . 

..  .(m) 

291,263 

382,362 

91,099  L 

News-Tribune. .. 

. (e) 

258,535 

343,548 

85,013  L 

Journal ..... 

.  .(.S) 

117,861 

167,860 

49,999  L 

Total  Daily.. 

1,324,595 

1,630,523 

305,928  L 

Total  Sunday 

117,861 

167,860 

49,999  L 

Grand  Total 

1,442,456 

1,798,38,3 

;l.55,927  L 

READING,  PA 

Eagle . 

, .  .  .  (e) 

456,949 

536,507 

99,558  L 

Times . 

_  (in) 

364,367 

469,333 

104,966  L 

(S) 

21,267 

52,034 

30,776  L 

Total  Daily.. 

821,316 

1,025,840 

204,524  L 

Total  Sunday 

21,267 

52,034 

30,767  L 

Grand  Total. 

842,583 

1,077,874 

235,291  L 

RICHMOND,  VA. 

News-Leader. .. 

. (e) 

669,182 

787,951 

118,769  L 

Times-Dispatch . 

. (m) 

390,498 

501,733 

111,235  L 

Times-Dispatch . 

(.S) 

180,816 

249,882 

69,066  L 

Total  Daily.. 

1,059,680 

1,289,684 

230,004  L 

Total  Sunday 

180,816 

249,882 

69,066  L 

Grand  Total . 

1,240,496 

1,539,.566 

299,070  L 

ROCHESTER,  N. 

Y. 

Democrat  &  Chronicle  .  .(m) 

544,824 

707,377 

162,533  L 

Journal . 

. (e) 

497,768 

620,447 

122,679  L 

Timee-Union .. 

.  (e) 

579,440 

726,964 

147,524  L 

Democrat  &  Chronicle. .  ..Cs) 

119,524 

241,270 

121,746  L 

♦.American .. 

132,004 

151,385 

19,381  L 

Total  Daily .. 

1,622,032 

2,054,788 

432,756  L 

Total  .Sunday 

251,528 

392,655 

141,127  L 

Grand  Total . 

1,873,560 

2,447,443 

,573,883  L 

•Sunday  American  Bgures  include  .American  Weekly  linage, 

1932—59,845  lines;  1931—63,769  lines. 

SALT  LAKE  CITY, 

UTAH 

Tribune ... 

(III) 

405,288 

559,508 

154,220  L 

Deseret  News .... 

. (e) 

245,182 

317,169 

71,987  L 

Telegram  . 

. (e) 

294,246 

377,751 

83,505  L 

Tribune . 

.  (.S) 

126,312 

225,271 

98,959  L 

Total  Daily .. 

944,716 

1,254,428 

309,712  L 

Total  Sunday 

126,312 

225,271 

98,959  L 

Grand  Total . 

1,071,028 

1,479,699 

408,671  L 

SAN  ANTONIO,  TEXAS 

Kxpresn  . 

. (m) 

268,561 

387,612 

119,051  L 

News  . 

. (e) 

448,519 

580,779 

132,260  L 

Light 

. (e) 

402,304 

510,673 

108,369  L 

Express . 

. (8) 

129,155 

273,622 

144,467  L 

•Light . 

. (S) 

149,815 

257,054 

107,239  L 

Total  Daily.. 

1,119,384 

1,479,064 

359,680  L 

Total  Sunday 

278,970 

530,676 

251,706  L 

Grand  Total . 

1,378,354 

2,009,740 

611,386  L 

•Sunday  Light  Bgurea  include  American  Weekly  linage,  1932'  - 
59,845  lines;  1931-  61,865  lines. 


SAN  DIEGO,  CALIF 


1932  1931  Gain  or  Loss 

Union..  .  (ml  432,773  559,646  126,873  L 

Sun .  (el  484,548  581,195  96,647  L 

Tribune . (el  648,620  788,027  139,407  L 

I’nion..  (SI  194,684  319,302  124,618  1. 


Total  Daily _  1,565,941  1,928,868  362,927  L 

Total  Sunday..  .  194,684  319,302  124,618  L 

Grand  Total  1,760,625  2,248,170  487,545  1. 

SAN  FRANCISCO,  CALIF. 

Chronicle.  .  (ml  479,802  591,281  111,479  1. 

Kxaminer.  .  (ml  548,885  707,821  158,936  1. 

Call-BuUetin  .  .  (el  514,027  677,489  163,462  1. 

News  (el  502,711  668,468  165,757  1. 

Chronicle..  (SI  129,018  234,721  105,703  1. 

•Kxaminer...  . (S)  328,944  558,184  229,240  1. 


Total  Daily  ..  .  2,045,425  2,645,059  599,634  L 

Total  Sunday _  457,962  792,905  334,943 1. 

Grand  Total .  2,503,387  3,437,964  934,577  1. 

•.Sunday  Examiner  Bgurea  include  .American  Weekly  linage, 
1932-  71,618  lines:  1931—66,975  lines. 

SEATTLE,  WASH. 

Post-lntelligencer  ..  .  (ml  329,332  414,802  85,470  1. 

.Star  ...  (el  314,865  444,085  129,220  1, 

Times  .  (el  630,099  757,027  126,928  1, 

•Post-Intelligencer .  (SI  144,342  200,241  55,899  1, 

Times..  (.S)  144,187  241,930  97,743  1. 


Total  Daily .  1,274,296  1,615,914  341,618  L 

Total  Sunday _  288,529  442,171  153,642  1. 

Grand  Total .  1,562,825  2,058,085  495,260  1. 

♦Sunday  Post-Intelligencer  Bgures  include  American  Weekly 
linage,  1932-  71,618  lines;  1931 —66,975  lines. 

SIOUX  CITY,  lA. 

•Journal _  (m)  221,608  . 

Tribune..  . .  (e>  223,140  . 

Journal . . .  (S)  43,454  . . 


Total  Daily .  444,748  .  . 

Total  .Sunday .......  43,454  . . 

Grand  Total . . .  488,202  . . 

•Journal  is  an  all-day  paper.  .All  advertising  appears  in  all 
editions.  Linage  of  one  edition  measured. 

SOUTH  BEND,  IND. 

News-Times  (el  399,734  436,954  37,220  L 

Tribune . (e)  428,539  .508.575  80,036  L 

News-Times . (S)  55,651  74,3.56  18,705  L 

Tribune.. . (S)  54,120  75,570  21,450  L 


Total  Daily  .  _  828,273  94.5,529  117,256  1. 

Total  Sunday .  109,771  149,926  40,155  1. 

Grand  Total . . .  938,044  109,455  157,411  L 

SPOKANE,  WASH. 

.Spokesman- Review ...  .  (m)  234,195  310,527  76,332  L 

Chronicle . .  (el  474,005  591,746  117,741  L 

Press  ...  . .  (el  178,365  276,076  97,711  1. 

Spokesman-Review . (S)  115,567  228,597  113,030  1. 


Total  Daily .  886,565  1,178,349  291,784  L 

Sunday . .  .  115,567  228,597  113,030  L 

Grand  Total .  1,002,132  1,406,946  404,814  L 

ST.  LOUIS,  MO, 

Globe-Democrat... . (ml  367,960  471,663  103,703  1. 

Post-Dispatch . (el  663,014  829,027  166,013  L 

,Star  . .  .  . (el  451,514  518,057  66,543  L 

Times . . (el .  219,024  . 

Globe-Democrat... . (SI  113,478  206,559  93,081  1. 

Post-Dispatch . (SI  239,447  393,819  154,372  1. 


Total  Daily . .  1,482,488  2,037,771  555,283  L 

Total  Sunday .  352,925  600,378  247,453  1. 

Grand  Total .  1,835,413  2,638,149  802,736  1, 

SYRACUSE,  N.  Y, 

Herald . . . (el  466,168  628,993  162,825  L 

Journal... . . (el  458,189  601,602  143,413  1. 

Post-Standard... .  (ml  363,866  475,109  111,243  1. 

Herald . (SI  61,299  111,258  49,959  1. 

•.American.. . (S)  110,105  119,416  9,311  L 

Post-Standard . (.SI  49,145  72,047  22,902  L 


Total  Daily .  .  1,288,223  1,705,704  417,481  L 

Total  Sunday .  220,549  302,721  82,172  L 

Grand  Total .  1,508,772  2,008,425  499,653  1. 

•Sunday  American  Bgures  include  American  Weekly  linage, 
1932 -.59,845  lines;  1931—63,769  Unes. 

TACOMA,  WASH. 

Ledger . . (ml  205,808  282,278  76,4701. 

News-Tribune...  . (e)  364,373  516,857  152,484  L 

Times.... . (e)  273.515  395,801  122,286  1. 

Ledger . (.S)  88,561  163,433  74,872  L 


Total  Daily .  843,696  1,194,936  351,240  L 

Total  Sunday .  88,561  163,433  74,872  L 

Grand  Total  .  932,257  1,358,369  426,112  L 

TRENTON,  N.  J. 

Times... . (e)  466,703  570,978  104,275  L 

Times-.Advertiser  . (S)  58,571  97,612  39,041  L 

r  - -  ■ — —  ~ — 

Grand  Total .  525,274  668,590  143,316  L 


TOLEDO,  OHIO 


1932  1931  Gain  or  Loss 

Times... . (m)  91,785  167,719  75,934  L 

Blade .  (e)  551,644  647,444  95,800  1. 

News-Bee  (el  266,552  403,727  137,175  1. 

Times .  (.S)  105,308  216,514  111,206  L 


Total  Daily . ..  909,981  1,218,890  308,909  L 

Total  Sunday .  105,308  216,514  111,206  L 

Grand  Total _  1,015,289  1,435,404  420,115  1. 

TORONTO,  CANADA 

Globe  .  .  (m)  224,853  345,286  120,433  I, 

Mail  Empire . .  (m)  273,368  ;(86,442  113,074  1. 

Star  .  . (e)  947,929  1,048,112  100,183  1. 

.Star  Weekly .  (w)  77,257  127,760  50,503  L 

Telegram.  . (e)  1,023,352  1,141,737  118,835  1. 


Grand  Total . .  2,546,759  3,049,337  502,578  1. 

TULSA,  OKLA. 

Tribune...  .  (e)  357,473  443,814  86,341  1. 

World  .  .  ....  (Ill)  360,512  484,605  124,093  1. 

Tribune .  .  (S)  65,932  89,084  23,152  1. 

World  .  .  (S)  107,131  161,887  54,756  1. 

Total  Daily .  717,985  928,419  210,434  L 

Total  Sunday  ..  173,063  250,971  77.908  1* 

CJ  rand  Total .  891,048  1,179,390  288,342  1* 

WASHINGTON,  D.  C. 

Herald... . (m)  231,810  246,965  15,155  L 

News.  . (e)  252,858  273,036  20,178  L 

Times . (e)  489,508  524,609  35,101  L 

Post.. . .(m)  202,916  304,280  101,364  L 

Star  . .  (e)  1,161,146  1,210,510  49,364  L 

•Herald  . (S)  182,323  241,011  58,688  1. 

Post . .  (S)  96,833  175,575  78,742  1. 

Star  . (S)  315,596  464,374  148,778  1. 

Total  Daily . ..  2,338,238  2,559,400  221,162  1, 

Total  Sunday  .  .  .  594,752  880,960  286,208  1. 

Grand  Total .  2,932,990  3,440,360  507,370  I. 

•Sunday  Herald  Bgures  include  .American  Weekly  linage. 


1932—59,845  lines;  1931—63,769  Unes. 


WESTCHESTER  COUNTY  N.  Y.  GROUP 


Mamaroneck  Times _ 

(e) 

128,170 

127,514 

G 

Mt.  Vernon  Argus . 

(e) 

428,264 

463,728 

35,464  L 

New  Rochelle  .Standard- 

Star ...  . 

(e) 

292,721 

348,541 

55,820  L 

Ossining  Citisen-Sentinel.(e) 

168,687 

153,905 

14,782  G 

Port  Chester  Item. 

(e) 

319,271 

369,608 

.50,337  L 

Tarrytown  News . 

(e) 

211,819 

254,126 

42,307  L 

320,899 

Yonkers  Statesman .... 

(e) 

339,637 

329,875 

9,762  G 

White  Plains  Press  .  . . 

-te) 

251,053 

292,307 

41,254  L 

White  Plains  Reporter . 

(e) 

407,943 

552,862 

144,919  L 

Total  Daily . 

2,547,565 

3,213,365 

665,800  L 

•Yonkers  Herald  merged  with  Yonkers  Statesman 

Mar.  14. 

19:i2. 

WICHITA,  KAN. 

Beacon...  . 

(e) 

414,456 

445,341 

30,885  L 

Eagle . 

(ra) 

292,813 

399,613 

106,800  L 

Eagle . 

(e) 

290,595 

360,616 

70,021  L 

Beacon. . . 

(S) 

127,567 

174,914 

47,347  L 

Eagle . , . . 

(.S) 

94,480 

182,125 

87,645  L 

Total  Daily . 

997,864 

1,205,570 

207,706  L 

Total  Sunday . 

222,047 

357,039 

134,992  L 

Grand  Total . 

1,219,911 

1,562,609 

342,698  L 

WILKES-BARRE, 

,  PA. 

Record...  .  . 

(Ill) 

653,009 

784,103 

131,094  L 

Times-Leader . . 

(e) 

617,231 

729,420 

112,189  L 

News . . 

(e) 

316,324 

318,593 

2,269  L 

Independent . 

(.S) 

127,483 

169,571 

42,088  L 

(S) 

75,660 

Total  Daily . 

1,586,564 

1,832,116 

245,552  L 

Total  Sunday . 

127,483 

254,231 

117,748  L 

Grand  Total _ _ 

1,714,047 

2,077,347 

363,300  L 

•Sunday  Telegram  suspended  Nov.  1, 

1931. 

WORCESTER,  MASS. 

Telegram . . . 

.  (m) 

382,876 

489,899 

107,023  L 

Gasette . 

.  .  (e) 

422,722 

519,875 

97,153  L 

Poet . 

.  (e) 

341,741 

379,267  . 

37,526  L 

Telegram . 

.  (.S) 

90,849 

163,681 

72,832  L 

Total  Daily . 

1,147,339 

1,389,041 

241,702  L 

Total  Sunday . 

90,849 

163,681 

72,832  L 

Grand  Total . 

1,238,188 

1,552,722 

314,534  L 

YOUNGSTOWN,  OHIO 

Vindicator.. . 

..(e) 

355,000 

551,707 

196,707  L 

Telegram . 

.  (e) 

328,191 

523,110 

194,919  L 

Vindicator.. . 

.  (S) 

53,606 

134,514 

80,908  L 

Total  Daily . 

683,191 

1,074,817 

391,626  L 

Total  Sunday . 

53,606 

134,514 

80,908  L 

Grand  Total . 

736,797 

1,209,331 

472,534  L 
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SEES  PROFIT  IN  USE 
OF  NEWSPAPERS 


Erwin.  W..ey  Man  Say.  Many  Firm. 
Could  End  Pre.ent  Lo..e.  by 
Concentrating  Effort,  in 
Local  Market. 


Many  firms  could  turn  their  present 
l<>^ses  into  worth-while  profits  by  givinc 
up  their  ‘hopelessly  inadequate  sales 
promotion  at  distant  points,”  and  by 
putting  the  savings  into  aggressive 
newspaper  advertising  in  their  best 
inarkets,  !!.  F.  Douglas  told  the  open- 
uiR  session  of  the  New  York  Times 
Class  in  Advertising  Sept.  21.  Mr 
Douglas  IS  assistant  to  the  president 
of  Erwin.  VVasey  &  Co.,  New  York, 
advertising  agency. 

The  fact  of  the  matter  is,”  said  the 
speaker,  that  the  number  of  manufac¬ 
turers  with  truly  national  distribution 
IS  relatively  very  small.  During  the 
Doom  years,  scores  of  prosperous  smaller 
loncerns  were  injudicious  enough  to 
want  national  distribution  prematurelv 
however,  and  poured  a  large  part  of 
into  the  costly  process  of 
building  It.  The  depression  caught 
them  midway  in  their  building  pro- 
Rrams.  ^  y  ^ 

.And  the  mistake  that  many  of  them 
nave  since  made  has  been  to  continue 
draining  their  treasuries  to  support  a 
string  of  half-starved  branches  and 
undernourish^  wholesalers  that  should 
ue\er  have  been  started  in  the  first 
place. 

Such  firms  could  now  begin  making 
substantial  profits  by  cutting  off  the 
tattered  edges  of  their  distribution  bv 
adinitting  frankly  to  themselves  tha't 
their  business  is  essentially  sectional,  or 
even  lo^l,  and  by  concentrating  all  their 
sales  effort  in  rigidly  restricted  terri¬ 
tories. 

“One  of  our  smaller  clients  who  has 
scattering  distribution  all  over  the  East 
had  been  doing  only  a  fair  business  until 
he  was  recently  persuaded  to  adopt  the 
policy  of  concentrating  almost  all  of  his 
advertising  appropriation  in  selected 
New  Aork  newspapers.  The  result  is 
that  his  plant  has  been  working  over¬ 
time  to  meet  the  resulting  consumer 


Collin.,  Kirk  Executive.  Go  To 
Blackett-Sample-Hummert 

‘his  week 

* ‘'^hins,  Kirk,  Inc.,  Chicago  agency, 
will  shortly  discontinue  business  and 
^x^utives  of  the  firm  will  join  the 

HuSm.'i®" 

George  R.  Collins  and  A.  E.  Munn 
will  become  account  executives  at 
Hldckett-Sample-I^mmert  agency  on 
(Jet.  1.  Wallace  F.  Kirk  will  also  be¬ 
come  associated  with  that  company  as 
soon  as  he  has  completed  winding  up 
*  (he  Collins-Kirk  agency. 

Effective  Oct.  1,  the  advertising  ac¬ 
counts  of  the  John  F.  Jelke  Company, 
-Morton  Salt  Company,  Murine  Com¬ 
pany.  Public  Health  Institute,  Teletype 
t-orporation  and  Continental  Casualtv- 
Assurance  Company,  will  be  handled 
“>■  the  Chicago  office  of  Blackett- 
oample-Huinmert  agenev. 


ICE  INDUSTRY  PLANS 
1933  CAMPAIGN 


Intensive  Merchandising  and  Adver¬ 
tising  Drive  Outlined  at  Chicago 
Meeting — Newspaper.  Are 
Praised 


Open.  Atlanta  Office 

Atla.vt.v,  Sept.  19 — Fitzgerald  Ad¬ 
vertising  Agency,  of  New  Orleans  and 
-New  York,  has  opened  an  office  in 
101  Marietta  Street.  Joe 
L.  Killeem  senior  vice-president,  is  in 
charge.  The  staff  includes  Mr.  James 
£..  \\  inn,  who  directs  merchandising 
activities  concerning  women;  Bruce 
-Moran,  recently  head  of  his  own  or¬ 
ganization;  and  Miss  A.  -M.  Gippert 
lormerly  assistant  to  the  advertising 
director  of  hew  Yorker  magazine. 


Plex-O-Glas.  Account 

The  Fl^o-O-Glass  Manufacturing 
Company,  Chicago,  makers  of  a  glass 
substitute  for  farm  and  poultry  use.  has 
apiwinted  Phelps-Engel-Phelps.  Inc.. 
Chicago,  to  direct  its  account.  This 
agency  has  also  just  released  a  farm 
paper  schedule  for  Cougle  Commission 
Company,  Chicago.  All  business  for- 
nierly  placed  by  Frank  L.  Engel  through 
me  Kirtland-Engel  Company  will  now 
be  handled  by  Phelps-Engel-Phelps 
agency,  of  which  Mr.  Engel  is  vice- 
president. 


{  demand. 

It  is  far  better  for  any  manufac- 
turer-Kir  local  merchant— to  do  a  thor¬ 
ough  job  in  even  one  newspaper  in  a 
single  carefully  chosen  market  than  to 
spread  an  appropriation  so  thin  that  it 
does  no  job  anywhere. 

•  Z*’®  costliest  thing  in  advertising 
IS  the  reader  who  is  less  than  100  per 
cent  sold. 

That  is  why  it  is  so  important  for 
advertisers  to  get  a  clear  definition  of 
the  markets  they  should  attempt  to 
reach.  Market  analysis  is  certainlv  a 
tundamental  preliminary  to  advertising 
that  n^obody  interested  in  the  subject 
can  afford  to  overlook. 

‘This  year  the  newspapers  in  some 
of  our  bigger  cities  have  been  doing 
exceptionally  good  work  in  applying  to 
their  own  local  markets  the  facts  re- 
vealed  for  the  first  time  by  the  recent 
D.  b.  Census  of  Distribution. 

,, ,  Eewin,  Wasey  &  Co.’s  new  book. 
Major  Retail  Markets  of  the  United 
States,  which  coordinates  these  facts 
applied  to  370  key  markets,  has  not  only 
been  of  great  value  to  the  sales  man¬ 
agers  of  many  manufacturers  but  has 
helped  a  large  number  of  newspajier 
advertising  managers  to  organize  and 
dramatize  the  facts  about  the  sheer  size 
of  the  market  in  the  cities  in  which  their 
newspapers  are  published.” 

Discussing  space  buying,  “one  of  the 
most  difficult  and  important  functions 
m  an  advertising  agency,”  Mr.  Douglas 
said  the  factors  to  be  considered  in¬ 
clude  milline  rates,  duplication,  and 
methods  of  getting  circulation,  as  well 
as  ^itorial  appeal  and  success  in  ob¬ 
taining  advertising  volume. 


Heads  New  Boston  Office 

T.  Frank  Joyce,  formerly  for  15  years 
with  the  Associated  Press,  has  been 
appointed  general  manager  of  the  new 
ottice.s  of  the  Eastern  Advertising  Com- 
pany  m  Boston.  Charles  E.  Townsend, 
(-arlos  G.  Hafley  and  George  E.  Hall 
will  represent  the  firm  as  sales  mana¬ 
gers  m  Boston,  New  York  and  Chicago 
respectively. 


Mayflower  Refrigerator  Appoints 

The  Trupar  Manufacturing  Company, 
Daj-ton,  O.,  manufacturers  of  the  May- 
Hower  electric  refrigerator,  have  ap¬ 
pointed  Henri,  Hurst  &  McDonald,  Inc., 
of  Chicago  as  advertising  counsel,  a' 
nation-wide  investigation  is  now  in 
progress  and  will  be  an  important  fac- 
1*933"  advertising  plans  for 


(Special  to  Editor  &  Publisher) 
(Chicago,  Sept.  19 — The  ice  industry 
IS  laying  plans  for  an  intensive  1933 
merchandising  and  advertising  program 
to  extend  its  market  and  to  meet  the 
aggressive  sales  efforts  of  mechanical 
reirigeration. 

Through  nine  preparational  confer¬ 
ences,  attended  by  representatives  from 
I  National  Association  of 

Ice  Industries  has  been  able  to  obtain 
^  P'CEice  of  ice-marketing 

methods,  b^d  on  the  practical  experi¬ 
ences  ot  6M  men  and  women  in  the 
industry.  From  this  composite  mer¬ 
chandising  picture  will  be  produced  the 
1933°"^  ^ce-Marketing  Service  for 

The  service  will  comprise  salesmen’s 
and  sales  managers’  training  and  adver- 
tising  to  aid  the  sales  force,  Robert 
AicKnight,  advertising  director  of  the 
National  Association  of  Ice  Industries 
t-hicago,  explained  to  Editor  &  Pub¬ 
lisher  this  week.  Indications  are  that 
there  will  be  considerable  agitation  for 
a  national  advertising  campaign  of  the 
ice  industry  at  the  ISth  convention  of 
(D  Pittsburgh,  Nov.  15-18. 

1  he  newspaper  as  an  advertising  me¬ 
dium  was  praised  by  company  presi¬ 
dents,  managers,  route  supervisors  and 
ice  service  men  at  the  preparational 
conferences  held  during  the  past  month 
j  ‘  ^Dta’  Philadelphia,  Denver,  Port- 
land  San  Francisco,  Los  Angeles, 
Austin  Kansas  City  and  Indianapolis. 
At  each  conference,  newspaper  advertis¬ 
ing  ranked  first,  second  or  third  among 
the  ten  most  popular  media  used  by 
local  ice  _  companies.  More  firms  re¬ 
ported  using  newspaper  space  than  any 
other  medium. 

Four  major  factors  in  the  ice  busi¬ 
ness  were  discussed  at  these  conferences 
namely,  men,  markets,  management  and 
advertising.  Ice  company  executives 
have  come  to  realize  that  in  order  to 
meet  mechanical  refrigeration  competi¬ 
tion  they  must  train  their  delivery  men 
as  sales  representatives  and  creators  of 
customer  good-will.  Hence  delivery 
men  are  no  longer  “icemen”  but  “ice 
service  men.” 

.  National  Ice-Marketing  Service 
IS  designed  to  aid  ice  companies  in  train¬ 
ing  their  men  and  managers  in  modern 
.  said  Mr.  McKnight. 
and  to  offer  timely  suggestions  and 
copy  for  adequate  local  advertising  to 
back  up  these  efforts.” 

As  prt  of  this  service,  mats  are 
available  to  newspapers  to  sell  to  local 
companies  for  advertising  use.  The 
association  advocates  grouping  local  ice 
firms  into  cooperative  advertising  cam¬ 
paigns.  ® 


AGENCY  AMENDS  CHARTER 

’  Milwaukee 

has  filed  an  amendment  to  its  articles’ 
of  incorporation  with  the  Wisconsin 
secretary  of  state  providing  a  tSl 
authorized  capital  stock  of  2,100  shares 
of  which  $10,000  is  in  100  shares  pre¬ 
ferred  stock.  The  2,000  shares  of  com- 
S  consist  of 

’^1  Class  A  voting  stock 

and  I.m  shares  of  Class  B  non-voS 
Amendment  is  signed  by  Arthur  F 
Meyerhoff,  president  and  Walter  R 
Neisser,  secretary. 


College  Publisher*  Appoint 

Pubhshep’  Representatives, 
UK.,  of  New  York,  has  appointed  R.  W 
Harwood  and  H.  Mahon,  of  Cambridge 
Mass.,  as  representatives  in  New  Eng¬ 
land  with  the  e-xception  of  Connecticut 
and  western  Massachusetts,  which  will 
^  covered  from  the  New  York  office. 
Harwo^  and  Mahon  were  formerly 
with  Littell-Murray-Barnhill.  Inc.,  and 
for  many  years  have  handled  the  f/ar- 
-i'ord  Alumut  Bulletin. 


Planning  Asheville  Campaign 

Asheville.  N.  C..  city  officials  and 
tlie  advertising  committee  of  the  Cham¬ 
ber  of  Commerce  will  meet  soon  to  make 
final  plans  for  a  fall  advertising  cam¬ 
paign  in  newspapers.  D.  Hiden  Ram¬ 
sey,  general  manager,  Ashezille  Citizen- 
limes,  IS  chairman  of  the  advertising 
which  newspaper  copy 
will  ikely  be  placed  include:  ChicagtJ 
1  oledo,  Detroit,  Pittsburgh.  New  York 
Boston,  Philadelphia  and  Washington. 


New  Coast  Art  Service 

C'^(("|cllors  Service.  629  South 
Dill  street,  Los  Angeles,  has  been  or¬ 
ganized  to  serve  agencies  and  adver¬ 
tisers.  J.  E.  Vaida  is  president  and 
general  manager.  Harry  E.  Kingsbury, 
art  director,  was  formerly  with  tlie 
Broadway  Department  Store  and  J.  W. 
Robinson’s,  Los  Angeles,  as  art  coun¬ 
selor.  David  Brown,  sales  manager 
was  a  designer  for  Douglas  .Aircraft 
Company,  Santa  Monica. 


Planning  Poster  Exhibit 

Featuring  “One  Hundred  Best  Post- 
ers  of  the  Year,”  the  Chicago  Adver- 
tismg  Council  will  open  its  third  annual 
exhibit  of  poster  advertising  art  at 
Marshall  Field  &  Co.,  Oct.  6.  An¬ 
nouncement  of  the  prize  winners  and 
honor  awards  will  be  made  at  the  Oct. 
6  meeting  when  the  council  opens  its 
fall  and  winter  programs. 


^•*T.  A.  Review  Announced 

The  Parent  Rducator  Reinezo,  de¬ 
signed  to  appeal  to  Parent-Teacher  As- 
swiations  of  Westchester  Countv.  New 
York,  will  begin  publication  about  Oct. 
ri  1'*  by  the  Civic  Group 

Publishing  Company,  of  Pleasantville 
N.  Y. 


Tred  Foy  Promoted 

Fred  C.  Foy  has  been  appointed  man- 
1  -Angeles  office  of  the 

J.  Walter  Thompson  Company  succeed¬ 
ing  Thomas  W.  Harrison,  who  has  been 
^ansferred  to  the  Chicago  office.  Mr. 
Foy  goes  to  Los  Angeles  f rom  the 
San  Francisco  office. 


Dunne,  Jr.  Joins  Agency 

TT-^‘u  J.'”'’  joined 

D  irshon-Garfield,  Inc.  in  an  executive 
capacity.  Mr.  Dunne  was  at  one  time 
with  the  .VcK'  York  IVorld  and  prior  to 
that  with  the  Conde  Nast  Publications. 


New  G-E  Refrigerator 

•  General  Electric  Company  has 
intri^uced  a  low-priced  secondary  line 
of  electric  refrigerators  of  conventional 
design.  It  was  announced  this  week 
Sales  and  advertising  efforts,  however, 
will  continue  to  be  concentrated  on  the 
monitor-top  refrigerator  introduced  five 
years  ago. 


On  Rehabilitation  Committee 

B.  B.  Geyer.  president  of  the  Geyer 
Company,  Dayton  and  New  A’ork  has 
l^en  named  chairman  of  the  greater 
Davton  area  industrial  rehabilitation 
activity  under  the  employment  building 
program  sponsored  bv  President 
Hoover. 


Two  Account*  to  Hanff-Metzger 

The  Hotel  Montclair,  New  York,  has 
appoint^  Hanff-Metzger,  Inc.,  of  the 
same  city,  as  its  agency.  Louis  Berg. 

^  appointed 

Hanff-Metzger. 


Kelley,  Jr.  Joins  MeJunkin 

Charles  F.  Kelley,  Jr.,  formerly  vice- 
president  of  the  Yost  Advertising  Com- 
A  previously  with 

the  D  Arcy  Advertising  Agenev  has 
joined  the  MeJunkin  Advertising  Com¬ 
pany,  Chicago,  as  an  account  executive. 


Miner  Join*  Vars,  Inc. 

Sperry  W.  Miner,  who  has  been  vice- 
president  and  treasurer  of  the  W.  F. 
Gr^m  Motor  corporation,  Buffalo,  has 
resigned  to  become  a  member  of  the 
s(3ff  9^  (^^  -Addison  F.  Vars.  Inc.,  ad¬ 
vertising  agency  in  that  city. 


Jeeger  Co.  Appoints 

The  Jaeger  Company.  Inc..  New 
lork.  manufacturer  and  retailer  of 
sportswear,  has  appointed  Redfield- 
Coupe,  Inc.,  New  A’ork. 


Utica  Agency  Move* 

The  \  ayo  Retail  .Advertising  .Agenev, 
Itica.  N.  Y..  has  moved  from  252 
Genesee  street  to  larger  quarters  at  227 
(lenesee  street.  Harold  O.  Vavo  is 
manager. 


Lee  Cleaner  Appoints 

Chambers  &  Wiswell,  Inc.,  Boston 
agen^-  is  directing  the  account  of  the 
Lee  Cleanser  of  Lee,  Mass.  New  Eng¬ 
land  newspapers  will  be  used. 


Studies  European  Advertising 

Roger  _C.  McDonald  has  returned 
from  a  six-week  European  trip  in  the 
interest  of  Bonwit  Teller.  Fifth  Ave¬ 
nue.  New  York,  department  store.  He 
studied  department  stores  and  advertis¬ 
ing  in  each  city  visited. 


Hat  Account  Placed 

Bronston  Green  Company.  Inc  New 
V  ork.  straw  hat  maker,  has  placed  its 
advertising  with  Hirshon-Garfield  Inc 
-\ew  York. 


Mi**  Hornton  to  Redfield-Coupe 

Miss  Margaret  M.  Hornton,  formerly 
of  Cutajar  &  Provost,  Inc.,  has  joined 
the  staff  of  Redfield-Coupe,  Inc.,  New 
^  ork  advertising  agency,  as  account 
executive  and  specialist  in  retail  and 
feiiiinine-apiKal  copy. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


PLANS  TRADE  FESTIVAL 


Says  R.  Winston  Harvey,  president 
of  Harvey-Massengale  Company, 
Inc.,  Atlanta  advertising  agency,  in 
reply  to  inquiry  about  amount  of  ad¬ 
vertising  in  sight: 

“The  bulk  of  our  business  is  run 
during  the  winter  months  beginning 
in  October  and  carrying  on  through 
yiarch,  and  we  anticipate  from  old 
accounts  the  usual  volume.  In  fact, 
up  to  this  writing  schedules  have  gone 
out  on  just  about  the  same  basis  as 
last  winter. 

“The  unfortunate  part,  of  course,  is 
that  the  purchasing  power  of  the 
country  is  reduced,  which  narrows 
down  the  margin  between  the  sales 
and  advertising  figures,  but  this  is  ofif- 
set  to  some  e.xtent  by  the  decreased 
cost  of  raw  materials  which  is  en¬ 
abling  the  wise  manufacturer  to  still 
do  business  pretty  much  on  the  same 
ratio  basis  as  he  has  done  in  larger 
sales  years.  You  understand,  I  speak 
only  for  the  accounts  which  we 
handle  and  are  personally  familiar 
with. 

“We  began  the  development  of  a 
new  business  here  in  April  of  this 
year  under  very  trying  circumstances, 
and  it  is  of  interest  when  I  say  to  you 
that,  starting  from  scratch,  with  a 
new  article,  a  new  company,  and  all 
that,  this  business  has  progressed  to 
a  point  where  success  seems  to  be 
assured — all  of  which  goes  to  show' 
that  intelligent  merchandising  and  ad¬ 
vertising  is  the  answer  to  many  a 
business  man's  prayer  during  these 
trying  times. 

“We  really  are  looking  forward  to 
a  better  fall  and  winter  business  in 
our  organization  than  we  had  last 
vear.” 

♦  ♦  ♦ 

And  a  Pacific  Coast  view,  as 
.  worded  by  R.  Lynn  Baker,  Coast 
manager  for  J.  Walter  Thompson 
Company,  who  has  recently  visited 
many  cities  in  that  territory: 

“Pacific  Coast  business  leaders  are 
revitalizing  latent  markets  through 
aggressive  sales  promotion  and  adver¬ 
tising  with  the  result  that  conditions 
generally  have  improved  materially 
during  the  last  60  days. 

“The  realization  that  a  resumption 
of  strategic  and  forceful  advertising 
represents  a  policy  unquestionably 
more  in  keeping  with  current  condi¬ 
tions  than  the  passive  ‘it’s  no  use’ 
tactics  of  the  last  year  is  spurring 
observant  corporation  heads  into  new 
activity.  The  stimulation  in  sales  and 
improvement  in  prices  that  has  re¬ 
sulted  in  many  fields  attests  the  wis¬ 
dom  of  their  decision.” 

*  * 

ONE  of  the  most  pretentious — and 
undoubtedly  one  of  the  most  e.x- 
pensive — radio  programs  getting  un¬ 
der  way  this  fall  is  that  of  Maxwell 
House  Coflfee,  which  includes  the 
Hall-Johnson  Choir,  Jule  Bledsoe, 
Lanny  Ross,  “January  and  Molasses,” 


a  dramatic  cast  of  five,  and  the  Don 
\  orhees  Orchestra.  The  program, 
arranged  for  General  Foods  Corpora¬ 
tion  by  Benton  &  Bowles  agency,  will 
be  heard  for  an  hour  each  Thursday 
night  for  thirteen  weeks,  beginning 
Oct.  6,  on  the  red  NBC  network  with 
various  stations  added. 

*  *  * 

UNDER  a  new  arrangement  an¬ 
nounced  by  Roy  C.  Witmer, 
NBC  vice-president  in  charge  of  sales, 
the  National  Broadcasting  Company 
will  sell  local  advertising  as  well  as 
network  time.  “All  NBC  offices,”  it 
is  stated,  “are  now  equipped  to  pro¬ 
vide  advertisers  with  complete  in¬ 
formation  and  to  arrange  broadcast 
advertising  contracts,  for  the  local  use 
of  NBC  associated  stations  in  any  of 
the  following  cities:  New  York,  Bos¬ 
ton  and  Springfield,  Mass.,  Schenec¬ 
tady,  Washington,  Pittsburgh,  Cleve¬ 
land,  Chicago,  Denver,  San  Francisco. 
Seattle,  Portland,  Ore.,  and  Spokane.” 
♦  *  ♦ 

Efforts  of  “certain  firms  which 
manufacture  products  not  accepted 
by  either  medical  or  dental  organiza¬ 
tions,”  to  curry  favor  with  practition¬ 
ers  by  advertising  “See  your  doctor  or 
“See  your  dentist”  were  resented  by  Dr. 
Morris  Fishbein,  editor  of  the  Journal 
of  the  American  Medical  Association, 
speaking  recently  before  the  American 
Dental  Association  at  Buffalo.  Said 
he:  “It  is  difficult  to  understand  how 
any  ethical  profession  can  condone  the 
use  of  a  mouthwash  with  the  antiseptic 
efficiency  of  a  tub  of  salt  solution, 
selling  at  a  price  that  makes  it  compar¬ 
able  to  attar  of  roses,  merely  because 
the  manufacturer  tries  at  the  same  time 
to  force  a  few  patients  into  the  hands 
of  physicians  and  dentists.” 

Citing  “educational  campaigns”  of  ap¬ 
proved  advertising,  carried  on  by  dental 
associations  in  Little  Rock,  Shreveport. 
Fort  Worth,  Hot  Springs,  Jackson. 
Miss.,  Houston,  Indianapolis,  Allentown, 
Scranton,  Montgomery,  Ala.,  and  other 
places.  Dr.  Fishbein  expressed  doubt  of 
their  value  in  “increasing  public  appre¬ 
ciation  of  the  service  or  a  demand  for 
the  service,”  but  added :  “It  is  of 
course  difficult  to  evaluate  the  results  of 
educational  advertising.” 

To  Broadcaat  Football  Games 

Contracts  to  broadcast  Pacific  Coast 
football  games  over  the  N.B.C.  gold 
network,  the  Don  Lee-C.B.S.  stations 
and  KORE  and  KOR,  two  independent 
stations,  have  been  signed  by  the  Asso¬ 
ciated  Oil  Company.  The  broadcasts 
started  Sept.  17  and  will  continue 
through  the  annual  San  Francisco 
.Shrine  benefit  game  on  New  Year’s 
Day.  There  are  200  stations  involved. 


Alabama  Press  Association  Backing 
State-Wide  Event 

The  Alabama  Press  Association  made 
plans  for  a  state-wide  Trade  Festival 
at  a  meeting  of  the  executive  committee 
in  Birmingham  last  week.  The  week 
of  Nov.  12-19  has  been  chosen  and  the 
program  includes  a  series  of  special 
sales  inducements  offered  by  rural  and 
city  merchants  with  the  state  press  co¬ 
operating.  Forney  Stephens,  president 
of  the  association,  announced  the  state 
press  proposed  to  supply  every  resident 
of  the  state  with  copies  of  newspapers 
announcing  the  trade  week. 

The  committee  in  charge  includes  Mr. 
Stephens:  P.  O.  Davis,  Alabama  Poly¬ 
technic  Institute;  Charles  H.  Greer, 
publisher,  Sylacauga  News;  E.  C.  Hall, 
Alexander  City  Outlook,  and  N.  C. 
Cady,  Birmingham  manager.  Western 
Newspaper  Union. 


HERALD-POST  CUTS  RATE 

The  Louisville  (Ky.)  Herald-Post 
has  announced  a  flat  rate  of  10  cents 
a  line  for  general  advertising,  replacing 
a  15-cent  rate. 

- -  —  i 

AD  TIPS 


Bank  to  Advertise 

J.  R.  Fain,  president  of  the  Morris 
Plan  Bank  of  Winston-Salem,  N.  C., 
has  announced  that  the  bank  is  enter¬ 
ing  into  an  extensive  advertising  pro¬ 
gram  in  the  belief  that  improvement  in 
general  business  conditions  warrants 
the  investment.  The  bank  has  found, 
he  said,  that  newspaper  advertising  is 
the  most  valuable  and  effective  type. 


Loft  Candy  Ahead  of  1931 

Loft,  Inc.,  New  York  confectionery 
chain,  reports:  sales  for  the  first  eight 
months  of  1932  were  $8,937,824.76,  an 
increase  of  $473,385.83,  or  5.7  per  cent 
over  the  same  period  of  1931.  Total 
customers  for  this  period  were  23,- 
925,701,  an  increase  of  1,510,993,  or  6.7 
per  cent  over  the  same  period  of  1931. 


New  Post  for  Sisson 

Harold  D.  Sisson  has  been  appointed 
sales  and  advertising  manager  of  the 
William  L.  Gilbert  Clock  Company  of 
Winsted.  Conn.,  following  the  resigna¬ 
tion  of  Norman  L.  Stevens. 


.Anfenaer  Advertlsina  Aaenry,  1706 
Olive  Street,  St.  Louis.  Renewing  con¬ 
tracts  with  some  Western  and  Pacific 
Coast  newspapers  for  the  Miracul  Wax 
Company,  St.  Louis. 

Daurhy  Company,  271  Church  Street, 
New  York.  Again  placing  orders  with 
newspapers  in  various  sections  for  the 
Hiscox  Chemical  Company,  Patchogue, 
N.  Y. 

Charles  Daniel  Frey  Company,  333 
North  Michigan  Avenue,  Chicago.  Now 
handling  account  for  Zenith  Radio. 

Gardner  Advertising  Company,  336 
West  42nd  Street,  New  York.  Again 
renewing  some  newspaper  contracts  for 
the  Aluminum  Cooking  Utensils  Com¬ 
pany,  New  Kensington,  Pennsylvania. 

Johnson,  Read  &  Co.,  222  West  Adams 
Street,  Chicago.  Now  handling  the  ac¬ 
count  qf  Fred  W.  Amend  Company, 
Danville,  Ill.,  manufacturers  of  “Chuckles 
Confection.”  Newspapers  will  be  used. 

John  F.  Murray  Advertising  Ageney, 
578  Madison  Avenue,  New  York.  Re¬ 
newing  newspaper  contracts  for  the 
Wyeth  Chemical  Company,  New  York, 
and  R.  L.  Watkins  Company,  New  York. 

Paris  &  Peart,  370  Lexington  Avenue, 
New  York.  Placing  orders  with  news¬ 
papers  in  various  sections  for  the  Semi¬ 
nole  Paper  Corporation,  tissue.  New  York. 

Frank  Presbrey  Company,  247  Park 
Avenue,  New  York.  Again  placing  500 
line  one  time  orders  with  newspapers 
in  various  sections  for  the  Prudential 
Life  Insurance  Company,  Newark.  N.  J. 

Peck  Advertising  .Agency,  271  Madison 
Avenue,  New  York.  Again  placing  copy 
with  newspapers  in  various  sections  for 
the  B.  T.  Babbitt,  Inc.,  New  York. 

KuthraufT  &  Ryan,  360  North  Michigan 
Avenue,  Chicago.  Using  newspapers  in 
a  test  campaign  for  the  Kristee  Manu¬ 
facturing  Company,  Akron,  Ohio,  manu¬ 
facturers  of  rubber  household  specialties. 

Richardson,  Plant,  Inc.,  216  Superior 
Avenue,  N.  E.,  Cleveland.  Again  re¬ 
newing  some  newspaper  contracts  for 
the  Cummer  Products  Company,  Bed¬ 
ford,  Ohio. 

Green,  Fulton  &  Cunningham,  360 
North  Michigan  Avenue,  Chicago.  Re¬ 
ported  to  have  prepared  general  list  of 
newspapers  on  the  D.D.D.  Company. 


BURGESS  CHROME  MATS 


Greenspan  to  Churchill-Hall 

Greenspan  Bros.,  wholesale  Rrocers. 
at  Perth  Amboy,  N.  J..  have  placed 
their  advertisinp  with  Churchill-Hall, 
Inc. 


The  best  proof  that  Cushman  Motors  do  cut  type¬ 
setting  machine  operating  costs  are  the  records  and 
statements  of  many  newspaper  mechanical  super¬ 
intendents  who  have  installed  them  up  to  100% 
after  using  other  motors.  We 
can  prove  that  Cushman 
Motors  stay  in  when  they  get 
in. 


CUSHMAN  ELECTRIC 
COMPANY 

Concord,  N.  H. 

Toronto  Foundry  Co.,  Toronto.  Can. 
Canadian  Distributors 


BURGESS 

SERVICE  and  QUALITY 


August  12,  1932. 

Burgess  Cellulose  Company, 

Freeport,  Illinois. 

"Gentlemen: — 

I  am  sending  you  a  few  copies  of  our  paper.  It  it 
onlyfairthatcreditbe  paid  to  you  for  the  results  we  attain. 

When  we  come  to  talk  about  buckles  I  can  honestly 
say  tha  t  we  have  not  had  a  buckle  In  five  months,  of  course 
we  have  tome  but  the  reason  for  that  it  pinching  in  the 
casting  box  which  it  not  the  fault  of  the  mat. 

We  received  commenb  on  the  following  advertise¬ 
ments — Gulf  and  Sohio  in  our  August  4  issue,  in  our 
August  10  issue  Lux  Soap  and  Old  Gold,  and  in  our 
August  12  issue  the  Ivory  Soap  Ad — this  ad  was  just 
at  good  and  in  some  cases  better  than  the  larger  plants 
produced. 

I  alto  want  to  say  a  word  concerning  your  service  man, 
namely,  Mr.  Stephen  Chipchate.  It  it  a  pleasure  to 
have  him  cal  I  at  he  always  hat  some  helpful  hinb  which 
arc  very  helpful  to  us  and  which  we  arc  grateful  for," 

Yours  sincerely. 

Signed — Irv  J.  Doyem 

Stereotype  Foreman, 
Sandusky  Newspapers,  Inc, 
Sandusky,  Ohio. 


You  too  can  benefit  from  Burgess  Quality  and  Service. 
Write  now  for  your  demonstration. 

BURGESS  CELLULOSE  COMPANY 
Freeport,  Illinois 

-  BURGESS  CHROME  MATS 


BURGESS  CHROME  MATS 
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BETTER  GOODS,  BETTER  ADVERTISING 
THEME  AT  BOSTON  CONFERENCE 

Backbone  of  Depression  Broken,  Says  P.  A.  O’Connell — 
Arthur  Price  Urges  Less  Talk  of  Quality,  but 
Offers  Ten  Methods  of  Achieving  It 


By  CARROLL 

iSiiifial  to  Koitok  &  1'i  blishek) 

Boston,  Sept.  20— Mr.  and  Mrs. 

Consumer,  their  needs,  desires  and 
reactions,  dominated  the  annual  Boston 
Conference  on  Retail  Distribution  Sept. 
19-20. 

The  return  of  a  quality  market,  at  a 
fair  price,  was  both  the  prediction  and 
the  plea  of  many  of  the  speakers,  all 
experts  in  their  respective  fields.  That 
the  use  of  untrue,  deceptive,  or  mislead¬ 
ing  statements  or  illustrations  in  adver¬ 
tising.  the  blame  for  which  was  placed 
.squarely  at  the  door  of  the  retailer  him¬ 
self,  must  be  abolished,  was  one  of  the 
keynotes  of  the  conference. 

In  opening  the  meeting,  P.  A.  O’Con¬ 
nell,  of  Boston,  president  of  the  Na¬ 
tional  Retail  Dry  Goods  Association, 
statetl : 

“I  believe  we  are  safe  in  feeling  that 
the  backbone  of  the  depression  has  been 
broken  and  that  a  new  iieriod  of  business 
recovery  lies  before  us.  However,  if 
recovery  is  to  be  sustained,  there  must 
also  be  a  confidence  in  the  quality  of 
the  merchandise  we  offer  and  a  confi¬ 
dence  in  our  advertising,  and  the  con¬ 
suming  public  also  must  feel  confident 
as  to  the  security  of  their  employment. 
The  greatest  single  need  of  business  to¬ 
day  is  to  restore  consumer  confidence, 
for  it  is  from  the  consuming  public 
that  the  initial  impulse  of  improvement 
must  come. 

“Boston  retail  store  managers  have 
started  a  movement  that  will  mean  the 
placing  of  orders  for  at  least  $170.- 
000,000  worth  of  merchandise  during 
the  next  few  months,  $60,000,000  of 
which  will  come  from  Boston  alone. 
In  New  York  it  is  estimated  that  $400,- 
000.000  will  be  spent.  That  means 
business — it  is  not  waiting  for  business 
to  start. 

“One  of  the  most  hopeful  signs  today 
is  the  swing  back  to  g(xxl  quality  mer¬ 
chandise.  Quality  is  absolutely  essen¬ 
tial  to  permanent  recovery  in  consumer 
confidence  and  consumer  buying. 

“Second  only  to  the  quality  of  our 
merchandise  must  come  the  quality  of 
our  advertising.  It  is  not  the  cost  of 
the  linage  that  is  the  important  factor, 
but  the  quality  of  the  advertising. 
Every  bit  of  exaggeration,  every  in¬ 
stance  of  misrepresentation,  every  de¬ 
rogatory  comparison — these  are  largely 
the  cause  of  high  advertising  costs. 
This  evil  cannot  be  eliminated  by  one 
merchant  or  one  newspaper,  but  rather 
by  full  cooperation  between  all  the  bet¬ 
ter  merchants  and  all  the  better  news¬ 
papers.  From  letters  that  I  have  re¬ 
ceived  from  leading  publishers  since 
this  idea  was  first  voiced.  I  believe  the 
newspapers  as  a  whole  are  ready  to 
take  such  a  step.  If  they  do,  and  if  they 
carrv'  through  until  tlie  consuming  pub¬ 
lic  finds  that  it  can  place  implicit  con¬ 
fidence  in  all  the  advertising  they  print. 
I  believe  our  problem  of  excessive  ad¬ 
vertising  costs  will  have  been  solved.” 

F.  Eugene  Ackerman,  vice-president 
of  Julius  Frostmann  Corporation, 
stated : 

“The  emphasis  has  been  placed  on  the 
least  valuable  asset  of  merchandise — 
price — until  by  the  use  of  great,  compli¬ 
cated  organizations,  including  control 
buying,  personnel  training,  style  ad¬ 
visers.  merchandise  managers,  buyers, 
publicity  and  promotion  staffs,  we  have 
finally  perfected  a  new  and  destructive 
technique  in  accomplishing  the  oldest 
and  most  primitive  method  of  doing 
business — the  haw'king  of  bargains. 

"I  have  never  been  able  to  see  why 
advertising  should  attempt  a  different 
emotional  or  rational  appeal  than  do 
the  editorial  pages.  Customers  don’t 
have  to  be  hypnotized  with  bedtime 
stories  to  buy  merchandise.  Pride  of 
appearance,  of  social  caste,  all  of  the 
finer  instincts  of  life  are  bound  up  in 
our  purchases.  People  arc  interested 
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in  the  general  aspect  of  style,  but  they 
are  much  more  interested  and  want  to 
be  told  honestly  by  a  source  they  trust 
what  service  the  merchandise  will  give. 
We  must  .sell  quality,  not  as  a  catch¬ 
word,  or  as  a  substitute  for  price  appeal, 
but  as  a  synonym  for  integrity  in  values 
reflected  in  service;  in  suitability;  in 
wear  and  in  appearance  while  it  is  be¬ 
ing  used  or  worn.” 

L.  D.  H.  Weld,  director  of  research 
of  McCann-Erickson,  Inc.,  New  York, 
.stressed  numerous  examples  to  prove 
“that  other  things  being  equal,  it  is  the 
company  which  does  the  best  selling  and 
advertising  job  that  gets  business  from 
its  competitors.” 

I.  A.  Hirschmann,  publicity  director 
of  Lord  &  Taylor,  Inc.,  New  York,  was 
strong  in  his  praise  of  newspapers  as 
an  advertising  medium,  and  also  pointed 
out  the  advantages  of  radio  as  a  supple¬ 
mentary  medium.  Of  newspapers  he 
said: 

“The  greatest  tribute  that  can  be  paid 
to  the  newspaper  has  been  the  consistent 
and  specific  results  in  item-selling  and 
store-building  that  it  has  achieved  for 
American  merchants.  The  newspaper 
will  continue  to  remain  his  best  me¬ 
dium.” 

In  speaking  of  the  current  price 
merchandising,  he  said: 

“Any  customer  who  knows  enough 
not  to  be  fooled  twice  by  the  so-called 
stylized  junk  that  has  been  handed  out 
in  row  on  row  by  some  of  our  most 
austere  and  respectable  merchants,  will 
certainly  know  enough  to  ask  (when 
the  merchant  suddenly  turns  to  stress 
quality)  ‘What  were  you  handing  out 
to  me  these  other  22  months?  Why 
this  sudden  absolution  ?’  ” 

■Arthur  O.  Price,  sales  promotion 
manager  of  the  AVzc’  I'ork  Herald 
Tribune,  in  an  inspired  address,  gave 
the  newspaperman’s  point  of  view  on 
the  present  situation.  He  said  in  part : 

“Advertising  always  goes  in  for  gags. 
The  gag  of  the  moment  is  quality.  As 
a  matter  of  fact,  quality  is  one  virtue 
that  becomes  less  virtuous  the  more  you 
talk  about  it.  not  enhancing  itself 
through  discussion — in  fact  it  raises  a 
cloud  of  suspicion  and  doubt. 

“Most  of  the  discussion  of  quality 
today  comes  from  people  who  have 
sinned  against  it  the  most.  For  many 
stores  it  may  be  a  confession  coming  too 
late — they  have  already  destroyed  what¬ 
ever  good  will  they  had  built  up  in  the 
past. 

“Cheated  is  the  word  that  best  de¬ 
scribes  the  customer  who  has  fallen  for 
a  low-priced  bargain  that  lacks  quality. 
It  takes  many  years  of  patient  and  effi¬ 
cient  merchandising  and  advertising  to 
build  good  will,  but  one  item  of  poor 
quality  sold  to  a  customer  may  destroy 
all  that. 

“Right  now  a  great  many  merchants 
are  complaining  that  their  advertising 
doesn’t  seem  to  pull  any  more.  They 
are  constantly  changing  their  advertis¬ 
ing  or  their  advertising  manager  or 
both.  .Always  looking  for  new  stunts, 
new  appeals,  new  reasons  to  cover  the 
real  truths  that  their  customers  have 
lost  faith  in  them.  The  day  of  reckon¬ 
ing  for  those  merchants  is  near  at  hand. 

"The  mad  rush  to  keep  ahead  of  fall¬ 
ing  prices  is  over.  From  this  point 
prices  will  go  in  one  direction — up¬ 
ward.  Silk,  cotton,  wool  and  leather, 
four  principal  commodities  that  go  to 
make  up  what  we  wear,  are  well  past 
their  low  points  on  a  definite  upward 
trend.” 

To  the  merchants  who  wish  to  cash 
in  on  the  new  era  of  quality  merchan¬ 
dising  he  recommended  the  following 
points : 

“1.  Stop  talking  about  quality — in 
your  advertising — and  start  talking 
about  it  in  your  organization. 

“2.  Take  inventory  of  your  stocks — 


and  make  this  quality  count.  See  if 
you  are  selling  “seconds”  where  you 
formerly  sold  only  perfect  merchandise. 
See  if  sub-standard  grades  have  crept 
into  your  stocks.  See  if  your  better 
grades  are  in  sufficient  quantities  and 
complete  assortments. 

“3.  Check  your  customer  complaints. 
Scrutinize  the  departments  and  the  mer¬ 
chandise  that  show  heavily  in  returned 
goods  and  adjustments  as  well  as  com¬ 
plaints. 

“4.  Set  definite  standards  for  your 
merchandise — what  grades  must  not  be 
purchased  at  any  price.  Decide  about 
carrying  seconds.  Ask  a  chemist  to  be 
sure  about  the  loaded  silks  you  may  be 
selling.  Rip  garments  apart  to  check 
their  workmanship  and  decide  where 
skimping  must  stop. 

“5.  Check  your  price  lines — eliminate 
those  at  which  no  manufacturer  can 
continue  to  supply  satisfactory  merchan¬ 
dise.  Add  higher-priced  lines  if  nec¬ 
essary. 

“6.  Check  your  stocks  of  nationally 
advertised  brands,  especially  those  that 
have  maintained  their  quality  and  their 
advertising.  Those  are  the  brands  that 
will  be  favored  most  by  the  public  as 
they  seek  to  avoid  makeshift  lines  of 
inferior  grade. 

“7.  Back  up  your  higher-price  lines 
with  advertising.  Revise  your  sales 
promotion  plans  to  include  plenty  of 
offerings  of  better  grades. 

“8.  Have  courage  to  stick  to  your 
plan,  even  though  competitors  continue 
to  shout  low  prices  against  you.  For 
every  customer  looking  for  a  low- 
priced  bargain  today  there  are  probably 
a  dozen  looking  for  better  grades — at  a 
low  price  to  be  sure,  but  not  at  any 
sacrifice  of  quality. 

“9.  Remember  that  the  wearing  qual¬ 
ity — the  satisfaction  of  a  purchase — nr 
the  lack  of  it — is  remembered  long  after 
the  bargain  price  is  forgotten.  No  one 
ever  boasted  of  buying  a  bargain  that 
proved  to  be  lacking  in  quality. 

“10.  Put  some  of  the  quality  tone  in 
your  advertising.  Stop  writing  copy 
that  insults  your  customers  by  suppos¬ 
ing  that  their  only  interest  in  life  is  to 
buy  a  $10  garment  for  $5 — get  another 
theme  in  your  advertising  beside  the 
bargain  price  appeal.” 

REPUDIATES  USE  OF  NAME 

F.  L.  Mollenkopf,  city  editor  of  the 
Toledo  (O.)  Blade  informed  Editor  & 
Publisher  this  week  that  he  was  in  no 
way  associated  with  the  Ohio  Editors’ 
.Association,  which  is  scheduled  to  meet 
in  Columbus  next  month.  A  story  of  the 
meeting  program,  sent  out  by  Clyde  P. 
Steen.  Fremont  (O.)  Messenger,  secre¬ 
tary-treasurer,  was  printed  in  these 
columns  last  week.  Mr.  Steen  told 
Editor  &•  Pubi.ishf.r  that  Mr.  Mollen- 
kopf’s  name  had  been  dropped  from  the 
tentative  list  of  association’s  officers 
after  his  former  release  had  been  mailed. 

COLOR  RATES  REDUCED 

Rate  reductions  running  as  high  as 
38  per  cent  for  color  advertisers  in 
rotogravure  and  comic  sections  have 
been  announced  by  the  St.  Louis  Post- 
Disfiateb.  Roto  advertisements  of  1,000 
lines  or  more  now  take  the  same  rate  as 
monotine.  .A  special  discount  of  10  per 
cent  is  offered  to  roto,  color  roto,  and 
color  comic  advertisers  when  the  same 
copy  appears  in  four  other  newspapers. 

DAILIES  TO  SAVE  LOGAN  ELM 

The  Columbus  Ohio  State  Journal  in 
co-operation  with  several  other  news¬ 
papers  is  raising  a  fund  of  $900  to  help 
defray  the  expense  of  a  “surgical  opera¬ 
tion.”  to  save  the  life  of  the  historic 
Logan  Elm,  near  Circleville,  O..  under 
which  Chief  Logan  of  the  Mingo  In¬ 
dians  signed  a  treaty  with  the  Shawnee 
Indians  in  1774. 


SPORTS  WRITERS  ELECT 

.Albert  W.  Keane,  sports  editor,  Hart¬ 
ford  (Conn.)  Courant,  was  elected 
president  of  the  new  Eastern  States’ 
Snorts  Writers’  .Association  in  Lenox. 
Mass.,  Sept.  14.  Other  officers  elected 
were:  Vice-president.  Martin  McDon- 
agh.  Albany  Time.s-Union;  secretary- 
treasurer,  Victor  N.  Wall.  Springfield 
(Mass.)  Union. 


CLAUDE  HOPKINS  DIES 
IN  MICHIGAN  HOME 

Former  President  of  Lord  and 
Thomas  Agency  and  One  of  Best 
Known  Advertising  Men  in 
Country  Was  66 


Chicago,  Sept.  22 — Claude  C.  Hop¬ 
kins,  66,  formerly  president  of  the 
Lord  and  Tliomas  advertising  agency 
here,  and  one  of 
the  best  known 
advertising  men 
the  United  States, 
died  last  night  of 
heart  disease  at 
his  estate  at 
Spring  Lake,  near 
Grand  Haven, 
Midi. 

Mr.  Hopkins 
entered  the  ad¬ 
vertising  business 
at  Grand  Rapids, 
Mich.,  in  1885  as 
a  member  of  the 
advertising  de- 


C.  C.  Hopkins 


partment  of  the  Bissel  Carpet  Sweeper 
Company.  He  afterwards  became  ad¬ 
vertising  manager  of  Swift  &  Co..  Chi¬ 
cago,  leaving  to  join  the  Lord  and 
Thomas  agency,  of  which  he  eventuallv 
liecame  president,  and  later  was  presi¬ 
dent  of  the  Quinlan  Company,  advertis¬ 
ing  counselors. 


.At  the  Lord  and  Thomas  agency  he 
wrote  many  of  the  advertisements  for 
nationally  known  products,  among  them 
Goodyear  tires,  Palmolive  soap,  Pepso- 
dent  toothpaste,  Quaker  Oats  and  many 
others. 

In  his  day  he  was  considered  the 
highest  salaried  advertising  writer  in 
.America. 


He  retired  from  the  agency  ten  years 
ago  and  moved  to  his  Spring  Lake 
home.  He  completed  there  an  auto¬ 
biography,  “My  Life  in  Advertising.” 
He  was  author  of  “Scientific  Adver¬ 
tising,”  which  was  translated  into  14 
languages. 


TO  TEACH  PRINTING 


N.  Y.  Employing  Printers’  Courses 
Will  Start  Soon 

The  educational  enterprise  of  the 
New  York  Employing  Printers’  Asso¬ 
ciation  this  week  announced  its  pro¬ 
gram  for  the  coming  season,  printing 
classes  to  be  conducted  by  experts  every 
evening  from  Monday  to  Friday  and  on 
Saturday  afternoon.  Enrollment  takes 
place  next  week.  Prizes  are  to  be 
awarded  to  students  showing  special 
proficiency. 

The  study  courses  include  the  follow¬ 
ing:  Advertising  typography,  applied 
design  and  layout,  cost  accounting,  esti¬ 
mating,  elements  of  printing  and  print¬ 
ing  processes,  proofreading,  typesetting, 
hand  composition,  history  of  the  graphic 
arts,  type  faces,  bookmaking  and  color 
printing.  Classes  are  to  meet  at  the 
headquarters  of  the  Association,  461 
Eighth  Avenue,  New  York;  New 
York  University  and  Columbia  Uni¬ 
versity. 

CAMPAIGNING  FOR  ECONOMY 

The  Cincinnati  Enquirer  is  campaign¬ 
ing  for  lower  governmental  expenses. 
.Articles  from  its  Washington  reporter, 
Edward  F.  Gableman,  are  pointing  out 
the  extravagances  of  operating  certain 
government  bureaus.  A  series  of  sim¬ 
ilar  articles  is  being  planned  for  the 
rest  of  the  year,  William  F.  Wiley,  En¬ 
quirer  general  manager,  told  Editor  & 
Publisher.  Mr.  Wiley,  as  president 
of  the  Cincinnati  Chamber  of  Com¬ 
merce,  is  the  moving  spirit  in  a  commit¬ 
tee  of  prominent  business  men  which  is 
studying  taxation  problems. 

LOWER  RATE  IN  FINDLAY,  O. 

.A  flat  rate  of  4^  cents  a  line  for  gen¬ 
eral  advertising  has  been  announced  by 
the  Findlay  ((Dhio)  Republican,  copy  to 
be  inserted  without  extra  charge  in  the 
Findlay  Courier  on  the  same  day.  The 
former  combination  rate  for  Republi¬ 
can,  morning,  and  Courier,  evening,  was 
5  cents. 
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RALPH  A.  GRAVES 

Magazine  Editor  Dies  In  Washing¬ 
ton;  Former  Newspaperman 

(Special  to  Editor  &  Publisher) 

Washington,  Sept.  19 — Ralph  A. 
Graves,  associate  editor  of  the  Xational 
Geographic  Magazine  and  former  mem¬ 
ber  of  the  staffs  of  the  Washington 
Times  and  Washington  Post,  died  here 
yesterday  as  the  result  of  a  heart  attack 
after  a  period  of  ill  health. 

A  native  of  Bainbridge,  Ga.,  Mr. 
Graves  had  been  active  in  editorial  work 
for  nearly  30  years,  having  come  to 
Washington  more  than  25  years  ago. 
After  serving  for  a  period  as  Sunday 
editor,  drama  editor,  and  city  editor  of 
the  Times,  he  went  to  \ew  Britain, 
Conn.,  as  general  manager  for  the 
Herald  for  a  year. 

Upon  his  return  in  1909,  he  joined  the 
Post  as  drama  and  Sunday  editor,  re¬ 
maining  until  1916,  when  he  joined  the 
National  Geographic.  He  was  educated 
at  the  University  of  Georgia  and  George 
VVashington  University. 

WILLIAM  S.  WOODRUFF 

William  Sanderson  Woodruff,  47, 
veteran  Xew  Jersey  newspaperman,  died 
at  his  home  in  Somerville,  N.  J.,  Sept. 
17  after  a  long  illness.  After  he  was 
graduated  from  Rutgers  University  in 
1907,  he  joined  Success  Magazine  of 
New  York  and  also  served  on  the  staffs 
of  various  magazines.  Due  to  ill  health 
he  returned  home  and  became  editor  of 
the  Somerset  Messenger  and  the  Somer¬ 
set  Democrat.  He  later  became  Somer¬ 
set  correspondent  for  the  Xeie  York 
Herald  Tribune.  Plainfield  Courier- 
Xeti’s  and  the  T  rent  on  Times  news¬ 
papers.  He  was  regarded  as  an  author¬ 
ity  on  New  Jersey  Colonial  history 
and  at  the  time  of  his  death,  was  writ¬ 
ing  “George  Washington  in  New  Jer¬ 
sey.”  a  historical  W'ork.  He  is  survived 
hy  his  wife,  his  mother,  one  sister  and 
three  brothers. 

©bttuarij 

CIIARLKS  WESLEY  McALILLY, 
51,  co-editor,  Marianna  (Fla.) 
Times-Courier,  died  Sept.  8  at  his  home, 
after  an  illness  of  several  months.  He 
was  at  one  time  with  the  JacksomHlle 
(Fla.)  Times-Union  circulation  depart¬ 
ment. 

Monroe  Barret,  24,  son  of  R.  L.  C. 
Barret,  veteran  reporter,  columnist  and 
contributor  to  the  editorial  page  of  the 
Richmond  (Va.)  Neivs-Leader,  died 
Sept.  18,  at  the  family  home  at  Ash¬ 
land,  Va. 

John  E.  Quinn,  70,  died  Sept.  12 
from  a  heart  attack  at  his  home  in 
Ocean  Grove,  N.  J.  He  had  been  edi¬ 
tor  of  the  Ocean  Grove  (N.  J.)  Times, 
a  weekly,  for  the  past  35  years.  Mr. 
Quinn  also  had  served  as  correspond¬ 
ent  for  the  Newark  Evening  Nexvs  for 
more  than  20  years. 

George  M.  A\t!nt,  54,  Deputy  Attor¬ 
ney  (general  of  New  York  State  and  at 
one  time  with  the  reportorial  staffs  of 
the  New  York  World  and  the  old 
Herald,  died  Sept.  17  of  heart  disease 
at  his  home  in  New  Dorp,  S.  I.  He 
is  survived  by  his  wife,  and  two 
brothers. 

Harry  Hampton  William,  57,  vet¬ 
eran  former  Texas  newspapermen,  died 
- - 
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in  a  San  Antonio  hospital  Sept.  17  of 
heart  disease.  Mr.  Williams’  last  regular 
newspaper  work  was  with  the  San  Anto¬ 
nio  Light,  on  which,  until  early  this 
year,  he  conducted  a  column,  “Texas 
Trails.”  Several  years  ago  he  wrote 
“Cattle  Clatter”  for  the  San  Antonio 
Express. 

Stiles  Mellichame  Brunson,  39. 
former  city  editor  of  Roanoke  (Va.) 
Times  and  the  Greenville  (S.  C.)  Neu's, 
<iied  at  Orangeburg,  S.  C.,  Sept.  12. 
His  body  was  found  floating  in  the 
Edisto  river  with  a  broken  neck.  A 
partial  investigation  by  the  coroner  re¬ 
vealed  that  death  was  self-inflicted.  Mr. 
Brunson  was  a  veteran  of  both  the 
French  and  .American  armies  during  the 
world  war  and  was  twice  decorated  for 
bravery  in  action  by  the  Italian  govern¬ 
ment.  He  had  suffered  a  nervous  break¬ 
down  two  years  ago  and  had  never  full 
recovered.  He  was  unmarried. 

Ch.vrles  E.  Atwood,  75,  for  nearly 
40  years  the  publisher  of  the  Exeter 
(N.  H.)  Nexvs  Letter,  died  Sept.  15, 
from  injuries  suffered  when  he  was 
struck  by  a  truck  a  few  days  before. 

William  H.  Arthur,  70,  formerly 
publisher  of  the  Marshall  (Mich.) 
.'Statesman  and  for  several  years  post¬ 
master  of  that  city,  died  at  his  home 
.Sept.  18  of  heart  disease. 

Milton  Reed,  84,  former  editor  of 
the  old  Pall  River  (Mass.)  Evening 
Nexvs.  .succeeding  his  father  in  that  posi¬ 
tion,  died  at  Fall  River  Hospital,  Sept. 
18.  William  Hale  Reed,  editor  and 
publisher  of  the  Taunton  (Mass.)  Daily 
Gazette,  is  a  nephew. 

Harry  R.  B.  Walsh,  district  re¬ 
porter  for  the  Boston  Post,  died  Sept. 
14  after  a  short  illness,  at  his  home 
in  West  Newton. 

C.  R.  McClain,  who  recently  retired 
as  editor  of  the  Greenfield  (O.)  Times, 
died  at  a  hospital  in  Dayton  this  week. 

William  M.  Sparks,  50.  widely 
known  newspaperman,  died  at  his  home 
at  Florence.  ‘Ala.,  last  week  after  sev¬ 
eral  weeks’  illness.  A  native  of  Ripley, 
Tenn.,  Mr.  Sparks  went  to  Florence  in 
1917  and  acquired  an  interest  in  the 
Vlorence  Times,  which  he  served  as 
business  manager  until  1925.  He  was 
later  business  manager  of  the  Sheffield 
Tri-Cities  Daily  and  in  1930  became 
editor  of  Sheffield  Standard  and  Tus- 
cumhia  Times,  weeklies. 

Milton  D.  Jacobs,  49,  vice-president 
of  Emil  Brisacher  &  Staff,  San  Fran¬ 
cisco.  died  recently.  Mr.  Jacobs  joined 
the  San  Francisco  Chronicle  advertising 
staff  in  1917,  and  for  three  years  was 
director  of  this  paper’s  Progressive  Cali¬ 
fornia  rotogravure  issue.  He  joined 
the  Brisacher  agency  in  1926. 

Gfxirge  J.  Scheuerman,  41,  member 
of  the  circulation  staff  of  the  Buffalo 
Evening  Nexvs,  died  Sept.  15  in  his 
home  in  that  city. 

Mrs.  Anna  Robb  Speed,  widow  of 
the  late  Henry  B.  Speed,  pioneer  pub¬ 
lisher  of  the  Des  Moines  (la.)  Register 
and  founder  of  the  Kellogg  Newspaper 
Company  of  Chicago,  died  last  week  at 
the  home  of  her  daughter,  Mrs.  Bar- 
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rett  R.  Hall,  Evanston,  Ill.  Mrs.  Speed 
was  born  in  Minersville,  Pa.,  in  1850 
and  went  to  Des  Moines  in  a  prairie 
schooner  in  1859.  She  went  to  Chicago 
when  her  husband  founded  the  Kellogg 
company,  which  was  later  purchased 
by  the  Western  Newspaper  Union. 

William  Sayre,  81,  for  65  years  a 
printer  with  the  Nexvark  (N.  J.)  Star- 
Eagle,  died  in  Newark,  Sept.  20. 

WiLi.iA.M  John  Flood,  81,  publisher 
of  the  South  Manchester  (Conn.)  News, 
a  weekly  which  suspended  some  time 
ago,  died  Sept.  17  at  his  home  in  Man¬ 
chester,  after  an  illness  of  four  months. 

John  J.  Nil  and,  68,  veteran  Phila¬ 
delphia  newspaperman  and  for  20  years 
editor  and  publisher  of  the  Fairmount 
Telegram,  a  Philadelphia  weekly,  died 
suddenly  at  his  home  Sept.  17  of  heart 
disease. 

Mrs.  Catherine  Schneider,  mother 
of  Walter  Schneider,  feature  editor, 
Philadelphia  Ex’ening  Ledger,  died  last 
week  in  Hahnemann  hospital,  Phila¬ 
delphia. 

W’illiam  Young  Bennett,  58,  for¬ 
mer  Florida  newspaperman  and  widely 
known  London  Times  war  correspond¬ 
ent  during  the  Boer  war,  died  at  his 
home  in  Cookeville,  Tenn.,  Sept.  4. 
.At  the  time  of  his  death  he  was  pub¬ 
lisher  of  the  Putnam  County  (Tenn.) 
Herald. 

Robert  Giese,  40.  pressroom  foreman 
for  the  Dallas  .Nexvs  and  Journal,  died 
in  a  Dallas  hospital  Sept.  16. 

J.  Edward  H.ai.ey,  47,  editor  of  the 
Suffolk  (L.  I.)  Ex’ery  Sunday  and  the 
.'smithtoxtm  Star  and  former  Long 
Island  editor  of  the  Brooklyn  Daily 
Eagle,  died  at  his  home  in  Smithtown, 
Sept.  16  of  a  heart  attack. 

Charles  H.  Strong,  circulation  rep¬ 
resentative  of  Buffalo  and  R(x:hester 
newspapers  in  Seneca  Falls.  N.  Y.,  for 
the  past  12  years,  died  Sept.  12  follow¬ 
ing  a  long  illness.  He  continued  this 
representation  although  he  had  been 
blind  for  a  dozen  years. 

John  B.  Killeen,  59.  for  many  years 
on  the  Boston  Post  copy  desk,  and  a 
widely  known  yachting  authority,  died 
Sept.  18  at  Cambridge  City  Hospital 
after  an  operation  performed  two  weeks 
ago.  He  had  covered  yachting  for  the 
Boston  Herald,  and  later  was  yachting 
editor  of  the  Boston  Globe. 

J.  Glen  Snodgrass,  51,  a  member  of 
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the  West  Virginia  State  Senate  and 
editor  and  manager  of  the  Wetzel 
Democrat,  a  weekly  at  New  Martins¬ 
ville,  W.  Va.,  died  at  his  home  there, 
Sept.  16. 

Le.\vens  P.  Clarkson,  56,  press¬ 
room  foreman  of  the  Houston  Post 
from  1895  to  1924  and  brother  of  .A.  E. 
Clarkson,  secretary-treasurer  of  the 
Houstem  Post-Dispatch,  died  recently 
in  a  Houston  hospital.  In  1925  he  joined 
the  Chattanooga  Nexvs,  but  returned  to 
Houston  in  September,  1931. 

EDMUND  eTcROWE 

Edmund  E.  Crowe.  67.  editor  of  the 
South  Norxvalk  (Conn.)  .'Sentinel  for 
12  years  prior  to  his  appointment  as 
postmaster  of  the  city  by  President 
McKinley  in  18W.  died  .Sept.  17  at  his 
home  in  Norwalk  after  a  long  illness. 
Mr.  Crowe  rejoined  the  daily  during 
President  Wilson’s  administration  as  edi¬ 
tor  and  held  that  ix>st  until  1922. 
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Reed  Harris,  former  editor  of 
the  Columbia  Spectator,  Columbia 
University  daily,  who  was  expelled 
from  the  school  last  spring  because  of 
his  outspoken  editorial  policy,  has  been 
in  the  limelight  again  this  week.  The 
ex-editor  has  crystallized  his  reactions 
towards  the  administration  that  ousted 
him  by  writing  a  scathing  denunciation 
of  the  narrowing  influence  of  present 
day  “collegiate”  education. 

In  a  book  called  “King  Football”  and 
subtitled  “The  Vulgarization  of  the 
.\merican  College”  (Vanguard  Press), 
Harris  relates  the  extent  to  which  pro¬ 
fessionalism  in  football  has  bent  out  of 
shape  the  original  aims  and  ideals  of  the 
.American  college  and  university.  Desig¬ 
nating  football  as  a  “racket,”  the  mod¬ 
ern  university  as  a  “factory”  and  the 
average  college  professor  as  an  “un¬ 
inspired  conformist,”  the  former  Colum¬ 
bia  student  strikes  hard  at  existing  con¬ 
ditions. 

He  does  not  hesitate  to  name  names 
or  give  specific  incidents  that  fell  under 
his  observation  while  at  Morningside 
Heights.  In  “King  Football”  Harris 
uses  the  same  frank,  uncompromising 
approach  towards  football  players, 
alumni,  instructors,  and  fraternities  that 
brought  about  his  abrupt  dismissal  from 
Columbia. 

“Four  years  of  experience  on  a  col¬ 
lege  newspaper,  the  final  year  as  editor, 
culminating  in  my  expulsion  (later  re¬ 
scinded)  at  the  hands  of  an  enraged 
university  administrator,  gave  me  an 


vigorously  and  courageously  the  nar¬ 
rowing  influences  that  have  crept  into 
our  higher  educational  institutions. — B.F. 

*  *  * 

TO  GET  business  started  again  and 
to  keep  it  from  running  wild  after 
it  does  get  started  should  be  a  major 
issue  of  political  parties  this  year  in 
the  opinion  of  Elmer  Davis,  political 
reporter,  who  writes  “The  Collapse  of 
Politics”  in  the  September  Harper  s. 
He  would  remedy  business  conditions 
by  “heavy  government  expenditures” 
that  are  intelligently  planned  and  ex¬ 
ecuted.— R.W.J. 

*  ♦  * 

**T  OOT”  is  the  title  of  a  first  novel, 
.i— ^  released  this  week,  by  T.  H. 
.\lexander,  author  of  “I  Reckon  So,” 
column  appearing  in  the  Nashville  Ten¬ 
nessean  and  other  Southern  newspapers. 

Supposedly  an  expose  of  Southern 
political  methods,  the  book  was  warmly 
received  in  Nashville,  where  Mr.  Alex¬ 
ander  autographed  copies  on  the  release 
date. — R.J. 

BASKETBALL  LEAGUE  PLANNED 

Plans  are  under  way  for  a  basket¬ 
ball  league  among  the  sporting  depart¬ 
ment  teams  of  the  New  York  metropoli¬ 
tan  area  newspapers.  .\  regular  league 
season  is  planned,  with  trophies  to  the 
winners.  For  the  past  three  years  in¬ 
formal  games  have  been  played  by  the 
New  York  Times,  Herald  Tribune, 
Brooklyn  Times-Union,  and  Brooklyn 
Eagle  sports  staffs. 
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S.N.P.A.  COMMITTEES  NAMED 

Preiident  Stahiman  Appoints  Edito¬ 
rial  Affairs  and  Traffic  Groups 

.Appointment  of  the  editorial  affairs 
and  traffic  committees  of  the  Southern 
Newspaper  Publishers’  Association  by 
President  James  G.  Stahiman  of  the 
Nashville  Banner  was  announced  this 
week  by  Cranston  Williams,  secretary 
of  the  S.N.P..A. 

Tom  Wallace,  Louisznlle  Times,  is 
chairman  of  the  editorial  affairs  com¬ 
mittee  and  members  are: 

Harry  M.  Ayers,  Anniston  (Ala.) 
Star;  J.  N.  Heiskell,  Lif//e  (Ark.) 
Gacette;  R.  W.  Simpson,  Tampa  Trib¬ 
une;  Mark  Ethridge,  Macon  (Ga.) 
Telegraph  and  Nezvs;  /ames  T.  Norris, 
Ashland  (Ky.)  Independent ;  T.  M. 
Callahan,  Lafayette  (La.)  Advertiser; 
Frederick  Sullens,  Jackson  (Miss.) 
News;  J.  P,  Rawley,  High  Point 
(N.  (3.)  Enterprise;  Walter  Harrison, 
Oklahoma  City  Oklahoman  and  Times; 
W.  E.  Gonzales,  Columbia  (S.  C.) 
State;  E.  J.  Meeman,  Memphis  Press- 
Scimitar;  M.  M.  Harris,  San  Antonio 
Express  atid  News;  Junius  P.  Fishburn, 
Roanoke  (Va.)  Times  and  World- 
News;  Hugh  I.  Shott,  Bluejield  (W, 
Va.)  Telegraph  and  Sunset  News. 

Members  of  the  traffic  committee  are : 
John  D.  Ewing,  Shreveport  (La.) 
Times,  chairman;  Henry  P.  Johnston, 
Huntsville  (Ala.)  Times;  K.  A.  Engel, 
Little  Rock  (Ark.)  Detnocrat;  R.  A. 
Reeder,  Miami  (Fla.)  News;  John  A. 
Brice,  Atlanta  Journal;  Howard  W. 
Stodghill,  Louisville  Courier-Journal 
and  Times;  Douglas  Attaway,  Shreve¬ 
port  Journal;  L.  P.  Cashman,  Vicksburg 
(Miss.)  Post;  C.  B.  Johnson,  Charlotte 
(N.  C.)  Observer;  E.  K.  Gaylord. 
Oklahoma  City  Oklahoman  and  Times; 
F.  C.  Withers,  Columbia  (S.  C.)  State; 
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R.  H.  Clagett,  Knoxville  (Tenn.)  Jour, 
nal;  W.  A.  Dealey,  Dallas  Neivs  cuid 
Journal;  R.  M.  Curtis,  Roanoke  (Va.) 
Times  and  World-News;  W.  Guy  Tet- 
rick,  Clarksburg  (W.  Va.)  Exponent 
and  Telegram. 

URGES  INSURANCE  COPY 


Greater  Growth  Predicted  By  San 
Francisco  Speaker 

Life  insurance  will  reach  its  real 
growth  when  newspaper  advertising 
helps  carry  the  burden  now  placed 
mainly  on  direct,  personal  salesmanship, 
members  of  the  Life  Insurance  .Man¬ 
agers’  Club  of  San  Francisco  were  told 
recently  by  Emerson  Foote. 

Mr.  Foote  pointed  out  that  for  every 
dollar  of  new  business  written  in  1931, 
the  leading  advertising  life  insurance 
companies  of  this  country  averaged 
$7.47  of  new  paid-up  business  against 
$4.36  for  companies  in  the  non-adver¬ 
tising  group. 

“No  life  insurance  company  has  ever 
advertised  on  a  scale  comparable  to  that 
adopted  by  other  lines  of  business,”  he 
said.  “Too  much  burden  is  placed  on 
direct  personal  salesmanship.  Adver¬ 
tising  will  go  far  to  make  possible  great 
growth  that  awaits  the  institution  of 
American  life  insurance.” 

VISITING  IN  CANADA 

Three  noted  Briti.sh  journalists  ar¬ 
rived  in  Quebec  last  week  aboard  the 
Empress  of  Britain.  They  were  Sir 
Percival  Phillips,  war  and  special  corre¬ 
spondent  for  the  London  Daily  Mail; 
A.  Beverly  Baxter,  editor,  London 
Daily  Express,  and  Sir  Percival  Hurd, 
M.P.,  London  correspondent  of  the 
Montreal  Daily  Star  and  former  editor 
and  managing  director  of  the  London 
Outlook. 


excellent  opportunity  to  view  the  work¬ 
ing  of  American  education  from  an  un¬ 
usual  but  informative  angle,”  Harris 
writes. 

“Half  of  my  nearly-four-year  aca¬ 
demic  experience  I  passed  in  overcom¬ 
ing  the  bewilderment  of  life  within  a 
giant  university.  The  latter  half  I 
passed  in  wondering  just  why  American 
education  has  reached  a  low  more  ap¬ 
palling  than  that  of  U.  S.  Steel  com¬ 
mon.” 

Definite  figures  are  cited  by  Harris 
.showing  the  “prices”  at  which  football 
players  can  be  bought.  A  good  quarter- 
hack,  he  says,  commands  a  yearly  salary 
of  $2,216  from  his  Alma  Mater.  Other 
standard  figures  are;  fullback.  $2,033; 
halfback,  $1,^1;  end,  $1,693;  tackle, 
$2,003 ;  guard,  $1,h50  and  center,  $2,005. 

This  money,  he  declares,  is  not  always 
paid  directly  by  the  coaches  or  deans, 
but  oftentimes  given  to  the  players  in 
indirect  subsidies,  such  as  scholarships, 
loan  funds,  fictitious  jobs  and  similar 
contrivances.  The  net  result.  “King 
Football”  points  out,  is  the  creation  of 
superficial  values  at  the  universities, 
resulting  in  a  hero-worship  and  partial¬ 
ity  towards  “moronic  mugs  who  hate 
education.” 

Outside  of  football  interference  in 
.American  colleges,  the  factor  of  “uni¬ 
versity  fear”  is  the  greatest  deterrent 
present  in  higher  education  today,  Har¬ 
ris  writes. 

This  “fear”  is  brought  into  play 
against  the  students  as  well  as  the  in¬ 
structors,  Harris  asserts.  He  cites  in¬ 
stances  of  student  expulsion  from  col¬ 
lege  because  of  writings  in  college 
publications. 

“Suppression  of  free  speech,  as  evi¬ 
denced  by  disciplining  of  college  editors, 
reached  an  unfortunate  high  in  the  aca¬ 
demic  year  1931-32,”  he  writes.  “Eight 
men  were  dismissed  from  editorships  or 
exj^lled  from  college  because  of  their 
activities  in  writing.  Twelve  other  col¬ 
lege  editors  left  their  posts  under  condi¬ 
tions  which  suggest  administrative  pres¬ 
sure.  Not  one  editor  was  removed  at 
the  request  of  the  student  body  for 
which  he  spoke.” 

“King  Football,”  on  the  whole,  is 
really  a  series  of  essays,  or  rather,  edi¬ 
torials,  in  which  the  problems  facing 
college  education  are  dissected  and 
analyzed.  While  at  times  too  serious 
and  cynical,  Harris  nevertheless  presents 
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SS 


gave  story,  photos 

OF  FAKE  ACCIDENT 

St.  Louii  Star  &  Timet  Had  Advance 

Tip  From  Private  Detective — 
Several  Arrettt  Made 
By  Police 

to  Editor  &  Publisher) 

St.  Louis,  Sept.  20 — An  attempt  to 
:olIect  damages  from  the  North  End 
i)ravage  Company  for  a  faked  acicdent 
,n  tile  alley  beside  the  St.  Louis  Star 
Old  Times  building  was  followed  up  by 
that  paper  to  a  conclusion,  resulting  in  an 
:xpose  of  the  methods  of  damage-suit 
awyers,  the  arrest  of  several  principals, 
ind  the  implication  of  several  city  em- 
^oyes  as  helpers  in  tipping  of  informa¬ 
tion  to  lawyers. 

Harry  Pulvers,  a  private  detective, 
told  the  Star  and  Times  that  he  had 
tieen  asked  to  fake  an  accident  and  col¬ 
lect  damages  from  the  drayage  com¬ 
pany.  He  was  turned  over  to  Julius  M. 
Klein  of  the  local  staff,  who  followed 
the  deal  through  for  the  paper.  Pic¬ 
tures  of  the  accident  were  taken  and 
A’itnesses  viewed  it  when  it  took  place. 

An  "ambulance  chaser”  of  a  law  firm 
ipecializing  in  damage  suits  made  a 
A-ritten  confession.  Throughout,  the 
Star  and  Times  had  the  cooperation  of 
\ssistant  Circuit  Attorney  James  E. 
McLaughlin. 

.Arrests  were  made  by  the  police  on 
Sept.  15.  The  principals  denied  having 
my  part  in  the  fake  and  were  released 
m  bond. 

A  serial  story  describing  the  work- 
ng  out  of  the  case,  written  by  Mr. 
\lein,  was  published. 


GEORGIA  PRESS  MEETS 


All  Officer*  Reelected  at  Annual 
Meeting  in  Tifton 

(By  telegraph  to  Editor  &  PunLi.'siiKiO 
Tifton,  Ga.,  Sept.  22 — .All  officers  of 
he  Georgia  Press  Association  were  re¬ 
fected  at  the  group’s  46th  annual  con- 
ention  here  Sept.  19-22.  They  are : 
ack  Williams,  IVaycross  Journal- 
icrald,  president ;  Milton  Fleetwood, 
'artcrsi’Ulc  Nctos,  vice-president ; 
Charles  E.  Benns,  Butler,  recording 
ecretary;  H.  M.  Stanley,  Atlanta,  ex- 
cutive  secretary,  and  Ben  H.  Hardy, 
hmesi’illc  Nnvs-Gazette,  treasurer. 
Prizes  were  awarded  as  follows :  For 
ommunity  service:  The  IVar  Cry, 
lalvation  .Army  publication;  for  typo- 
raphical  appearance.  Marietta  Cobb 
'ounty  Times;  for  local  news  cover¬ 
ge,  Tifton  Gazette;  for  best  editorial, 
lilledfies’ille  Times. 

State  officials  and  education  authori- 
ies  were  among  those  who  addressed 
he  editors  on  problems  of  current  in- 
erest.  .At  a  business  session  Dewitt 
L  Roberts.  Valdosta  Times,  discussed 
Fighting  Censors.”  W.  O.  Passavant, 
leiiMujn  Herald,  and  J.  E.  Baynard, 
nrdele  Disfatch,  also  took  an  active 
art  in  the  discussions. 

President  Williams  presided. 

“WEEKDAY”  PREFERRED 


lew  York  Classified  Managers  En¬ 
dorse  Editor  &.  Publisher  Choice 

The  Classified  .Advertising  Managers’ 
Association  of  New  York  went  on  rec- 
rd  at  a  meeting  last  week  as  favoring 
he  term  "weekday  newspaper”  as  oi>- 
osed  to  “daily  newspaper.”  .A  resolu- 
ion  was  passed  as  follows : 

“Be  it  resolved  that  the  Classified 
Advertising  Managers’  .Association  of 
sew  A’ork  go  on  record  as  endorsing 
he  opinion  expressed  by  Editor  &  Pub- 
ISHER  in  its  editorial,  ‘Daily  versus 
Veekday,’  which  appeared  in  the  issue 
•f  Sept.  10,  namely,  that  the  phrase 
daily  newspaper’  does  not  convey  the 
ame  impression  to  the  average  reader 
IS  ‘weekday  newspaper.’  ” 

C.  M.  Carroll,  .Veto  York  Times,  is 
iresident  of  the  association. 


JANSEN  JOINS  U.  S.  AGENCY 

.Adolph  Jansen,  former  account  ex- 
■cutive  with  Wilson  &  Bristol,  Inc.,  has 
filled  the  United  States  Advertising 
corporation.  New  York.  He  was 
formerly  vice-president  of  Stearns- 
lansen  Company. 


ADDING  CLASSIFIED  SECTION 


Chicago  Sunday  Times  Starting  New 
Department  Next  Sunday 

Chic.ago,  Sept.  22 — Starting  next 
Sunday.  Sept.  24,  Chicago  Sunday  Illits- 
trated  Times  will  publish  its  first  classi¬ 
fied  advertising  section.  Want  ads  will 
be  accepted  on  a  one-time  insertion 
basis  at  four  cents  per  agate  word,  with 
a  12-word  minimum ;  and  for  25  cents 
an  agate  line  when  larger  type  than 
agate  is  used. 

The  Sunday  Times  classified  section 
will  be  restricted  to  certain  classifica¬ 
tions.  including  used  cars,  real  estate, 
rentals,  and  instructions. 

C.  J.  Winter,  formerly  with  Basil 
Smith  System,  Inc.,  and  previously 
director  of  classified  for  the  Gratui 
Rafids  (Mich.)  Press,  has  been  placed 
in  charge  of  the  new  department. 

RAN  RECONSTRUCTION  SERIES 

A  series  of  five  full-page  editorials 
appeared  in  the  Chicago  Evening  Post 
this  week  under  the  general  heading  of 
“Problems  of  Reconstruction.”  The 
subjects  dealt  with  included  politics, 
unemployment,  debt  and  taxes,  foreign 
exchange,  and  tariffs.  Each  was  pre¬ 
sented  from  a  non-political  point  of 
view. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Time*  ^  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  hy  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Broker* 


Exclusive  evening  daily  in  county  seat  150 
miles  from  Chicago.  Continuous  money-maker 
In  fast  growing  city  of  16,000.  $125,000.  Half 
cash.  Louis  Eddy,  Wrigley  Bldg.,  Chicago. 


Good  Investment-  -In  my  opinion  there  is  no 
Letter  investment  than  a  good  newspaper, 
daily  or  weekly.  With  fair  fleld,  equipment 
and  priqier  management,  00%  will  be  success¬ 
ful.  I  have  some  real  opportunities.  1  know 
values  and  will  not  mislead  you.  J.  B.  Shale. 
Times  Itiiildiiig,  New  York. 


Circulation  Promotion 


The  W.  S.  KendaU  Company,  104  N.  Bailey 
Are.,  Louisville,  Ky. — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


No  "forced  circulation,"  no  premiums,  no  cut 
prices,  no  bargain  offers,  no  inducements  of 
any  type  to  the  subscriber.  Every  subscription 
secure  in  a  PARTLOWE  PLAN  campaign  is 
sold  to  the  subscriber  through  unusual  sales¬ 
men  and  saleswomen,  strictly  upon  the  merits 
of  the  publication.  Charles  Partlowe  added 
circulation  is  clean  circulation.  Charles  Part¬ 
lowe  Company — Circulation  Specialists  (or 
over  28  years — Indianapolis,  Indiana. 


Promotion  now,  to  bring  "better  times."  Hud¬ 
son  De  Priest  A  Associates,  world's  record 
circulation  builders,  246  6tb  Ave.  N.  Y.  C. 


Newspaper  Wanted 


Want  to  buy  evening  paper  in  city  of  15,000 
to  .50,000  impulation.  Substanital  cash  pay¬ 
ment.  I)-577,  Editor  &  Publisher. 


Partner  Wanted 


Editor  taking  over  going  country  weekly 
covering  circle  of  strategic  towns  seeks  young, 
congenial  partner  handle  business  end  and 
m.ttch  investment  of  but  a  few  hundred  dol¬ 
lars.  Proimsition  has  unusual  advantages  for 
the  right  person.  Character,  personality  and 
the  investment  are  essential.  D-.586.  Editor 
&  Publisher. 


H«lp  Wanted 


Saleiman — New  England  newspaper  requires 
the  services  of  a  commission  salesman  with 
record  of  ability  for  a  position  in  the  ad¬ 
vertising  department  of  this  newspaper.  Ex¬ 
ceptional  opportunity  for  the  right  person. 
A  regular  salary  position  the  reward  for 
'Solicitor  proving  his  ability.  Address  D-5ft2. 
Rfiltor  &  PniOlsher. 


Advertisitif — Want  local  displa.v  manager  on 
newspaper  with  dally  and  Sunday  circulation 
in  excess  of  100,000.  Prefer  a  man  between  30 
and  40.  Must  have  real  record  of  accomplish¬ 
ments,  show  real  ability  to  organize  depart¬ 
ment  and  produce  results.  State  experience, 
whether  on  evening  or  morning  newspaper  and 
enclose  references.  D-.%fift,  Editor  A  Publisher. 


ROCHESTER  AGENCIES  JOIN 


Goodwin  President  Now  Head* 
Stewart,  Hanford  db  Frohman 

The  advertising  agency  of  H.  C.  Good¬ 
win,  Inc.,  at  Rochester,  N.  Y.,  has  been 
merged  with  Lyddon,  Hanford  &  Froh- 
nian,  Inc.,  of  Rochester  and  New  A'ork, 
it  was  announced  this  week.  The  new 
name  is  Stewart,  Hanford  &  Frohman, 
Inc.  The  Rochester  offices  have  been 
consolidated  in  the  space  used  by  Lyd¬ 
don,  Hanford  &  Frohman,  at  11  James 
street.  Operation  and  personnel  of  the 
New  York  office  is  not  changed,  it  is 
stated,  nor  are  relations  with  affiliated 
agencies  in  other  cities  affected. 

The  new  firm  is  headed  by  .Albert  T. 
Stewart  as  president,  in  direct  charge 
of  the  Rochester  office.  He  has  been 
president  of  the  Goodwin  agency.  Louis 
H.  Frohman  continues  as  vice-president 
in  charge  of  the  New  York  office. 

Hugh  L.  O’Neil  and  Lester  A.  Casler 
arc  vice-presidents,  attached  to  the 
Rochester  office.  Saxe  H.  Hanford  is 
treasurer,  and  Miss  Anna  T.  Jones 
secretary. 

C.  R.  Lyddon,  formerly  president  of 
Lyddon,  Hanford  &  Frohman,  retires 
from  the  agency,  and  has  become  asso¬ 
ciated  with  the  Hutchins  Advertising 
Company,  of  Rochester. 


Situations  Wanted 


Advertising 

Proven  Producer!  Outstanding  record  10  years, 
5  years  Metropolitan  centers.  52%  gain  July 
— 118%  gain  August — Media  Record  flgures. 
Impelling  personality,  convincing  speech,  ex¬ 
ceptional  layout  and  copy  work.  A  flgtating 
thinker!  Prefer  medium  sized  city  with 
executive  responsibility.  Salary  secondary 
where  opportunity  is  adequate.  Permanence, 
based  on  production,  essential.  Available  10 
days’  notice!  D-.570.  Editor  &  Publisher. 


Advertising  man,  age  20;  newspaper  and  de¬ 
partment  store  experience;  knows  present  day 
merchatulising  problems;  can  write  and  SELL 
tiusiness  getting  copy.  D-585,  Editor  & 
Publisher. 


Advertising  Manager — Now  permanently  em¬ 
ployed  but  seeking  greater  opiwrtunity,  wishes 
to  contact  newspaper  owner  who  wants  in- 
, -reused  linage  rather  than  continued  losses. 
If  3*011  need  more  linage,  intelligent  planning 
and  forceful  salesmanship  let  me  show  you 
an  impressive  record  and  convincing  references. 
Address  D-581,  Editor  &  Publisher. 


Advertising  talstman  who  can  originate  sales 
getting  copy  for  merchants;  20  years*  experi¬ 
ence.  good  education,  original  ideas,  married, 
age  35.  Will  go  anywhere.  D-565,  Editor  A 
Publisher. 


Circulation 

Carrier  circulation  is  the  only  type  of  circu¬ 
lation  that  guarantees  your  advertiser  against 
"Saturday,”  "Seasonable”  or  "Holiday” 
shrinkage  of  flgures.  It  guarantees  the  pub¬ 
lisher  against  unnecessary  paper  waste  caused 
by  heavy  returns.  Properly  organized  office- 
carrier  routes  eliminate  costly  and  useless 
circulation.  It  minimizes  your  promotion 
costs.  No  newspaper  should  be  without. 
Several  far-sighted  publishers  hare  realized 
It  and  have  office-controlled  carrier  routes. 
Grant  me  a  personal  interview,  without  ob¬ 
ligation  whatever,  and  I’ll  ontline  my  plana 
to  yon,  which  have  proven  successful.  Now 
employed,  hut  desire  a  change  for  excellent 
reasons.  D-573,  Editor  A  Publisher. 


Circulation — Street  sales  manager,  26,  boy  or¬ 
ganizer,  wide  exi>erience.  Hearst  newspapers 
12  years.  References  ns  to  character  and 
achievements.  P-56,3.  Editor  A  Publisher. 


Circulation  Manager 
Available 

Experience:  Circulation  manager  daily,  city 
of  50,000;  eight  years  circulation  execiitlye 
ivith  nationally  known  magazine  group;  past 
flve  and  half  years  circulation  director  leading 
metropolitan  daily.  Age  30,  marrletl,  two 
children.  This  man  has  had  a  wide  experi¬ 
ence  in  circulation  work,  including  organiza¬ 
tion  of  Home  Delivery  Department.  Thor¬ 
oughly  conversant  all  phases  city  and  country 
dealer  distribution.  Present  and  every  past 
employer  recommends  him.  Has  excellent 
record  of  economy.  For  further  information 
and  appointment,  communicate  with  James 
Wright  Brown,  Editor  A  Publisher.  1700 
Times  Bldg.,  N.  T.  C. 


Circulation  and  promotion  manager  16  years’ 
experience  large,  smaller  dailies.  Understand 
all  phases  promotion  and  service.  Carrier  to 
circulation  manager.  Increase  your  flgures, 
cut  your  costs  one  half.  Great  believer  boy 
promotion.  Build  your  home  delivered  and 
mall  circulation.  Go  anywhere.  References. 
D-546.  Editor  A  Publisher. 


City  circulator — Boy  promotion  expert.  11 
years  morning,  evening  and  Sunday  experi¬ 
ence.  Married.  Age  32.  Go  anywhere. 
Moderate  salary.  A-1  references.  Write  D-.560, 
Editor  A  Publisher. 


City  Editor,  rewrite,  features,  desk.  Age  27. 
Anywhere.  D-583.  Editor  A  Publisher. 


Desk  man — Has  had  unusually  valuable  ex¬ 
perience  during  20  years  with  leading  Eastern 
dailies;  capable  of  making  good  anywhere; 
available  now  at  moderate  salary.  References. 
D-587.  Editor  A  Publisher. 


Situations  Wanted 


Desk  man — fast,  accurate,  steady,  wide  ex¬ 
perience  in  all  departments.  34  years  old,  uni¬ 
versity  man,  marrietl.  Excellent  references 
from  former  connei-tlons  in  far  west,  middle 
west  and  east.  Available  immediately.  D-559, 
Editor  A  Publisher. 


Editorial — Able  newspaperman,  34,  10  years’ 
experience  reporting,  rewrite,  features.  Metro¬ 
politan  area.  Married,  family,  overseas 
veteran.  Good  education.  Will  go  outside 
New  York  City  If  position  merits  leaving 
home.  D-,567,  Editor  A  Publisher. 


Editorial 

First-rate  newspaper  and  press  association 
man  seeks  a  job.  Eight  years  in  London,  4 
New  York,  3  Washington,  on  big  stories  and 
doing  responsible  desk  work,  3vith  United 
Press.  No  ties.  Go  anywhere.  Do  anything. 
Believes  he  can  be  of  real  value  to  any  em¬ 
ployer.  Good  reporter.  Hard  worker.  Sound 
news  judgment.  Will  go  to  New  York  or  else¬ 
where  for  interview.  Charles  M.  McCann, 
1711  Eye  Street  Northwest.  tVashington,  D.  C. 


Editorial  —  Competent,  34-year  old  news 
veteran  will  go  anywhere  on  desk  or  street 
job.  Hard,  versatile  worker — copy  desk. 
s|K»rt8,  political  and  feature  writing  experi¬ 
ence.  D-584.  Editor  &  Publisher. 


Foreman — Newspaper  composing  room,  medium- 
size  daily.  Efficient,  capable,  experienced, 
modern  ideas,  good  executive,  dependable.  Ad¬ 
dress  D-556,  Editor  A  Publisher. 


Foreman — Country-trained  man  desires  situa¬ 
tion  as  foreman  daily  newspaper;  or  can  set 
ads,  operate  machine  or  make-up  pages;  owned 
my  own  shop  20  years  (depression  caught  me), 
and  know  value  of  loyalty  to  employer;  char¬ 
acter  and  al>illty  references;  married:  temper¬ 
ate.  Address  I».  E.  Hileman,  Wolfdale,  Pa. 


Machinist-Operator — Thoroughly  <-ompetent  as 
operator,  and  able  to  keep  Linotypes  and  Inter¬ 
types  In  perfect  condition,  so  that  others  may 
produce  to  their  maximum  capacity.  Aged  40. 
union,  married,  permanent:  Ohio  or  adjoining 
state.  D-570,  Editor  A  Publisher. 


Reporter — 23,  4  years  small  daily,  desires 
change  to  big  paper.  Capable  handling  police 
or  general  news.  Livable  salary.  Hard 
worker,  ambitions.  D-578,  Editor  A  Publisher. 


TELEGRAPH  EDITOR— REPORTER 
$20  A  WEEK 

An  astute  employer  staonld  hire  this  excellent 
yonng  man  In  a  hurry.  Having  ridden  out  the 
depression  with  the  A.P.  in  New  York  City,  he 
now  wants  keenly  to  return  to  a  substantial 
newspaper — preferably  In  the  nation’s  north¬ 
eastern  quadrant.  Now  only  22.  he  was  on 
the  famous  old  World  before  Us  collapse.  A 
swift,  dynamic,  conscientious  worker.  Sterling 
references.  D-564,  Editor  A  Publisher. 


Mechanical  Equipzaent  For  Sale 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
Weot  Broadway,  N.  Y. 


Equipment  Wanted 


Wanted  to  Buy:  One  dry  mat  roller.  Must 
be  cheap.  No  dealers.  C-077,  Editor  A 
Publisher. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

Business  Established  In  1899 

350  Madison  Ave.  New  York 


Used 

Equipment 

is  in  demand.  An  ad 
in  the  Classified  will 
contact  a  buyer  for  the 
piece  of  machinery  you 
want  to  sell. 
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By  MARLEN  PEW 


OL'K  press  is  in  i)etticoats,  appealing 
to  women  tor  advertiser  exploita¬ 
tion,  and  triviality  is  the  winning  theme 
of  publisher,  editor  and  writer,  accord¬ 
ing  to  Allen  Cleaton,  managing  editor 
of  Richmond  (Va.)  Times-Pisfatch, 
writing  in  the  current  issue  of  The  I’ir- 
ijinia  Quarterly. 

The  feminizing  process  set  in  when 
the  discovery  was  made  that  “85  |)er 
cent  of  all  merchandise  sold  in  America 
is  purchased  by  women,"  he  says.  Kle- 
mentary  logic  builds  up  to  a  conclusion : 
newspapers  must  have  advertising ;  ad¬ 
vertisers  spend  their  money  in  the 
medium  which  produces  the  greatest  re¬ 
sults  :  women,  since  they  buy  most  of 
the  goods,  are  the  most  avid  readers  of 
advertising :  hence  advertisements  must 
be  surrounded  by  reading  matter  which 
interests  women. 

*  *  * 

Mr.  CI.E.ATOX  analyzes  the  con¬ 
tents  of  a  newspai)er  and  asks : 
■■.■\re  these  features  supplanting  news 
that  the  intelligent  reader,  seeking  use¬ 
ful  information  about  the  world  he  lives 
in,  ought  to  get?"  He  answers  his 

question  in  a  ".sad  affirmative,"  .saying 
that  the  make-up  editor’s  space  allot¬ 
ment  has  not  increased  along  with  the 
growth  in  women’s  features,  and  “neces¬ 
sarily  the  news  report  has  been  cur¬ 
tailed.”  Here  is  his  conclusion : 

‘‘.■\merican  newspai^ers  arc  being  forced 

to  sacrifice  what  is  vigorous  and  in¬ 
formative  for  what  is  trivial  and  super¬ 
ficially  attractive.  In  an  age  that,  in 
its  newspapers,  cries  for  the  closest 
thinking  and  the  most  realistic  reiH)rt- 
ing,  as  in  its  literature  it  cries  for  a 
dozen  Swifts,  the  .American  press  tends 
to  become  merely  cute.  .■Knd  for  that 
boon,  as  for  so  many  others,  we  may 
give  credit,  in  the  title  of  a  popular 
plav  of  vestervear,  to  the  ladies.” 

♦  *  ♦ 

WELL,  there  is  something  in  that 
view,  no  doubt,  but  it  seems  to 
me  that  Mr.  Cleaton  is  a  bit  rough  on 
the  ladies,  assuming  their  interests  to  be 
well-known  as  trivial.  I  naturally  ex¬ 
pected  that  gixxl  old  doctor  George  H. 
Gallup,  tlie  Iowa  journalism  .school 
analyst,  would  be  called  in  to  buttress 
the  “petticoat"  idea  with  some  of  his 
astounding  statistics,  and  was  not  disap¬ 
pointed.  Mr.  Cleaton  quoted  Dr.  Gal¬ 
lup  to  the  effect  that  “only  an  occa¬ 
sional  man  reads  the  serial  stories ; 
whereas  as  high  as  75  per  cent  of 
women  read  them ;  that  twice  as  many 
women  as  men  read  health  columns ;  a 
third  more  women  than  men  read  humor 
columns ;  “a  great  many  women  read  no 
news  at  all" ;  that  40  per  cent  of  the 
women  readers  of  one  metropolitan 
newsi)aper  read  only — pictures,  humor 
columns,  love  advice,  comic  strips  and 
continued  story. 

*  *  * 

IX  MY  VIEW,  every  time  Dr.  Gal¬ 
lup’s  .statistics  are  used  there  .should 
be  a  f(x>tnote  explanation  of  how  they 
are  obtained  and  what  are  the  natural 
psychological  reactions  of  the  average 
citizen  to  a  reader  interest  poll.  You 
see.  Dr.  Gallup  employs  solicitors  to 
visit  the  homes  of  people  in  a  circula¬ 
tion  territory  and  interview  them  as  to 
their  reading  tastes.  The  interviewed 
person  is  not  sworn.  The  testimony 
may  be  given  in  the  presence  of  others, 
such  as  5Irs.  Jones  who  lives  across  the 
way.  A  girl  may  tell  what  she  likes 
most  to  read,  with  her  mother  listening 
in.  A  wife  may  be  interviewed  on  this 
delicate  subject  in  the  pre.sence  of  her 
husband,  or  vice  versa.  As  reading 
habits  tie  up  with  personal  character, 
indicating  mental,  moral  or  physical 
disposition,  it  has  always  been  my  feel¬ 


ing  that  more  barefaced  lying  is  done 
in  this  connection  than  on  any  subject  in 
the  univer.se.  The  boasts  of  egocentrics 
in  regard  to  reading  taste  are  high,  wide 
and  fancy.  Such  deception  is  easy  to 
achieve.  You  are  asked  if  you  ever 
read  news  columns,  and  being  a  good 
girl,  you  recall  that  news  often  reveals 
images  which  no  pure-minded  female 
should  ever  look  upon — such  as  spicy 
divorce  situations,  romantic  scandals, 
perfectly  horrible  murders  and  the  devil¬ 
try  of  big,  bold,  bad  boys.  Well,  if  you 
are  not  under  oath  there’s  nothing  to 
prevent  an  expressed  preference  for 
humor  columns,  serial  stories  or  comics. 
The  crime  would  constitute  nothing 
more  serious  than  a  little  white  social 
lie,  to  preserve  the  outward  appearance 
of  m.Klestv  and  decorum. 

*  ♦  * 

IDG  XGT  doubt  that  a  percentage  of 
I)ersons  interviewed  by  Dr.  Gallup’s 
young  men  are  candid  in  their  res])onses. 
hut  my  own  experience  in  trying  to  de¬ 
termine  reader  preferences  by  asking 
direct  que.stions  is  that  nearly  every  one 
.so  approached  immediately  assumes  an 
unnatural  jwse,  pausing  to  give  a  judi¬ 
cious  reply  for  the  protection  of  the 
most  secret  and  intimate  affairs  of  his 
life — what  his  mind  really  hungers  for 
in  the  silences  of  the  reading  hour.  So 
I  think  there  is  nothing  exact  in  the 
(|uoted  percentages.  Common  sense,  of 
course,  makes  us  realize  that  there  are 
certain  interests  which  are  predomi¬ 
nantly  feminine,  and  are  catered  to  by 
press  writers.  Publishers  do  seek  to 
make  g<M)d  advertising  mediums.  But. 
as  Mrs.  Carrie  Chapman  Catt  once  said, 
“women  are  also  people."  Their  gen¬ 
eral  interests  are  not  so  dissimilar  from 
those  of  the  males  and  year  by  year  the 
sex  lines  grow  more  faint.  It  seems 
preiKisterous  to  state  that  there  are 
wtunen  who  “read  no  news  at  all,”  with¬ 
out  al.so  stating  that  there  are  men  who 
only  read  sports.  In  my  personal  con¬ 
tacts  I  do  not  find  that  women  are  gen¬ 
erally  intellectually  inferior  to  men.  If 
they  are  committed  to  trivial  litera¬ 
ture.  their  husbands  probablv  are.  t<K). 

♦  *  * 

The  point  of  Mr.  Cleaton’s  essay  is 
that  real  information,  basis  of 
.sound  public  opinion,  is  crowded  out  of 
the  i)etticoat  press,  or  at  least  seriously 
restricted.  The  danger  in  dogmatically 
discussing  this  point  lies  in  the  fact 
that  there  are  all  sorts  of  newspapers 
and  whereas  the  charge  is  true  of  some, 
it  is  untrue  in  respect  to  others.  It 
seems  to  me  that  every  metropolitan 
community  in  this  country  is  served  by 
one  or  more  newspapers  that  supply  pub¬ 
lic  information  in  volume  adequate  for 
the  formation  of  reliable  public  opinion. 
The  news  is  available  to  the  public,  if 
the  public  is  interested  and  willing. 
Everything  that  is  important  and  true  is 
printed  in  some  medium.  When  this 
ceases  to  be  true  new  publications  will 
spring  up  to  supply  the  need.  If  popu¬ 
lar  newspapers  are  overbalanced  on  the 
trivial  side,  it  is  because  the  rank  and 
file  of  Americans  are  similarly  over¬ 
balanced.  What  will  vou  do  about  that? 
♦  ♦  '  ♦ 

At  the  same  time.  I  do  not  neces- 
.sarily  agree  that  health  columns, 
fashions,  humor,  fiction  and  similar  fea¬ 
tures  do  not  contribute  to  the  welfare 
and  happiness  of  both  males  and  fe¬ 
males.  Mere  entertainment  features 
should  not.  of  course,  crow’d  out  vital 
news  of  politics,  economics  and  human 
development,  and  except  in  a  certain 
section  of  the  press  which  is  almost 
completely  committed  to  exciting  and 
pleasurable  reading,  it  seems  to  me  that 
the  petticoat  charge  does  not  stand.  The 


>ize  of  our  newspapers  has  doubled  or 
tripled  in  20  years  and  there  ought  to  be 
rmple  rtwm  in  these  bulky  sheets  for 
tile  seffier  facts  of  life.  It  cannot  be 
denied,  surely,  that  the  American  press 
si)ends  more  lavishly  to  get  real  news 
than  any  journalism  the  world  has  de¬ 
veloped. 

*  *  * 

AMUSIXG,  were  it  not  tragic,  is  the 
.picture  that  Guy  Hickok,  Paris 
correspondent  of  Brooklyn  Eagle, 
sends  of  Mussolini  dictation  to  the  press 
of  Italy.  A  remote  control  has  been 
established  over  every  newspaper  and 
journal,  by  means  of  daily  wired  in¬ 
structions  as  to  what  editors  shall  or 
shall  not  say  in  print.  These  orders 
originate  in  the  rapidly  revolving  mind 
of  the  Duce  and  are  telegraphed  to  all 
editors  as  “service  notes”  by  the  Deputy 
Polverelli,  chief  of  the  Dictator’s  press 
bureau. 

*  *  * 

OX  JULY  25.  for  instance,  the  edi¬ 
tors  were  "invited”  to  “evoke  the 
general  strike  of  July  30-31,  1922.  and 
its  principal  results  in  a  way  to  demon¬ 
strate  that  the  march  on  Rome  was  the 
reaction  to  revolutionary  agitation.” 

On  July  29  the  service  notes  ctin- 
tained  this  curious  paragraph : 

“We  draw  the  attention  of  all  jour¬ 
nals  to  the  necessity  of  a  rigorous  appli¬ 
cation  of  the  instructions  given  to  pre¬ 
vent  the  publication  of  photographs  of 
slim  women  ( fashion  phot(jgraphs  and 
the  likeL  The  phenomenon  of  .slim 
women  signifies  nothing  more  or  less 
than  a  diminution  in  the  birth  rate. 

“Diminishing  natality  has  been  reg¬ 
istered  even  in  Italy,  and  has  been  com¬ 
mented  on  in  foreign  countries  by  our 
enemies.  ...  In  this  matter  any  news¬ 
paper  may.  but  with  much  tact,  deplore 
the  decrease  in  the  birth  rate,  emphasiz¬ 
ing  the  fact  that  our  enemies  comment 
on  it  with  .satisfaction.” 

On  Aug.  1  the  papers  w’ere  “invited" — 
“Xot  to  s]K‘ak  of  the  automobile  acci¬ 
dent  to  Minister  Crollalanzo.”  “to  play 
up  the  enormous  number  of  travelers 
on  the  low  priced  excursion  trains.”  and 
to  exult  over  “the  defeat  of  the  Weimar 
coalition  in  Germany  and  the  victory  of 
the  Hitlerites.” 

*  *  * 


AT  THE  time  of  the  Italian  naval 
/’^.maneuvers  etlitors  were  to — 

“Play  up  the  fact  that  a  hundred 
naval  units  and  thirty  submarines  par¬ 
ticipated  in  the  maneuvers.  Emphasize 
the  part  in  the  maneuvers  taken  by  the 
air  forces ;  but  do  not  forget  that  the 
navy’s  part  was  the  most  important. 
Do  not  make  the  mistake  of  a  Rome 
paper  which  gave  aviation  the  biggest 
headlines.” 

“Xewspapers  are  reminded  that  it  is 
expressly  forbidden  to  mention  the  dis¬ 
placements  of  the  King.  This  applies 
al.so  during  the  naval  maneuvers.” 

“The  great  naval  maneuvers  should 
l>e  given  large  front  page  publicity. 
Give  full  accounts  and  publish  photo¬ 
graphs  of  ships  in  each  edition.  Play 
up  the  fact  that  Italy’s  war  fleet  is  tech¬ 
nically  very  modern,  and  that  it  has 
been  completely  renewed  by  the  will  of 
the  ‘Duce’  during  the  ten  years  of  the 
Fascist  regime.” 

The  press  bureau  often  reprimands 
editors.  The  Resto  del  Carlino  is 
chided  for  making  fun  of  an  anti-fly 
campaign.  The  Mattino  is  bawled  out 
gently  for  having  informed  its  readers 
of  the  damage  wrought  by  rust.  The 
Tribuna  is  reproached  for  questioning 
the  efficacy  of  “cures”  at  medicinal 
spring  and  bath  resorts.  To  the  re¬ 
proach  is  appended  the  warning ; 

“The  newspapers  should  abstain  from 
making  the  slightest  favorable  reference 
to  foreign  watering  places.” 

•  *  * 


AXD  this  is  the  Mussolini  who 
.brazenly  asserted  in  his  .American 
propaganda  that  “Italian  journalism  is 
free.”  In  his  own  country,  he  boasted 
that  “all  opposition  newspapers  have 
been  suppressed.”  American  news¬ 
papermen  who  have  studied  Fascism  at 
short  range  know  full  well  that  H.  G. 
Wells  was  right  when  he  said  the 
regime  would  fall  the  moment  there  was 
criticism. 


The  Duce  is  not  conspicuous  in  propa-  ^ 
ganda  in  this  country  these  days,  for 
the  good  reason  that  the  money  Iwrrow- 
ing  trade  has  been  short-circuited  by  the 
depression.  Resides,  Fascism  has  be¬ 
come  rather  too  transparent.  We  hear 
that  none  of  the  British  or  .American 
news  agencies  will  any  longer  carry  the 
5,000  word  free-cable  handout  that 
Mussolini  offered  to  all  correspondents 
a  few  years  ago,  as  a  subsidy  induce¬ 
ment. 

•  *  * 

1  DOUBT  if  there  was  ever,  in  his¬ 
tory,  more  dubious  foreign  propa¬ 
ganda  issued  to  the  people  oi  this  coun¬ 
try  than  that  which  Mussolini  jwured 
into  our  eyes  and  ears  when  Italian 
bond  issues  were  being  floated.  It  took 
a  foreign  bond  expert  to  fully  appre-  I 
ciate  the  boldness  of  it.  The  impression  ' 
was  generally  created  back  as  far  as 
192b  that  Italy  was  one  of  the  most 
stable  and  genuinel.v  prosperous  coun¬ 
tries  in  the  world  and  therefore  about 
as  g(H)d  a  risk  as  any  investor  would 
want.  But  we  now  know  that  in  1926 
a  heavy  economic  recession  took  place 
in  that  country,  which  by  1927  became 
black.  There  were  temporary  recov¬ 
eries,  but  the  Italian  depression  of  this 
day  cannot  be  concealed. 

Hard  times  have  worked  many  amaz¬ 
ing  transformations,  but  nothing  more 
bizarre  than  the  debunking  of  the 
Fascist  boast  of  superior  economics. 
Those  foolish  .-Vinericans  who  fell  for 
the  loud  noise  and  surface  glitter  of  the 
Duce  pretty  well  comprehend  now  that 
the  world  economic  crash  hit  Italy  long 
before  it  hit  us  and  that  not  only  the 
general  reading  public,  but  some  astute 
bankers,  were  badly  taken  in  by  Musso¬ 
lini  juggling  of  figures  to  conceal 
growing  deficits  in  the  Italian  budget. 
Mussolini  obtained  a  “balance”  by  bor¬ 
rowing  and  loading  debts  on  the  prov¬ 
inces  and  municipalities.  Recent  official 
figures  show  that  between  1925  and 
1928  the  debts  of  the  municipalities  and 
provinces  increased  nearly  70  i)er  cent. 
Treasury  revenues  for  1928-29  fell  far  I 
below  expenditures,  and  the  public  debt  ' 
of  Italy  increased  from  86  billion  lire 
to  91  billion  in  a  single  year.  From 
1926  to  date  every  official  figure  shows 
increases  in  public  debt  and  in  bank¬ 
ruptcies,  and  also  immense  declines  in 
trade  and  governmental  revenues.  Un¬ 
employment  has  been  intense  in  Italy  for 
years,  but  was  covered  up.  Beggars 
were  kept  off  the  street,  hut  millions 
suffered  want  and  privation. 

*  *  * 

CERIWIXLY  there  has  never  been 
a  sensible  reason  for  talk  heard 
across  this  land  in  recent  months 
that  Fascism  might  he  a  substitute  form 
of  government,  should  our  democracy 
fail,  .■\mcrican  blood  boils  with  indigna¬ 
tion  at  the  thought.  I  have  even  heani 
American  newspai)crmen  soberly  dis¬ 
cuss  the  need  of  a  dictator’s  regime  here, 
though  it  has  been  well-known  among 
members  of  our  craft  for  years  that 
Fascism  calls  for  immediate  annihilation 
of  every  free  press  principle  and  fact. 
This  was  a  primary  consideration  of  the 
Black  Shirts  and  despite  Mussolini’s 
former  editorship,  and  journalistic 
training,  his  press  tyranny  has  known 
no  bounds.  There  is  a  story  in  Europe  • 
that  even  back  in  his  Milano  newspaper  . 
(lays  Mussolini  was  not  averse  to  tak-  ^ 
ing  h'rench  money  for  editorial  favors, 
after  the  fashion  of  the  reptile  press  of 
the  Continent.  Maybe  such  a  common 
European  practice  as  this  does  nrt 
bring  much  stigma  to  the  Duce,  but  if 
true  it  is  a  character  tip-off  for  Ameri¬ 
can  newspapermen. 

The  one  achievement  of  Fascism  that 
won  great  favor  in  this  country  was 
that  it  staved  off  Bolshevism.  From  the 
angle  of  a  devotee  of  free  press,  there  is 
small  choice  between  the  Italian  press 
bureau,  with  its  remote  control  of  all 
editorship,  and  the  Russian  Tass  Agency, 
which  converts  all  news  into  favorable 
Soviet  propaganda. 


NORTH  DAKOTA  MEETING 

Fall  meeting  of  the  North  Dakota 
Press  Association  will  be  held  at  Farga 
X.  D..  Sept.  27,  P.  R.  Trubshaw,  state 
president,  has  announced. 


